
Ball State

Spring 2009

business
A Magazine for

Miller College of Business 
Alumni & Friends

     Also inside:
• Determining how the economic 

stimulus plays out in Indiana 
• A peek at the life of a chef, a 

photographer, and a Harley rider 
• New dean for Miller College 

Teamwork  
healThy kids 
Students collaborate with Marsh Supermarkets,  
Peyton Manning Children’s Hospital, and Strategic 
Marketing and Research, Inc. to fight childhood obesity

+



Viewpoint

Stepping Forward

Contact us at

 www.bsu.edu/

  business/contactus

© April 2009 Volume 7, Number 2. Ball State Business is published twice a year by the Ball State University Miller College of Business, Muncie,  
IN 47306. Printed in the United States. No material may be reproduced without written permission. Send change of address to Ball State  
University Miller College of Business, Whitinger Business Building, room 100, Muncie, IN 47306; phone: 765-285-8192; fax 765-285-5117;  
e-mail: business@bsu.edu. The information presented here, correct at the time of publication, is subject to change. Ball State University practices  
equal opportunity in education and employment and is strongly and actively committed to diversity within its community.    5130-09 umc

economic issue in Indiana during the last 
couple of  years. 

Stepping forward to motivate and 
change lives is tremendously powerful. 
Our cover story explores how alumnus Jim 
Ittenbach and faculty member Jennifer 
Bott are teaming up with students 
from Building Better Communities 
Fellows on a vital immersive learning 
project to fight childhood obesity. The 
power of  partnerships between Peyton 
Manning Children’s Hospital and Marsh 
Supermarkets provides a model for a 
number of  other potential projects. I 
am extremely proud of  our students, 
faculty, and alumni involved in improving 
children’s health.

Bottomline in this issue features 
alumnus Randy Pond, providing an 
extremely informative view of  how climbing 
the corporate ladder has changed. I want 
all of  our students to read this carefully. 
While the significance of  Randy’s thesis 
cannot be overlooked, I want to focus on 
how he has stepped forward to help Miller 
College and Ball State University. Randy 
has provided wise counsel, encouragement, 
loyalty, and expertise that are priceless. 
He has also given financial support that 
funds Miller College and Emerging Media 
scholarships. Randy Pond is a model for 
stepping forward to support your school 
and benefit future generations.

Certainly times have been very tough 
lately, and I greatly appreciate your 
support and engagement with Miller 
College. We want to continue to step 
forward to do our part to assist all alumni, 
faculty, and students. If  you have ideas 
for other types of projects, please let me 
know. You can contact me at 765-285-
8192 or business@bsu.edu.  l

Rod Davis
Interim Dean and Professor of Business 
and Marketing Education
Miller College of Business

uch of our lives is devoted 
to stepping forward—at 
work, in the community, 
and for our families. This 
issue of  Ball State Business 

tells the story of  how we alumni, faculty, 
and students have stepped forward to 
provide valuable service to others.

We are engaging and being engaged. We 
are initiating action. We are committing 
intellectual and personal resources. We 
care, and we want to make a difference. 

This proactive and dedicated approach 
is a hallmark of the Miller College of  
Business. It was created and fostered 
by our early leaders, most notably Mark 
Studebaker, the founder of  business 
education at Ball State University. It is 
our responsibility to continue stepping 
forward and instilling this wonderful 
legacy in new generations of  alumni, 

faculty, and students.
In this issue, you will read 
about how Miller College 

is stepping forward in 
a number of  ways 

to boost economic 
development. The 
Center for Business 
and Economic 
Research (CBER, 
formerly the 
Bureau of  
Business 
Research) is 
leading the way. 
Second-year 

Director Mike 
Hicks has done 

an incredible job 
of  positioning CBER 

as the go-to source for 
data and input for policy 

makers, governmental 
units, and businesses. Mike 

and his CBER colleagues have 
stepped forward with much valuable 

assistance for practically every significant 

M
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Feature

New Dean:
Industrial and labor 
relations expert
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Rajib Sanyal has been appointed as the dean of Miller College of 
Business. He will join Ball State on June 1.

Ball State University has appointed Rajib Sanyal, an 
expert in industrial and labor relations, as dean of  its 
Miller College of  Business.

Sanyal, who has been the business college dean at 
Northern Michigan University in Marquette since 2005, 
will join Ball State on June 1. He was selected after a 
national search.

 “We are pleased that Dr. Sanyal will be joining the 
Ball State family and the Muncie community,” says 
Ball State Provost Terry King. “Dr. Sanyal brings with 
him solid administrative skills and unique national and 
international business experience. We believe he is the 
right person to join our team to assist the university in 
meeting the goals of  its strategic plan. We look forward 
to his initiatives.”

Sanyal will be responsible for leading the nationally 
recognized academic and research operations of  the 
Miller College of  Business, which is accredited by AACSB 
International—the Association to Advance Collegiate 
Schools of  Business. 

“I am absolutely delighted to be given this chance to 
lead the Miller College of  Business,” says Sanyal. “The 
college and Ball State represent what a high-quality 
institution should be. I enthusiastically share Provost 
King and President Jo Ann M. Gora’s bold vision of  
creating a nationally distinctive university with a vital 
emphasis on immersive learning.  

“Miller College and Ball State are well-respected on a 
national level, thanks to their entrepreneurial approach. 
I am glad to be part of  the team participating in this 
exciting change and am looking forward to arriving on 
campus.” 

During his tenure at Northern Michigan, Sanyal 
developed and implemented a strategic plan for 
the business college, developed and implemented a 
fundraising plan, built a financial trading lab, created a 
student management investment fund, and established a 
new business venture competition. 

He also facilitated an interdisciplinary student-run 
business, designed and implemented a support staff  
development program, successfully addressed midterm 
reaccreditation issues, and increased hiring of  new faculty 
from underrepresented groups.

Prior to Northern Michigan, Sanyal was an American 
Council on Education Fellow during 2004-05 at George 
Mason University. Beginning in 1987, he was a faculty 
member at the business school of  the College of  New 
Jersey, formerly Trenton State College. He served as a 
division head (department chair) from 2000-04 as well 
as director of  the nonprofit management certificate 
program.

He received his doctorate from Georgia State University 
and a master’s from University of  Wisconsin-Madison. His 
undergraduate degrees are from the University of  Calcutta 
and University of  Delhi.

Sanyal will succeed Interim Dean Rod Davis, who has 
led Miller College since 2007. 

“We’re grateful for Dr. Davis’ service during the 
last few years,” King says. “He not only managed the 
Miller College of  Business, but he led its faculty, staff, 
and students with foresight and integrity. Dr. Davis’ 
relationship with the faculty and students and his 
knowledge of  the university made him the ideal interim 
leader.”   l
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Sales team finishes  
2nd at competition 

For the second year in a row, the Ball State University Sales Team 
finished second at a national team selling competition at Indiana 
University, Bloomington, Indiana. Ball State’s sales team included seniors 
Collin Meyers, Nicole Cole Schultz, Rekko Enochs, and Joel Luebcke. In 
overall team scores, Ball State finished behind Michigan State University. 

The competition featured 11 teams from top-ranked business schools in 
the nation. Ball State finished ahead of competing schools that included 
Indiana University, University of Illinois, University of Wisconsin, and Penn 
State University.

