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ABSTRACT 

	  

Dissertation: Ideology, Language Attitudes, and Status of Punjabi in Pakistan                    

STUDENT:   Asher John 

DEGREE:     Doctor of Philosophy 

COLLEGE:  Sciences and Humanities 

Date:              July 2015 

Pages:            200 

Pakistan is a multiethnic and multilingual country; approximately 72 languages are 

spoken there including Punjabi, Urdu, Sindhi, Pashto, Balochi, Brahavi, Saraiki, and Shina. 

Punjabi is the language of 44% of the Pakistanis, but it has no official status and is not used in 

educational or governmental settings. This study investigates attitudes towards Punjabi and the 

covert and overt prestige associated with it among 18-30 year-old young adults in Punjab, 

Pakistan.  

This project hypothesizes that significant differences in language attitudes and choices 

will be found between the rural/urban sectors of the population and between young male and 

female Punjabi speakers. It also focuses on how these attitudes are reflected in perceptions and 

language choices made by these young adults. Much of the research on this topic suggests that its 

own speakers consider Punjabi an inferior language as compared to English and Urdu in 

Pakistan. This is especially true among urban populations of Punjab where people are 

abandoning Punjabi and use more Urdu in their day-to-day life (Rahman 2002).  
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Structured interviews were recorded in Punjabi with 96 respondents (25 males and 25 

females from rural areas of District Sahiwal, and 23 males and 23 females from Lahore city). 

Interviews employ a questionnaire that is based on Garrett, Bishop, and Coupland (2009). The 

questionnaire consists of 35 questions that have been divided into two major sections, part one 

includes themes related to the word ‘Punjabi’ and part two is further divided into five 

subsections that include ‘affiliation to language’, ‘language and entertainment,’ ‘vitality of 

language,’ ‘domain of language,’ and ‘perception of language.’ While conducting the interviews, 

the researcher spoke Punjabi and left it at the discretion of the respondent to reply in the 

language of their choice. Interviews were transcribed to identify themes that were further coded 

into different categories to provide insight into patterns of attitudes and perceptions regarding 

Punjabi among the sample populations.  

The study demonstrates that although Urdu is more prevalent in the urban areas there is a 

positive change in attitudes towards Punjabi among urban population.  Both urban and rural 

populations affiliate to Punjabi in spite of the fact that Punjabi is not spoken very much in urban 

areas outside of the home. The study shows that Punjabi is considered more of a language for fun 

and entertainment at least in urban Lahore. Most of the respondents seem to agree that Punjabi 

should continue to be used in the home although respondents in rural areas favor a larger and 

more significant role for Punjabi in all spheres of life. Most of the respondents (especially the 

urbanites) show eagerness to keep Punjabi alive, but paradoxically, in rural areas where Punjabi 

is the dominant language in all domains, respondents seem more negative when it comes to the 

future of Punjabi as the language of Punjab. Significant differences between rural/urban and 

male/female populations were found regarding perceptions, practices and attitudes towards 

Punjabi.  
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Previous studies have focused only on urban and educated populations, this study is the 

first of its kind that also looks into rural and uneducated people’s attitudes and perceptions 

towards Punjabi. The study is also significant in its applicability to important social issues 

involving identity, official language, and language of instruction in public schools.  
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CHAPTER 1. INTRODUCTION 

	  

Approximately 5000-7000 languages are spoken in the world, and many of these 

languages face a danger of extinction and abandonment by the end of 21st century (Crystal 2000, 

Ethnologue, Languages of the World). Many sociopolitical and economic factors will contribute 

to the end of almost half of the world’s languages in next hundred years or so; one of the factors 

that will play a crucial role in this imminent abandonment is the attitude of speakers towards 

their own languages. Since beliefs and attitudes impact human behaviors, and in the context of 

languages, negative attitudes can often cause either language death or partial language shift. The 

present study is focused on language attitudes of young adult Punjabis of Pakistan. It attempts to 

measure these attitudes and their impact on language choices made by these young adults of age 

18-30. The study further focuses on the difference in language attitudes and choices based on 

place of residence (rural vs. urban) and gender. 

Pakistan is a multilingual and multiethnic country; approximately 72 languages are 

spoken in the country.  These languages belong to four different language families: Indo Aryan, 

Dravidian, Iranian, Sino-Tibetan, and an isolate, but most of the languages belong to the Indo-

Aryan branch of the Indo-European language family1 (Ethnologue, Languages of the World).   

Major languages in Pakistan are Punjabi, Urdu, Sindhi, Pashto, Hindko, Balochi, Brahavi, 

Saraiki, Shina, and Balti. Punjabi is the language of a major portion (44%) of the population but 

it is one of the most neglected languages in the country (Rahman, 2010, p. 20). Urdu is the first 

language of only 8% of population but was declared the national language, irrespective of the 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
1	  http://www.ethnologue.com/country/PK	  



	   2	  

fact that Pakistan was a multilingual and multiethnic country, by the founding fathers at the time 

of the birth of the country in 1947 (Rahman, 2010). English along with Urdu is the official 

language and most of the state business in the higher echelons of power is conducted in English, 

while Urdu is used an official language at the lower levels of bureaucracy and judiciary 

(Rahman, 2010). The nation building process since 1947 that included promoting Urdu has 

harmed the regional and local languages, and as a result, many languages like Badeshi, Chilliso, 

Gowro, Kalasha, and Ushojo have died or are at the brink of being abandoned (Rahman, 2010, p. 

33-34). 

This study investigates language attitudes towards the Punjabi language among 18-30 

year old young adults of the Pakistani Punjab. It also focuses on how these attitudes affect 

language choices among the young adults in this province and how language perception and 

attitudes stratify the population. The study investigates how gender and area of residence (rural 

vs. urban) affect language choices and language attitudes.  

To investigate attitudes, structured interviews were recorded in Punjabi with 96 

respondents (25 males and 25 females from rural areas of District Sahiwal, and 23 males and 23 

females from Lahore City). Respondents were recruited in public parks, teashops, markets, 

farms, educational institutes, and workplaces, and represent a broad spectrum of the population. 

The interviews were based on a questionnaire with 35 open-ended questions that allowed 

participants to explain in detail their attitudes and perceptions of their native language.  

This study will help in understanding the hypothesized negative attitudes of Punjabi 

speakers towards their own language and will also look at the social stratification associated with 

these attitudes. The study will also help in understanding the attitudes of Punjabi speakers who in 
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spite of being the majority group in a multilingual country seem increasingly to be shunning their 

own language.  

1.1. Background Information 

1.1.1. Pakistan 
Pakistan came into being as an independent sovereign state on August 15, 1947. 

Pakistan’s emergence on the world map was the result of the division of former British India into 

two independent countries. Pakistan touches the Hindu Kush Mountains in the north and extends 

from the Pamir range to the Arabian Sea in the south. (See map 1). Pakistan covers 796,095 km2 

with a population of 190   million according to the government estimates of 20122. The country 

is divided into four provinces (Punjab, Sindh, Khyber Pakhtunkhwa, Balochistan), Federally 

Administered Tribal Areas (FATA), Pakistani Administered Kashmir, and the semi provincial 

region of Gilgit-Baltistan that is federally administered due to contention with India over the 

status of the Jammu & Kashmir region. The country has an agricultural economy with a network 

of canals irrigating a major part of its cultivated land. Wheat, cotton, rice, maize and sugar cane 

are the major crops. The history of the areas comprising present day Pakistan goes back many 

millennia, and ancient sites excavated in Taxila, Harappa, and Moenjodaro are on the world 

heritage list of UNESCO3. 

1.1.2. Punjab 
The word Punjab is comprised of two Farsi words: Punj (five) and Ab (water).  The word 

‘water’ represents the five rivers which flow through the province, and that is why it is called the 

land of five rivers. The region, which has traditionally and historically been referred to as 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
2	  http://www.pbs.gov.pk/sites/default/files/population_satistics/publications/pds2007/tables/t01.pdf	  
3	  http://www.infopak.gov.pk/profile.aspx.	  
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Greater Punjab, lies across the border between India and Pakistan (See map 2). This is an ancient 

region as 400,000-year-old human remains have been found in the Pothohar area of Punjab 

(Alchin & Alchin, 1968, p. 21, Mackay, 1982, p. 5). Harappa, which has civilization going back 

5000 years ago, is also situated in the Punjab.  

 

Map 1: Pakistan Political/ Administrative 

Punjab is a linguistic area, and it is well defined in relation to Dardic in the north, Pashto in the 

west and Sindhi in the southwest. The boundaries on the east are not very well defined because 

of the Hindi/Urdu heartland as Punjabis are spread in some states like Haryana, India and there 

are no clear boundaries for Punjabi language areas (Shackle, 2003, p. 583). 
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Map 2: Punjab in United India 1909 

The larger part (55%) of the British India Punjab became part of Pakistan (See map 3); 

the remaining 45 % went to India. The Pakistani part of the region covers an area of 205, 344 

square kilometers (79,284 square miles), with an estimated population of 90 million4. The capital 

city of undivided Punjab before the partition was Lahore. Lahore now sits on the border between 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
4	  http://www.pbs.gov.pk/sites/default/files/population_satistics/publications/pds2007/tables/t01.pdf	  
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India and Pakistan as the capital of Pakistani Punjab. Punjab is the most populous province of 

Pakistan. According to 1998 census, the population of the Province was 72,585,000. The 

population density is 353 persons per square kilometer, as compared to the national density 

figure of 164. Many of the major cities of the country are situated in the Punjab. According to the 

most recent estimates by the government of Punjab the population of the province stand around 

95 million people5.  

1.1.3. Lahore 
Lahore is the capital and the biggest city of Punjab province. It is situated on the eastern 

border of the province. The district Lahore shares an international border with India. (See map 2 

& 3). According to the 1998 census, Lahore's population was 6,318,745. The estimate for 2010 

was 8,592,000, which makes it the second largest city in Pakistan. The total area of the district is 

1772 sq. KM6. The origin of the city can be traced back to somewhere between the 1st and 7th 

centuries A.D. It is, however, claimed by historians that Lahore was actually founded by Lohe 

son of Rama, characterized as the Hindu god in Ramayana. Punjabi is the main language of the 

province and is the most widely spoken language in Lahore. It is the primary means of 

communication in both the city and adjoining rural areas. The language has no official status in 

Lahore. Urdu and English are used widely in business and education. Many Punjabi speakers in 

Lahore speak the Majha dialect of Punjabi.  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
5http://www.pwd.punjab.gov.pk/sites/pwd.punjab.gov.pk/files/Population%20situation%20of%20Punjab.p
df	  
6	  http://www.punjab.gov.pk	  
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Map 3: Punjab (Pakistan) 2011 

According to the 1998 census, 86.2% or 6,896,000 of the population identified themselves as 

Punjabis while10.2% or 816,000 as Urdu speakers. These figures do not show the exact 
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linguistic demographics as someone who might identify as Punjabi could be an Urdu speaker and 

someone who identifies as Urdu speaking could be an ethnic Punjabi.  Lahore is also known as 

the city of colleges, and there are many renowned educational institutes in the city. The literacy 

rate in the city is 65% as compared to 47% for the province7. Lahore is also called the cultural 

capital of the country and is known as “ the heart of Pakistan” in popular conception. The city is 

also famous for its entertainment industry, which includes cinema, theater, and TV.  

1.1.4. Sahiwal 

The Sahiwal district is located in the southeast of Pakistani Punjab approximately 160 km 

(100 miles) southwest of Lahore (See map 3). The district is divided into two tehsils (sub 

districts), Sahiwal and Chicha-Watni. Sahiwal is one of the oldest districts in the province. The 

total population of the district is almost 2.2 million (estimated 2008), and the district covers a 

total area of 3200 km². The literacy rate in the district is 47% (the same as that of the province) 

and most of the people are dependent on agriculture directly and indirectly8.  

Sahiwal has a very old and rich cultural history. Harappa, a 5000-year-old city, is situated 

in the heart of this district; like many other ancient civilizations, Harappa was also situated on 

the banks of a river, the Ravi (Alchin & Alchin, 1968; Mackay, 1983). Sahiwal is famous for its 

fertile and rich agricultural land. It is also very famous for its cattle. Sahiwal cows are considered 

one of the best milk-producing animals in the world. The main city of the district is also called 

Sahiwal and is a thriving agricultural-cum-industrial town. The population of the city was 

207,388 in 1998 according to that year’s census. The main industries of the city are 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
7	  http://www.pbs.gov.pk/sites/default/files/population_satistics/publications/pds2007/tables/t01.pdf	  	  
8	  http://www.punjab.gov.pk	  
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confectionary products, textile, and leather processing. The products from these industries are 

exported everywhere in Middle East and Europe (Shahid, 2007). 

1.1.5. Languages in the province 
While Punjabi is the main language in Punjab of Pakistan, it is not the only language 

spoken in the province.  The second major language is Saraiki, which is spoken in the southern 

and western parts of the province. There are numerous dialects of Punjabi and controversies 

about the status of these dialects are as many. Some of the major dialects of Punjabi in Pakistani 

Punjab are: Majhi, Pothohari, Jangli, Shahpuri, and Malvai (Shackle, 2003; Bhattia, 1993; Dulai 

1989; Tolstaya 1981; Koul & Bala, 1991).   

Urdu and English are the languages of business and education. Punjabi has no official 

status. English is the language of official business in higher echelons of power, and Urdu is used 

in official business at lower levels. Although the constitution of Pakistan makes it binding on the 

government to attempt to make Urdu the sole language of the official business in the country, the 

central and provincial governments in Pakistan have shunned this responsibility with one or 

another excuse (Rahman, 1997). To provide better understanding of the linguistic situation in the 

province, the following pages give a detailed overview of Punjabi, Urdu, and English in the 

province. 

1.1.5.1. Punjabi 
Although Punjabi is the language of the majority of the population in Pakistan, it is not 

encouraged and promoted in Pakistani Punjab (Rahman, 1997, p. 838). This situation can be 

observed from the fact that English, in spite of being the language of a very small and elitist 

minority (1-2%), beats any indigenous language in the number of periodicals. In 2003, the 

largest number of periodicals in any of the indigenous languages was in Sindhi with 53 
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periodicals, far fewer than 204 in English (Rahman 2010 p. 76). This situation can be traced back 

a long time in the history of the Punjab. Punjabi never had any official status in Punjab. During 

the Mughal era (1526-1799), Farsi was the language of the official business, and even during 

Sikh9 era (1799-1849), it was retained as the language of the court and official business  

(Rahman, 2002, p. 380).  After the Sikh era, the British Raj adopted Urdu as the official language 

at lower levels of bureaucracy and education and English at higher levels (Rahman, 2002, p. 

391).   

Since independence in 1947, Pakistani policies have been ambivalent towards Punjabi. 

Although Punjabi has been taught as an optional subject in high schools and colleges since 1970, 

the language is looked down upon both by the speakers and the bureaucracy (Rahman, 2002, 

398-420).  Rahman (2002) attributes this attitude to ideological and nation-building arguments 

that are based on myths (e.g. that for Pakistan to become a nation state it has to adopt one 

religion and one language) and lack of linguistic knowledge on the part of opinion makers (p. 

402-403).   The apathy towards the Punjabi language in particular and diversity in general is 

evident from the information available on the government of Punjab’s website, where it is 

claimed  “While Urdu is the official language of the Province, there are a number of local 

dialects through which the people communicate. These include Punjabi, Pothohari, Seraiki, Jatki 

and Jangli” (Punjab Gateway, Government of the Punjab, Pakistan)10. This statement simply 

refuses to recognize Punjabi and Saraiki as languages and mixes them with dialects of Punjabi 

such as Pothohari, Jatki, and Jangli. Another example of this neglect of diversity can be seen 

from the statement on the website which claims that all the people in the province belong to 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
9	  Punjabi	  is	  the	  sacred	  language	  of	  the	  Sikhs	  and	  all	  the	  Sikh	  religious	  books	  are	  in	  Punjabi	  in	  Gurmukhi	  script.	  
10	  	  http://pportal.punjab.gov.pk/portal/	  
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Islam although 5% of the population is non-Muslim according to the government itself. The 

situation on the Indian side is quite different; Punjabi is one of the official languages of the 

Indian state of Punjab (Bhattia, 1993). The neglect of the Punjabi language in Pakistan can be 

traced back to pre-partition India where Muslims had started affiliating with Urdu and ignored 

their native languages (Shackle 2003). Although Punjabi activists succeeded in getting Punjabi 

included as an optional subject in high schools in Punjab, its status remains at the bottom of the 

language hierarchy in the province (Rahman 2002, 2007). 

