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his fall has been an exhilarating time for Ball State
University and the Miller
College of Business! On August 9, we
welcomed Jo Ann M. Gora, the 14th
president of Ball State. President
Gora and faculty, administrators,
alumni, students, and friends have
been getting to know one another.
In the Miller College of Business,
we have had many conversations
since last January about how to
“transform” ourselves through the use
of the Miller gift. While ideas are
fluid, several key initiatives are taking shape. We plan to launch a
Center for Leadership and Ethics,
offer summer camps for high
school students, create a
communications laboratory for our students, and explore
opening a branch
office of the Ball
State University
Career Center
in the
Whitinger
Building specifically to serve
Miller College
students. Faculty
and staff task forces
are currently addressing each initiative. We’d
love your input about any of
these ideas!

We are delighted to feature our
information systems program in this
issue of Ball State Business. The
opportunities for students in the area
of organizational assurance are limitless. Please read about this program
and see what we mean! We also are
excited to provide you with an “up
close and personal” look at Kate
Endress, entrepreneurship major and
Ball State basketball star. A third
feature examines the question:
Should executives make time in
their day for exercise? Professors
Mike Goldsby and Don Kuratko
have conducted research that indicates healthy CEOs correlate positively with healthy bottom lines.
We continue to value your time,
talents, and treasure as you share
them with the Miller College of
Business. Whether you spoke to
classes during Dialogue Days in early
October, provided an internship
opportunity to a student, or made a
financial gift—large or small—to our
college, we appreciate you! You are
making a difference in the educational experiences of remarkable
Miller College of Business
students. ●

Lynne Richardson
Dean and Professor of Marketing
Miller College of Business
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Hornsby named distinguished professor
Miller College of Business management professor Jeffrey Hornsby, a
nationally recognized human resources and entrepreneurship expert, has
been named the George and Frances Ball Distinguished Professor of
Management.
Hornsby, who has been a Ball State business faculty member for 18 years,
believes the university is an excellent fit for his career because of its combined emphasis on applied
research and teaching. His research interests include corporate entrepreneurship, entrepreneurial motivation and ethics, compensation, and small business management. He has coauthored two books and published more than 100 articles.
“Jeff Hornsby is a ‘triple threat’ in the Miller College of Business because he excels in the areas of
teaching, research, and service,” says Lynne Richardson, dean of the college. “It is a compliment to his
career that he has been named a distinguished professor.”
The announcement of Hornsby’s distinguished professorship was made August 20 during the university’s fall faculty meeting. At that meeting Hornsby also was presented with the 2004 Outstanding Faculty
Award by the year’s previous winner, Ramon Avila, the George and Frances Ball Distinguished Professor
of Marketing.

College hosts live global telecast
The Miller College of Business is the Indianapolis host for the 2004 live global telecast “Living
Leadership: Delivering Results the Right Way.” Telecast from Atlanta to 95 select cities on October 20,
the event is the largest of its kind in the world. Among the preeminent marketplace leaders featured are Peter F. Drucker, Ken Blanchard, Donald Trump, Rosabeth Moss Kanter, and Mikhail
Gorbachev. The executive panel is sponsored by BusinessWeek, and leading colleges and
universities throughout the United States host the event. Miller College of Business
Dean Lynne Richardson will act as emcee for the Indianapolis site, which last year
drew more than 700 people.

Faculty members receive tenure,
promotions
The Ball State Board of Trustees recently approved tenure and promotions
for 2004-2005 for several faculty members in the Miller College of Business.
Faculty receiving tenure: James Duncan, accounting; Allen Truell, information systems and operations management.
Faculty promoted to full professor: James McClure, economics; Jensen
Zhao, information systems and operations management.
Faculty promoted to associate professor: Catherine Chen, information systems and operations management; Michael Goldsby, marketing and management; Sushil Sharma, information systems and operations management; Sheila
Smith, information systems and operations management.
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Kumcu remembered at interactive service
Erdogan Kumcu, a Miller College of Business professor of marketing who died in April
in his native country of Turkey, was remembered and honored by faculty, family, and
friends from across the world at an interactive memorial service July 2.
Among those attending the service in Ball
State’s Center for International Education were
Kumcu’s widow, daughters, and brother, as well
as the dean of the faculty of business administration of Istanbul University, a close friend
who had worked with Kumcu to establish an
academic relationship between the two universities. Then Ball State Acting President
Beverley Pitts opened the program, in which a
number of faculty members and others in
Turkey participated via Ball State’s Global
Media Network, a system that enables interaction in real time from separate locations.
The death of Kumcu, who was a member of
the Ball State business faculty for 21 years, is a
loss not only for the Department of Marketing
and Management, but also for students and
many close friends in the college and university.
“Erdogan was truly a citizen of the world and was an asset for Ball State University,” says
management professor Douglas Naffziger. “Those people who became his good friends know
what I am talking about. Forgetting Erdogan is not an option. It would be impossible.”
Kumcu joined the Ball State faculty in 1983 and specialized in the role of marketing in
socioeconomic development, particularly in the areas of export-led development, international marketing, retailing, wholesaling, and distribution channels.
He was a recipient of the prestigious Leavey Award and Ball State University’s
Outstanding Faculty Service Award. He also was a member of Sigma Iota Epsilon Business
Honorary, Alpha Mu Alpha Marketing Honorary, and Team Europe, an American network of experts and lecturers on the European Union.
Kumcu was the co-founder of the International Conference on Marketing and
Development. He also formed the International Society for Marketing and Development
and was the executive director of the organization. He was a research scholar, as well as a
fellow of the German Academic Exchange Service and a fellow of the Salzburg Seminar in
American Studies.
At Ball State, Kumcu was instrumental in developing the interdisciplinary European
Studies Program and started a faculty and student exchange program with Istanbul
University. In 2003, he was named director of the new Global Media Network, which
allows students and faculty to interact with others throughout the world for classes, seminars, and meetings.
A frequent international traveler, Kumcu made his last education-related trip abroad in
2003. Naffziger and Ray Montagno, associate dean for research and outreach, joined
Kumcu in Portugal for a conference in December.
“I was lucky enough to travel with him internationally four times, and I have many fond
memories from those trips. But the one that I will always carry with me is the last trip we
made together,” Naffziger says. “He left a great legacy to Ball State University and the Miller
College of Business. I feel privileged to have known him and to have been his friend.”
Proceeds from an October 21 memorial concert, featuring pianist Hakan Toker, will
benefit the Erdogan Kumcu International Education Fund. The fund provides opportunities for Ball State students to study abroad and to help sponsor exchanges with international universities.
Fa l l 2 0 0 4