During the competition, the team met with a buyer (played by an 
executive of competition sponsor Philip Morris) for a fictional 87-outlet 
convenience store company. The objective of the meeting was to persuade 
the convenience store chain to consider carrying the team’s brand of 
bottled water and to schedule a second meeting with the company’s three 
senior executives. Following the first meeting, the students were given 
two hours to prepare for the second meeting, where teams presented an 
analysis of the bottled-water industry and aimed to gain the company’s 
commitment to carrying the team’s product.

Students were judged on their ability to uncover needs, understand the 
market, understand the customer’s competitive position in the market, and 
present relevant solutions with a measurable return on investment.

Ball State sales team members (left to right) Nicole Cole Schultz, Rekko Enochs, Collin Meyers, 
and Joel Luebcke placed second in a national selling competition at Indiana University.

Center hosts 
regional sales 
competition 

The H.H. Gregg Center for 
Professional Selling hosted the fifth 
Regional Sales Competition in October. 
They were joined by Purdue University, 
Indiana University, University of  
Louisville, and Western Carolina 
University.  

More than 40 individuals from the 
industry were present to judge and 
be buyers for the competition. Sarah 
Windlan of  Ball State earned second 
place in the competition. 

Irish eyes smiling 
on digital research 

A Ball State University student’s 
innovative system designed to 
analyze viewership of  digital display 
advertising has won the top award 
at the annual International Business 
Informatics Challenge in Dublin, 
Ireland. 

Mark Isenbarger, a graduate student 
from New Haven, Indiana, received first 
place for his paper Automated Market 
Research: Capitalizing on Unforeseen 
Changes in the Market. His paper is 
based on an emerging media project 
developed during 2007–2008 when 
Isenbarger, then a senior in the Miller 
College of  Business, led a student 
team enrolled in the systems analysis 
and design class offered by the 
Department of  Information Systems 
and Operations Management. 

Isenbarger’s award marks the third 
consecutive year that a Ball State 
student has won a major award at the 
challenge. In 2007, a student won the 
Best Presentation Award, and another 
student won the Best Cooperative 
Project Award in 2006. 

Students earn recognition  
in Wisconsin competition 

Five Ball State students competed in the Great Northwoods Sales 
Competition at the University of  Wisconsin-Eau Claire in November. They 
competed against eight schools, and 48 students participated. 

Sarah Windlan finished second and won $1,000 for her efforts. Mike 
Vandy was Ball State’s team winner and was awarded $150. Additional Ball 
State students who participated included Collin Meyers, Matt Valena, and 
Joel Sheets. Ramon Avila, director of  the H.H. Gregg Center for Professional 
Selling, worked with the students for the competition. 



4     Ball  State business   •   Spring 2009   

Professor emeritus honored
Chu-yuan Cheng, professor emeritus of  
economics, received the Distinguished Service 
Award from the American Association for 
Chinese Studies at its 15th anniversary in 
October in Los Angeles.

Associate professor recognized  
for outstanding service
Russ Wahlers received the 2008 Jeanne 
Strupeck Award for Outstanding Service 
presented by the Academy of  Business 
Disciplines during the annual conference 
in Fort Myers Beach, Florida, in November. 
Wahlers is an Academy of  Business 
Disciplines board member and editor for the 
academy’s annual proceedings.

At the conference, he presented a paper 
titled “Podcast Promotion: An Emerging 
Digital Medium in Integrated Marketing 
Communication Strategy” with Thomas R. Baird 
and Joseph D. Chapman. Wahlers, Baird, and 
Chapman are associate professors of  marketing.

faculty updates

Baird

Cheng

Wahlers

Chapman

Looking for a savvy way to support the Miller College of Business?  
A charitable lead trust is an irrevocable trust that allows you to provide Ball State 
with current income generated by assets in the trust. When the trust terminates 
after the period specified in your trust agreement, you or the beneficiaries you’ve 
named receive the assets.

“It’s one way to make a future gift to your heirs while allowing Ball State to use 
the funding in the present,” says Waldo Beebe, who established a charitable lead 
trust for Ball State, his late son’s alma mater. “In 2033, my six grandchildren will 
receive the balance of the lead trust for their use and benefit.”

Charitable lead trust features and benefits: 
• support your favorite Ball State program or fund a named scholarship or perpetual fund 
• fund the trust with a gift of cash, stock, or other assets during your lifetime or in a will 
• pass assets intact to your heirs 
• significantly reduce or eliminate estate and gift taxes when transferring wealth to heirs 
• satisfy a charitable pledge to Ball State with income from the trust.

For more information on establishing a charitable lead trust with no obligation, 
contact Phil Purcell, JD, at the Ball State University Foundation at  
ppurcell@bsu.edu or 765-285-7070 or 888-235-0058 (toll-free). 

HELP BALL STATE NOW
HELP YOURSELF IN THE FUTURE

WalDo BeeBe

Professors present papers  
at conferences 
• Catherine Chen presented two papers 

at the International Conference on 
Information Systems in Paris in 
December. The titles of  the papers were 
“Information Sharing or Knowledge 
Sharing? The Potential Impact of  
Enterprise 2.0” and “A Revised Motivated Strategy for Learning 
Questionnaire (MSLQ) for Assessing Computer Software 
Learning Strategies.” Chen is an associate professor of  
information systems and operations management.

• Dagney Faulk, Cecil Bohanon, and Michael Hicks presented 
“Property Tax Reform in Indiana: The Role of  Tax Volatility” at 
the 101st annual Conference of  the National Tax Association 
in Philadelphia. Hicks also presented “Forecasting State Level 

Faulk



 

Economic Activity: An Error Correction Model with Exogenous 
National Structural Forecast Components” at the conference.

In addition, Faulk was a panelist at the Center of  Competitive 
Economies, Kenan Center of  Private Enterprise, University 
of  North Carolina at Chapel Hill, where she spoke about tax 
incentives.

Faulk is the director of  research for the Center for Business 
and Economic Research (CBER), and Hicks is the director of  
CBER and an associate professor of  economics. Bohanon is a 
professor of  economics.

• Nalitra Thaiprasert and Hicks presented “Indiana’s Industrial 
Growth: Demand Side Decomposition, 2001-2006” at the 55th 
North American Regional Science Conference. 

Thaiprasert is a research economist for Building Better 
Communities and the Center for Business and Economic 
Research.

Professors have papers published
• Nalitra Thaiprasert had her paper “Short-

Cut Estimates for Annual Hog CAFO 
Production: Relationship Between Hog 
CAFO Inventory and the Annual Production” 
published in the Journal of Extension. 
Thaiprasert is a research economist for 
Building Better Communities and the 
Center for Business and Economic Research.

• James McClure and Gary Santoni were among four authors 
who cowrote a paper, which was accepted for publication 
in the Econ Journal Watch. The paper was titled “Some 
Anomalies Arising from Bandwagons that Impart Upward 
Sloping Segments to Market Demand.” McClure is a professor 
of  economics. Santoni is a professor emeritus from the 
Department of  Economics.

• Jensen Zhao, Allen Truell, Melody Alexander, and Rod Davis 
had a paper accepted for publication in Issues in Information 
Systems. The title of  the paper is “A Vulnerability Audit of  the 
U.S. State E-government Network Systems.”