1.1.5.2. Urdu 
 As the national language Urdu works as a lingua franca among different ethnic and 

linguistic groups in the country. Urdu is a Turkish word meaning ‘lashkar’ or army. Gumperz, 

(1971) describes the origins of this language in following words 

Modern Hindi-Urdu had its origin in the speech of the Gangetic Doab, just north and 

northeast of Delhi, in the districts of Meerat and Moradabad. Soon after the Muslim 

Conquest, a trade language based on this speech, became  accepted as the lingua franca of 

the courts, army camps and trading centers of the new ruling groups. (p. 136). 

The language that later became the ‘parent language’ of Urdu and Hindi was called, and is still 

called, by different names. Rahman (2011) calls it Hindvi, Hindustani or Raikhta. This new 

language was one of the local vernaculars spoken in north India and borrowed heavily from 

Arabic, Persian and Turkic languages after the Muslim invasion and occupation of India 

(Rahman 2011, p. 20). This new language did not become prestigious overnight. For a long time 

it was considered a local and lowly vernacular spoken by the working class (Brass 91, Kamran 

2003). Farsi was the language of the court and culture. Mughal kings (1526-1857) used and 

promoted Farsi, which remained the language of education and official business until the mid-
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nineteenth century (Rahman 1997). Sikhs even retained Farsi as the official language during Sikh 

Raj (1799-1849) in Punjab (Kamran, 2003, Rahman 2002).  

By the mid nineteenth century, the British had consolidated their hold on power in India. 

This brought about many changes, including languages used in official business. English became 

the official language in place of Farsi. But this posed a problem for the new rulers. The working 

class and lower clerical Indian staff and masses could not speak, read or write English. The new 

rulers needed a language that could be used at the lower levels of the bureaucracy and was 

spoken by a large number of people. Hindustani or Urdu had already been in use by this time in 

official businesses by the lower clerical staff and was written in either Roman or Persian script 

(Brass, 1991; Rahman, 2011; p. 222), so Urdu became a prime candidate for this role. The 

British (for different logistical reasons) decided to adopt Urdu in Farsi script as the official 

language at the lower levels of bureaucracy in northern parts of India (Brass, 1991; Kamran, 

2003; Rahman, 2011). The decision to adopt Urdu as an official language was resisted by Hindu 

revivalists. This opposition was mainly for two reasons. Hindi in Devanagari script by then had 

become a symbol of Hinduism and resistance against the British rule. Urdu, in the eyes of Hindu 

revivalists, was an extension of Mughal imperialism and perceived as a symbol of old Islamic 

identity (Hasnain and Rajyashree, 2003). In spite of this opposition by different Hindu groups, 

the British stuck to their decision of adopting Urdu as an official language at the lower level of 

government and administration (Rahman 2011). Linguists consider Hindi and Urdu as one 

language. The language that was spoken on the street in Hindi/Urdu heartland before the 

partition of India was called Hindustani and considered as one language in spite of the fact that 

most Muslims wrote it in Persian script and Hindus wrote in Devanagari script (Rahman 2011). 
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The masses and political leaders of India started the Independence Movement in the early 

20th century, and Hindus and Muslims worked together for the first two decades. Language 

issues were not given that much importance and were ignored. The two communities developed 

their differences by the end of third decade of the 20th century and started struggling for 

independence separately. This separation was political, linguistic, cultural and religious as well. 

This divide was further sharpened by politicians, writers, and historians on both sides They 

treated Urdu and Hindi as separate languages and linked them to Islam and Hinduism 

respectively (Hasnain and Rajyashree, 2003).  

  After the 1930s, the sociopolitical divide involving religion and language kept on 

widening and culminated in the creation of two states in 1947: Pakistan associated with Islam 

and Urdu, and India associated more closely with Hinduism and Hindi. After independence both 

the new states focused on a certain language policy and planning to build their respective nation 

states. This program mostly focused on Arabization of Urdu and Sanskritization of Hindi 

(Hasnain and Rajyashree, 2003). One instance of this linguistic engineering is the ‘Islamization’ 

of Bengali. The central government of Pakistan established adult education centers in East 

Pakistan to teach Bengali through the Arabic script in spite of the fact that it had been written in 

Bangla script for centuries (Rahman, 2002), but this was resisted by Bengalis very strongly and 

failed miserably.  Today Urdu is the only national language of Pakistan and used as official 

language along with English. 

1.1.5.3. English 
 The British rule in India lasted for almost two hundred years; the areas that lie in what is 

now Pakistan were among the last to be annexed. As a result English had less time to become 

part of local culture. But in spite of its later arrival, English became an integral part of country’s 
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social fabric (Rahman, 2002) and was adopted as the single official language of Pakistan in 

1947. It was retained as an official language along with the adoption of Urdu in the constitution 

of 1973 (Rahman, 2002). English plays an important role in Pakistani society and occupies the 

top position in the linguistic hierarchy of the country. It is used as an official language in the 

upper echelons of judiciary, bureaucracy, and legislature. English is taught as a foreign language 

in all government elementary schools. It is also the medium of instruction for higher and 

professional education. There are many English dailies that enjoy an unparalleled status in the 

country (Rahman, 2010).  

1.2. Objectives 
This study attempts to measure the attitudes of the people of the Punjab province towards 

Punjabi language. It also focuses on the impact of these attitudes on language choices among the 

young adults and how perceptions about Punjabi stratify the population. The study investigates 

the role of gender and area of residence (rural vs. urban) in making different language choices 

and language attitudes. The hypotheses are: 

● Significant differences in patterns of language choice will be found between rural and 

urban populations. 

● Differences in patterns of language choice will be found between different gender groups 

within the urban population. 

● Differences in patterns of language choice will be found between different gender groups 

within the rural population. 

● Significant differences in attitudes towards Punjabi will be found between rural and urban 

populations.  
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● Differences in attitudes towards Punjabi will be found between different gender groups 

within the urban population. 

● Differences in attitudes towards Punjabi will be found between different gender groups 

within the rural population.  

● Differences in attitudes towards Punjabi will be found between same gender groups of 

rural and urban populations. 

● Language choices and attitudes will be found to be paradoxical and ambivalent due to the 

covert and overt prestige associated with Punjabi. 

1.3. Methodology 
To investigate attitudes, structured interviews were recorded in Punjabi with 96 

respondents (25 males and 25 females from rural areas of District Sahiwal, and 23 males and 23 

females from Lahore city). The interviews were conducted in the months of July and August 

2013. The interviews were guided by a questionnaire (see appendix-A) that is based on Garrett, 

Bishop, and Coupland (2009). The questionnaire consists of 35 questions, divided into two major 

parts: part one is about themes related to the word ‘Punjabi’ and part two is further divided into 

five subsections that include ‘affiliation to language’, ‘language and entertainment,’ ‘vitality of 

language,’ ‘domain of language,’ and ‘perception of language.’  Respondents were recruited in 

public parks, teashops, markets, work places, and different educational institutes and represent a 

broad spectrum of the population. Interviews lasted from five minutes to 35 minutes depending 

on the respondent. The researcher conducted all of the interviews in person. During the 

interviews, the researcher spoke Punjabi and left it to the discretion of the respondent to reply in 

the language of their choice. Most of the respondents chose to respond in Punjabi even in those 

cases (especially in urban Lahore) where they identified Urdu as their mother tongue. Interviews 
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were transcribed to identify themes, which were further coded into different categories to provide 

insight into patterns of different attitudes and perceptions regarding Punjabi among sample 

populations.  

1.4. Significance of the Research 
Pakistan is a multilingual country, but due to many social, economic and political factors, 

not all of the languages spoken in the country are given the attention they deserve. Punjabi is one 

of the most affected languages in this situation: although it is still spoken by 44% of the people, 

it has no official status in the country. It is treated as the language of the ignorant by those who 

consider themselves educated or who belong to the elite of the country (Rahman, 1997).  

This study will help in understanding the present attitudes of Punjabi speakers towards 

their own language and also looks at how population is stratified by attitudes towards the 

language under study. The study also looks at the domains of language under study. This study 

will help in understanding the attitudes of Punjabi speakers who, in spite of being the majority in 

a multilingual country, seem to increasingly avoid their own language.  

This study is crucial in the backdrop of a country that has failed to decide on core issues 

like identity, official language, and language of instruction in public schools. This situation has 

given birth to a confused sense of identity and a narrow worldview that could be one of the 

causes contributing to rising fundamentalism and is strengthening the obscurantist agenda. 

Although the people of the Punjab have always had their own linguistic and cultural identity, 

they seem to have a negative view of their Punjabi identity and language. It is important to study 

the attitudes of the young adults towards indigenous cultures and languages in the country. 
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CHAPTER 2. REVIEW OF THE LITERATURE 

 

 This chapter discusses some theoretical and conceptual issues related to language 

attitudes and ideologies.  It provides an overview of the linguistic situation in present day 

Pakistan and the role of socio-political ideology in the formation of governmental and public 

attitudes and policies toward languages in Pakistan in general and Punjabi in specific.  The 

chapter also discusses previous studies done on Punjabi in Pakistani context. 

2.1. Language Attitudes 
 Attitudes have been defined differently by different social scientists, but most traditional 

definitions describe them as positive and negative responses to stimuli. Ajzen defines an attitude 

as “a disposition to respond favorably or unfavorably to an object, person, institution, or event” 

(1988 p. 4). Baker (1992) maintains that attitudes consist of three parts:  “cognitive, affective, 

and readiness for action” (p. 12). Attitudes are found in people’s minds and are only inferred 

through people’s behaviors and actions (Hyrkstedt and Kalaja 1998). Garrett (2010) claims that 

there is not necessarily always “congruity” or “alignment” in the three parts that Baker (1992) 

delineated for attitudes. Attitudes tend to be durable and are considered a phenomenon that is 

“socially structured and socially structuring” (Garrett, 2010 p. 29). The study of attitudes in a 

linguistic context has been a popular topic among linguists in the past 50 years. There has been a 

particularly strong tradition in sociolinguistics to study and describe language attitudes.  

 Language attitudes have been defined from different perspectives, and there are two major 

approaches, the positive paradigm and the social constructionist approach towards defining 

language attitudes (Hyrkstedt and Kalaja, 1998). Garrett defines language attitudes using the 

positive paradigm perspective in the following words: “language varieties and styles can trigger 
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beliefs about a speaker and their social group membership, often influenced by language 

ideologies, leading to stereotypic assumptions about shared characteristics of those group 

members” (2010 p. 33). The constructionist approach to language attitudes is based on the theory 

that attitudes are contextual and social in their nature (Billig, 1987, 1991). Another perspective 

used to define language attitudes has been introduced by Adegbija (1994), who describes 

language attitudes from a judgmental and evaluative perspective that is based on promotion and 

maintenance of language. To understand the development and formation of language attitudes, 

one has to “reach back into the past and investigate the social and political forces operating 

within the history of a nation” (St Claire, 1982, p. 164). Appel and Muysken (1987) claim that 

the “fact that languages are not only objective, socially natural instruments for conveying 

meaning, but are linked up with the identities of the social and ethnic groups has consequences 

for the social evaluation of, and attitudes towards languages” (p. 16). Language attitudes are 

based on the perceptions and beliefs that are usually influenced by language ideologies (Baker 

1992, Garrett 2010).  

 Three main approaches, namely societal treatment or content analysis, direct measures, 

and indirect measures have been used to measure attitudes towards languages and their varieties. 

(Garrett 2010, p. 37). The societal treatment method is based on the works by Potter and 

Wetherell (1987). This method is based on discourse analysis of publicly available interactions 

between different stakeholders in a given context. This method is based on two assumptions: 1) 

that language has two functions, namely constructing the social world and in doing so being 

constructed by it; 2) language attitudes can be described in number of ways and people vary in 

their accounts of their attitudes towards a certain language (Hyrkstedt and Kalaja,  1998).  

Schmied (1991) used this technique in his study to uncover attitudes of people towards English 
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across Africa. In spite of appearing straightforward and easy to conduct, the discourse analysis 

method has its limitations and is not very objective. In fact, it only provides a general framework 

for a qualitative analysis of publicly available records of interactions that provide contexts for 

arguing for or against varieties of a language or different languages as well as their speakers 

(Hyrkstedt and Kalaja,  1998). 

 The direct measures approach asks direct questions to elicit attitudes about a certain dialect 

or language. According to Garrett (2010) this is an approach that relies on the overt elicitation of 

the attitudes. This technique is a very simple and straightforward way to elicit attitudes about 

different languages, but it is not without its shortcomings. One of the main problems is that 

usually people are not good reporters of their own behaviors and attitudes towards different 

languages and beliefs (Garrett 2010). This technique relies too much on self-reporting of 

behaviors. 

The indirect measures approach is based on “subtle and deceptive means” of eliciting 

attitudes (Garrett 2010 p. 41). This method usually uses the matched guise technique. Lambert et 

al. (1965) and Giles (1970) used this approach in their studies. Garrett (2010) discusses in detail 

some of the drawbacks of this method, including different socially and psychologically 

motivated biases on both the part of the researcher and the participants. 

2.2. Ideology and language attitudes  
 Ideologies are powerful instruments that usually influence the choices and decisions 

made by the people who follow them. Schmid (1981) defines ideology as “the subjective 

dimension of social life, or as the particular human aspect of the society” (p. 57). From a 

linguistic point of view, ideology has been defined “as any constellation of beliefs or ideas, 
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bearing on an aspect of social reality, which are experienced as fundamental or commonsensical” 

(Verschueren (1999: vii). Another social scientist, Silverstein (1979), describes linguistic 

ideology as “sets of belief about language articulated by users as a rationalization or justification 

of perceived language structure and use” (p. 193). According to Woolard and Shieffelin, 

language ideology is “a mediating link between social structures and forms of talk” (1994 p. 55). 

Language ideologies play an important role in the construction of language policies and language 

attitudes. As a consequence, these attitudes motivate certain approaches towards certain 

languages and their speakers. The attitudes can be both positive and negative, and the evaluative 

element within these attitudes is towards both the speakers and their language. Language 

ideologies have the power to subdue and dominate regional and local languages and support a 

monolingual society that revolves around ideas like one nation, one language (Valdes, Gonzalez, 

Garcia, and Marquez 2003 p. 7). Both linguistic and political ideologies have been used for 

linguistic and political hegemony over the dominated speech communities throughout history.  

2.3. Language and Identity 
Identity is a sense of belonging to a group of people that shares some aspects of human 

life. Tajfel, a social psychologist defines identity as "that part of an individual's self-concept 

which derives from his knowledge of his membership of a social group (or groups) together with 

the emotional significance attached to that membership" (1974 p. 69). Wenger (1998) states that 

‘‘we produce our identities through practices we engage in, but we also define ourselves through 

practices we do not engage in’’ (p.164). Identity is not a universal or fixed construct; it is fluid 

and keeps on changing in different contexts and environments (Ivanic 1998, Rahman 1997).  

Language in modern times is a powerful symbol of identity. Language was not a symbol 

of identity in pre-modern times, as many people did not even give their language a specific name 
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(Smith 1986, Brass 1991). The rise of the nation state in Europe made language part of socio-

political identity, and it became a powerful tool to unite or divide people. Joseph (2004) calls 

language and identity as inseparable entities (p. 13). Language has not only become a symbol of 

national identity but also remains a mark of local identity in the case of multilingual societies. 

Blom and Gumperz (1972) explain this concept of local identity in these words: "A person's 

native speech is regarded as an integral part of his family background, a sign of his local 

identity" (p. 411). Against this backdrop it is inevitable that linguistic vitality and perception of 

languages are dependent on the attitudes of speakers and non-speakers towards certain 

languages. 

2.4. Language Vitality and Perception  
Linguistic vitality to a certain extent is dependent on language attitudes, according to a 

UNESCO 2003 report; governmental and institutional policies and community attitudes play a 

vital role in language vitality (p. 13-15). The vitality of a language becomes vulnerable in 

multilingual and multi-ethnic societies, especially in countries where “in the name of national 

unity, the powerful group declares its own language as the national or official language of the 

State, relegating or even forbidding the use of other languages. (Yamamoto et al. 2008 p. 64). 