Ledbetter
honored for
teaching
excellence
John Ledbetter, assistant professor of accounting, received one of
three 2004 Excellence in
Teaching awards at Ball State’s
fall faculty meeting in August.
Recipients of the awards, which
recognize outstanding teaching,
are selected by Ball State students and faculty peers. Award
winners receive a summer stipend
to develop a “dream course,” as
well as time to teach the course.
Ledbetter’s dream course will
provide nonbusiness majors with
a practical understanding of
financial topics that will impact
their personal lives and careers.
The course will include several
elements of business, including
accounting, finance, and economics.
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Entrepreneurship program ranks fourth in nation

Ball State University’s undergraduate entrepreneurship program moved up another notch—from fifth to
fourth in the nation in the latest U.S. News and World Report rankings.
The magazine’s annual rankings of top business programs offered by the nation’s leading colleges and universities placed Ball State’s undergraduate entrepreneurship program fourth, behind Babson College,
University of Pennsylvania, and the University of Southern California.
“I am truly proud to see our entrepreneurship program climb so high in the national rankings,” says Donald
F. Kuratko, the program’s founding director. “This validates the reputation we have established among the
finest business schools in the nation, especially since U.S News and World Report is the premier ranking for
universities.”
U.S. News polled deans and senior faculty at undergraduate business programs accredited by the AACSB—
the Association to Advance Collegiate Schools of Business. They were asked to rate the quality of specialty
programs with which they were familiar on a scale of one to five, from marginal to excellent.
“The entrepreneurship program is a star in the Miller College of Business crown,” says Lynne Richardson,
dean of the college. “We are delighted that the program continues to be
recognized as one of the best in the country.”

New faculty members
join college

New faculty members, from left:
Matthew Halloran, Jennifer Bott and
Thawatchai Jitpaiboon
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Thawatchai Jitpaiboon is a new assistant professor in the
Department of Information Systems and Operations Management. He
recently completed his doctorate in manufacturing management and
engineering at the University of Toledo. He received a bachelor’s
degree in chemical technology from Chulalongkorn University in
Bangkok, Thailand, and a master’s degree in business administration,
specializing in information systems and operations management from
the University of Toledo. Jitpaiboon worked at Colgate-Palmolive Company as a production
planner and purchasing engineer and was a systems analyst at Havill Consultants. He also taught
information systems courses at the University of Toledo. His research areas include information
systems and supply chain integration, information system issues in supply chain, information systems and manufacturing management, and total quality management and research methodology.
A new assistant professor in the Department of Marketing and Management, Jennifer Bott
recently received a doctorate in industrial/organizational psychology from the University of
Akron. Bott graduated from DePauw University in 1998 with a bachelor’s degree in psychology
and communications and received her master’s degree in industrial/organizational psychology in
2001 from the University of Akron. Her research interests include response distortion in selection, organizational justice measurement, measurement of organizational culture and climate,
and the construct validity of organizational citizenship behaviors.
Matthew A. Halloran, a visiting professor in the Department of Economics, received his bachelor’s degree in 1997 from Saint Vincent College, Latrobe, Pennsylvania. He received his master’s and doctorate degrees in economics from Indiana University. His fields of specialty are
experimental economics, game theory, and international trade.
•
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Building a better
bean crock
Everything from improving
“takhomasaks” to building better bean crocks was fair game
last April as four groups of Ball
State University business students presented their suggestions for improving the operations of Steak ’n’ Shake.
Officials from Steak ’n’
Shake, an Indianapolis-based
restaurant chain, listened to
students participating in the
first Corporate Consulting
Challenge in the Hall of Fame
Room in the Whitinger
Business Building.
The challenge was designed
to give students an opportunity
to work for an existing business
on a project that could have
important strategic impact on
the firm.
Teams of students from classes taught by Douglas Naffziger,
management professor, and
Fred Kitchens, information systems professor, worked together
to identify a project important
to the future success of Steak
’n’ Shake. Sample ideas for
projects included market positioning, market development,
competitor analysis, and vertical integration strategy.
Teams were given one
month to assess the firm’s
strategic situation, define the
project, perform research, and
write a report summarizing the
activities and conclusions.
Papers were judged on practicality, business sense, professional polish, creativity, and
impact for the firm. Final presentations were followed by a
dinner with the corporate
management team. The team
with the best report won $500.
The second-place team
received $250, and the thirdplace team was awarded $100.

Miller College of Business
faculty award winners
Outstanding Teaching Award 2004
John Ledbetter (Accounting)
Ledbetter consistently receives outstanding student evaluations and
is known among his students for his innovative use of technology in
the classroom. His leadership roles and sincere interest in student
development have had a significant educational impact. Ledbetter’s
colleagues affirm he “reflects the highest standards of pedagogy and
creativity in the classroom.”
Outstanding Research Award 2004
Rebecca Shortridge (Accounting)
Shortridge’s record of published journal articles rates consistently
high in both quantity and quality when compared to established
benchmarks in the accounting literature. She has publications in a top
ten academic journal and two leading accounting journals, an extensive portfolio of projects in process, and has been awarded a John W.
Fisher Research Fellowship in American Business.
Outstanding Service Award 2004
Betty Brown (Information Systems and Operations
Management)
Brown epitomizes service, as she consistently demonstrates a high
level of commitment to her profession, university, college, and department. Active in the development of business education curriculum at
the state level, Brown recently designed a computer-based proficiency
examination for the department. She is a student advisor for majors
and faculty advisor to two student organizations.
An Extraordinary Year 2004
Donald F. Kuratko (Marketing and Management)
Consistently terrific in the classroom, Kuratko was recognized in
2003 by Entrepreneurship magazine as best entrepreneurship program
director. Last year he had two books published, four refereed articles
accepted, and four refereed proceedings published. Under his leadership, the entrepreneurship program received its highest rankings ever
in U.S. News and World Report: fourth for undergraduate; and 16th for
graduate. In addition, the program received two grants totaling $1.29
million dollars.
An Extraordinary Year 2004
Sushil Sharma (Information Systems and Operations
Management)
No ordinary faculty member, Sharma consistently receives outstanding student evaluations, and his students learn state-of-the-art technology. This year, Sharma has had 10 refereed articles accepted for publication and 16 refereed published proceedings, three of which were
presented at national conferences. He was a primary architect of the
newly revised Information Systems (IS) curriculum and developed several new courses for both undergraduate IS majors and MBA students.
Fa l l 2 0 0 4
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A new systems
security lab and
curriculum places the
Miller College of
Business at the
leading edge of
high-stakes
information technology
security issues,
while providing
unique learning and
career opportunities
for Ball State
students.