Zhao, Truell, and Alexander are professors of  information 
systems and operations management. Davis is the interim 
dean of  the Miller College of  Business and a professor of  
business information technology. 

• Shaheen Borna had an article 
accepted for publication in the 
Journal of Business Ethics. The 
article is titled “An Investigation 
of  the Effects of  Corporate 
Ethical Values on Employee 
Commitment and Performance: 
Examining the Moderating Role 
of  Perceived Fairness.” This paper 
was supported by a summer research grant from 
Miller College of  Business. Borna is a professor of  
marketing.

• Sushil K. Sharma coauthored 
cases titled “Samsung 
Electronics (A): Entering India” 
and “Samsung Electronics (B): In 
India.” Both are published by Ivy 
School of  Business, University of  
Western Ontario. 

 Sharma is the chairperson of and 
a professor for the Department 

of  Information Systems and Operations Management.
• Norman Van Cott and Bennett Baack cowrote a 

paper which was accepted for publication in the 
Journal of Legal Studies. The title of  the paper is 
“Constitutional Agreement during the Drafting of  
the Constitution: A New Interpretation.” Van Cott 
is a professor of  economics. Baack is an assistant 
professor of  marketing. 

Thaiprasert

Borna
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New hires and promotions  
for Miller College

Center for Business and Economic Research
• Dagney Faulk, director of  research

• Nalitra Thaiprasert, research economist for CBER and 
Building Better Communities

Department of Accounting
• Suzanne Seymoure, assistant professor of  accounting

Department of Economics
• Priya Bhagowalia, visiting assistant professor 

• Man-Ching Stella Chan, visiting assistant professor

Department of Finance
• Kevin Gatzlaff, assistant professor of  finance

• Joseph Goebel, assistant professor of  finance

Department of Marketing and Management
• Mike Goldsby, director of  Entrepreneurship Center 

• Shruti Sardeshmukh, assistant professor of  
management
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Feature

Sean Petty sets up a fiber network linking 
the Innovation Connector—a Muncie, 
Indiana, business incubator—and the 
Cluster Computing Lab at Miller College 
of Business. The project is enhancing 
the Innovation Connector’s technology 
offerings and provides valuable hands-on 
experiences for the students involved.



GUIDING POLICY
Removed as Muncie, Indiana, might seem from the 

business of Washington DC, the Miller College of Business 
is playing a role in helping determine how the Obama 
administration’s economic stimulus plays out in Indiana. 
The Center for Business and Economic Research (CBER) 
was asked by the state to gather information on economic 
development projects around Indiana as part of federal 
funding for both disaster relief and in preparation for the 
distribution of federal stimulus dollars.

The center and its director, Michael Hicks, associate 
professor of economics, also weighed in during 
the crafting of the stimulus plan, taking part in the 
development of a proposal with the Ball State’s Digital 
Policy Institute. The proposal suggested an investment 
in emerging media, pumping money into building rural 
broadband networks, creating thousands of jobs in just 
three months. 

CBER has plenty of experience guiding policymakers 
responsible for creating jobs in Indiana. Its primary 
mission includes conducting customized studies for 
local and regional economic development agencies, 
governments, companies, and business groups. It 
performs regular economic forecasting and provides 
a source of detailed economic data, along with 
comprehensive analysis.

Among its output was a January 2009 report examining 
the impact of streamlining local government. The study’s 

hat could be more important to 
people than pocketbook issues? In 
today’s economy, not much. In fact, 
the nation’s intelligence chief calls 

the global economic crisis America’s top security threat, 
and the task of fixing the economy has consumed the new 
Obama administration since before Inauguration Day.

It seems fitting, then, that the university based in what 
was once referred to as 
Middletown, the “typical” 
American city, should 
be involved in promoting 
the economic well-being 
of typical Americans. 
Though some people might 
perceive a university as 
being focused mostly on 
the future prosperity of its 
individual students, Ball 
State keeps a bigger picture 
in mind as it promotes 

economic development in communities.
The Miller College of Business does its part in a variety 

of ways, from directly helping Indiana companies grow 
to tracking economic development projects to working 
for more streamlined, efficient local government. And, 
of course, the college’s primary mission of educating 
tomorrow’s business leaders has a direct impact on the 
prosperity of Indiana businesses and communities.
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ECONOmIC 
StImULUS

How the Miller College of Business gives  
economic development a boost 

“Ball State contributes 
to economic development 
through training students 
to be employable as well 

as equipped to handle 
the latest challenges  

in business.”

—Michael Goldsby, director of 
the Entrepreneurship Center

By STEvE KAElBlE

W
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(Left and middle) Ball State students tutor local elementary, middle, and high school 
students at the Motivate Our Minds educational facility in Muncie, Indiana.

Ball State student Dante Kobek (far right) consults with Monique Armstrong,  
the executive director of Motivate Our Minds, and his teammates,  

(not pictured) Matt Parisi and Austin Turansky about future projects.

authors, Dagney Faulk and Michael Hicks, testified before the 
Indiana Senate on the results of this study. Making Indiana’s 
governmental units more efficient is seen as one of many keys 
to making the state more attractive to companies promising to 
create jobs.

CONNECtIONS tO CAmPUS
Economic development is, indeed, all about job creation, and 

while the biggest headlines typically come when a community 
lands a big new factory, the truth is that most job creation 
happens in little pieces and involves small businesses, in many 
cases start-ups. That’s what makes programs such as Muncie’s 
Innovation Connector so vital.

The Innovation Connector is a business incubator that helps 
technology-based start-ups make it through the often-rocky 

development and early growth 
stages. Clients—ranging from 
a broadband communications 
provider to a developer of 
unmanned aircraft systems—
benefit from the guidance of 
local business leaders and 
Ball State expertise, including 
faculty and students.

Projects linking the Miller 
College of Business with the 
Innovation Connector include 
work with client companies, as 
well as tasks that benefit the 
center and all of its tenants, 
according to Fred Kitchens, 
an associate professor in the 
Department of Information 
Systems and Operations 
Management. For example, 
Kitchens is working on an effort 
in partnership with Ball State’s 
Building Better Communities 
initiative to develop kiosks at 

the center that spotlight emerging technology solutions and 
outline some of the center’s high-tech services.

Information systems students also are developing a dedicated, 
fiber network linking the Innovation Connector with a cluster 
computing lab on campus, a project that will enhance the 
center’s technology offerings and provide some valuable hands-
on experiences for the students involved. “It’s the only fiber 
network built and maintained by students,” he points out.

“The Innovation Connector has provided an excellent learning 
environment for our students to gain more understanding of 
how business works in the real world,” adds Michael Goldsby, 
director of the Entrepreneurship Center in the Miller College 
of Business. “Working together, the university and community 
benefit each other.”

DEVELOPING tALENt, 
SHARING WISDOm

 “An essential element of Ball State’s economic development 
efforts is graduating students capable of filling jobs—or starting 
businesses—that will directly or indirectly contribute to the 
state’s economy,” says Scott A. Inks, associate professor of 
marketing and the assistant director of the H.H. Gregg Center for 
Professional Selling.