This process not only harms minority or non-official languages but also causes minority groups 

to develop negative attitudes towards their own language (UNESCO 2003, Yamamoto et al 

2008). According to Giles, Bourhis & Taylor (1977), “the vitality of an ethno-linguistic group is 

that which makes a group likely to behave as a distinctive and active collective entity in 

intergroup situations”(p. 308). Usually the vitality of a language is dependent on the number of 

its speakers and as the numbers of the speakers decrease the linguistic vitality is weakened and 

the language is exposed to risk of abandonment or extinction (Crystal 2000).   
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Another factor that impacts vitality of language is the perception of that language by its 

speakers and non-speakers. According to Labov (1966), ‘most perception of language is not 

perception of sense experience, but of socially accepted statements about language’ (Labov, 

1966, p. 338). Language perceptions could be the result of political tussles between different 

social and ethnic groups in a society. Carli et al. (2003) describe this situation in the following 

words: 

…some languages tend to be considered as more ‘prestigious’ or ‘dominant’ languages, 

whereas others are considered rather ‘stigmatised’ or ‘dominated’ languages. Obviously 

the symbolic markers of ‘prestige’ and ‘stigma’ are not absolute values; they may be seen 

as elements in a power-game involving confrontation and relation between the speech 

communities concerned. (p. 866). 

Although linguists look at these perceptions with skepticism, the perceptions reflect public 

attitudes towards different languages and their speakers and help linguists understand the 

language attitudes and their formation in a scientific and objective way. Rosstad (2009) proposed 

a four-tier model that explains the formation of perceptions regarding different languages. The 

model consist of following four elements: “(1) mental conditions (‘capabilities’ and skills, 

biological and trained) (2) observations of language use (3) attitudes, values and ideology (4) 

external social conditions, social structures and events” (Rosstad 2009 p. 97). Although it may 

seem that this is a linear model, usually this model works in both directions; perceptions 

motivate formation of attitudes, but once these attitude are embedded deeply in a community, 

they in return help make those perceptions that people have about languages and their speakers. 

Language attitudes and perceptions vary across speech communities and usually there are 

differences across gender lines and social classes regarding language perceptions and attitudes. 
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2.5. Gender and Language Attitudes 
Modern social sciences differentiate between gender and sex. Gender is considered social 

performance as compared to sex that is biological. Gender research in modern sociolinguistics 

has focused on “doing gender” (Wodak, 1997, p. 12).  Gender in this approach is not seen as a 

permanent identity, but rather a performance in the “ethno methodological” sense. According to 

Wodak, “In this sense, membership of a gender constitutes a performance act and not a fact” 

(Wodak, 1997 p. 13). In the context of language use and attitudes, a number of studies have 

shown that women tend to use prestigious forms of language more than men (Trudgill 1972, 

Labov 1966). According to Trudgill, women’s tendency towards prestigious forms of language 

could be attributed to their desire to transmit higher cultural norms to their offspring, their 

insecurities in male dominated societies, and judgmental values of society towards women, 

where women are judged on how they appear as compared to men on what they do (Trudgill 

1974, 1983). According to Eckert (1998), women tend to use symbolic means to define their 

social position, which leads them to use more prestigious forms of language. On the other hand, 

men’s use of ‘stigmatized’ forms of language carries “covert prestige”, which can be attributed 

to notions of “solidarity, toughness”, and expression of “masculinity” (Trudgill 1974). Research 

has also shown that usually women tend to be more progressive and adopt new variants (usually 

these variants are considered prestigious forms) more quickly than men (Labov 1966).  

While a cursory look might give the impression that differences between male and female 

speech patterns can neatly be summarized as mentioned in the previous paragraph, a deeper 

investigation shows different results. Milroy (1980) shows that young women who belonged to a 

dense multiplex network tended to use certain vernacular variants at a greater percentage rate 

than men. Labov (1966) has demonstrated that female-male differences can vary in different 
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speech contexts, with women sometimes showing higher usage of prestige forms in formal 

domains but lower levels than men in casual and informal settings. Additionally, Labov (1966) 

and Wolfram (1969) found different patterns of male-female language difference in different 

social classes, with the differences between the sexes being greater in the middle groups than the 

lowest and highest social classes. Middle-class women tend to be more upwardly mobile than 

members of any other social class; therefore, they particularly focus on increasing their social 

prestige. A study of Ocracoke English by Schilling-Estes (1999) suggests that language contact 

and age also play a role in differences between male and female speech patterns. The study 

showed that middle-aged men used fewer vernacular forms than women because they came in 

contact with tourists more often than women, who used more vernacular forms. Although 

women seem to be more standard and innovative in their use of language the dichotomy between 

men and women is not simple and linear. A number of other social factors such as age, social 

class, group identity, education, and language contact play an important role in gender based 

linguistic variations between men and women.   

2.6. Ideology, Language Attitudes, and Status of Punjabi in Pakistan 
Against the backdrop of a country (Pakistan) that claims to be an ideological entity, the 

study of language attitudes becomes very important and crucial to understanding the 

undercurrents of social and political thought processes. These attitudinal studies can help linguist 

and social scientists understand apparent attitudes towards local and regional languages that have 

no official status under the constitution. The construct of identity and nation state can be 

paradoxical in nature in a multilingual and multiethnic country like Pakistan. The country came 

into being in 1947 in the name of Islam and the first challenge that the government had to face 

was to build a nation-state along the lines of the modern European states. Carli et al (2003) state 
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that: 

The ‘one nation, one language’ ideology  – the idea that a nation-state should be unified 

by one common language  – has held sway in European history from the rise of the 

nation-states in the eighteenth and nineteenth centuries up to the present. The most 

numerous and intriguing considerations about language in this sense come from the 

communities where the linguistic universe represents the potentially permanent 

imbalance in power relationships, as well as the place where the claim to identity is laid 

(or was laid) and continues to demand affirmation. (p. 868). 

Islam as a religion had already been established as the religion of the new state. Urdu, which had 

been affiliated with Muslim identity in pre-partition India, became a natural choice for being 

declared as the national language of this new state (Ayers 2009, Rahman 2002, Rahman 1990, 

Zaidi 2010). This idea of one nation, one language in the Pakistani context proved not only 

detrimental towards the indigenous languages but also played a role in breaking up the country in 

1971 when East Pakistan became Bangladesh (Rahman 2002, Zaidi 2010). Over the passage of 

time Punjabi (in spite of being the second largest language used in the country after Bangla in 

1947) turned out to suffer the most due to this ideology (Zaidi 2010). 

 2.6.1. Status of Punjabi: an historical overview 
Historically Punjabi has served two very distinct cultural and social traditions. These two 

traditions were divided between the Sikhs and Muslims in united India (John 2009). Punjabi has 

been and is the religious language of the Sikhs, and the holy book, Adi Garanth sahib, is written 

in Punjabi in the Gurmukhi script. Gurmukhi is a Punjabi word that means from the mouth of the 

Guru (teacher). The second Sikh Guru, Angad Dev, developed the script during the 16th century. 

This script is syllabic in nature and is written from left to right. It is a descendent of the Brahmi 
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script of Ashoka the Great (Bhattia 1993, Tolstaya 1981).  Unlike Sikhs, Muslims have always 

used Shahmukhi (Perso-Arabic) script for writing in Punjabi. (Shackle 2003, Bhattia 1993, 

Tolstaya 1981). Shahmukhi means from the mouth of the king. The script is based on Persian 

characters and is written from right to left. Muslim mystic (Sufi) poets like Shah Hussain (1539-

1599), Sultan Bahu (1629-1690), Bulleh Shah (1680-1758), Waris Shah (1722-1798), Mian 

Muhammad (1830-1904) and Khawaja Farid (1841-1901), who are considered the greatest 

Punjabi poets, used the Shahmukhi script in their writings.  

The advent of British rule (1849) and modernity in India led to many changes, and for the 

first time people started to perceive language as an important symbol of identity. Modernity 

increased interactions between people, giving birth to a new sense of identity. Most of these 

interactions were done through either oral or written language; hence, language became a 

powerful symbol of identity (Rahman 1997 p. 835). Although Punjabi never had an official 

status even during the time when Sikhs ruled the Punjab, it always held a special place in the 

hearts and minds of the Punjabis. Due to expediency and political interests, the British ignored 

Punjabi in Punjab, and declared Urdu as the medium of official work and instruction at the lower 

levels of bureaucracy and education (Rahman 2002 p. 391). 

With the passage of time, the British changed their policy towards the Punjabi language 

and stopped discouraging its use due to the high number of Sikhs who joined the British army 

(Rahman 1996 p. 198). This policy resulted in Punjabi being taught as a subject in Gurmukhi 

script in the Oriental Colleges established by the British (Rahman 1996). Later on, the British 

encouraged the use of Punjabi as the medium of instruction in the schools although the materials 

were only available in Urdu.  Even this did not improve the status of Punjabi, and there were 

only 13 Punjabi medium primary schools as compared to 1245 Urdu medium schools in the 
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province of Punjab in 1947 (Rahman 1996). In spite of this neglect of Punjabi by the British 

government, Sikhs held the language in very high esteem and used it in their homes, in informal 

settings, and in religious ceremonies and rituals (Rahman 1996).    

Although there were some Muslim and Hindu Punjabi activists who were promoting the 

use of Punjabi in the Punjab during the early 20th century, most of the educated Hindus and 

Muslims favored Urdu over Punjabi and used Punjabi only in informal settings (Rahman 1996 p. 

198). At this time Punjabi was not a thriving language and was not taught or read widely. There 

were only two Punjabi dailies, one started by a Hindu in Persian script in 1896 and another by 

Sikhs in Gurmukhi script (Rahman 1996). Even when the British realized the importance of the 

Punjabi language in the province, they could not do anything due to the religious makeup of the 

province and the two distinct scripts for the language. Had the British decided to implement 

Punjabi in Gurmukhi script as the medium of instruction in the schools, they would have 

antagonized the Muslim population, who affiliated themselves with Urdu and Persian script. If 

the decision had been to use the Persian script, that would have infuriated Sikhs who perceived 

Gurmukhi as the only legitimate script for the language (Rahman 1996). 

The division of India and Pakistan into two sovereign states in 1947 effected many 

changes, and Punjabi both suffered and benefitted from these changes. Governments in India and 

Pakistan started programs of language planning in their respective countries soon after 

independence. Pakistan had come into being on the basis of the two-nation theory, i.e. the idea 

that Hindus and Muslims were two separate nations and needed two separate and sovereign 

states (Ayers 2009, Rahman 2002, Rahman 1996, Zaidi 2010). Pakistan was and is a multiethnic 

and multilingual country. The decision to declare Urdu the national language did not go well 

with the Bengali people, who made up the majority of the population of Pakistan at that time, it 
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led to riots in Dhaka, the capital of then East Pakistan (Rahman 2002 p. 267). East Pakistan 

ultimately became Bangladesh in 1971, but Pakistan continued its struggle to achieve the dream 

of a nation state that speaks one language and professes one religion. The new constitution after 

the break up of the country not only declared Islam the official and state religion (Clause 2, 

Constitution of Pakistan) of Pakistan, but also declared Urdu the national language and made it 

binding on all Pakistani institutions to work towards making Urdu their official language by the 

year 1988 (Clause 251, Constitution of Pakistan). The constitution allowed English to remain the 

official language until Urdu replaces it at all levels. Today both Urdu and English are used in 

official capacities. Urdu is used at the lower levels of bureaucratic and state hierarchies, while 

English is used at the higher levels as the official language. The constitution allowed the 

provinces to promulgate laws and form policies to promote and teach regional languages along 

with the national language. For example Sindhi and Pashto have been given some official 

support in the provinces of Sindh and Khyber Pakhtunkhwa, respectively (Rahman 2002).  

Punjabi on the Pakistani side has suffered collateral damage in the language planning and 

nation building process. Rahman claims that Punjabis have sacrificed their ethnic and linguistic 

identity and vitality in order to dominate the national political and social stage in the state of 

Pakistan (Rahman 1997 p. 838). The first step by the new Pakistani government against Punjabi 

was to take it off from the list of subjects taught by University of the Punjab (Shackle 1970 p. 

243). The government in Pakistan did not face any resistance from the Punjabis regarding their 

language because long before this partition, Punjabi Muslims had started affiliating themselves 

with Urdu and largely ignored their native language (Shackle 2003 p. 585). Today Punjabi 

neither has any official status in the Pakistani Punjab nor is it taught at the elementary level 

(Rahman 2007 p. 838). Punjabi children learn to read and write in Urdu or English (in the case of 
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English medium schools). The only official recognition Punjabi has received is a result of the 

struggles of some die-hard Punjabi intellectuals and activists. Punjabi activists in Pakistan started 

a movement for the official recognition and support of Punjabi soon after the partition (Shackle 

1970 p. 243). This movement succeeded in getting Punjabi included as an optional subject at 

high school and as a major at MA level in Punjab since 1970 (Rahman 2002 p. 424). Although 

Punjabi is included as an optional subject at high school level, only 28,794 (11%) of the 240,000 

candidates who appeared in matriculation exams for year 2014 from Board of Intermediate and 

Secondary Education Gujranwala opted for Punjabi as a subject (BISE 2014). Note that 

Gujranwala is one of the biggest districts in Pakistani Punjab (see map 3). No results were 

available for either Lahore or Sahiwal districts.  

India has had its share of language problems as well. These problems have included 

official language issues, demands for the reorganization of the provinces based on linguistic 

lines, and the status of minority languages (Brass 1987). Hindi was proclaimed the official 

language of India, but was not given the status of national language due to opposition from 

different quarters in the society at large and the Constituent Assembly in particular (Austin 2009 

p. 45). Another factor for not declaring Hindi, as the national language was the importance of the 

Dravidian languages and Bengali. It proved impossible to implement Hindi nation-wide 

(Malherbe 1995 p. 208 in UNESCO Report 1999 p. 18). The Constitution was amended in 1950 

in order to make some twelve languages the national languages and declared these regional 

official languages (Sarangi 2009 p. 27). Today the number of official cum national languages in 

India is 22 (Eighth Schedule, Constitution of India).  

Punjabi is one of the languages included in the Eighth Schedule of the Indian 

Constitution since 1950. This inclusion in the list of official languages helped Punjabi in getting 
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the status it has in the Indian Punjab today. The Indian Punjab was further divided on the basis of 

linguistic boundaries into three provinces in 1966, and Punjabi was declared the official language 

of the new province of the Punjab (Jeffery 1997 p. 444). This helped the language raise its status 

manifold. This rise can be gauged from the publication of dailies in Punjabi language. The 

circulation number for Punjabi dailies was 69,000 in 1961; it was a healthy 800,000 in 1997 

(Jeffery 1997 p. 444).  This phenomenal rise in the circulation number of dailies can easily be 

attributed to Punjabi’s status as an official language. In addition to the circulation numbers, there 

were 749 Punjabi periodicals published in India in 1994 (Rahman 2002 p. 262). Today India has 

a three-language11 policy that covers almost 90% population (Government National Portal of 

India, 2012).  

2.6.2 Previous studies on language attitudes in Pakistani Punjab 
 Linguistics is a newly introduced subject in Pakistani colleges and universities.  Very few 

sociolinguistic studies on modern lines have been conducted in Pakistan.  Only three studies 

using contemporary linguistic methodologies have included language attitudes of Punjabis in 

Pakistan toward their mother tongue and these targeted larger context of language and education 

policy. Mansoor (1993) examines the attitudes of college students in Pakistan toward English, 

Urdu, and Punjabi.  Mansoor (2004) also focuses on college students.  Both of these studies used 

large samples, but a drawback is that they surveyed only college students, a problem, since 

hardly 3% (Mansoor 2004) of Pakistanis ever go to college.  Both of the studies by Mansoor 

used survey questionnaires, which were sent to different colleges where teachers and the 

researcher’s team members helped to collect data.  Most of the questions in these studies elicited 

attitudes towards different languages in the educational domain.  The results showed that 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
11 The three-language formula mainly consists of mother tongue/local/Regional language, Hindi, and English.  
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students favored English over Urdu and Punjabi in education, as they perceived that English 

could be used to provide them with a platform for upward mobility.  The following are some of 

the results regarding the Punjabi language and its speakers from Mansoor’s 2004 study: 

1. Only 45% of the Punjabi male and 16% of the female students report full spoken 

competency in their mother tongue of Punjabi (p.338). 

2. Mansoor found significant differences across gender lines, with males to be more 

competent in their mother tongue than females. 

3. Only 20% of her respondents claimed to use their mother tongue within the 

family, and less than 3% said that they used it in formal domains (p. 339). 

4. Only 10%-20% said that they would like their mother tongue to be the medium of 

instruction (p. 340). 