Sushil Sharma sits calmly amid the books, diplomas, and awards in
his Miller College of Business office and speaks eloquently about
information warfare, cyber terrorism, and critical techno-security
issues. An associate professor in the Department of Information
Systems and Operations Management, the soft-spoken Sharma is the
driving force behind the college’s new Networking and Security Lab
and systems security curriculum, launched in fall 2004.
He and his colleagues envision a burgeoning role for this new academic program in preparing students to address the critical 21st century issue of safeguarding electronic information infrastructures. With
e-commerce via the Internet approaching an estimated $2 trillion
annually and concerns for information assurance at all levels of government, the stakes are high and opportunities extensive for welltrained information systems specialists.
“There is great demand in the marketplace for information technology security, and it will continue to grow,” says Sharma, who has been
praised for his research productivity and contributions to curriculum innovation. “Our
new course work and lab space will give our students a competitive advantage.”
Sharma joined the Ball State business faculty in January 2001 after a year in the
management science department of the University of Waterloo, Canada—known as
“the MIT of Canada”—and 12 years teaching at the Indian Institute of Management
in Lucknow, India, where he served as adviser and consultant on several public- and
private-sector projects. A prolific researcher, he has authored numerous books, journal
articles, and conference papers. Sharma also spearheaded the Miller College of
Business’ $2.2 million grant application to the National Science Foundation, and he is
focused on ensuring the success of the evolving information technology (IT) program.

Information Systems and Operations
Management colleagues Sushil Sharma,
Fred Kitchens, and Tom Harris (pictured
at left) see an expanding role for the
college’s new Networking and Security
Lab and systems security curriculum.

Applying Information Technology
Although dozens of other colleges and universities across the country are implementing systems security programs, the majority of these are housed in engineering or
computer science departments. Ball State’s approach—locating its cyber security program in a business college setting—provides a more applied, versus theoretical, experience. There also is the potential to establish partnerships with “real-world” clients and
the capability to collaborate with other academic departments, including University
Computing Services and the Office of Information Technology.
Ball State Vice President for Information Technology O’Neal Smitherman speaks of
the new systems security program as part of a university-wide quest to be on the leading
edge of education and business-related applications. He says that in today’s information-dependent society, “one of the most important capabilities is securing information.” That security begins with a thorough, state-of-the-art knowledge of digital and
electronic technology. To support the Miller College of Business plan, the Office of
Information Technology allocated more than $25,000 for establishing a new computernetworking lab in existing space on the second floor of the Whitinger Building.
Fa l l 2 0 0 4
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The new Networking and Security Lab houses
more than 20 computer work stations, connected
to at least eight servers, running four major operating environments—Windows, Macintosh,
Linux, and Unix. The lab offers students a
unique learning opportunity. They are able to
assemble and dissemble—or “hack away at”—
their own computer networks, to conduct security analysis exercises, and to participate in innovative information assurance education.
Sharma and his information systems and
operations management colleague Fred
Kitchens have researched the social engineering
aspects of a systems security curriculum. A key
feature of the program model is the creation of
a virtual knowledge repository in which students will engage in simulated computer and
network attacks on information infrastructures.
Sharma and Kitchens also are teaming to coordinate the efforts of the Computer Cluster
Research Project and the systems security program. The cluster project, which processes complex mathematical problems for research, will
be used for its processing power and “scalability” of generated and simulated data for student
training and analysis, according to Sharma.
Two new Miller College of Business courses
offered this fall—Information Systems Security, an
introductory course, and Advanced Network and
Computer Security—are targeted at undergraduates, and will expose students to the language of
IT infrastructure security. This includes biometric
authentication (use of fingerprints, photography,
and scans to verify identity), encryption, digital
signature, firewall, intrusion detection, and the
more familiar terminology of computer viruses,
network hacking, and disruption of computer networks known as information warfare.
Battling Information
Warfare Weapons
In an award-winning paper co-authored with
Jatinder Gupta, management professor emeritus,
Sharma compares the potential power of information warfare weapons, such as viruses, to the technologies of nuclear warfare. “It is even possible for
various public information systems—banks, financial institutions, cities—and the electrical and
water systems of a nation to be brought down
causing much internal havoc and possibly shutting down the national economy,” he explains.
Sharma is not exaggerating the extent of the
threat and its potential damaging implications.
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An article in the February 15 issue of The New
York Times cited a Carnegie Mellon University
report that identified almost 138,000 computer
security problems worldwide in 2003, roughly
six times the number of incidents reported in
2000. The same article noted a survey by the
Computer Security Institute that projected that
viruses and other computer crime cause, on
average, economic losses of more than $800,000
per company in the United States. And a May
2003 report by Intel Corporation revealed that
an estimated 20,000 digital attacks were
launched in January 2003 alone, resulting in
more than $8 billion in damages worldwide.
Cyber security in a post-9/11 world is certainly a legitimate concern of business and government in America today. But experts such as
Department of Information Systems and
Operations Management Chair Tom Harris are
quick to note that these matters are not a
recent development.
“Information systems security issues have
existed for decades,” Harris says. “The Internet
and the age of terrorism have accelerated those
security issues.”
Students pursuing the option in systems
security will study proactive security solutions,
disaster recovery responses, and other means
of safeguarding information infrastructure systems in the advanced course. They will learn
how to protect data, operating systems, and
networks from information warfare. Two additional courses are in the developmental stage,
according to Harris. In the next year, courses
in human engineering and operations security
will be offered.
Harris emphasizes that ethics will be an integral part of the systems security course work,
noting the sensitive balance between security
and privacy, between organizational and individual rights. He also speaks of potential multidisciplinary efforts with the criminal justice
department at Ball State, particularly as it
applies to the field of forensic computing—
the analysis of cyber crime.
Training and Taking the Lead
Another long-term goal expressed by Harris,
Sharma, Smitherman, and Miller College of
Business Dean Lynne Richardson is the establishment of partnerships with area companies
and organizations that would utilize the
resources of the Networking and Security Lab