The university’s commitment to immersive learning—through 
which students find real-world solutions to real-world problems—
helps make this educational process helpful to economic 
development and the health of Indiana businesses, even before 
students leave campus for good. For example, he says, business 
students helped develop marketing plans to improve the retail 
success of Fort Wayne-based vera Bradley Designs.

Similarly, the Building Better Communities Fellows (formerly 
Business Fellows) offers businesses a team of students who, 
together with a faculty mentor, engage in a problem-solving 
project on-site. Never underestimate the power of students to 

A Closer Look 
Through our Building Better 
Communities Fellows program, 
teams of students work with 
communities, businesses, 
and government agencies to 
develop real-world solutions 
to real-world problems. We 
call this immersive learning, 
the hallmark of a Ball State 
education. 

Building Better Communities 
is Ball State’s front door for 
community partners seeking 
to benefit from Ball State’s 
resources, including our 
students’ knowledge, skills, 
talents, and energy. Some 
of our partners are Habitat 
for Humanity and Indiana 
Foodways Alliance. 
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find innovative answers to business dilemmas, Kitchens says. 
“Businesses are getting a team of students with all kinds of 
energy and brainstorming ability, along with the direction of a 
professor who is an expert in a particular area,” he says, adding 
that it’s a direct line to the kind of cutting-edge, university-
inspired innovations that otherwise might take years to make it 
to the workplace. “Businesses are getting a jumpstart on that 
and students are getting a tremendous experience.”

A Building Better Communities Fellows project also helped 
establish a local chapter of the Association of Information 
Technology Professionals, which meets monthly at the Innovation 
Connector. “It’s the largest, oldest professional organization in 
the field,” Kitchens says—and the closest chapter was 250 miles 
away in Evansville, Indiana. Having a chapter in the Muncie area 
gives economic development a boost, he explains, because it 
demonstrates to companies in the field a critical mass of activity 
that makes the area more attractive for investment.

“The project will help not only the city of Muncie and 
the surrounding area to attract more technology-oriented 
businesses, but more small businesses will be attracted to 
the Innovation Connector because of its connection to the 
community and blossoming daily activities,” says senior Dante 
Kobek, who worked on the project. “The potential new jobs that 
come about by all of these people coming together are one 
thing, but they can also get together and just bounce ideas off of 
another person in the industry who might be able to point them 
in the right direction.”

Senior Matthew Morris is working on a project to assist 
Ball State’s Institute for Digital Entertainment and Education 
(IDEE), which not only provides valuable experience for students 
but also connects with and supports the real-world economy 
through its work with media production companies. “The goal 
of this project is provide IDEE with a complete plan for a new information technology infrastructure for the facility that it is 

currently using,” Morris says, noting that the project would bring 
the facility up to industry standards. It will enable IDEE to pursue 
a number of goals “while also drawing in new clients who are 
looking for industry-standard production houses.”

The Fellows program is only one part of Building Better 
Communities, which connects business and community 
partners to Ball State’s resources to strengthen and improve 
their organizations. Goldsby adds that effort of the college’s 
entrepreneurship program. “Students work with local start-
up companies to assist them with business issues,” he says. 
“Working together, the companies get help in building thriving 
businesses, and the students get real-world experience.”

Also beneficial to the economy are Miller College of Business 
outreach efforts that spread university knowledge across the 
landscape. Inks points to events spearheaded by the H.H. Gregg 
Center for Professional Selling, including sales symposiums, 
which bring in nationally recognized speakers to provide 
coaching and training to salespeople and sales managers from 
Indianapolis, Muncie, Fort Wayne, Lafayette, and everywhere 
in between. “In addition, the Ball State University Indianapolis 
Center provides sales training workshops twice a year for 
salespeople located in the Indianapolis area,” Inks says.

“For a healthy economy to occur,” Goldsby adds, “an educated 
populace and facilitation by school leaders and faculty in dealing 
with community issues can play a major role in helping the 
community to thrive. Clearly, Ball State contributes to economic 
development through training students to be employable as well 
as equipped to handle the latest challenges in business.” l

Steve Kaelble is a freelance writer living in Indianapolis.

Students worked 
within Muncie, Indiana, 
to spur economic 
and community 
development.

By the numbers 
Indiana counties partnered with Building Better 
Communities to spur economic and community 

development and improve quality of life

spring Building Better Communities Fellows projects:

•	 Design	and	develop	an	online	training	program	for	
AccuTech Systems Corp.

•	 Marketing	and	fundraising	for	Muncie	Habitat	for	
Humanity

•	 Help	shape	the	landscape	of	tomorrow’s	TV	
with	hands-on	audience	research	and	make	
recommendations	to	Veriana	Networks	Inc.	and	its	
Impression	Mobile	division

•	 Design	and	develop	online	instructional	modules	
for high school students, including careers in 
homeland	security	by	working	with	the	Indiana	
Department	of	Homeland	Security

•	 Partnering	with	St.	Vincent	Health,	Marsh	
Supermarkets,	and	Strategic	Marketing	and	Research,	
Inc.	to	fight	childhood	obesity	(See	page	11.)

students actively involved in projects during  
spring 2009

Building Better Communities projects  
from income surveys to economic analysis  

to	strategic	plans	in	an	effort	to	work	with	communities	
during 2007-2008

68

5

60
169
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Briefs

Former World Kitchen CEO talks to students
Peter Campanella, former chief  executive officer (CEO) of  World Kitchen, spoke to Miller College students 

in November as part of  the Distinguished Speaker Series.
Campanella displayed leadership throughout his 30-year career in management and marketing at World 

Kitchen, formerly Corning Consumer Products. This billion-dollar company designs, manufactures, and 
markets consumer kitchen products. He led and participated in a number of  acquisitions and divestitures 
and was responsible for growing his company’s operating profit, doubling sales, and realigning the corporate 
strategy. Today, he applies his expertise to consulting start-up businesses and nonprofit organizations in 
leadership, as well as marketing and strategic organization development.

 The 1967 graduate earned his bachelor's degree in social science at Ball State. He continues to support 
the university on the board of  directors for the Ball State University Foundation.

National organization touts report 
on manufacturing, logistics 

A Ball State University electronic report package that analyzed the nation’s 
manufacturing and logistics industries recently received the first Electronic 
Publication Award given by the Association for University Business and 
Economic Research (AUBER). 

AUBER, a national organization for economic and business research 
centers in the United States, recognized 2008 State of the Industry Report 
for Manufacturing and Logistics and the accompanying 2008 Manufacturing 
Report Card for graphic design and using electronic means to convey diverse 
economic information to a wide audience. 

The reports were designed by Jessica Booth and Victoria Meldrum of  Ball 
State’s Center for Business and Economic Research (formerly the Bureau 
of  Business Research). The award was based on layout, design, production, 
and content. Booth is the publications/Web coordinator for the Center for 
Business and Economic Research. Meldrum is the project assistant.

The reports were sponsored by Conexus Indiana, a new initiative created to 
capitalize on emerging opportunities in the state’s advanced manufacturing 
and logistics industries. As a result, Ball State received significant national 
media attention.

Jessica Booth

Victoria Meldrum

Peter Campanella
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Teaming Up 
to Fight Childhood Obesity

Students collaborate with Marsh Supermarkets, 
Peyton Manning Children’s Hospital, and  
Strategic Marketing and Research, Inc.