5. 75% of the Punjabi respondents claimed to have better competency in Urdu, 

compared to 45% in Punjabi.  66% claimed they spoke Urdu with their parents, 

while only 44% reported speaking Punjabi. 

 Rahman (2002) also conducted a large-scale attitudinal survey of 372 Punjabi students 

regarding regional languages, English, and Urdu in Pakistan. Most of his respondents were 10th 

graders from varied tiers of society in major cities and towns. Volunteer research assistants 

conducted the surveys.  One positive aspect of this study was that it included all kinds of schools, 

and as a consequence, middle and lower class students were also surveyed on issues regarding 

languages in the country.  Most (74%) of the respondents favored Urdu as the medium of 

instruction over English (25%) in their schools.  None of the students wanted Punjabi as the 

medium of instruction.  The most desired languages on the students’ part were Urdu and English.  

A drawback is that this study failed to include rural areas and people who do not go to school.  
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The present study is different from the previous studies as it focuses on both rural and urban 

areas and also aims to elicit attitudes toward the Punjabi language in Pakistan from people of 

more varied walks of life and educational levels. 
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CHAPTER 3. METHODOLOGY 

 

3.1. Background 
This study describes the differences in attitudes, perceptions, and usage patterns 

regarding the Punjabi language among rural and urban young adults aged 18-30 years in 

Pakistani Punjab. This age range was selected based on the demographics of the country; 60% of 

the country’s population is younger than 30, and in the province of Punjab, the people who are 

younger than 30 make up 70% of the population. Overall the population of Punjab is 86.5 

million; 38% live in urban areas and the other 62% live in the rural areas (Pakistan Bureau of 

Statistics)12. The study hypothesizes that significant differences exist along rural/urban and 

gender lines in attitudes, perceptions, and usage in the context of Punjabi language in Pakistani 

Punjab. It focuses on attitudes in urban Lahore and rural Sahiwal. Lahore represents the urban 

population of Punjab, while rural Sahiwal was selected as representative of the rural areas of 

Punjab. Lahore was selected because it is the biggest city in the province; it is also the most 

cosmopolitan and educated urban center in Punjab. Lahore is also very Punjabi in its cultural 

values, foods, and other social aspects of life, and most of the population (almost 90%) identifies 

itself as Punjabi based on the 1998 census. Sahiwal is a rural district with 83% of the population 

living in villages (Pakistan Bureau of Statistics). Most of the people in the district are involved in 

farming and the rearing of cattle. These two settings are ideal for a comparative study of attitudes 

of young adults on rural/urban lines. 

 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
12	  http://www.pbs.gov.pk/sites/default/files/population_satistics/publications/pds2007/tables/t01.pdf	  
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3.2. Method 
Data was elicited through structured interviews. Structured interviews allowed 

respondents to explain their answers to each question as each question had a probing “why” at 

the end (see appendix-A). In case the respondents did not understand a question, the researcher 

explained it to them. The respondents were asked to provide explanations for their answers in 

order to identify the causes and sources of their attitudes, behaviors and perceptions regarding 

the Punjabi language, because the study focuses on both overt and covert attitudes. The probing 

was included to obtain in-depth description of the respondents’ views, attitudes, and behaviors. 

Respondents were encouraged to be open and say what they do and believe. Interviews were 

based on a set of interview questions that was administered orally in Punjabi. The interview 

questions were based on a questionnaire developed by Garrett, Bishop, and Coupland (2009). It 

consisted of 35 questions divided into two sections. Section 1 was about themes, affiliations, and 

concepts connected with the word ‘Punjabi’. Section 2 was further divided into five subsections, 

including ‘affiliation to language’, ‘language and entertainment’, ‘vitality of language’, ‘domain 

of language’, and ‘perception of language’.  

3.3. Sample Populations 
 The sample population consisted of two primary and four secondary groups. The primary 

groups were divided on rural/urban lines and each group was further divided by gender (see table 

1). There were 96 respondents (25 males and 25 females from rural areas of District Sahiwal, and 

23 males and 23 females from city of Lahore). The rural male, rural female, and urban male 

groups represent almost all of the segments of society and can be considered fairly representative 

of their respective population groups. In contrast, the urban female group consisted primarily of 

students at elite colleges and women in professional fields such as banking and education. Table 

2 provides the means and standard deviation (SD) of age and education for all respondents. 
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Table 1: Demographics: Mother Tongue and Response Language 

 RURAL URBAN 

 M F M F 

TOTAL RESPONDENTS 25 25 23 23 

PUNJABI AS MOTHER TONGUE 23 24 20 10 

URDU AS MOTHER TONGUE 2 1 3 13 

RESPONSE LANGUAGE PUNJABI 25 24 20 8 

RESPONSE LANGUAGE URDU 0 1 3 15 

 

Table 2: Demographics: Age and Education 

AGE EDUCATION  

MEAN SD MEAN SD 

RURAL MALE 23.68 4.54 7.96 4.51 

RURAL FEMALE 22.48 3.87 7.88 5.89 

URBAN MALE 24.69 4.79 11.26 4.67 

URBAN FEMALE 20.52 2.35 13.73 1.62 

 

While conducting the interviews the researcher spoke Punjabi and left it at the discretion 

of the respondents to reply in the language of their choice. Most of the respondents chose to 

respond in Punjabi even in those cases (especially in urban Lahore) where they identified Urdu 

as their mother tongue.  

Different strategies were used to recruit the respondents. Most of the rural respondents 

were recruited by using the friend of friend method (Milroy 1980). This method was used to 

obtain access into communities, which, due to cultural norms, tend to be very closed in rural 
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Pakistan. Usually a total stranger is looked at suspiciously, and people assume that a stranger 

might have ulterior motives for interacting with them. As urban people are more open, confident, 

and more aware of their rights, it is not as difficult to recruit subjects by chance, especially in 

public places, so most of the urban participants were recruited by chance. Some urban 

participants were also recruited using the friend of friend method. All efforts were made to keep 

the selection of the participants arbitrary and by chance. This sample targeted people from a 

broad range of social statuses who were 18-30 years of age and who were born and raised in their 

respective urban and rural areas.  

3.3.1 Rural males 
The rural male respondents represent almost all the segments of society and come from 

different villages in the Sahiwal district.  The sample includes farmers with small land holdings, 

farm workers, blue-collar workers, professionals in different fields, students, and daily 

wageworkers. The average age for rural males is 23.68 years and their average education is 7.96 

years. This group in the sample represents people from different socioeconomic levels and 

educational backgrounds ranging from zero to 16 years of education. The method most used to 

recruit the rural male group was the friend of the friend method. The actual interviews took place 

in as many places as there were respondents. Interviews were conducted at farms, in people’s 

houses, shops, tea stalls, markets and bethaks (the sitting room in a house for the exclusive use 

of men who are not relatives and hence cannot enter the house due to cultural norms). To recruit 

respondents and conduct the interviews, the researcher went to a village or market place and 

found an acquaintance or someone he had been referred to, and asked them to help find someone 

who would be willing to be interviewed. Some of the interviews were also conducted by chance. 

The researcher simply asked the people sitting at tea stalls in different villages and market places 
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to participate. After getting their initial consent, all their questions regarding the research were 

answered, their official consent was gained, and they were interviewed.  

3.3.2. Rural females 
The rural female group in the sample represents women from a variety of socioeconomic 

levels of society. Respondents range from daily wage laborers on farms to highly educated 

women who work as teachers and professionals.  The education levels of these women range 

from zero to 16 years of education. The average age for rural female respondents in this sample 

is 22.48 years with an average of 7.88 years of education. The women in this sample come from 

different villages in the Sahiwal district.  Recruiting and interviewing rural females was very 

challenging; in Pakistani culture, women, even if they work in fields along with men, are shy 

about talking to men who are strangers even in the presence of people they know and trust. Due 

to cultural sensitivities, females could not be interviewed randomly in market places and tea 

stalls (women usually do not frequent tea stalls). The friend of the friend method was used to 

recruit female respondents from different villages.  The researcher went to different villages, 

found an acquaintance or a person who had been referred to him as a facilitator in the village, 

and this helper helped the researcher in finding female respondents in that village. The researcher 

and his helper in the village went and knocked at people’s doors (usually acquaintances of the 

facilitator from the village) and usually a male responded to the knock. After the study was 

explained to him, he went in and asked the females of the house if they were willing to be 

interviewed. Once both the head male of the house and the females showed willingness for the 

interview, the researcher and his helper were invited in, and the interview was conducted. 

Another technique that was used was that once the researcher and his helper had conducted one 

interview, they asked the respondent and their family if they knew anyone who would be willing 
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to be interviewed. An affirmative answer was followed by inviting the person, if she lived close 

by, to be interviewed. Some of the rural female participants were also interviewed at different 

farms. These were mostly farm workers and were approached during their breaks and asked if 

they could spare 15 minutes. After getting their consent they were interviewed. A factor that 

might have impacted some of the rural female responses was that usually all of the family 

members were present at the time of the interview and due to cultural norms and sensitivities this 

was not avoidable. This might have had a third-party-present effect (Bernard & Ryan 2010 p. 34) 

on some of the rural female respondents. 

3.3.3. Urban males 
The urban males were also recruited using both friend of the friend and chance selection 

in public parks, workplaces, tea stalls and different colleges in the city of Lahore. The group 

represents people from different socioeconomic and education levels. The education level in the 

group ranges from zero to 18 years of education and includes people from bank executives to 

laborers who work for daily wages. The average age for the urban male respondents is 24.69 

with 11.26 years of education. The sample consists of professionals, students, garage workers, 

and daily wageworkers. It was not very difficult to recruit urban male respondents, as they tend 

to be more open and not wary of strangers. The interviews were held in parks, colleges, and 

offices and in some cases people’s bethaks as well. The respondents were recruited from 

different neighborhoods of Lahore and represent different social classes and sectors of society.  

3.3.4. Urban females 
The urban females were recruited from different colleges and offices of Lahore city. This 

is the group within the sample that is most uniform, and most of the women come from the 

middle-middle or upper middle classes. Both friend of the friend and random selection were used 
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in recruiting urban females. The education range in this group is from 12 -18 years of education. 

The average age for this group is 20.5 and the average education13.3 years. This is the youngest 

and most highly educated group in the sample. The uniformity and sameness of the sample is 

attributed to researcher’s inability to access women who were born and brought up in Lahore but 

belonged to lower socioeconomic levels of society and were not highly educated. Most women 

who are born in Lahore and are not highly educated stay at home and cannot be approached 

easily due to cultural sensitivities. Due to time constraints and the inaccessibility of a more 

representative sample, the interviews were conducted with available participants. This sample 

consists of women who are highly educated and are either professionals or students in different 

elite colleges of Lahore city. All the women come from the city of Lahore and represent the 

urban middle class.  

3.4. Data 
The interviews were conducted in the months of July and August, 2013. Interviews lasted 

from five minutes to 35 minutes, depending on the respondent. The researcher conducted all of 

the interviews in person. A verbal consent was gained as many of the respondents could not read 

or write. Respondents were approached and asked if they were willing to be interviewed. Once a 

person showed their willingness to be interviewed the study was explained and the consent form 

was read to them. Verbal approval was gained from all respondents. After this the respondents 

were interviewed and interviews were recorded on a Sony digital audio recorder. The interviews 

yielded hundreds of minutes of data that were transcribed for further analysis. 

3.5. Analysis 
After the interviews were completed the data was labeled numerically. Each interview 

file was given a number and this number was kept on the transcribed copy of the interview. The 
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interviews were transcribed to make the task of theme identification and analysis more objective 

and easier. The data were transcribed in Roman Urdu and Punjabi; this convention uses the 

Roman alphabets to write Punjabi and Urdu. The reseracher did not follow any particular style of 

transcription, as the objective was to focus on the content and not on the pronunciation or any 

morphosyntax of the languages spoken. To describe the sounds that are Urdu and Punjabi 

specific, conventions that are generally used in India and Pakistan for writing these languages in 

Roman script were followed. The main themes were identified in the answers to the questions by 

looking for particular words and phrases in expressions used by the respondents.  

The researcher did all the theme identification. The inductive method was used to find the 

themes in the answers to the questions asked in the interview. The themes were identified 

according to the presence of certain of words in the explanations section of answers to questions; 

this was done to look into the reasons described by the respondents for their answers. If the 

respondent answered ‘yes’ to a question, the respondent was further probed for motivations for 

their answer. This usually yielded a sentence or two as explanation for their answer. To identify a 

theme in this answer, certain words were searched for in the answer. For example if the 

respondent was asked, “Why don’t you watch Punjabi movies”, and they answered “I am not 

interested in Punjabi movies because I like English movies,” the reason in the answer was 

categorized under the category “I am not interested.” Once the initial analysis and coding was 

complete, the themes were specified using English letters and Arabic numerals. After coding for 

themes, a secondary analysis was done to verify and correct the category and theme 

identification in the data. This time the recordings were listened to, and each participant’s data 

were coded individually with the help of already identified themes and codes from the initial 

analysis. The coding of data for each individual makes it possible to find an answer to any 
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question by any respondent. Once the themes were coded, the data were compiled in the forms of 

tables to compare and contrast the given answers to questions on rural/urban and gender lines.  A 

Chi square test of independence was performed to find any significant patterns of differences 

between the respondent groups.   
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CHAPTER 4. AFFILIATION TO LANGUAGE 

	  

Affiliation to a certain language and its relationship with the socio-cultural identity of a 

people has been studied extensively in the field of linguistics. Research has shown that a 

language is a potent symbol of religious, cultural, and social identity of a group of people. This 

chapter explores the affiliation to Punjabi among urban and rural young adults of Pakistani 

Punjab. The chapter also sheds light on how educated, middle class, urban young adults affiliate 

to Punjabi because it is the language of their forefathers, and they feel a sense of belonging to it, 

in spite of the fact that language does not play an important part in their lives and is hardly ever 

used in day-to-day life. The chapter further explores the issues related to the affiliation to mother 

tongue and its use and practice in different domains and contexts in the province Punjab of 

Pakistan. The chapter also examines the relationship between attitudes and behaviors in the 

context of Punjabi and differences between actual and reported affiliations and practices. The 

urban/rural divide is salient with respect to affiliation to Punjabi as mother tongue. Confusion 

and ambivalence on issues like socio-cultural and ethno-linguistic identity come to the surface in 

a country that claims to be an ideological state. At a deeper level, the differences between 

perceptions and practices by individuals and groups of individuals come to light in conflicting 

and paradoxical statements and practices. 

As mentioned earlier, the researcher only used Punjabi in all interviews and let the 

respondents respond in the language of their choice. All rural males responded in Punjabi. Only 

one rural female opted to respond in Urdu but identified Punjabi as her mother tongue: the one 

rural female who identified Urdu as her mother tongue responded in Punjabi. Three of the urban 

male respondents responded in Urdu, and all three of these respondents identified Punjabi as 
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their mother tongue. Fifteen (65%) of 23 urban female respondents chose Urdu as their language 

of response in spite of the fact that seven of these 15 identified Punjabi as their mother tongue. 

Eight urban females responded in Punjabi although five of these eight had identified Urdu as 

their mother tongue.  

4.1. Punjabi Themes 
Table 3 shows the results of the answers to the question “Please jot down or say any five 

things that come to your mind after hearing or seeing the word ‘Punjabi’.” The results show 

some differences between rural and urban respondents in affiliating different themes to the word 

“Punjabi.”   

Table 3: Themes Related to Word "Punjabi" 

Rural Urban  

M F M F 

1.  Punjabi is our language 7 4 5 5 

2.  Punjab is our homeland 4 1 1 1 

3.  Punjabi is an agrarian culture 2 2 3 3 

4.  Punjab is a rural society 3 2 4 2 

5.  Punjabi sports like Kabbaddi 1  1 1 

6.  Punjabis are loving people 2 1 7 3 

7.  Punjabis are quarrelsome   1 3 

8.  Punjabi food  1 7 11 

9.  Punjabi fashion in clothes  1 4 8 

10.  Punjabi hospitality   4 1 

11.  Folk tales and culture  1 6 8 

12.  Punjabis are simple people 2 2  1 

13.  Punjabi is a sweet language   4 6 

14.  Punjabi music and wedding songs    6 

15.  Punjabis are open minded   4 9 

16.  Punjabis are brave people   4  
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Most of the rural respondents did not answer this question, as they claimed not to 

understand it. Only 12 (48%) of the rural males and six (24%) of the rural females answered this 

question. Among urban respondents, the majority 39, (81%), answered this question. This 

included 22 (96%) females and 17 (71%) males. Most of the rural respondents reported to have 

linguistic and geographical affiliations with the word Punjabi. Urban respondents claimed to 

have ethno-culture affiliations with Punjabi. Most (11) of the rural respondents said that they 

thought of “Punjabi language” after hearing or seeing the word “Punjabi.”  More rural males (7) 

than females claimed that they related the word “Punjabi” with the language. Interestingly, 10 (5 

females and 5 males) urban respondents also said that they affiliated “Punjabi” with language. 