and its students to provide training and consulting. Last summer, Sharma surveyed more
than 30 local companies to evaluate their
efforts in information technology security.
When the results are processed, he will provide
participating firms with a security checklist to
help businesses safeguard their Internet and
networking operations.
Wil Davis, president and chairman of
Muncie-based Ontario Systems Corporation
and a member of the Miller College of Business
executive advisory board, says that in the future
he could envision his company, which serves
the health-care field and financial services
firms, benefiting from training and consulting
in IT security by the college.
“The issue of information technology security is one of the most important topics in business today,” says Davis, citing the fast-changing nature of e-commerce, Internet usage, and
wireless networking, among other developments. “Offering specialty courses and a systems security lab is timely and should be well
received by students, faculty, and the broader
business community.”
Richardson, who calls Sharma “one of the

most generous faculty members in our college,”
says that the systems security program has the
potential to be a national model, such as the
college’s entrepreneurship and professional selling programs.
“We are part of an emerging field, in which
there will be opportunities to showcase our program,” says Richardson.
Former United Parcel Service chairman and
CEO Oz Nelson, a 1959 alumnus and member
of the college’s executive advisory board member, agrees. “This is another opportunity for the
Miller College of Business to develop a leadingedge reputation,” he says.
For Miller College of Business students
interested in pursuing the program option in
systems security, the outlook is exceptionally
bright. Case in point: A recent search for
information security specialists on the monster.com Web site produced more than 5,000
current job openings. Such an outlook gives a
pragmatic visionary like Sharma every reason
to be optimistic. ●
Mark Massé is an associate professor in the
Department of Journalism at Ball State University.
Fa l l 2 0 0 4
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Miller College of Business
Honors Alumni and Friends
A capacity crowd gathered at the Ball State University Alumni
Center October 1 for the first annual Miller College of Business
Alumni Awards Dinner.
The gala event, initiated by the Miller College of Business Alumni
Board, drew alumni, university dignitaries, and members of the
business community, as well as award winners and their guests.
In addition, students representing a range of Miller College of
Business student organizations attended with the support of
sponsorships, which underwrote the cost of the tickets.
Following a reception and dinner, eight outstanding business
alumni and an Indianapolis-based business were honored. The
evening concluded with a keynote speech by Papa John’s
founder and chief executive officer John Schnatter, this year’s
Hall of Fame recipient.
Miller College of Business Alumni Board Vice President Dave
Heeter, who was chairman of the event, said, “The celebration
was an outstanding opportunity to showcase the successes and
recognize the achievements of the college’s graduates and
friends.”
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John H. Schnatter
Founder, Chairman, and CEO,
Papa John’s International, Inc.
Louisville, Kentucky
BS, Business Administration,
1984
John Schnatter created the
Papa John’s concept in 1983,
when he began delivering pizza
from the back of his father’s tavern in Jeffersonville, Indiana.
Today, Papa John’s encompasses
nearly 3,000 restaurants in 49
states and 16 international markets, with an additional 120-plus
restaurants operating under the
Perfect Pizza name in the
United Kingdom.
At an early age, Schnatter
learned from his father and
grandfather “the importance of
a strong work ethic and the
ability to focus on what you do
best.” Those remain signature
elements of the Papa John’s philosophy, and the company continues to earn high praise from
consumers as well as respected
national business and industry
publications. In 2003, for the
fifth consecutive year, Papa
John’s was rated number one in
customer satisfaction among all
national fast food restaurants in
the American Customer
Satisfaction Index.
Schnatter has received
numerous awards and recognitions, including the 2003
Kentuckian Award by the
Happy Chandler Foundation.

umni Awards
Awards of Distinction

Awards of Achievement

Ron Fauquher
Senior Vice President and
Co-founder, Ontario Systems
Muncie, Indiana
MA, Management, 1978
Wilbur R. Davis
Chairman, President, and
Co-founder, Ontario Systems
Muncie, Indiana
BS, Pre-dental, 1975
In 1980, Wil Davis co-founded what would become Ontario
Systems, one of the largest software companies in Indiana
today. Focusing on the receivables management industry,
Ontario Systems serves a national client base from offices in
Indiana, Ohio, and Washington.
Davis began his career as an
accounting supervisor at Mutual
Federal Savings Bank. He was a
systems engineer at General
Motors before he and co-worker
Ron Fauquher founded Ontario
Systems.
The company’s success has led
to many personal and corporate
honors for Davis, including Ernst
and Young’s Indiana Heartland
Entrepreneur of the Year Award
in 2001. Davis is a member of
the Miller College of Business
Executive Advisory Board and is
an industry fellow for Ball State’s
Center for Information and
Communication Sciences. He
serves on a number of nonprofit
boards and is board chairman of
TechPoint, a state-wide technology industry trade association.

Ron Fauquher is responsible
for leading research and development, new product development, quality assurance, and
product planning efforts for
Ontario Systems.
He held a variety of engineering and technology management positions with General
Motors before co-founding
Ontario Systems with Wil
Davis. In 1985, Ontario
Systems became affiliated with
Ontario Corporation as a wholly owned subsidiary. After serving 17 years as Ontario Systems
chief operating officer,
Fauquher moved to Ontario
Corporation and served as senior vice president with corporate-wide management responsibilities. In 2003, he and Davis
led a leveraged management
buyout, forming a new independent company named
Ontario Systems LLC, and he
rejoined the Ontario Systems
team as senior vice president of
development.
Fauquher serves on several
boards, including First
Merchants Bank, the Indiana
Department of Commerce, and
the Miller College of Business
MBA Advisory Board. He was
named the 2001 Star Press
Person of the Year in Muncie
and Delaware County.

Carl George
Chief CEO,
Clifton Gunderson LLP
Peoria, Illinois
BS, Accounting, 1970; MA,
Accounting, 1971

Nora Bammann
Senior Vice President,
Director of Human Resources,
Conseco Services LLC
Carmel, Indiana
BS, Management Science,
1984

Carl George has been honored by Accounting Today as one
of the top 100 most influential
people in accounting in the
United States. He joined
Clifton Gunderson LLP, a
national CPA firm, after graduating from Ball State.
As CEO, a position he has
held since 1993, George is
responsible for leadership,
strategic planning, and overall
firm growth and vision. Clifton
Gunderson employs more than
1,400 people in offices in 14
states and Washington, D.C.
A certified public accountant, George is a member of the
American Institute of Certified
Public Accountants (AICPA)
Board of Directors and Finance
Committee. He is immediate
past chairman of the AICPA
Major Firms Group, a group of
90 firms second in size to the
“big four.” George serves on the
Practice Management Advisory
Board of Accounting Today and
the Miller College of Business
Executive Advisory Board. He
is a member of the Illinois CPA
Society and the Indiana
Association of CPAs.