By Sue SPenCe
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(Left) Alicia DuPont, Marty Filogamo, 
and Janet Kamiri evaluate how the foods 
available at Marsh Supermarkets will fit 
into a fight childhood obesity campaign.



Joey Mitchell brings a personal 

                              passion to educating youth 

              about the perils and pitfalls of 

                              childhood obesity.

the ball state senior marketing major knows what it’s like to be overweight. by 
the time he was a sophomore at ball state, his weight had ballooned to 293 pounds, 
and the former high school football player was getting winded just walking up a flight 
of  stairs. one summer day about two years ago, he took a look in the mirror and at 
the scale and decided he had to make some changes.

“that summer, i made the lifestyle decision—and it is a lifestyle decision—to start 
eating better and to start lifting weights and running,” the elkhart, indiana, resident 
says. “now the habits i have formed have become part of  my everyday routine.” he 
cut out fast food except for an occasional indulgence, he started running and playing 
basketball, and he started enjoying healthy foods. and he lost 100 pounds.

Mitchell, who plans to work in sales for hormel foods corp. after graduation, is 
one of  11 ball state undergraduate and graduate students working diligently on 
a building better communities fellows outreach project. in addition to marketing 
majors, the group includes students in advertising, public relations, dietetics, 
nursing, physiology, wellness, and health education. the project, funded in 
part through the university’s building better communities initiative, focuses on 
developing a campaign to educate central indiana children and families about 
childhood obesity.

the fellows’ partners are peyton Manning children’s hospital at st. Vincent in 
indianapolis, Marsh supermarkets, and strategic Marketing and research, inc. in 
carmel. the group is led by faculty mentor Jennifer bott, associate professor and 
program chair of  human resource management in the department of  Marketing and 
Management in the Miller college of  business.

“this is a unique opportunity to let those who seek the experience bring to life 
what they are learning in the classroom,” says Jim ittenbach, chief  executive officer 
of  strategic Marketing and research, inc. and a 1971 ball state alumnus.

the building better communities, which receives funding from the lilly 
endowment inc., focuses on turning academic knowledge into business solutions by 
sending a faculty mentored-student team to a business or organization to work on 
a problem-based project to improve services, quality, or competitiveness; increase 
business; or develop new job opportunities.
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natural synergy

ittenbach, past president of  the Miller 
college of  business alumni advisory 
board and member of  the college’s 
entrepreneurship advisory board, had  
the initial idea to bring ball state into  
the project. through his marketing  
research firm, he has worked with  
st. Vincent health for more than 20 years 
and Marsh supermarkets for 25 years. 
in a discussion with his clients about 
potentially collaborating on a campaign to 
fight childhood obesity, ittenbach thought 
of  ball state.

“What a great opportunity to build 
a very dynamic and powerful team 
together,” he says, noting that he fully 
supports the emphasis president Jo ann 
M. gora has placed on immersive learning 
opportunities within the university’s 
strategic plan.

“students need to gain real-world 
experience and connections while they are 

in school. it broadens their perspective 
and helps them learn how to interact with 
different disciplines so when they go into 
the workplace they can succeed,” he says.

he brought members of  the three 
groups together in early december. 
“everyone got fired up,” he says. “the 
more we talked about it, the more natural 
synergy there was.”

both st. Vincent health and Marsh 
supermarkets are well-connected to 
ball state. st. Vincent recruits nurses 
from the school of  nursing. don Marsh, 
past president and ceo of  Marsh 
supermarkets, is a ball state alumnus and 
Miller college of  business hall of  fame 
inductee. Marsh opened its first store in 
1931 in Muncie, indiana, and currently 
operates eight stores in the Muncie area.

ittenbach says his two clients will 
benefit from working with ball state. 
“the students can develop low-cost, 
pragmatic, practical ways to reach out to 
youth,” he says. 

“these experiences help 
translate book learning 
into application and 
give them a context for 
all future learning.”
—Jennifer Bott, associate professor 
and program chair of human resource 
management in the Department of 
Marketing and Management at  
Ball State

Ball State students Jacob Staffin, 
Alicia DuPont (middle), and Laura 
Bollinger discuss using Marsh 
Supermarkets’ Kids Club to teach 
children about healthy eating.



Mark heckman, vice president of  
marketing for Marsh, says the students 
provide energy and perspective to the 
project and help expand the scope of  the 
effort. “We can learn from them as much 
as they might gain valuable experiences 
and insight from this project,” he says. 
in addition, he notes, students can 
develop lasting relationships that might 
lead to future employment or marketing 
opportunities.

hollie adams, system marketing 
manager for st. Vincent health, calls the 
partnership with ball state a win-win 
situation. “st. Vincent health will benefit 
from engaging students to actively learn 
and produce tangible outcomes that will 
be used to create a positive impact on the 
greater community,” she says. 

“the interest in partnering with ball state 
came from both the university’s reputation 
for immersive learning and from the positive 
experiences we have had with interns and 
graduates from ball state university.”

heckman praises ball state for offering 
immersive learning opportunities to 
students. “When you provide a platform 
for students to gain some real-world 
experience as part of  their curriculum, it 
not only benefits the student, but it also 
benefits the business.” 

MotiVating and  
changing liVes

bott, who has led three fellows projects 
and numerous classroom immersive 
learning experiences, says the students will 
learn teamwork and project management 
skills. “these experiences help translate 
book learning into application and give 
them a context for all future learning,” bott 
says. “it allows them to test out their skills 
and gain the confidence necessary for 
success in their working lives.”

the students, who applied for a 
position on the team and were personally 
interviewed and chosen by bott, are 
working in teams on the following tasks:

•	 developing	a	marketing	plan	for	the	
overall campaign to fight childhood 
obesity

•	 creating	a	public	relations	plan	for	
community outreach events planned for 
this summer

•	 designing	materials	for	the	summer	events
•	 putting	together	a	comprehensive	18-

week school program to start in august
•	 producing	a	campaign	for	Marsh	that	

highlights nutritional food choices 
children and families can make as they 

(Left) Joey Mitchell, a senior, lost 100 pounds two years ago, bringing an intriguing perspective to 
planning the campaign strategy. (Middle) Ball State students brainstorm ideas on how to educate 

children and families about obesity. (Right) Julie nelson, a junior, lists ideas from the group.
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immersive Learning  
aT BaLL sTaTe
Immersive learning programs seek to 
meet the following criteria:
• carry academic credit
• engage participants in an active 

learning process that is student-
driven but guided by a faculty 
mentor

• produce a tangible outcome or 
product such as a business plan, 
policy recommendation, book, play, 
or DVD

• involve at least one team of 
students, often working on a project 
that is interdisciplinary in nature

• include community partners and 
create an impact on the larger 
community as well as on the 
student participants

• focus on student learning outcomes
• help students define a career path 

or make connections to a profession 
or industry.
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challenges ahead of  us. everyone has 
strengths that can contribute to the final 
project,” she says.

students receive course credit for the 
project meeting independent study or 
internship requirements. grades are 
based on participation and the timeliness 
and quality of  students’ work and are 
determined by bott, the business and 
community partners, and their peers. 

but ask the students why they chose to 
participate in the project and they likely 
won’t even mention grades. Many have 
a personal desire to help children avoid 
obesity and the hardships that accompany 
it. all are eager to gain real-world 
experience they can put to use when they 
enter the working world.