Five of the rural respondents said that they thought of their homeland Punjab when they heard 

the word “Punjabi.” Only two urban respondents said so. More urban (6) than rural (4) 

respondents said they connected “Punjabi” with agrarian culture and society. Six of the urban 

respondents and five rural respondents said that they related the word “Punjabi” to rural society.  

Ten urban and three rural respondents said that Punjabis were loving and caring people, and 

when they heard the word Punjabi, they thought of the loving people of Punjab. Four urban (3 

females, 1 male) respondents said that Punjabis were quarrelsome people. Eighteen of the urban 

respondents said that they thought of Punjabi food and eating habits when they heard the word 

“Punjabi.” Twelve of the urban respondents related “Punjabi” to fashion and the types of clothes 

that Punjabis like to wear. Five urban respondents claimed that Punjabis were very hospitable 

people. Fourteen urban respondents were of the view that the word “Punjabi” evoked affiliation 

to the folk and cultural heritage of Punjab. Four rural and one urban participant said that Punjabis 

were simple people. Interestingly 10 urban respondents said that Punjabi was a sweet language; 

this included more females (6) than males (4). Six urban females said that they related Punjabi to 
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music and wedding songs. Thirteen urban respondents (9 females and four males) said that 

Punjabis were open-minded people. Four urban males said that Punjabis were brave people.  

Some perceptions related to the word “Punjabi” are quite different between the rural and 

the urban respondents.   For the rural respondents it is more of linguistic and social identity, but 

for the urbanites it is cultural and ethnic identity, as they relate food, dresses, folk culture, and 

marriage rituals to being Punjabi.  It is interesting that urban respondents do consider Punjabi a 

sweet language, although one can feel a sense of patronization in this statement, as urban 

respondents, especially females, speak far less Punjabi than the rural people.  Many urban 

respondents consider Punjabis to be open-minded and very accepting people. Although some 

urban respondents said that Punjabis were quarrelsome, more said that Punjabis were loving 

people. One can observe a very positive perception and attitude towards the word “Punjabi” 

among urbanites in this study, although many of them hardly speak any Punjabi. Interestingly, 

this section is just the beginning of many paradoxes to come in the following pages of this study.    

4.2. Mother Tongue 
Table 4 shows the answers and explanations for the question “What is your mother 

tongue?” The results show that most of the young adults in Punjab still identify Punjabi as their 

mother tongue, with the exception of urban females, who are the only group who do not claim 

Punjabi as their mother tongue. 

Of the 96 participants, 77 (80%) declared Punjabi to be their mother tongue. There was a 

significant difference in identifying mother tongue across rural/urban lines. A chi-square test of 

independence was performed to see any relation between area and identification of mother 

tongue. The results show a significant relation between these two variables, χ2 (1, N = 96) = 
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17.66, p < .001. Rural respondents were more likely to identify Punjabi as their mother tongue 

than urban respondents. Fort-seven (94%) of 50 rural participants considered Punjabi their 

mother tongue, while 30 (65%) of 46 urban respondents declared Punjabi to be their mother 

tongue.  This significant difference can be attributed to urban female group, as 57% of that group 

identified Urdu to be their mother tongue.  

Table 4: Mother Tongue 

  

RURAL 

 

URBAN 

 

 

GENDER M F M F TOTAL 

TOTAL RESPONDENTS 25 25 23 23 96 

PUNJABI 23  

(92%) 

24  

(96%) 

20  

(87%) 

10  

(43%) 

77 

(80%) 

Explanations for Punjabi as mother tongue      

1 It is the language of the Punjab 1  3 5 1  

2 It is my native language/home 

language/language of our ancestor  

18 19 15 8  

3 It is our national language  2 1    

4 It is easy to understand  1     

5 It is our heritage 1   1  

URDU 2  

(8%) 

1  

(4%) 

3  

(13%) 

13  

(57%) 

19 

(20%) 

Explanations for Urdu as mother tongue      

1 We have spoken Urdu since the 

beginning  

1 1 2 11  

2 We were told it is our language 1     

3 It is our national language   1 2  

 

A significant difference in identifying mother tongue across gender lines was also 

observed. A chi-square test of independence was performed to see any relation between gender 

and identification of mother tongue. The results show a significant relation between these two 
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variables, χ2 (1, N = 96) = 8.64, p = .003. Male respondents were more likely to identify Punjabi 

as their mother tongue than female respondents. More males 43 (90%) of 48 than females 34 

(71%) of 48 claimed Punjabi to be their mother tongue.  In rural areas, 23 (92%) of the 25 male 

respondents identified Punjabi as their mother tongue and one of the two people who claimed 

Urdu to be their mother tongue was not sure what the term ‘mother tongue’ meant and confused 

it with the term ‘national language’ which is Urdu, and said Urdu was his mother tongue.  The 

other person who identified Urdu as his mother tongue spoke perfect Punjabi (although he 

claimed that he did not know any Punjabi!). Twenty-four (96%) of the 25 rural female 

participants claimed Punjabi to be their mother tongue, and the one person who called Urdu her 

mother tongue (she spoke perfect Punjabi as well) claimed that she belonged to an immigrant 

family and Urdu was their ancestral language. In the urban area, there was a stark contrast 

between males and females in identifying their mother tongue. Of the 46 participants, 30 (65%) 

declared Punjabi to be their mother tongue.  Twenty (87%) of 23 urban male respondents 

declared Punjabi to be their mother tongue while the remaining 3 (13%) called Urdu their mother 

tongue. The identification of mother tongue is significantly different among urban females as 

compared to the other three groups in this study. Only 10 (43%) of the 23 female respondents 

from Lahore claimed Punjabi to be their mother tongue while the remaining 13 (57%) 

respondents declared Urdu as their mother tongue.  

The justifications for claiming Punjabi as their mother tongue vary across all the four 

groups in this study. Most of the respondents, 50 (64 %) of the 77 respondents who declared 

Punjabi to be their mother tongue did so because it is their native/ancestral/home language. 

Twenty (23%) of these 77 respondents consider Punjabi to be their mother tongue because it “is 

language of the Punjab.” 18 (76%) of 23 rural males who consider Punjabi to be their mother 
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tongue gave the ‘native/ancestral/home language’ reason as explained by this quote from one of 

rural male respondents:  

1.  Assi iss vastay samjhne aa ke sade valdain ne aho boli boli ai te agay sanoo ve 
aho boli onhan ne sakhai ai jistra sanoo varasat vich aho mili ai.  (We consider Punjabi 
to be our language because it is the language of our parents, and they have taught us this 
language, and we have received it as our inheritance).  

The rural females offered the ‘native/ancestral/home language’ explanation as well. Most, 19 

(80%), of the 24 respondents consider Punjabi their language for the same reason, and this can be 

observed from this quote from one of the rural female respondents:  

2.  Saday maa pio di zaban ai, shuroo to bolnay aa. (It is our parents’ language and 
we have spoken it since the beginning).  

 

Urban groups provided the same justifications as the rural groups for Punjabi to be their 

mother tongue. Most, 15 (75%), out of 20 male respondents who declared Punjabi to be their 

mother tongue consider it so because it is their “native/ancestral/home language”.  

3. Kyunke meray kaar valay saray jehre hay ne nananakay valay dadakay valay 
oh saray aapas che Punjabi che gall karday ne. (Because all my grandparents, both 
maternal and paternal, and everyone else in my house speak Punjabi with one another.).  

Five  (25%) of the male respondents who declared Punjabi to be their mother tongue did so 

because Punjabi is the language of Punjab as is evident from this quote from one of the urban 

male respondents: 

4. Pakistan de chaar subay ne te assi reh rahay aa Punjab che te Punjab di madri 
zaban Punjabi ai. (There are four provinces in Pakistan, and we belong to Punjab, and its 
mother tongue is Punjabi.)  

Only one (10%) of the 10 urban females offered the ‘language of Punjab’ explanation for 

Punjabi to be considered her mother tongue. Eight (80%) of the 10 urban females who 
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considered Punjabi to be their mother tongue gave ‘native/ancestral/home language’ as their 

justification, as is evident from the following quote that was said in Urdu: 

5. Kyunke jab se ham hein yeh hai, yeni jissay jaddi pushti kehtay hein who aa 
rahi hai. (This is our language since the beginning, and it is our ancestral language.)  

The reasons given for Urdu as the mother tongue included “we have spoken Urdu since 

the beginning”. Eleven (85%) of 13 urban females who declared Urdu to be their mother tongue 

offered this justification, as is seen in this quote in Urdu: 

6. Iss liay ke hum Urdu bolnay mein zayada comfortable hein shaid. Jab se hum 
paida hove tab se leikar abb tak hum apnay ghar mein bhi Urdu hi dekhtay aa rahay 
hein. (The reason we are more comfortable speaking Urdu is that since my birth in my 
house we speak Urdu and see Urdu).  

One rural female and one rural male also provided the above motivation for identifying Urdu to 

be their mother tongue.  “Urdu is our national language” is an explanation that was provided by 

the 2 (15%) of 13 urban females and 1 (33%) of 3 urban males, who declared Urdu to be their 

mother tongue. The rural male participants who declared Urdu to be his mother tongue said that 

he had been told Urdu was his mother tongue.  

Discussion 
 The results from table 4 show that the affiliation to language as mother tongue is with 

Punjabi in three out of four groups.  The only exception is the urban female group, which views 

Urdu 13 (57%) as their mother tongue more often than Punjabi 10 (43%). Most of the 

respondents in the study who identified Punjabi to be their mother tongue provided the same 

explanation that it is their native/ancestral/home language. The results from chi-square test show 

significant differences across rural/urban and gender lines. This significance could be attributed 

to the uniformity of urban female sample. Most of these females belonged to well off families 

and were highly educated. This bias in the sample might have skewed the results. 
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Identification of Urdu as the mother tongue of the majority of urban females is 

representative of the fact that the urban middle class is abandoning Punjabi. This has been shown 

in previous studies by Tariq Rahman (2002) and Sabiha Mansoor (1993, 2004). The strong 

affiliation with Urdu among urban middle class females affirms the fact that the middle class is 

often prone to language change, and that middle class women are often the first to acquire the 

prestigious forms (as Urdu is considered more prestigious than Punjabi) and they are often the 

leaders in language change (Trudgill, 1972, Labov, 1990, Eckert, 2000). Urban middle class 

women choose Urdu as their mother tongue because they have been taught Urdu as their first 

language even though they were born into Punjabi speaking families, as many described in their 

interviews. 

4.3. Other Languages 

 4.3.1. Knowledge of other language/s 
Table 5 shows the results of the question, “Do you speak any other languages and what 

are they?” The answers show that most of the people can speak more than one language. 

However, there is a significant difference between urban and rural groups. In urban areas 100% 

of the respondents claimed to speak more than one language, but in rural areas, only 74% said 

that they spoke more than one language. 

There were only 13 (14%) out of 96 participants who did not speak a language other than 

Punjabi, and they all belonged to the rural areas. Significant differences were found between 

rural and urban groups when it came to speaking more than one language. A chi-square test of 

independence was performed to see any relation between area and knowledge of second and 

third language. The results show a significant relation between these two variables, χ2 (1, N = 

96) = 13.83, p < .001. Urban respondents were more likely to speak a second or third language 
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than rural respondents. All the monolinguals were from rural Sahiwal and make up 26% of all 

the rural participants. Seven (28%) of the males and six (24%) of the females from the rural 

group said they only spoke Punjabi. All the respondents from urban Lahore said they spoke more 

than one language. 

Table 5: Knowledge of Second or Third Language 

Rural Urban  Punjabi as Mother Tongue 
M F M F Total 

Total 23 24 20 10 77 

Yes 16      

(68%) 

18 

(75%) 

20 

(100%) 

10 

(100%) 

64 

(83%) 

Urdu 13 12 9   

Urdu & English 3 6 11 10  

No Knowledge 7 

(32%) 

6 

(25%) 

  13  

(17%) 

Urdu as Mother Tongue 2 1 3 13 19 

Yes 2 

(100%) 

1 

(100%) 

3 

(100%) 

13 

(100%) 

19 

(100%) 

Punjabi 1 1    

Punjabi & English 1  3 13  

 

Another interesting fact revealed in this data is the languages that the participants claimed 

to speak. Sixteen (67%) of the 23 rural males who claimed Punjabi to be their mother tongue said 

they could speak Urdu, and only three claimed to speak English in addition to Urdu.  Of the two 

rural males who identified Urdu as their mother tongue, one claimed to speak Punjabi as his 

second language and the other claimed Punjabi and English to be his second and third languages. 

Among the rural female group, 18 (70%) of the 24 participants who declared Punjabi as their 

mother tongue claimed to speak another language. All of these could speak Urdu, and six of 

these 18 also claimed to speak English. The one rural female who identified Urdu as her mother 
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tongue spoke Punjabi as her second language. All urban participants claimed to speak a second 

language irrespective of their mother tongue. All the urban males who identified Punjabi as their 

mother tongue said they could speak Urdu and 11 (55%) of these 20 said that they could also 

speak English. All female speakers who claimed Punjabi as their mother tongue said they could 

also speak both Urdu and English. The three urban males who said Urdu was their mother tongue 

claimed to speak both Punjabi and English as their second and third languages. The 13 females 

who said Urdu was their mother tongue also claimed they could speak Punjabi and English.  

4.3.2. Proficiency in other language/s 
Table 6 shows the results of the answers to the question, “What is your level of fluency in 

your second and third language?” Most of the people in urban Lahore are very confident in 

speaking a second and third language, but in the case of rural respondents, proficiency level goes 

down and very few respondents claimed to speak a third (English in all cases) language. The 

Urban female group stands apart from the other three groups, as the respondents in this group 

claim to not speak Punjabi very well.  

Table 6: Level of Proficiency in Second and Third Language 

Rural Urban  

Language 

 

Proficiency M F M F 

Good  8 16 16 10 Urdu 

Somewhat 8 2 4  

Good 1 1 6 21 English 

Somewhat  3 5 5 2 

Good 1 1 3 5 Punjabi 

Somewhat    8 
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 The level of fluency in the languages that respondents speak is as varied as the languages 

they speak. Respondents from urban Lahore tend to be more fluent in their second and third 

languages, while respondents from rural Sahiwal are not confident that they are very fluent in 

their second language. Of the 16 rural males who claimed that they could speak Urdu as a second 

language, only eight (50%) were confident that they spoke it with good fluency. The other eight 

said that they could speak only some Urdu, as is evident from this quote:  

7. Urdu thori bohti bol lai di ai  (I can speak some Urdu). 

Of the four rural male respondents who claimed to speak English, one said he spoke good 

English, while the other three were not sure whether they were fluent in English. Rural females 

are quite different in their confidence level when it comes to speaking a second language. 

Sixteen (91%) of the 18 who claimed to speak Urdu said they spoke good Urdu but they were not 

confident about their fluency in English, and only one rural female participant was confident in 

speaking English with good fluency.  

 Urdu as a second language is both similar and different in urban and rural settings. All 

urban females (100%) who identified Punjabi as their mother tongue said they spoke good Urdu, 

while 16 (80%) out of 20 urban male respondents who claimed Punjabi to be their mother tongue 

were confident in speaking Urdu with good fluency. The level of fluency in English as a second 

language is also very different when comparing the urban and rural groups. Most, 21 (91%), of 

23 urban females said that they spoke good English while six (55%) of 11 urban males, who 

claimed they could speak English, said that they spoke it well. All three urban males (100%) who 

identified Urdu to be their mother tongue were confident that they could speak good Punjabi as a 
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second language, while only five (38%) of 13 Urdu speaking urban females said they spoke it 

well. The remaining eight (62%) said they did not have fluency in Punjabi. 