Fa l l 2 0 0 4

In more than 15 years with
Conseco, Nora Bammann
worked in a variety of capacities
before being named a member of
senior management. Today she
provides the company with
strategic human resource leadership in support of critical business goals and objectives.
Bammann is responsible for
the identification of human
resource programs, policies, and
procedures and for the management of human resource professionals charged with their
implementation. She provides
counsel to senior officers and
managers on human resource
issues and oversees a staff of
more than 60 employees and a
budget of $3 million.
In addition to serving on the
Miller College of Business
Executive Advisory Board,
Bammann is a member of Ball
State’s Discovery Group
Executive Committee. She also
is a member of several professional organizations, including
the Society for Human Resource
Management.
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Alumni Awar
Distinguished Partner

Awards of Achievement

Dan Prickel
President, Process Plus
Cincinnati, Ohio
BS, Accounting, 1976;
MBA, 1980

Scott D. Cotherman
CEO, Corbett Accel
Healthcare Group, Inc.
Chicago, Illinois
BS, Business
Administration, 1980

Craig Dunn
President,
Liberty Financial Group
Kokomo, Indiana
BS, Business Administration,
1975

Under the leadership of Scott
Cotherman, Corbett Accel
Healthcare Group, Inc., was
formed in 2004 based on a union
between two top-performing
companies. Corbett, one of the
largest healthcare communications companies in the United
States, services some of the leading pharmaceutical companies in
the world.
Cotherman began his career
with American Hospital Supply
Corporation and later worked for
a small, entrepreneurial, Chicagobased healthcare advertising
agency, where he directed the
Procter & Gamble healthcare
account. He joined Corbett in
1988 and returned in 1995 after a
two-year assignment with
Omnicom Group affiliate
Lavey/Wolff/Swift in New York.
He was named CEO in 1999.
Cotherman, who completed
graduate studies at the University
of Chicago, is a member of
numerous organizations, including
the Economic Club of Chicago
and the Midwest Healthcare
Marketing Association. In 2002,
he founded the Frank J. Corbett
Health Marketing Scholarship
Foundation and serves as its
president.
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In addition to serving as president of Liberty Financial Group,
Craig Dunn is president of Craig
Dunn Enterprises, Inc., founding
director of Community First
Bank of Howard County, and
partner and CFO of Brazamo
Publishing LLC.
The multifaceted business
leader also is a Civil War speaker and the author of two
books—Harvestfields of Death,
The Twentieth Indiana Volunteers
of Gettysburg and Iron Men: Iron
Will, The Nineteenth Indiana
Regiment of the Iron Brigade.
Dunn served as president of
the Miller College of Business
Alumni Board from 2001 to
2003 and is a member of the
Ball State University Alumni
Association of Howard County.
He provides leadership for a
number of organizations, including the Howard Community
Hospital Foundation, Kokomo
Center Schools, the Howard
County Drug Summit, and the
Indiana Historical Society.

•
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Process Plus, the full-service
engineering firm led by Dan
Prickel, has twice appeared on
Inc. magazine’s list of fastest
growth companies and was
recently recognized as one of
Cincinnati’s Best Places to
Work, as voted on by employees.
A certified public accountant
in Indiana, Prickel worked with
Deloitte & Touche in
Indianapolis and, after earning
his MBA from Ball State, with
Hillenbrand Industries in
Batesville, Indiana. After nearly
eight years with the Fortune 500
Company, he ventured into an
arena that offers parceled financial management capabilities to
multiple entrepreneurial growth
companies. One of those companies, Process Plus, grew to
need his full-time services.
Prickel, a 15-year member of
the Miller College of Business
Alumni Board, served as its
president from 1997 to 1999.
He is a member of several
church and civic organizations.
A four-year letterman in soccer
at Ball State, he continues to
play recreationally and to coach
youth sports.

H. H. Gregg
Indianapolis, Indiana
A $1 million gift from H. H.
Gregg, a leading retailer of
home appliances and consumer
electronics, is increasing opportunities for students of the
H. H. Gregg Center for
Professional Selling, a nationally recognized program in the
Miller College of Business.
H. H. and Fansy Gregg first
walked the sales floor of their
new appliance store in a small
storefront on the north side of
Indianapolis in 1955. The business was founded on personal,
caring customer service—providing customers with a wide
variety of desirable products and
making them available for quick
home delivery. Customers
appreciated the personal service
and attention to detail, and the
business prospered.
Today, H. H. Gregg operates
55 stores in Indiana, Ohio,
Kentucky, Tennessee, and
Georgia. Still family owned and
managed, with chairman and
CEO Jerry Throgmartin at the
helm, the business continues to
demonstrate its commitment to
complete customer satisfaction.

Feature

Every business needs a
healthy bottom line. And it
sure doesn’t hurt to have a
healthy chief executive,
according to new research
emanating from the
Miller College of Business.
Ball State’s Michael G.
Goldsby, associate professor
of management and
entrepreneurship, and
Stoops Distinguished
Professor of Entrepreneurship
Donald F. Kuratko teamed
with New Mexico State
University management
professor James W. Bishop
to learn whether there’s any
connection between an
executive’s fitness regimen
and the health of his or
her company.

FIT

by Steve Kaelble

FOR BUSINESS
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“A lot of people said that once they became
runners or weightlifters, they became more
successful. They develop a sense of discipline
and a healthy, positive self-image. I call it
developing an athletic mindset.”
– Michael Goldsby