“this is a great opportunity to 
collaborate with three very different but 
complementary companies to attack the 
very important—and daunting—obesity 
epidemic we are seeing in our kids,” says 
dupont, who has worked at fitness camps 
for kids and counseled children and 
families about nutrition. this project will 
provide “substantial background for future 
internships and work opportunities.”

ashley Keebler, a junior public relations 
major from liberty township, ohio, concurs.

“i am gaining practical experience that 
will help me develop professionally,” she 
says. “i could not pass up an opportunity 
to work with big name clients on a 
statewide campaign. it is the opportunity 
of  a lifetime, and i am lucky to be at a 
university that brings these projects to 
campus.” l

Sue Spence is a freelance writer for higher 
education and health care publications and 
Web sites. She lives in Carmel, Indiana.

shop the aisles of  the supermarket
•	 preparing	a	marketing	plan	to	integrate	

the Marsh pharmacy into the project. 

“they have a well-defined task, but 
it’s so wide open in terms of  creativity,” 
bott says. in addition, students have an 
opportunity to apply for a few summer 
internship spots at st. Vincent and 
potentially help implement the plans 
the group develops. “it’s a remarkable 
opportunity,” bott says.

because the team has members from 
many different disciplines, members have 
the opportunity to learn from one another 
in addition to learning from the three 
business partners.

Mitchell, who stays current on diet and 
fitness subjects because of  his new lifestyle, 
says he has learned new information from 
the dietetics members of  the team. 

“at one of  our meetings, we were 
discussing childhood obesity and losing 
weight, and i made the mistake of  saying 
that losing weight was easy as long as you 
dedicate yourself  to it,” he says, noting 
that one of  the members from dietetics 
cringed and explained some of  the 
physiological aspects affecting weight gain 
and loss. 

“We are constantly challenging each 
other and forcing each other to consider 
aspects of  the project from different 
angles,” he says. in the end, the partners 
will benefit. “When you bring together 
a group of  students from diverse 
backgrounds, you are going to get the best 
product you can.”

alicia dupont, a second-year graduate 
student in wellness management and 
gerontology from Muskego, Wisconsin, 
agrees with Mitchell. “our interdisciplinary 
team brings a wide perspective to the 

KicKoff 
ceLeBraTion
The collaborative immersive 
learning project on curbing 
childhood obesity will launch 
summer 2009.

www.bsu.edu/business
www.bsu.edu/bbc

(Left) Comanager Debbie Grubb of the Marsh 
store at 1500 W. McGalliard, Muncie, Indiana, 
speaks with Ball State students about healthy 
food options in their store. (Middle) Students 
discuss with Marisol Schutte in the Marsh 
pharmacy ways to educate parents about smart 
shopping. (Right) Marty Filogamo, a junior, 
examines milk choices at Marsh.
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Just for  
Fun

Outside the classroom, Brien Smith explores landscape, 
still, portrait, and wedding photography.

When Brien Smith looks through 
his camera lens, he’s thinking about 
translating the world. True, one part 
of his brain is processing color, light, 
and composition. But whirring in the 
background is an internal dialogue 
about exposing new ideas, searching for 
nuance, and bringing 2-D images alive.  

It’s what happens when a management 
professor takes to photography, or 
perhaps when an artist goes into 
organizational psychology. Smith shares 

a love of photography with his wife, 
Jennifer. 

“She has real knack for framing photos, 
and when I got her a digital camera in 
2004, the researcher in me became 
fascinated with photographic history, 
the physics of light, and how a camera 
works,” he says. And the artist in him 
responded. “I enjoy drawing and liked 
working with art on computers.” So, 
they embarked into digital photography 
together.

Smith keeps his camera mostly in 
manual mode. Influenced by Rembrandt 
van Rijin, he likes to play with how light 
falls on his subjects, creating a strong 
contrast. “I think about the different 
properties of light,” he says. He loves the 
technical details and is looking forward 
to calibrating a panoramic head for his 
camera. “I can’t wait to roll my sleeves 
up. If it takes three hours, all the better—
trial and error, do some math, figure it 
out. It’s a lot of fun.”

But photography is more than 
expressive art for Smith. “The aesthetic 
side of our lives can really recharge 
us. Finding time to pursue things that 
bring us peace is a way of taking care of 
ourselves.”

The Smiths do different kinds of 
photography, including landscapes, 
stills, portraits, and weddings—and have 
a Web site, heritage.myphotos.cc. “We’re 
always surprised when people appreciate 
what we do.”   l

Life behind the Lens 
Brien Smith, Department of Marketing and Management Chair 
and Professor of Management

Stories by Claire Arbogast

Like our students, our faculty have a variety of  
interests beyond academics. Here is a sampling.
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The spice route, that pungent link 
to the civilizations of Asia, runs right 
down the middle of Srinivasan “Srini” 
Sundaram’s Muncie kitchen. He 
welcomes you to pull up a chair, try a 
chicken curry pizza or maybe an omelet 
stuffed with vegetables and rice pilaf. 

The complex aroma wafting up from 
your dish is likely to be a multicultural 
inspiration. “I’m the kind of guy who 
might take a natural Indian curry 
powder and mix it with soy or hoisin 
sauce,” says Sundaram, who blends his 
own spices. “I love experimenting.” 

Sundaram’s menus drift across 
cultures from East to West. “In South 
Indian cooking, where I come from, 
it is coriander, chilies, pepper, and 
coconut essentially and a few other 
spices applied to vegetables and 
meats. Almost every tropical county 
uses some combination of these. It’s 
the proportions of spices and different 

Kitchen Experimentation 
Srinivasan Sundaram, Professor of Finance and Insurance

chilies,” he explains. “For example, 
go east to China or Thailand, they use 
soy sauce and hoisin sauce made from 
plums. In India, we use tamarind. In the 
West and the Mideast, they use other 
types of fruit to get same sour taste, but 
not a lot of chilies.”

He uses unique blends and cooking 
styles to avoid hours of preparation. 
“I take short cuts and sometimes end 
up with a disaster,” he laughs. But 
for his daughter’s engagement party, 
Sundaram made a traditional sweet dish 
of milk and saffron that took nine hours.

Sundaram and his wife, Kavery 
(who plans to become a Paris-trained 
pastry chef), love cooking. “Food is the 
anchor of what goes on in our house. 
We try to cook an interesting meal 
every other day. There is a little bit 
of competition,” he says fondly. “We 
should have a kitchen with her end and 
my end.”   l

The kitchen is a relaxing respite 
 for Srinivasan Sundaram.

Sit back and chill on 700 pounds of  
American legend. Do it whenever you 
can, even if  it’s just for a short ride to 
the hamburger joint for dinner. Let the 
machine mute the hassles of  the day. 

Hard-driving Lucinda “Cindy” Van Alst 
thinks decelerating on the back of  a 
2003 Harley Davidson 100th Anniversary 
Heritage Softail is a smooth ride to 
relaxation. 