Discussion 
Most of the respondents in this study can speak more than one language. There are 

differences across rural/urban lines in this regard. Roughly 26% of participants from rural areas 

do not speak any language other than Punjabi. These are individuals who are not literate or who 

might have attended school for only a few years. But in urban areas everyone speaks a second 

language, and in most cases, a third language. The second language (which is either Urdu or 

Punjabi) is not dependent on education. Because Lahore is the biggest city in Punjab and the 

second largest city in Pakistan, and Urdu is more prevalent in this city than any other place in the 

province of Punjab, Punjabi/Urdu bilingualism is the norm. The factor that distinguishes Lahore 

from rural Sahiwal is the number of female respondents who can speak English; this pattern 

might be attributed to the fact that these females are highly educated or studying in elite colleges.  

4.4. Language within the Family 

 4.4.1. Language with parents 
Table 7 shows the results of the answers to the question, “What language do you speak 

with your parents?” The results show a significant difference between urban and rural groups. 

Within the urban group there is also a significant difference between male and female 

respondents.  

Most of the respondents, 64 (66%) out of 96, claimed that they spoke Punjabi with their 

parents, but there were significant differences between the male and female groups. A chi-square 

test of independence was performed to see any relation between gender and language of choice 

with parents. The results show a significant relation between these two variables, χ2 (2, N = 96) 
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= 9.56, p < .01. Male respondents were more likely to speak Punjabi with their parents than 

female respondents. More 39 (81%) males than females 25 (52%) said they spoke Punjabi with 

their parents.  

Table 7: Language of Choice with Parents 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Punjabi 24 

(96%) 

23 

(92%) 

15 

(65%) 

2 

(9%) 

64 

(67%) 

1 Everyone has spoken Punjabi since the beginning  22 20 13 2  

2 We live in Punjab    2   

3 Parents are not highly educated  2 3    

Urdu 1 

(4%) 

 5 

(22%) 

16 

(69%) 

22 

(23%) 

1 Parents have spoken Urdu with us since childhood 1  5 14  

2 Parents speak Punjabi and I speak Urdu     2  

Punjabi & Urdu  2 

(8%) 

3 

(13%) 

4 

(18%) 

9 

(9%) 

1 According to the situation   3 3  

2 Urdu with one parent and Punjabi with other  2  1  

English & Urdu    1 

(4%) 

1 

(1%) 

1 It is the environment of the home    1  

 

Most, 24 (96%), of the rural males spoke Punjabi with their parents, while 23 (92%) of 

rural females spoke Punjabi with their parents. The 23 females also include the only female who 

claimed that her mother tongue was Urdu. The remaining two females in the rural group spoke 

both Punjabi and Urdu with their parents. Regarding the motivation for speaking Punjabi with 

their parents, both males 22 (90%) and females 20 (85%) stated, “we have spoken Punjabi with 

our parents since the beginning.”  There was a further divide between male and female groups in 
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urban Lahore, where 15 (65%) males spoke Punjabi with their parents and only two (9%) 

females spoke Punjabi with their parents. 

Significant differences between rural and urban groups are found in the context of 

language of choice between parents and children. A chi-square test of independence was 

performed to see any relation between area and language of choice with parents. The results 

show a significant relation between these two variables, χ2 (2, N = 96) = 35.45, p < .001. Urban 

respondents were less likely to speak Punjabi with their parents than rural respondents. Forty-

seven (94%) of all rural participants spoke Punjabi with their parents, but only 17 (36%) of 46 

urban participants said they spoke Punjabi with their parents. The explanation almost all these 

respondents gave for speaking Punjabi is the same as that provided by rural participants, i.e. that 

their parents have spoken Punjabi with them since their childhood. Sixteen (69%) of the urban 

females spoke Urdu with their parents while 4 urban females spoke both Punjabi and Urdu with 

their parents. Only five (22%) of the urban males said they spoke Urdu with their parents, and 

this included three males who identified Punjabi as their mother tongue. Only three urban males 

said they spoke Punjabi and Urdu with their parents. The justification both urban males and 

females gave for speaking Punjabi and Urdu with their parents is that they spoke either Punjabi 

or Urdu according to the situation. The motivation provided by five urban males and 14 females 

for speaking Urdu is that their parents have spoken Urdu with them since their childhood. Two 

urban females said that their parents spoke Punjabi with them and they spoke Urdu with their 

parents. Only one urban female said she spokes both Urdu and English with her parents.  

4.4.2. Language with siblings 
Table 8 shows the results of the answers to the question, “What language do you speak 

with your siblings?” The results show that there are significant differences among rural and 
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urban groups, and that rural respondents speak Punjabi with their siblings, while urban 

respondents prefer Urdu. There are significant differences within the urban group on gender 

lines.  Urban females prefer Urdu, and there are few urban males who speak Punjabi with their 

siblings.  

Table 8: Language of Choice with Siblings 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Punjabi 23 

(92%) 

21 

(84%) 

9 

(39%) 

1 

(4%) 

54 

(56%) 

1 Everyone has spoken Punjabi since the beginning 23 18 8   

2 We live in Punjab   1   

3 Environment of the home   2    

Urdu 1 

(4%) 

2 

(8%) 

9 

(39%) 

13 

(56%) 

25 

(26%) 

1 We speak Urdu since childhood 1 1 9 13  

Punjabi & Urdu 1 

(4%) 

2 

(8%) 

5 

(22%) 

1 

(4%) 

9 

(10%) 

1 It is the trend these days 1 2 5 1  

Urdu & English    6 

(26%) 

6 

(6%) 

1 Due to our upbringing and schooling    3  

2 The environment of the home    3  

Punjabi, Urdu & English    2  

(9%) 

2 

(2%) 

1 It depends on the situation    2  

 

Rural and urban populations show significant differences in language of choice among 

siblings. The rural groups show a tendency to speak Punjabi more often as compared to their 

urban compatriots. A chi-square test of independence was performed to see any relation between 
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area and language of choice with siblings. The results show a significant relation between these 

two variables, χ2 (2, N = 96) = 42.87, p < .001. Urban respondents were less likely to speak 

Punjabi with their siblings than rural respondents. Overall, 54 (57%) of all respondents speak 

Punjabi with their siblings, 44 (82%) out of these 54 respondents belong to rural areas. In the 

rural areas 44 (88%) of 50 participants speak Punjabi with their siblings, in Lahore only 10 

(23%) of 46 people do. Among rural males 23 (92%) speak Punjabi with their siblings, while 21 

(84%) rural females speak Punjabi with their siblings. One rural male claimed that he (one of the 

two who said Urdu was their mother tongue) spoke Urdu with his siblings and another one (not 

one of two who claimed Urdu to be his mother tongue) claimed that he spoke both Punjabi and 

Urdu with his siblings. Two rural females spoke Urdu with their siblings and the other two spoke 

both Urdu and Punjabi with their siblings. The explanation given for speaking Punjabi with 

siblings is “we have spoken Punjabi since the beginning” both by rural males and females; only 

two females gave a different explanation saying, “Our home environment is Punjabi.” 

Only nine (39%) urban males said that they spoke Punjabi (giving the justification “they 

have spoken Punjabi since the beginning”) with their siblings, and this is less than the 15 (64%) 

who said that they spoke Punjabi with their parents. Only one urban female spoke Punjabi with 

her siblings. Urdu is the language of choice for interacting with siblings among urban 

populations, and this is significantly different (χ2 (2, N = 96) = 42.87, p < .001) from the rural 

participants. Nine (39%) urban males spoke Urdu with their siblings while 13 (56%) urban 

females speak Urdu with their siblings. The justification these participants gave for speaking 

Urdu was that they have spoken Urdu since childhood.  Five (22%) urban males said that they 

spoke both Punjabi and Urdu with their siblings; only one urban female claimed to do so. The 

reason given was “It is the trend these days.” Urban females demonstrate significant differences 
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when compared with other groups regarding the language of choice among siblings. Six (26%) 

urban females claimed they spoke Urdu and English with their siblings; the explanations they 

offered for this, were, “our upbringing has been like this” and “home environment is both Urdu 

and English.” No other participant from any other groups made this claim. Two urban females 

claimed to speak Punjabi, Urdu, and English with their siblings, and they said that their use of 

these languages depended upon the situation. The usage of English among urban females 

indicates that these females could be from highly educated and upper middle class families who 

often use English in their homes.  

4.4.3. Language with spouses 
Table 9 shows the results of the answers to the question, “What language do you speak 

with your spouse?” The results show a difference between rural and urban populations. Punjabi 

is spoken in the rural areas while Urdu is used more in urban Lahore.  

Table 9: Language of Choice with Significant Other 

Rural Urban  

M F M F Total 

 

5 6 9 2 22 

Punjabi 5  

(100%) 

4  

(67%) 

3  

(33%) 

 12 

(55%) 

1 They belong to a village   3   

2 We always speak Punjabi  5 4    

Urdu  2 

(33%) 

6 

(66%) 

1 

(50%) 

9 

(41%) 

1 They do not speak Punjabi   6   

2 We have spoken Urdu since beginning  2  1  

Urdu & English    1  

(50%) 

1 

(4%) 

1 The environment of the home    1  
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Punjabi seems to be the dominant choice for speaking to the spouses in rural areas, and 

Urdu has taken hold in urban Lahore. Only 22 (22%) people in this study said they were married. 

The question was rephrased in Punjabi to only ask about the marital status of the respondents; 

this was done due to cultural sensitivities, and the participants were not asked whether they had a 

girlfriend or boyfriend. Of the 22 (11 rural, 11 urban) people who said they were married, 12 

(55%) said they spoke Punjabi with their spouses while the remaining nine (41%) said they 

spoke Urdu. One urban female claimed to speak Urdu and English with her husband.  

Only one person said that English was also used sometimes with her husband; this was an 

urban female. In rural areas, nine (81%) of 11 participants said they spoke Punjabi with their 

spouses. The explanation they gave for this was that they always spoke Punjabi. All five married 

males in rural areas spoke Punjabi with their wives, while four (67%) females spoke Punjabi and 

two (33%) spoke Urdu with their husbands. The justification the rural females gave for speaking 

Urdu with their spouses was that since they got married they had been speaking Urdu with each 

other. Three (33%) out of nine urban males claimed to speak Punjabi with their spouses. The 

reason they gave for speaking Punjabi with their spouses was that “spouse belongs to a village.”  

Of the 12 married people in Lahore, only three (25%) speak Punjabi, eight (67%) speak Urdu, 

and one speaks both Urdu and English with their spouses. A clear division across males and 

females can be seen in urban Lahore as well. Three of the nine males said they spoke Punjabi 

with their spouses, but none of the females claimed this. The reason the urban males gave for 

speaking Urdu with their spouses was that their spouses did not speak any Punjabi.  

4.4.4. Language with children 
Table 10 shows the results of the answers to the question, “What language do you speak 

with your children?” Results are mixed when it comes to language of choice with children. The 
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choice of language used to speak to children is also dependent on where the individual comes 

from and what gender they are, especially in rural areas. 

Table 10: Language of Choice with Children 

Rural Urban   

M 

3 

F 

6 

M 

4 

F 

1 

Total 

14 

Punjabi 3  

(100%) 

3  

(50%) 

  6 

(42%) 

1 It is our mother tongue  2     

2 Everyone speaks Punjabi 1 3    

Urdu  3  

(50%) 

4 

(100%) 

1  

(100%) 

8 

(58%) 

1  It is modern age   2   

2 We want to move up in life  1    

3 It is our routine  2  1  

 

Only14 (15%) of 96 participants had children (nine rural, five urban) and the use of 

Punjabi and Urdu with them seems to be evenly divided along urban/rural lines. Six (38%) of the 

14 said that they spoke Punjabi, and eight (62%) said they spoke Urdu with their children. All 

males (3) in rural Sahiwal spoke Punjabi with their children, half (3) of the rural females who 

have children spoke Punjabi, and the other three spoke Urdu with their children. No one in the 

urban areas spoke Punjabi with their children; all urban parents in this study spoke Urdu to their 

children. This is another example of the difference between the rural and urban groups. Six 

(66%) rural parents said they spoke Punjabi with their children, while the remaining three (33%) 

(all women), said they spoke Urdu. In rural areas the divide is gender based, where half the 

women who have children speak Urdu with their children. This is another sign of language shift 

in the younger generations. In urban areas the shift seems to be complete among the subject 
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population; no one is teaching Punjabi to their children and it is considered a matter of routine to 

speak Urdu with children.  A shift is seen taking place in rural areas where middle class, 

educated women are leading the change by speaking Urdu to their children.  

Discussion 
The results show that Punjabi is still the language of choice within the family in the rural 

areas, but in urban areas a change is taking place, and Punjabi seems to be losing ground to 

Urdu. The difference between the urban respondents who claimed that Punjabi was their mother 

tongue (30 (65%) of 46) and those who use it in their families is very conspicuous. Only 17 

(37%) of all urban participants used Punjabi with their parents and just 10 (23%) used it with 

their siblings.  This is an example of a difference and contradiction between perception and 

practice. Punjabi is still perceived to be the native language by most of the urban participants but 

is not used, even within the family circles. There was a significant difference between urban 

males and urban females. Although half the urban male respondents spoke Punjabi within the 

family, very few females used Punjabi while talking with their siblings. The reason for the 

difference between the urban male and female populations might be attributable to the 

uniformity of the female sample, which is a drawback of this study. All these females come from 

middle or upper middle class and are all educated, while the males come from different walks of 

life, and hence are more representative of the overall population. Another difference observed 

within the urban male population was that more male participants speak Urdu with their siblings 

as compared to those who speak Urdu with their parents; only five (23%) males said they spoke 

Urdu with their parents while nine (39%) urban males said they spoke Urdu with their siblings. 

Fifteen (63%) urban males said that they spoke Punjabi with their parents while only nine (39%) 

said that they spoke Punjabi with their siblings. Only one urban female said that she spoke 
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Punjabi with her siblings. Another difference regarding language of choice was observed within 

the urban female population. Although 10 (43%) urban females said their mother tongue was 

Punjabi, only two (9%) spoke it with their parents, and only one (4.5%) spoke Punjabi with her 

siblings. This shows that a strong affiliation to Punjabi is perceived, while in practice Punjabi is 

rarely used by the urban females in this study. The urban females feel affiliated to Punjabi 

because it is their ancestral language, but they rarely use it, even within the family. This indicates 

a change in progress, because younger generations are more prone to speaking Urdu with one 

another in urban areas, while in rural areas, Punjabi is still the main language spoken. In the next 

20 years or so rural areas may begin to use Urdu more frequently, as more educated people begin 

teaching Urdu to their children there as well. 

Although there were not many married people in this study, a clear linguistic line across 

the rural/urban and male/female divide can be noticed regarding language of choice with spouses 

and children. As far as talking to a spouse is concerned, most rural people still use Punjabi, but 

only a handful use it in the urban areas. Based on the figures from this study, one can assume 

that Urdu has become the language of choice among young urban married couples. Rural people 

still speak Punjabi with their children, although half of the rural females with children claimed 

that they spoke Urdu with their children, and this shows a language-shift taking place among the 

educated rural middle class females. No rural male in this study claimed to speak Urdu with his 

children. This is another sign that it is the women who are adopting the change, which involves 

moving towards a more prestigious language or dialect. None of the urban respondents with 

children said they spoke Punjabi with their children. This is the epitome of the change that has 

taken place in urban Punjab, where new parents are hardly speaking Punjabi with their children 

in spite of the fact that majority of them identify as Punjabis and consider Punjabi to be their 
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mother tongue. Virtually all young urban parents speak Urdu with their children, and even in 

rural areas, young parents have started speaking it with their offspring. Punjabi is still holding its 

ground in rural areas, but a language shift towards Urdu is taking place as well. 

4.5. Language in Society 

 4.5.1. Language with friends 
Table 11 shows the results of the answers to the question, “What language do you speak with 

your friends?” The results show a significant difference among rural and urban populations, but 

differences are observed within the rural group as well, as fewer rural females tend to speak just 

Punjabi with their friends. There are also differences within the urban group on gender lines. 

This study demonstrates that the use of Punjabi is on the decline with talking to friends and in 

interactions outside of the family; overall 36 (37%) of the 96 respondents choose Punjabi to 

speak with their friends. 

There are significant differences in the use of Punjabi along rural/urban lines. A chi-

square test of independence was performed to see any relation between area and language of 

choice with friends. The results show a significant relation between these two variables, χ2 (2, N 

= 96) = 28.86, p < .001. Rural respondents were more likely to speak Punjabi with their friends 

than urban respondents. In rural areas, Punjabi is the language of choice, with 31 (62%) of the 

rural respondents, when speaking with friends. Only five (11%) of the urban respondents said 

that they used just Punjabi to speak with their friends. Significant differences across gender lines 

regarding language of choice with friends were also observed. A chi-square test of independence 

was performed to see any relation between gender and language of choice with friends. The 

results show a significant relation between these two variables, χ2 (2, N = 96) = 9.10, p = .011. 
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Male respondents were more likely to speak Punjabi with their friends than female respondents. 