Specifically, they tracked a group of executives, determining whether or not they were loyal runners or weightlifters,
and then quizzing them on their companies’ sales and
whether or not they feel they’re meeting their own intrinsic
and extrinsic goals. Intrinsic rewards, according to Goldsby,
center on such questions as “Do I feel satisfied with my job?”
and “Do I have a sense of autonomy?” Extrinsic rewards tend
to be financial gains and other tangible benefits that often
are made possible by the company’s material success.
According to Goldsby, there does seem to be a connection
between fitness and the achievement of fiscal and personal
goals. Entrepreneurs who run regularly tend to reap greater
intrinsic and extrinsic rewards, and their companies tend to
be winners in the sales column. Executives who are avid
weightlifters also fare well when it comes to intrinsic and
extrinsic rewards, though the researchers did not spot any
impact on sales, Goldsby says. Not only is there a measurable
link to exercise, he adds, “The more they exercised, the
stronger it got.”
Goldsby admits that his interest in the benefits of fitness is
more than academic. “I’m a runner, and I’ve been a runner
for more than 20 years,” says the 38-year-old, noting that he
logs 60 miles a week and sometimes more. He also has an
interest in triathlons, and twice a week he lifts weights,
bikes, and swims. Bishop, the researcher from New Mexico,
lifts weights up to four days a week, while Kuratko’s regimen
falls somewhere in between, running about 40 miles a week
plus four or five days of weightlifting.
The potential link between fitness and occupational achievement seemed like a natural thing to study, Goldsby explains. “I
looked at people who are very productive at research, and I saw
a common thread. We’re all fitness enthusiasts.”
While there has been a fair amount of research linking
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high levels of fitness with overall personal success, he says
there hadn’t been any significant studies into the impact of
executive fitness on small businesses. He saw it as an important question to consider, as small-business owners tend to be
heavily involved in their companies and might therefore be
reluctant to devote significant time to personal fitness.
Goldsby says the big question for them is: “Is the time spent
exercising worth the time spent away from the office?”
Apparently so, Goldsby and the others concluded, based
on their study of 366 entrepreneurs in Indiana, Ohio,
Illinois, and Kentucky. The executives were chosen at random from business directories and represented companies of
500 or fewer employees. The researchers decided to focus on
running and weightlifting because they tend to be year-round
pursuits, as opposed to sports like softball. They also tend to
inspire zealous fitness behavior. “It’s part of how people
define themselves,” Goldsby explains.
Once they spotted the connection, the researchers began
to ponder just what conclusions to draw. “One of the issues
is: Are people who run naturally higher achievers anyway?”
Goldsby says. Perhaps, but the results also suggested the possibility that less-fit execs can add to their success by lacing
up running shoes or heading to the gym.
“A lot of people said that once they became runners or
weightlifters, they became more successful,” he says, speculating that the drive and attitude required to succeed in fitness may spill over into the workplace. “They develop a
sense of discipline and a healthy, positive self-image. I call it
developing an athletic mindset.”
Part of the athletic mindset is pushing forward when the
going gets tough. “All athletes know that there are many
days when you don’t feel like getting out there and doing the
work, but you do it,” Goldsby says. “Look at successful peo-

ple—they’re the people who put that work in day after day
after day.”
Another hypothesis about the link between fitness and
workplace success is that executive-athletes simply look fit,
and may, therefore, look the part of a successful business person. For better or for worse, humans make strong judgments
about one another based on appearances. “It’s what I call the
Clark Kent effect,” Goldsby says.
He wonders whether this effect varies depending on the
sport, and whether that could explain why his research
linked higher company revenues with running, but not
weightlifting. Goldsby notes that weightlifters are, of course,
quite fit, but they sport a somewhat different appearance in
their business attire, a bit bulkier than what he refers to as
the “classic” fitness style. For that reason, he speculates,
“Maybe they don’t get the same boost from appearance.”
Yet another hypothesis: Perhaps running more closely
resembles the challenges of the business world. After all,
Goldsby says, “Sales is almost an endurance activity. You have
to focus and maintain high energy for long periods of time.”
Michael Truman, who operates Truman Distributors in
Alexandria, Indiana, is an example of this theory. Truman,
who runs at least 40 miles per week, believes his stamina
allows him to outperform his employees. “I set the pace as an
example for them to follow, which leads to being more productive” he says.
Jason Lenz, a runner and chief operating officer at Creek
Run Environmental Engineering in Montpelier, Indiana, is
so convinced that fitness benefits productivity that he provides his employees with memberships to the local YMCA
as part of their benefits package. Lenz has seen his company’s sales grow from $200,000 in its first year of operation in
1993, to $1.75 million last year. He says, “My attitude as

well as my fitness has made me a better person and a better
manager.”
Running also may help maintain a healthy balance
between work and home life, suggests another executive-athlete. Dave Paugh, partner at the law firm of Montgomery,
Elsner & Pardieck in Seymour, Indiana, says, “I leave the
office and run. It gets me out of a lawyer mode and into a
family mode.”
Paugh, who’s been running for more than three decades
and tallies some 60 miles a week, admits that the pursuit
doesn’t offer some of the benefits of the more popular business sport of golf. “You’re not going to meet a lot of clients at
running events, but it does allow me to be a better person at
home,” he says.
Given the drive for success that all entrepreneurs share, it’s
not surprising that the Miller College of Business fitness
study has generated lots of interest. Goldsby says the research
has been covered by all kinds of media, including major television networks and cable-news outlets; leading wire services; such business publications as Entrepreneur magazine; and
a variety of fitness-related publications, including Runner’s
World and Health magazine. The study also is slated to be
published in the Journal of Small Business Management.
From Goldsby’s perspective, the work has just begun. This
study, he says, indicates the subject is ripe for much more
research. In a follow-up study, he hopes to track companies
and executives to learn more about how their fortunes
change over time. Further inquiry, he says, may shed new
light on how much business benefit executives can hope to
achieve by adding exercise to their days, as well as why fitness is good for business. ●
Steve Kaelble is editor of Indiana Business magazine.
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by Mary G. Barr