“Most people today feel pressured to 
do more. Even if  you are a good time 
manager, it is difficult to get everything 
done. To find something that removes 
your mind completely from any of  these 
concerns is a wonderful thing,” says 
Van Alst. She prefers the stressless 
passenger seat behind her husband, 
Jim, who is an even bigger Harley fan. 
“Riding is more about sensation than 
anything. When you are on the back of  a 
bike, cruising along there, the breeze is 
blowing and it’s a pretty day; you might 

Cindy Van 
Alst spends 
her free time 
with her 
Harley.

be smelling flowers, new mown grass—
that’s a really good rest.” 

Often they ride with family; at least 
eight siblings and cousins own Harleys. 
“We just take off, back roads. We don’t 
usually have a destination,” she says. 
“We’d like to do old Route 66.” 

 Van Alst admits to feeling good in her 
helmet and jacket with the orange and 
black Harley logo and dearly loving the 
bike’s fringed saddle bags. “I have thought 
about having my husband deliver me to the 
Whitinger building during finals week just 
so I can climb off  of  my Harley,” she says. 
“Instead, I have a picture of  it in my office. 
In my youth, I had a ’74 Corvette. That was 
such a sweet car. I may have a used Vette 
one of  these days. I should have a picture 
of  me and my Vette up there, too.”   l

Claire Arbogast is a freelancer for Perfect 
Point Communications. She is a Bloomington, 
Indiana, resident.

Harley Adventures 
Lucinda Van Alst, Department of Accounting Chair
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Bottomline

I
n business today, it’s not always 
about moving up. Increasingly, 
observes Randy Pond, ’77, it’s less 
about moving vertically—“climbing 
the corporate ladder”—and 

more about being able to transition 
“horizontally” between various functions 
of  a given enterprise. 

He should know. As executive vice 
president of  operations for the 
networking and communications 
technology giant Cisco 
Systems, the 54-year-
old Pond’s portfolio 
of  responsibilities 
includes global supply 
chain management, 
information 
technology, human 
resources, customer 
service, legal affairs, 
corporate affairs, 
community relations, 
and corporate quality 
as well as business 
process and strategy.

“And China!” adds 
the multitasking master 
Pond, who travels 
regularly between Cisco 
headquarters in San Jose, 
California, and the world’s 
most populous nation (and 
largest consumer market), projected 
to be the world’s leading economy 
by the year 2050. In August 2008, he 
represented the multinational corporation 
during the 29th Olympic Summer Games 
in Beijing.

“With the complexity of  today, having a 
cross-functional or multidisciplinary view 
of  business is so much more important 

in the Future, the university’s current 
capital campaign.

The bulk of  his gift is being used to 
establish and maintain The Pond Family 
Emerging Media Scholars program, 
part of  Ball State’s overall $17.7 million 
Emerging Media Initiative—the latest 
chapter in the university’s continuing drive 
to redefine education through the power 

of  immersive learning.
Anymore, according to Pond, it’s 
not enough simply to provide 

students with “tools” or clients 
with “solutions.” As his own 

discussions with high-ranking 
business and government 
leaders around the world 
suggest, sophisticated and 
ever more accountability-
minded executives and 
organizations are as 
much interested now 
in the process behind 
a proposal as they are 
in the project’s goals, 
resource requirements, 

and/or costs. And, 
progressively, they are 

looking for evidence of  
“transformational innovation” 

rather than old style, top-down 
decision making.
“It’s a matter of  how well you 

want to play” in a rapidly changing 21st 
century business environment, Pond says. 
“We think just reacting to this change is 
almost an untenable position to be in.  If  
you’re not actively—proactively—managing 
this in the every day, you’re going to miss 
the window.”

So, in similar fashion, he also questions 
the persisting approach of  many 

that we’re actually begun rewarding 
people more to move horizontally within 
the company as opposed to always up 
the vertical stack. We’re interested in 
breadth, not depth, and so the earlier 
one gets those kinds of  exposures, those 

kinds of  experiences, the better off  he 
or she is going to be served,” says Pond, 
who, advancing his view with more than 
mere words, recently contributed $1 
million to Ball State Bold: Investing 

Transformational Innovation
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educational institutions that are “fixated 
on developing individual skills.”

“At a growing number of  managerial 
levels, the conversations really focus on 
how do you drive transformation in the 
enterprise; how do you use that cross-
functionality to create an agile, more 
flexible business?” relates Pond, who 
during his time at Cisco has overseen 
changes such as the outsourcing of  
manufacturing execution and the 
implementation of  cross functional 
councils and boards to drive decision 
making speed and business agility.

“The amount of information we’re 
dealing with in the business world right 
now is almost overwhelming, and one of  

the things we’ve discovered is that we’ve 
had to move away from sort of  individual 
execution to a much more teamwork and 
collaborative kind of  orientation, which 
I think is emulated really well in the 
immersive learning programs at  
Ball State,” Pond says.

“It’s very difficult to train that kind of  
global, multidisciplinary view into people 
once they’ve joined an organization and 
launched their career. Much better that 
students gain as much of that kind of  
know-how and experience as early as 
they can and—to President Jo Ann Gora 
and the university’s great credit—that’s 
precisely what I see happening on 

campus today.”   l

By Kevin Burke

Kevin Burke is the director of university 
communications at Ball State University.

Randy Pond shares his insights of teamwork and 
collaboration in the business world during the 
2008 Freshman Convocation at Ball State. “At a growing number 

of managerial levels, 
the conversations 
really focus on 
how do you drive 
transformation in the 
enterprise; how do 
you use that cross-
functionality to create 
an agile, more flexible 
business?”

—Randy Pond, executive  
vice president of operations  

for Cisco Systems



Estate gifts to 
benefit business, 
fine arts students

Estate gifts valued at $545,000 from a 
former local car dealer and his wife will be 
used to fund scholarships at Ball State.

The William and Maudames Conner 
Business Scholarship will benefit students 
pursuing a major in the Miller College of  
Business, while the William and Maudames 
Conner Fine Arts Scholarship will assist 
students in the College of  Fine Arts.

The couple met while in college and 
married in 1937. After living in Indianapolis, 
they moved to Muncie in 1954, when they 
purchased a Chevrolet dealership. They 
owned the dealership for 17 years.

William died in 1998, and Maudames 
passed away in 2008.

Learn more about giving to Ball State at 
www.bsu.edu/giving.

Briefs

The Miller College of Business 
provides students with immersive 
learning opportunities through the 
Dean’s Fund for Excellence.

Thirty-four years after receiving his bachelor’s 

degree in accounting, James C. Lintzenich 

remains a solid supporter of the university. 

He applauds Ball State’s development of 

immersive learning on a campuswide scale by 

giving students opportunities to solve real-world 

problems, such as developing a marketing 

program for Vera Bradley stores and creating 

computer solutions for the Indianapolis airport. 

Lintzenich has committed funds to a variety of 

university programs, including the Dean’s Fund 

for Excellence.   

“I firmly believe that Ball State graduates 

should give back whenever and wherever they 

can,” he says. “I continue to be astounded by the 

level of professionalism of our students involved 

in immersive learning projects as well as the 

outstanding quality of the results. 

“Ball State has set a high standard for 

education across the country. Without a doubt, 

Ball State students receive opportunities both 

in and out of the classroom that set them apart 

from their peers at other schools.”