Twenty-four (50%) males as compared to 12 (25%) females spoke Punjabi with their friends.  

Table 11: Language of Choice with Friends 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Punjabi 19 

(76%) 

12 

(48%) 

5 

(22%) 

 36 

(37%) 

1 Everyone has spoken Punjabi since the beginning  19 12 4   

2 Environment of the home    1   

Punjabi & Urdu 3  

(12%) 

7 

(28%) 

16 

(69%) 

6 

(26%) 

32 

(33%) 

1 It depends on the language of the interlocutor  3 6 15 2  

2 Punjabi with close and Urdu with formal friends  1 1 2  

3 Mostly Urdu but Punjabi for fun     2  

Urdu 3 

(12%) 

6 

(24%) 

2 

(9%) 

9 

(39%) 

20 

(21%) 

1 It is a different scenario  1 3 1   

2 We all speak Urdu 1 2  9  

3 Friends are educated 1 1    

Urdu & English    8  

(35%) 

8 

(9%) 

1 The environment of school/college/neighborhood    8  

 

More rural respondents speak Punjabi with their friends than urban respondents, but a 

difference between rural male and rural female population is observable in the language of 

choice among friends. Nineteen (76%) of 25 rural males said they chose Punjabi to talk to their 

friends while only 12 (48%) of 25 rural females preferred to speak Punjabi with their friends. 

The reason given for speaking Punjabi to friends by most of the respondents was the same as was 

given for previous answers, i.e. “everyone has spoken Punjabi since the beginning”.  Seven 
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(28%) rural females and three (12%) rural males used a mix of Punjabi and Urdu with their 

friends, while six (24%) rural females and three (12%) rural males used Urdu with their friends. 

The explanation offered for speaking both Punjabi and Urdu was that the choice of language was 

“dependent on the interlocutor”. On further probing that what they meant by both Urdu and 

Punjabi and what is meant by the ‘interlocutor’, some people explained that if a person they were 

going to talk started the conversation in either of the languages they followed the lead and spoke 

the same language. It is important to note that they were not talking about code mixing within a 

phrase or sentence rather they were pointing out the code switching that happens in a certain 

speech event.  The justifications given for speaking Urdu vary from, “it is a different scenario” to 

“my friends are educated”. 

 In urban Lahore, the language of choice among friends was significantly different from 

that of their rural compatriots, as seen in figure 1. Only five (12%) of the urban respondents use 

Punjabi among friends, and these five respondents were all males. None of the urban females 

used Punjabi with friends, and this was in spite of the fact that 10 urban females identified 

Punjabi as their mother tongue. Among urban male respondents, only five (22%) used Punjabi 

with their friends, 16 (69%) used both Punjabi and Urdu, and only two (9%) used just Urdu with 

their friends. One urban male explained his answer in the following words: 

8. Urdu vi Punjabi vi jihoo jia yar ohoji zaban, kush log ne jehre Urdu pasand 
karde ne. (We speak both Urdu and Punjabi, and the language depends on the friend. 
There are some who like Urdu.) 

 The urban males were also significantly different from their female counterparts in choice of 

language among friends. No urban female spoke Punjabi with her friends, and only six (26%) 

spoke Punjabi and Urdu with their friends. English and Urdu seemed to be the languages of 

choice for urban females among friends. Nine (39%) urban females used Urdu with their friends 
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while eight (35%) urban female respondents used both Urdu and English with their friends. The 

justifications that urban participants offered for the language of choice among friends were 

similar to that of rural participants for speaking Punjabi, but were different for speaking Punjabi 

and Urdu. For Punjabi the reason was the same as that given by rural participants, as were the 

reasons for Punjabi and Urdu, especially among urban males; however, urban females had 

different reasons for Punjabi and Urdu. For Urdu, the explanation offered by the urban females 

was that “they all speak Urdu”. But the most significant difference that distinguished the females 

from all other groups was that they used Urdu and English among their friends. No other 

respondents from any other group made this claim. The justification given by urban females for 

speaking Urdu and English with friends was that the environment of their school, college, and 

neighborhood contributed to their choice of speaking both Urdu and English.  

 4.5.2. Language with coworkers 
 Table 12 shows the results of the answers to the question, “What language do you speak 

with your coworkers?” Results show significant differences between urban and rural groups. 

There were differences within urban and rural groups between male and female respondents. 

Punjabi was the language of choice for rural participants, and Urdu was the language used by the 

urban participants in talking to coworkers. 

 Overall, 40 (42%) of the 96 respondents spoke Punjabi with their co-workers. There were 

significant differences between rural and urban populations. A chi-square test of independence 

was performed to see any relation between area and language of choice with coworkers. The 

results show a significant relation between these two variables, χ2 (2, N = 96) = 21.86, p < .001. 

Rural respondents were more likely to speak Punjabi with their coworkers than urban 

respondents. More rural 32 (64%) than urban 8 (17%) participants said they spoke Punjabi with 
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their coworkers. Significant differences were also observed across gender lines, as more males 

28 (57%) than females 12 (25%) said they spoke Punjabi with their coworkers. A chi-square test 

of independence was performed to see any relation between gender and language of choice with 

coworkers. The results show a significant relation between these two variables, χ2 (2, N = 96) = 

11.02, p = .004. Male respondents were more likely to speak Punjabi with their coworkers than 

female respondents.  

Table 12: Language of Choice with Coworkers 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Punjabi 20 

(80%) 

12 

(48%) 

8 

(35%) 

 40 

(41%) 

1 Everyone has spoken Punjabi since the 

beginning  

20 12 6   

2 Environment of the workplace   2   

Punjabi & Urdu 2  

(8%) 

6 

(24%) 

7 

(30%) 

 15 

(16%) 

1 It depends on the language of the interlocutor 2 6 7   

Urdu 3  

(12%) 

6 

(24%) 

6 

(26%) 

9 

(39%) 

24 

(25%) 

1 Work environment is Urdu  3 6 6 9  

Urdu & English  1 

(4%) 

2 

(9%) 

14 

(60%) 

17 

(18%) 

1 Work environment is Urdu & English  1 2 12  

2 Dependent on the interlocutor    2  

 

Among rural respondents, 32 (64%) spoke Punjabi to their coworkers, and there was a 

difference between rural male and female groups in this regard. 20 (80%) rural males spoke 

Punjabi with their coworkers, while only 12 (48%) rural females said that they spoke Punjabi 
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with their coworkers. Six (24%) rural females said they spoke Punjabi and Urdu with their 

coworkers and another six (24%) said that they spoke Urdu with their coworkers. Two (8%) rural 

males said that they spoke Punjabi and Urdu, and three (12%) said that they spoke Urdu with 

their coworkers. 

 The main justification provided by the rural respondents for speaking Punjabi was that 

“everyone has spoken Punjabi since the beginning.” All rural male and female respondents who 

said that they spoke Punjabi with their coworkers offered the same explanation. Six (74%) of 

eight urban males who said that they spoke Punjabi with their coworkers offered the same 

explanation. The explanation for speaking Punjabi and Urdu was also similar to the one provided 

in answer to the previous question (what language you speak with your friends), that “the 

language spoken is dependent on the language of the interlocutor.” All of the respondents who 

said they spoke Urdu at the work place provided the same motivation that “in the work 

environment only Urdu is used”.  

 The urban population is different from their rural counterparts in the language that is used 

while talking to their coworkers. Only eight (18%) urban respondents said that they preferred 

Punjabi while talking to their coworkers. All these respondents were males and made up almost 

35% of the male respondents from Lahore city. Seven (30%) urban male participants said that 

they used both Urdu and Punjabi with their coworkers, and the motivation provided was that the 

choice of language was dependent on the language of interlocutor. None of the urban females 

used both Punjabi and Urdu with their coworkers. This is different from the language of choice 

with friends where six urban females claimed to use Punjabi and Urdu with friends. Urdu and 

English seemed to be the language of choice for urban participants while interacting with 

coworkers.  Six (25%) urban males opted for only Urdu when talking to their colleagues in the 
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workplace and nine (39%) urban female participants used only Urdu with their coworkers. For 

urban females the language of choice with coworkers was Urdu and English, and the explanation 

they gave for this was that they spoke both Urdu and English due to the environment of the 

workplace. Fourteen (60%) urban females used both Urdu and English with their coworkers. 

Only two (9%) urban males used both Urdu and English with their coworkers, and one rural 

female said that she used Urdu and English with her coworkers. The motivation for using both 

Urdu and English with coworkers was the same across the board, “in the work environment both 

Urdu and English are used.” 

Discussion 
The differences between urban and rural populations are significant for language of 

choice when interacting with friends and coworkers. There are not only rural/urban differences 

but also differences across genders within the rural/urban areas. Overall, rural males in most 

cases (almost 80%) use Punjabi with their coworkers and friends, but rural females tend to use 

Punjabi and Urdu interchangeably (although almost half of them, the ones who work in the fields 

or stay home, use only Punjabi). This trend shows that among educated rural females the 

language of choice is either just Urdu or both Punjabi and Urdu. It also points to the fact that 

educated rural females tend to use Punjabi only with their family and close friends. This is 

symptomatic of the shift that is taking place in rural Punjab and is being initiated by middle class 

females who use Urdu in the workplace, and in some cases with their children. 

A language shift seems to have taken place in the urban population regarding the 

language of choice in professional and non-familial domains. Punjabi tends to be confined to the 

domain of the home and has a very low usage outside of the home environment at least among 

middle classes and professionals. Only five (22%) urban males said that they spoke it with their 
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friends, and eight (35%) said that they spoke Punjabi with their coworkers. Other urban males 

either speak both Punjabi and Urdu or just Urdu with their coworkers and friends. 

	  

Figure	  1:	  Language	  of	  Choice	  with	  Friends	  

	  

The language-shift taking place in urban Lahore sheds light on the stratification of 

populations based on language usage. The urban male sample is more or less representative of 

the population that includes almost all socioeconomic levels. A deeper look into the data shows 

that Punjabi is still prevalent in poor and less educated segments of society. The fact that stands 

out is that fewer urban males speak Punjabi with their friends than those who speak Punjabi with 

their coworkers. This may be explained by the fact that some of the respondents worked in 

garages or as daily-wage workers.  Punjabi is the language of choice in these contexts and that 

could be why there are more males speaking Punjabi with their coworkers than with their friends. 

Another reason why there is less Punjabi spoken with male friends could be that Punjabi has a 

lower social status as compared to Urdu. The desire to appear more educated and respectable 

among friends might be the reason for more Urdu usage. Also noteworthy is the use of both Urdu 

and Punjabi simultaneously, although it is not really a mix of these languages, but rather a choice 
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of language depending on the language of the addressee. The respondents reported that in these 

instances it was the addressee who decided the language of interaction, and the interaction took 

place in the language that the other party chose. There are only two instances of urban males 

claiming that they spoke Urdu and English; this is not very common and this could be attributed 

to the fact these two individuals were very highly educated and worked in very high positions in 

their respective organizations.  

The urban female group is distinct from all the other groups in language of choice with 

friends and coworkers. None of the urban females ever used just Punjabi with their friends; 

however, they sometimes left it to a friend’s discretion to pick the language of interaction. 

 

Figure 2: Language of Choice with Coworkers 

	  

If friends picked Punjabi they used Punjabi and if friends picked Urdu, they used Urdu, but only 

six (26%) females claimed to do this.  No female claimed that she spoke only Punjabi or initiated 

a conversation in Punjabi with her friends. The language of choice among urban female friends is 

Urdu or English, and this is also true with coworkers; Punjabi is not used (see figure 2). The 
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reason for the absence of Punjabi in the urban female population can be attributed to the sample 

being biased and so the results could be skewed in one direction. The urban female sample 

includes only educated middle-middle or upper-middle class women and does not represent all 

the different segments of society. Nevertheless the results shed light on a phenomenon that has 

taken place in middle-middle and upper-middle classes in Lahore. If Punjabi is spoken in this 

class (and it is very limited as is evident from the results of tables 7 & 8), it is confined to the 

home environment and has no role in social interactions outside of the home. This indicates a 

language shift in a specific domain, and conforms to earlier studies that indicate such changes, 

especially when involving a high status language, are often initiated by urban middle class 

females (Labov, 1990). For urban females in Lahore, Urdu or English are the languages of 

choice. Another explanation attributed to the prevalence of Urdu and English use by urban 

females is that most of the respondents were students in elite colleges and were being educated in 

English medium institutes and they tended to come from well-to-do families and were more 

exposed to English than any other group in this study. 

4.6. Language in Specific Situations 

 4.6.1. Language and anger 
Table 13 shows the results of the answers to the question, “What language do you speak 

when you are angry or want to curse?” Most of the rural respondents claimed to use Punjabi for 

expressing anger, while urban respondents tended to use a mixture of Punjabi, Urdu, and English 

for cursing and expressing anger. 

This research shows that choice of language in expressing anger depends on whether the 

respondents live in Lahore or come from rural Sahiwal. Overall, 66 (68%) respondents opted for 



	   74	  

Punjabi and the remaining 30 (32%) used languages like Urdu and English when they were 

angry or wanted to curse. 

Table 13: Language of Choice for Expressing Anger and Cursing 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Punjabi 24 

(96%) 

22 

(88%) 

15 

(64%) 

5  

(21%) 

66 

(68%) 

1 We always speak Punjabi  22 20 10   

2 It is easy to speak  1 1 2   

3 It is easy to use expletives in Punjabi   3   

4 It is easy to express anger in Punjabi 1   5  

Punjabi & Urdu  2  

(8%) 

3 

(13%) 

1 

 (4%) 

6 

(7%) 

1 It depends on the situation  2 3   

2 My parents speak Punjabi & Urdu in anger    1  

3 It is easy to express anger in these languages    1  

Urdu   2 

(9%) 

10 

(44%) 

12 

(13%) 

1 I always speak Urdu   2 10  

Urdu & English   1  

(4%) 

2 

(9%) 

3 

(3%) 

1 It is easy to express anger in these languages   1 2  

Punjabi & English    3  

(13%) 

3 

(3%) 

1 It is easy to express anger in these languages    3  

No Answer  1  

(4%) 

1  

(4%) 

2 

(9%) 

2 

(9%) 

6 

(6%) 

 

There were significant differences between rural and urban groups in this regard. A chi-square 

test of independence was performed to see any relation between area and language of choice to 

express anger. The results show a significant relation between these two variables, χ2 (2, N = 96) 
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= 27.67, p < .001. Rural respondents were more likely to speak Punjabi to express anger than 

urban respondents. In rural areas, Punjabi was the language of choice to express anger; 46 (92%) 

of 50 respondents chose Punjabi as a medium of expression for anger. Only 20 (42%) urban 

respondents opted for Punjabi to express their anger.  More males 39 (81%) than females 27 

(55%) said they used just Punjabi to express their anger.  A chi-square test of independence was 

performed to see any relation between gender and language of choice to express anger. The 

results show a significant relation between these two variables, χ2 (2, N = 96) = 8.40, p = .015. 

Male respondents were more likely to speak Punjabi to express anger than female respondents.  

   There were no significant differences within the rural group. Most, 24 (96%), rural males 

and 22 (88%) rural female participants said that they used Punjabi when they wanted to express 

anger. The explanation they offered was that “we always speak Punjabi”. The rural females gave 

the same explanation. Only two (8%) rural females said that they spoke either Punjabi or Urdu 

when they were angry and the choice of language depended on the situation.  

 The urban population seems to choose a variety of languages to express anger, and the 

choice of language seems to be somewhat related to gender and education. Of the 46 

participants, 20 (44%) said they spoke Punjabi to express anger.  More males, 15 (64%) in urban 

Lahore, used Punjabi to express anger compared to females, five (21%). Ten (44%) urban 

females said they used Urdu to express anger. The justification offered for this was that they 

always spoke Urdu. Two (9%) females said that they used Urdu and English to express anger, 

and three (13%) said that they used Punjabi and English to express anger. The explanation given 

for these choices was that they thought it was easy to express anger in Punjabi, Urdu or English 

depending on the situation.  
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In spite of the fact that very few urban females said they spoke Punjabi in the home 

context, five (21%) used Punjabi to express anger in all contexts. The justification they gave for 

this was that “it is easy to express anger in Punjabi”, as is shown in this quote which was said in 

Urdu:  

9. Punjabi, ke shaid patta nahi ghar se sunn sunn ke nilkalta hi wahi hai. 
Ghussay mein Punjabi zara zayada express karti hai.  (Because one hears anger being 
expressed in Punjabi at home and maybe Punjabi expresses anger more clearly).  