O

On the basketball court Kate Endress is the pacesetter. She’s
intense. She’s disciplined and well trained. Off court—pursuing one
of the most demanding degrees in the Miller College of Business—
the business student is described in the same way.
Just like her three-point shot, Endress makes it all look easy: varsity
athlete, entrepreneurship major, honors student. Although she doesn’t
seek the limelight, she received national attention recently when she
was named a 2004 Academic All-American. One of only
five in the country to earn the prestigious title, her
accomplishment is especially rare for a junior.
The six-foot-one standout forward is facing
a challenging senior year both on and off
the court. Her personal goals are high in
both areas: becoming a member of the
Academic All-America First Team for
the second consecutive year and
succeeding at her senior entrepreneurship project—a pass-or-donot-graduate assignment that puts
her diploma on the line.
Thankfully, she has proven skills
for outplaying the competition.
Endress has been playing basketball for as long as she can
remember. In the early grades,
before there were leagues
for girls, she played with
the boys.
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She always envisioned she’d play college basketball. Along the
way she earned a few scholarships while the college scouts
watched her closely.
“She’s a once-in-a-lifetime recruit,” says Ball State Women’s
Head Basketball Coach Tracy Roller, who followed Endress as an
Evansville Memorial High School star. “Everyone knew about her.”
Roller’s persistence in recruiting Endress paid off because the business-minded athlete liked what she had heard about Ball State.
“Ball State is not only a great athletic institution, it’s a great
academic institution, and that’s really important to me,” says
Endress, who became interested in business to take advantage of
what others refer to as her natural leadership ability. “I knew
immediately that entrepreneurship was what I wanted to do.”
And like her role model, WNBA star Jackie Stiles, Endress took
to the challenge of elevating an athletic program. “Jackie Stiles was
at a mid-major school [Southwest Missouri State University] and
helped take it to the next level,” says Endress. “That’s the attitude I
have. Hopefully by the time I graduate next spring, Ball State’s
women’s basketball will be known as a very strong program.”
The honors student also is wise enough to see the parallel with
business. “You take something that is starting and you build it
into something great,” she says. “I think this concept contributes
to my entrepreneurship passion as well. I just get really excited
about that.”
Among the fans who will be watching Endress closely this senior year is James Ruebel, dean of the Ball State University Honors
College. Ruebel, who rarely misses a home game, says, “Kate has
no trouble with the extra challenges of being in the honors college.” Noting that she has a big senior honors project in addition
to her entrepreneurship project, Ruebel says Endress is a true role
model, remarkably more prepared than most of her honors classmates, even given her schedule.
Her biggest competitive challenge this year, however, just may
be facing a panel of business executives
who will deem her senior entrepreneurship business plan a
success or not. Called
Endress Achievements
the “ultimate entreAcademic All-America Women’s
preneurial experiBasketball First Team, 2004
ence,” the legAll Mid-American Conference
endary cap(MAC) First Team, 2004
stone class for
Academic All-MAC, 2004, 2003
entrepreneurAcademic All-District V, 2004, 2003
ship majors
MAC Commissioner’s Award, 2004, 2003
is designed
Most Valuable Player of the Year,
Ball State Women’s Basketball Team, 2003-04
to make stuMAC All-Tournament Team, 2002-03
dents experiBall State University Honors College
ence the risk
National Society of Collegiate Scholars
of being an
Ball State University Presidential Scholarship
entrepreneur. If
MAC All-Freshman Team
the panel gives
Ball State Women’s Basketball
the green light to
Team Cardinal Pride Award
the
business plan,
Indiana All-Star, Evansville Memorial
High School, 2001
the student graduates.
If the plan does not pass
approval, the student does not
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graduate—at least not that semester.
“We have not had an athlete in such a demanding sport go
through the entrepreneurship program,” says Janice Replogle,
director of undergraduate programs at the Miller College of
Business. “Kate has a lunatic schedule with the MAC [MidAmerican Conference]—with games three days a week and training up to 30 hours a week. It’s an incredible feat, but if anyone
can do it, Kate can. She already has taken on an extraordinarily
heavy course load, yet she is focused.”
Endress is approaching the year with confidence. “I think a lot
of people are wondering if I can really do it—complete the senior
entrepreneurship project and have a successful senior year on
court,” she says. “But I have no reason to believe that I can’t.”
Her early preparation included feasibility studies on a few of her
project ideas and an internship experience with Indiana Business
Ventures, working with entrepreneurs and venture capitalists. “I
learned from my internship that it takes a lot to get a company
started. It’s a real art,” Endress says.
What’s next after graduation for the All American? Her
options are many and challenging. She’s considering graduate
school or working for a start-up company to gain more experience
for her own business venture. There’s also the possibility of playing professionally in a league overseas. Or maybe she’ll qualify for
the WNBA draft after this season.
“The WNBA is a long shot,” says Endress, like a good entrepreneur, playing the possibilities in her mind. “But I always get
excited about the long shots.” ●

Mary Barr is a freelance writer based in Indianapolis.

Nominate outstanding
business alumni

Awards

The Miller College of Business Alumni Board requests your assistance in
nominating qualified candidates for its awards categories.

Miller College of Business
Award of Achievement

The nominee should meet the following criteria:
• Is an alumnus of Ball State University Miller College of Business
• Is in a position of responsibility and demonstrating success in early stage of career
(within 15 years of graduation)
• Has a demonstrated history of success within the Miller College of Business and/or academe

Miller College of Business
Award of Distinction

The nominee should meet the following criteria:
• Is an alumnus of Ball State University or its College of Business
• Holds a position of distinction in business, government, or academe
• Demonstrates outstanding success in his or her field
• Demonstrates loyalty to, support of, and leadership on behalf of the Miller College of Business
• Is a recognized civic leader

Miller College of Business
Distinguished Partner Award
Miller College of Business
Hall of Fame Award
(the college’s most prestigious award)

The nominee should meet the following criteria:
• Is a recognized civic leader as exemplified by volunteer efforts
• Is a recognized significant supporter of Ball State University Miller College of Business
The nominee should meet the following criteria:
• Is an alumnus of Ball State University
• Is a recognized civic leader
• Demonstrates outstanding success in his/her field
• Is a recognized, loyal supporter of Ball State
• Holds a position of distinction in business, government, or academe

Based on the above criteria, I would like to nominate the following person for the Miller College of Business

❏ Award of Achievement
Name

❏ Award of Distinction

❏ Distinguished Partner

❏ Hall of Fame

Graduation Year(s)

Address
City, State, ZIP
Present Position
Present Employer

Phone (

)

Briefly describe the nominee’s activities, achievements, or contributions which you believe qualify this individual for the award. You may attach an
additional page if needed:

Submitted by

Phone (

)

Date

Address
City, State, ZIP
Award nominations deadline is January 14, 2005. Send this form, along with any supporting materials (resume, press clippings etc.), to: Miller
College of Business Alumni Awards, Ball State University Alumni Association, Ball State University, Muncie, IN 47306. If you have questions,
contact the BSUAA by phone (765) 285-1080; FAX: (765) 285-1414; or e-mail: alumni1@bsu.edu. Thank you.
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Bottomline