As a founding and current member of the 

board of directors of the Lumina Foundation for 

Education, Lintzenich strongly believes America 

must improve its educational system in order 

to maintain its position as a global economic 

leader. Lumina, an Indianapolis-based private, 

independent foundation, strives to help people 

achieve their potential by expanding access to 

and success in education beyond high school.

“The U.S. economy will prosper only if we 

understand what makes an economy vibrant—an 

educated population at significantly greater 

numbers than we have today,” says Lintzenich, 

who attributes  a major portion of his success to 

Ball State and key faculty members, including 

Paul Parkison, the former chair of the accounting 

department.

Make your own bold investment in Miller 

College. You can help strengthen and build 

programs of excellence that support outstanding 

students and continue to make Miller College one 

of the best business schools in the nation.

Make a gift today  
to the Dean’s Fund 

for Excellence.

For additional  

information, contact: 

Beth Snyder 

Director of Development 

Miller College of Business  

765-285-9098 

easnyder@bsu.edu  

Checks can be mailed to: 

Miller College of Business 

Dean’s Fund for Excellence 

Ball State University 

Muncie, IN 47306 

Or give online at:

www.bsu.edu/giving

EnhanCing ThE LivEs oF sTuDEnTs 

jaMEs C. LinTzEniCh

Research center 
adopts new name

The Bureau of  Business Research 
at Ball State University is now the 
Center for Business and Economic 
Research (CBER). The new name 
more clearly reflects the role of  
the center for the Miller College of  
Business and Ball State.

CBER is a premier economic policy 
and forecasting research center. Its 
research encompasses health care, 
public finance, regional economics, 
transportation, and energy sector 
studies.

The center publishes the American 
Journal of Business—a peer-reviewed 
scholarly journal—and the Indiana 
Business Bulletin—a Web site with 
weekly commentary, analysis, and 
data on economic, business, and 
demographic trends in Indiana.
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E-mail  ________________________________________________________________________________________

Degree/Major/Year  __________________________________________________________________________

Employer  ____________________________________________________________________________________

Position/Title  ________________________________________________________________________________

       Here’s my news for Ball State Business. (Use separate sheet if  necessary.)  ________________

_______________________________________________________________________________________________

Your classmates want  
to hear from you. Share  

your news with us at:

 www.bsu.edu/ 
business/contactus

or send an update to:  
Ball State University 

 Miller College of Business 
Whitinger Business Building 100 

Muncie, IN 47306
Support the Miller College of Business at www.bsu.edu/giving.

Connections

2000-2009
Bryan Baugher, BS accounting 2007, has 

been named a staff accountant for DeWitt 

& Shrader PC, Indianapolis. Baugher is a 

Fishers, Indiana, resident.

Gannon J. Grosh, BS 

accounting 2007, has 

been named an internal 

auditor for Centaur 

Inc. He is employed at 

Hoosier Park Racing 

and Casino. Grosh is 

a Muncie, Indiana, 

resident.

1990-1999
Frank J. Kimmerling, BS accounting 1995, 

has been appointed as vice president/finance, 

chief financial officer of Medical Nutrition 

USA Inc. Medical Nutrition USA develops and 

distributes products for the nutritionally at 

risk who are under medical supervision.

Erik A. Reidenbach, BS marketing sales 

and promotion 1991, has been named the 

senior vice president and field regional 

manager for Selective’s Heartland Region, 

Fishers, Indiana. He joined Selective in 1997 

as an agency management specialist. In 

2004, he was promoted to field operations 

manager and then in 2006 to vice president 

and field regional manager of the Heartland 

Region. Reidenbach also holds a designation 

as a certified insurance counselor.

1980-1989
Gregg Arnott, BS accounting 1980, has 
been named the regional accounting and 
auditing director for the east region (Indiana, 
Ohio, and Kentucky) for BKD LLP, Indianapolis. 
Arnott is a member of the Miller College of 
Business Accounting Advisory Board.

Kent Ford, BA finance 1982, has been 
named the director of Chemonics 
International Inc. for Europe and the Eurasia 
region. Chemonics is a Washington DC-
based international development consulting 
company. Ford is a Fairfax, Virginia, resident.

Robert Havens, BS accounting 1986, has 
been named the executive vice president for 
Members Advantage Credit Union. Havens is 
a Knox, Indiana, resident.

John Kaufeld, BS management 1985, is an 
internationally published best-selling author 
in the For Dummies line of computer books 
with more than 2.7 million books in print 
around the world. 

He is the marketing director for Game 
Manufacturers Association, Fort Wayne, 
Indiana, and is the vice president of the 
Information Systems and Operations 
Management Alumni Advisory Board at Ball 
State. Kaufeld is a Fort Wayne resident.

Michael S. Mosier, 
BS marketing 1981, 
has been named 
vice president of 
market strategy for 
Connecture Inc. He 
is responsible for the 
complete national 
approach of the 

organization. Connecture is a technology 
sales-automation firm that serves the health 
insurance and employee benefit industry. 

Mosier is an Omaha, Nebraska, resident.

1970–1979
Jeff Fetters, BS accounting 1975, has 
been named chief executive officer (CEO) 
of Federated Insurance. Over his 28-year 
career with Federated, Fetters has served 
in several leadership positions. As CEO, he 
will be responsible for all of Federated’s 
property and casualty and life and health 
insurance operations. With assets topping 
$5 billion, Federated is one of the nation’s 
largest and financially strongest mutual 
multiline insurers.

Carl George, BS accounting 1970 and MS 
accounting 1971, has been named one of 
the 2008 Top 100 Most Influential People 
by Accounting Today. George is the chief 
executive office (CEO) of Clifton Gunderson, 
a nationwide firm of certified public 
accountants and consultants, offering a 
range of services from federal tax support 
to insurance audits. He has been CEO since 
1993, and has announced that he will step 

down from the CEO position this year.

1960–1969
Tom Farris, BS business 1967, was one of 
82 participants completing the 25th annual 
Indiana Economic Development Academy 
in Muncie, Indiana. The academy offered 
economic developers, community leaders, 
government officials, business owners, 
and executives the opportunity to gain an 
in-depth working knowledge of the many 
components of economic development.   l
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Whitinger Business Building 
Room 100
Muncie, IN 47306
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Ball State University

Our students need you to share your business 

experience and expertise. As a guest speaker 

at Dialogue Days, you can provide students 

with an opportunity to engage with our alumni 

and assist them with their career path.

More than 55 alumni spoke to Miller College of  Business 

students during the fifth annual Dialogue Days in February. 

Business professionals returned to campus from nearby 

communities such as Indianapolis and as far away as 

Texas, representing diverse professions and industries. 

Some were sales executives, entrepreneurs, managers, 

or chief  executive officers from industries ranging from 

manufacturing to financial services to telecommunications. 

To participate in the next Dialogue Days, contact Tammy 

Estep, director of  external relations at Miller College of  

Business, at 765-285-8311 and testep@bsu.edu.

Connie Alexander, vice president of Strategic  
Marketing and Research, Inc., Carmel, Indiana

Howard White, senior project manager/ 
technical engineer for AT&T, Monee, Illinois

Your words  
  can guide lives.


	a1
	a2
	1
	2
	3
	4
	6
	9
	10
	11
	16
	18
	21
	22