One good turn

O

ne good turn deserves another.
That’s the philosophy that
guided Ball State business
alumnus Richard W. Hutson back to the
service of his alma mater. “I’m just trying
to give back a little,” says Hutson, a member of the Miller College of Business Hall
of Fame who recently completed his term
as chairman of the Ball State University
Foundation Board of Trustees.
Giving back is only appropriate, Hutson
says, because he received so much from
the university. “The foundation’s mission
is to assist and help the university in
any way we can,” he says, adding,
“And somebody helped me back
in the ’50s.”
That “somebody” was John R.
Emens, who served as Ball
State’s president from 1945 to
1968. Another was Emens’
assistant, James H. Albertson,
who later became president of
the University of Wisconsin at
Stevens Point.
As a graduate assistant in their
office, Hutson says he gained not
only work experience, but life experience. “They were two fine gentlemen,”
he remembers. “They cared about me and
taught me. They were committed to education and young people.”
Emens demonstrated that commitment
in the 1960s, when Hutson was a recent
alumnus living in California. He recalls
that even though their alumni group numbers were small at the time, Emens came
to California and spoke at the gathering.
Hutson also got to know and admire
another Ball State president. He took several classes taught by Robert P. Bell, an
alumnus who was the first dean of the
College of Business before taking the
helm of the university in the 1980s.
After earning bachelor’s and master’s
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degrees in business in the early ’60s,
Hutson took a job with Inland Container
Corp., working in Indianapolis and
Chicago. In 1964, he was hired by the
internationally known human-resources
firm Hewitt Associates and wore a number
of hats before he retired from full-time
work in 1996. He managed the firm’s Los
Angeles office from 1966 to 1969, and for

investment trusts, a bank, and a manufacturing company. Retirement offered him
the opportunity to shift gears and to “give
back.”
That’s why he connected with the Ball
State University Foundation in the mid1990s, chairing its investment committee
before serving as board chairman from
2002 to 2004. He also was a member of
Ball State’s National Development
Council and the committee overseeing a
major capital campaign.
Now, at age 65, Hutson is furthering
his retirement by giving up some of
his board positions. “I’m going to
do more church work and spend
more time with my grandchildren. And I like to fish,” he
says, noting that he travels regularly to Canada for fishing
trips. He is especially fond of a
remote lake in Ontario, where
he recently was part of a group
of eight that reeled in more
than 1,200 fish in six days.
Though Hutson has completed
his work as chairman, he remains
on the foundation board and isn’t yet
done giving back to his alma mater. He
says, “I’m one who has a fond memory and
opinion of Ball State.” ●

25 years was manager of its worldwide
sales, marketing, and public relations.
Hutson says his Ball State business education was good training. He was especially well prepared by Dorothy Crunk’s class.
“Her business communications class
helped me most,” he recalls. “It was a very
difficult class, but I learned a lot that
served me very well.”
When Hutson stepped back from fulltime work, he added a number of part-time
pursuits. He continued to consult with
Hewitt and joined the boards of two

Richard Hutson is a 1960 graduate and
received his master of arts in business from
Ball State in 1962. He created the Richard
W. Hutson Scholarship Fund to provide support for undergraduate or graduate students in
the Miller College of Business. A member of
the college’s Hall of Fame, he also received its
Award of Distinction in 1996 and Award of
Achievement in 1992. In 2000, Hutson was
awarded the Ball State University President’s
Medal of Distinction.
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by Steve Kaelble

Connections

Douglas Ayres, BS Accounting, 2001, has
been promoted to senior accountant at
Somerset Financial Services in Indianapolis.
Meshia Barker, BS Accounting, 1994, is
an accountant for Nexus Valve, Inc. in
Indianapolis.
Thomas Burrell, BS Management, 1993, is
project manager for Whirlpool Corporation
in Benton Harbor, Michigan.
Carl Campbell, BS Marketing, 1989, is
employed by Charles Schwab.
Peter Chen, BA Management Information
Systems and Human Resource
Management, 1999, accepted a newly created position at Eli Lilly and Company. As
human resources associate in compensation
administration, he provides project support
for payroll operations, salary administration,
and organization/position management.
Vincent Doyle, BS Accounting, 1981,
received an MBA from the University of
California-Davis in 1999. He is the chief
financial officer of Morton & Pitalo, Inc., a
civil engineering and land planning and
surveying firm in Sacramento, California.
Andrew Drexler, BS Accounting, 1993, is
the assistant controller for Wal-Mart
Stores, Inc., located in Bentonville,
Arkansas.

James P. Higgins, BS Accounting, 1983, is a
partner with the London Witte Group, LLC
in Indianapolis. In this position he oversees
the public finance segment of the practice,
which provides financial advisory services to
political subdivisions throughout Indiana.
Brad Justus, BS
Management, 1999, is a
financial consultant with
A.G. Edwards in Carmel,
Indiana.

George Shinkle, MBA, 1982, works for
Direction Associates, Inc., a boutique international consulting firm in Indianapolis. The
firm’s first book, Transforming Strategy into
Success: How to Implement a Lean Management
System, is a business improvement book that
was published in January 2004.
Christopher Thomas, BS Marketing, 2002,
is sales coordinator with the Intelligent
Office in Indianapolis.

Tatiana Kuzmenko,
MBA, 2003, is working
on her doctoral degree at
McMaster University in Dundas, Ontario.
Jeff Mantock, BS Marketing, 1990, and
MBA, 1993, is vice president/trust investment officer for Merchant’s Trust Company,
a wholly owned subsidiary of First
Merchants Corporation headquartered in
Muncie.
Denny Oklak, BS Accounting, 1977, was
promoted to president and CEO of Duke
Realty Corporation, one of the largest commercial real estate companies in the United
States.
Jeff Papa, MA Business
Economics, 1999, is an
immigration attorney
with Barnes & Thornburg
LLP. He practices before
the U.S. Court of
International Trade and
the U.S. Court of Appeals
for the Federal Circuit.
Robert Price, BS Management, 2001, and
MS Information, 2002, formerly employed

as an associate labs manager in Ball State’s
Center for Information and
Communication Sciences, is training to
become a special agent for the FBI.

Philip Thornberg, BS, 1980,
and MBA, 1987, is marketing
executive for DataScape, a
division of Intrieve, Inc., in
Cincinnati, Ohio.
Robert Umsted, MS
Accounting, 2003, is a senior
staff accountant with Shull & Co. PC in
Indianola, Iowa.
Barb Zipperian, BS Accounting, 1980, is
chief financial officer of the mid-south
region (Tennessee and Mississippi) of
Regions Bank. She is based in Memphis,
Tennessee.

deaths
Lawrence Richard Romine died March 16,
2004 in Bedford, Indiana. He received his
BS in Accounting in 1962. He had been an
accountant with the Chevrolet Division
and worked in General Motors Central
Office in Detroit, Michigan, where he was
assistant director of appropriations.

Name
Address
City/State/ZIP
Your classmates want

E-mail

to hear from you. Share

Degree/Major/Year

your news with us at

www.bsu.edu/
business/contactus

Employer
Position/Title

or send an update to
Ball State University,

Here’s my news for Ball State Business. (Use separate sheet if necessary.)

Miller College of Business,
WB 100,
Muncie, IN 47306

Support the Miller College of Business at www.bsu.edu/giving.
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after
Changing spaces in the
Miller College of Business…
Recent remodeling has made a significant difference in many spaces in
the Whitinger Building, including the student lounge:

before
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