 

Three of the urban females said that they liked to express their anger in Punjabi and English, and 

when asked why, they said it was easier to express anger in these languages as is evident from 

example (10). Example (10) was provided in perfect Punjabi, and in spite of the fact that this 

participant identified Urdu as her mother tongue; she gave her responses to the interview 

questions in Punjabi:  

10. Punjabi ya angreezi, mein ehnaa donaa zabanaa che bohat achhi tara express 
kar sakni aa. Urdu bolaa te aistara lagda ai ke mein boht dakhawa karni pai aa, lekan 
Punjabi che kissay di beazati karni hoay te bari changi tara ho jandi ai.  (Either 
Punjabi or English, I can express my anger in these two languages, if I speak Urdu when 
I am angry then I feel as if I am being very artificial, but it is so easy to insult and 
humiliate someone in Punjabi).  

Six (6%) of the respondents did not answer this question. This included two rural and four urban 

participants.  

4.6.2. Language preference in different situations 
Table 14 shows the results of the answers to the question “Can you think of any specific 

situations where you prefer speaking one language to another?” Most of the people said they 

could think of situations when they preferred one language to another, but there were some who 

could not think of such situations.  
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Table 14: Situations for preferring one language over another 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes  13  

(52%) 

18  

(72%) 

20  

(87%) 

21 

(91%) 

72 

(75%) 

1 When I see educated people  1 2 1   

2 With ladies 2     

3 During formal settings  1     

4 According to the interlocutor  8 16 11 21  

5 On the telephone  2     

No 12  

(48%) 

7 

(28%) 

3   

(13%) 

2 

(9%) 

24 

(25%) 

 

In answer to this question, 72 (75%) of the 96 people said they could think of an occasion 

when they preferred to speak one language to another. There were significant differences across 

rural/urban lines. Thirty-one (62%) of the rural participants as compared to 41 (85%) urban 

respondents said that they could think of such an occasion. A chi-square test of independence 

was performed to see any relation between area and occasions for preference of one language to 

another. The results show a significant relation between these two variables, χ2 (1, N = 96) = 

9.45, p < .01. Urban respondents were more likely to be exposed to situations where they 

preferred one language to another.  

  There were no significant differences across gender lines, but within the rural group 

differences between males and females were observed. The rural females were more prone to 

prefer one language to another with 18 (72%) saying yes, as compared to 13 (52%) rural males 

saying yes in answer to this question. The explanation given for this was that the preference of 

language was dependent on the language of the other person in the conversation. Two rural 
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males said that they preferred to speak Urdu with ladies, and two males said they preferred to 

speak Urdu on the phone with strangers. Nineteen (38%) of the rural participants said that they 

could not think of an occasion when they wanted to speak another language. Most of these 

respondents were either not literate or worked in the fields and were monolinguals. 

Among urban respondents, 41(84%) said that they could think of an occasion when they 

wanted to speak another language. This becomes more interesting in light of the fact that all the 

urban participants said they were bilinguals. One explanation could be the response given by the 

three urban males who said that they could not think of an occasion to speak any other language. 

These three men belonged to the segment of society where they only spoke Punjabi. Most of 

time they could get through all affairs of life by speaking Punjabi and hence did not have to 

speak another language. Two urban females also said “No” to this question, which might be 

because they spoke Urdu most of the time and did not usually have the opportunity to speak 

another language.  

Discussion 
The choice of language to express anger brings forth the paradoxical nature of attitudes 

and practices regarding Punjabi language among urban participants of this study. There were no 

major surprises in the results for rural participants, as most of them said that they expressed their 

anger in Punjabi language because they spoke it all the time. But it is interesting to note that 

Punjabi is one of the top choices among urban females for expressing anger. The urban females 

neither affiliate with Punjabi nor claim to speak it in most instances, yet it is a language they 

consider appropriate for expressing anger. Only15 urban males said they expressed anger in 

Punjabi, although 20 had identified Punjabi as their mother tongue. This trend of using more 

Punjabi in expressing anger by urban females and using less Punjabi while expressing anger by 
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urban males was interesting, and the researcher has no particular explanations for this 

phenomenon. Maybe the urban females consider Punjabi a language that is good for insulting or 

humiliating someone. This consideration of Punjabi as language for expletives could be a reason 

why they consider Punjabi not of high status or respectable, and avoid using it in most other 

circumstances. 

The majority of respondents speak more than one language and could think of a specific 

situation when they preferred one language to another. This shows that Punjab has become a 

multilingual society. However, many (26%) in rural areas were monolinguals in Punjabi and of 

those (37) who could speak a second language nine (25%) could not think of situation where 

they preferred one language to another. Based on the data from this chapter it can be concluded 

that Punjabi is still the most used language in the rural areas of Pakistani Punjab, but in cities, 

Urdu has replaced Punjabi at least in formal and professional domains. 
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CHAPTER 5. LANGUAGE AND ENTERTAINMENT 

	  

This chapter examines the role of the Punjabi language in media and the entertainment 

industry. It also analyzes how urban and rural respondents perceive its use in this context.  

Urbanites seem to like Punjabi music and films more than the rural respondents; however, 

reading and writing in Punjabi is not a top priority in either area. Punjabi TV seems to be 

struggling against the onslaught of national and international media. Beyond music and film, the 

future does not look bright for the Punjabi language in media.  Ironically though residents of 

Lahore do not use Punjabi very often in their speech, they favor Punjabi more as a language of 

fun and entertainment than do the people living in villages who speak and affiliate more with 

Punjabi.  

5.1. Punjabi and Entertainment 

 5.1.1. Punjabi music 
Table 15 shows the results for the question, “Do you listen to Punjabi music?” and lists 

the explanations given by the respondents for the answers. The results show that when Punjabi is 

used in music, it is slightly more popular in the urban areas.   People like Punjabi music because 

it “sounds good” to them, and they feel an affiliation with the Punjabi language.  

Punjabi music seemed to be popular among both rural and urban populations, although 

urban residents reported they were more likely to listen to Punjabi music than rural residents. 

Punjabi music refers to both Indian and Pakistani Punjabi music, although in recent years Indian 

Punjabi music has been more popular than Pakistani Punjabi music.  Seventy-two (75%) of all of 

the participants in this study claimed that they listened to Punjabi music and enjoyed it.   Urban 
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participants were slightly more enthusiastic about Punjabi music than the rural participants. 

Thirty-nine (84%) of urban participants claimed that they listened to Punjabi music compared to 

33 (66%) of the rural participants. In Lahore, 19 (82%) of the urban males and 20 (86%) of the 

urban females said they listened to Punjabi music.  In contrast, in rural Sahiwal, 18 (72%) of 

rural males said that they listened to Punjabi music, while only 15 (60%) of rural females 

claimed to do so. 

Table 15: Listening to Punjabi Music 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes  18 

(72%) 

15 

(60%) 

19 

(82%) 

20 

(86%) 

72 

(75%) 

1 The songs sound good 7 7 11 3  

2 We are Punjabis 6 5 1 5  

3 The songs are easy to understand 4 2 5 2  

4 The songs are funny 1     

5 The songs are exciting (music and beat)  1  5  

6 The lyrics are good 1   5  

No  7 

(28%) 

10 

(40%) 

4 

(18%) 

3  

(14%) 

24 

(25%) 

1 I am not interested 4 4 3 2  

2 I cannot understand Punjabi songs 1 3 1 1  

3 We are not permitted  2    

 

 The explanations given by respondents for listening to Punjabi music shed light on why 

they listen to Punjabi music.  Twenty-eight (40%) of the 72 respondents who indicated that they 

listened to Punjabi music said that they listened to it “because it sounds good.”  One rural male 

said,  
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1. Bus sun lai de aa, achaa lagday aa, vesay sun lai de aa.  (I just listen to it. It 
sounds good.) 

An urban male described it in this manner: 

2. Khas vajah ki honi edhi bus dekhney achay lagde ne Punjabi ganay. (There is 
no particular reason, but Punjabi songs seem good to watch.)  

 

The “sounds good” motivation was given most often by the urban male group, with 11 (56%) of 

this group using this reason to explain why they listen to Punjabi music. Eight rural and three 

urban females also used the “sounds good” reason.  Seventeen (27%) of the listeners of Punjabi 

music liked it because they were Punjabis and felt affiliated with their culture and language when 

they listened to Punjabi music.   The following quote by a rural male makes this very clear: 

3. Haanji, Punjabi ganay ache lagday ne, ohdi vajah ai ke asi aap vi Punjabi aa 
Punjabi ganay achay lagde nay.  (Yes, I like Punjabi songs; the reason is that we 
are Punjabis, so we like Punjabi music.)  

A rural female expressed the same idea in Urdu:  

4. Kyunke achhay lagtay hein, kyunke hamari madri zaban hi yeh hai issi liay. 
(Punjabi is our mother tongue, and that is why we listen to songs in Punjabi.)  

The “affiliation to language” explanation was used primarily by rural groups and urban females.  

Interestingly, only one urban male used this justification. He expressed it in these words:  

5. Punjabi sunni de ne bot achay ne, achay lagde ne Punjabi apna culture show 
karde ne sada, onj vi Punjabi zaban apni ai. (I listen to Punjabi songs because 
they are good and show our own culture; Punjabi is our language.)  

Understandability and comprehension was another justification that respondents offered for 

listening to Punjabi music. 13 respondents offered this explanation; males from both rural and 

urban areas tended to offer this explanation. A rural male explained why he listened to Punjabi 

songs stating:  
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6. Haanji Punjabi ganay sunanay aa, Ohna di samajh achi tara lagdi ai. (Yes, I 
listen to Punjabi songs because they are easily understandable.) 

Mostly rural participants used the “understandability and comprehension” explanation, but five 

urban males and two urban females gave this motivation as well. An urban male expressed it in 

these words:  

7. Haanji baray shaouq naal, ehoo hi vajah ke easily mein ohnaa noo understand 
kar laina aa. (Oh, yes, I am very fond of listening to Punjabi music because I 
easily understand it.) 

 Urban females offered totally different explanations for listening to Punjabi music than 

the other three groups in this study. Urban females preferred Punjabi music because “Punjabi 

music has a fast beat”. The only rural female who gave the “fast music” reason for liking Punjabi 

music described it in the words below. This was said in Urdu by the only rural female who opted 

to respond in Urdu, although she identified Punjabi as her mother tongue: 

8.  Mujhay yeh hai ke urdu ganoo ki nasbat Punjabi ganay jo achhay valay hein 
voh mujhay zayda attract kartay hein, aur aaj kal ki jo young generation hai unn ko 
Punjabi ganay bhi achhay lag rahay hein kyunka unn ka music fast hey, Indian 
punjbai gay bhi achhay lagtay hein. (I like the good Punjabi songs more than Urdu 
songs because today the young generation likes Punjabi songs.  The music is fast in the 
Punjabi songs and Indian Punjabi songs are good as well.)   

An urban female offered her justification in these words in Urdu: 

9. Haa, achhay lagtay hein unn ka music bohat achha hota hai, beats achhi hoti 
hein, baaz time kuch cheezain samajh bhi nahi aati lekan unnka music achha hota 
hai. (I like them because their music is so good, their beats are good.  Although I cannot 
understand some of the lyrics, their music is so good.)   

Another explanation used by five urban females was that they liked the lyrics of Punjabi songs as 

is shown in this quote:   

10. Punjabi rythym changi hondii ai, te Punjabi poetry assi kaheiay badi achhi 
hondi ai. (Punjabi rhythm is good, and Punjabi poetry is really good.)  
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Twenty-four (25%) respondents in the study claimed that they did not listen to Punjabi 

music. The reasons they gave for this are very interesting.  Seven rural males said “No” to this 

question, and most of them said that they were not interested in music of any kind, or at least not 

Punjabi music. Ten rural females also said “No” when asked if they listened to Punjabi music.  

Four of them were not interested, two were not allowed to listen to music by their families, and 

three said that they did not listen to Punjabi music because they could not understand it. All three 

of these rural females had identified Punjabi as their mother tongue. One female explained it in 

these words in perfect Punjabi:  

11. Lekan zayada Punjabi di samjh nahi aandi, thos Punjabi di nahi aandi lekan 
halki phulki di aa jandi ai. (I cannot understand much Punjabi, especially very pure 
Punjabi, but can understand easy Punjabi.)  

Only seven (4 males and 3 females) urban participants said they did not listen to Punjabi music. 

The most common explanation given was that they were not interested in Punjabi music as is 

shown in this quote:  

12. Nahi pasand nahi hein, kabhi sunnay nahi hein. (No, I don’t like Punjabi songs.  
I never listen to them.)  

Only one female and one male said they did not listen to Punjabi music because they could not 

understand it.  The female said it in these words:  

13. Nahi bilkal nahim mujhay samjh nahi aatay zayada hi heavy hotay hein 
Punjabi mein. (No, I never listen to Punjabi songs.  They use very pure Punjabi.) 

 

5.1.2. Punjabi movies 
Table 16 shows the results for the answers to the question, “Do you watch Punjabi 

films?”  Most of the respondents answered, “yes” to this question, and there was a slight 

difference between rural and urban groups. Punjabi movies refers to both Indian and Pakistani 
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Punjabi movies, but in practical terms it means just Indian Punjabi movies, as hardly any 

Pakistani Punjabi movies have been produced in recent years. The results show a difference 

across gender lines, as more males, 33 (69%) than females, 25 (52%) claimed to watch Punjabi 

movies. 

Table 16: Punjabi Movies 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes  16 

(64%) 

14 

(56%) 

17 

(74%) 

11 

(48%) 

58 

(60%) 

1 They are good  4 2 5 1  

2 We are Punjabis 2 2 2 1  

3 They are easy to understand  4 3    

4 To pass time  4 1    

5 They represent Punjabi culture  1 2  2  

6 They are funny  3 9 8  

No 9 

(36%) 

11 

(44%) 

6 

(26%) 

12 

(52%) 

38 

(40%) 

1 Their story is not good  3 1 3   

2 I do not have time  1     

3 I am not interested 5 8 1 12  

4 We are not permitted to watch movies  2    

 

Punjabi films seemed to be equally popular in urban and rural areas, although urban and 

rural populations had different reasons for liking them. Fifty-eight (60%) of all the respondents 

liked Punjabi movies and watched them. Thirty (60%) of all the rural respondents said that they 

watched Punjabi movies, and 28 (60%) of all the urban participants claimed to watch Punjabi 

movies. There were differences across gender lines. In both urban and rural areas males tended 

to watch and like Punjabi movies more than females, but it is not a significant difference. Sixteen 
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(64%) of the rural males said that they watched Punjabi movies, while 14 (56%) of the rural 

females claimed to like Punjabi movies. In urban areas, there was a big difference between males 

and females in this context. Only 11 (48%) of the urban female participants said that they 

watched Punjabi movies while 17 (74%) of the urban males claimed to do so.   

 Participants gave six different explanations for watching Punjabi movies, which can be 

divided along urban/rural lines. Rural respondents gave several motivations for liking Punjabi 

movies, including, “Punjabi movies are good,” “we are Punjabis,” “they are easy to understand,” 

and “to pass time.” Seven of the rural participants used the explanation “Punjabi films are good” 

while another seven used the “easy to understand” justification. One rural male described the 

“easy to understand” reason in the following words: 

14. Punjabi filaman vi vekhde aa, Punjabi zayada pasand karde, ohdi eho vajah ke 
urdu di kat samjh lagdi ai, urdu kat ee istimal kiti ai, Punjabi zara khul ke boli di ai 
edhi zara zayada samjh lag jandi ai. (I watch Punjabi movies. I like Punjabi movies 
more because I cannot understand Urdu well, as I have not used it. I can understand and 
speak Punjabi easily.) 

Five of the rural respondents said that they watch the Punjabi movies to pass time, as seen in the 

following words by a rural male: 

15. Punjabi Indian saria vekh lai diaa, eve bus tahm pas karan lai. (I watch Indian 
Punjabi or any kind just to pass time.) 

The responses also show that rural populations watch Punjabi movies and listen to Punjabi songs 

because they feel a connection with the language.  This is illustrated in the following quote made 

by a rural female:  

16. Vesay urdu di nisbat Punjabi filmaa di story achhi ai, hore ai vajah ai ke ohday 
che apna culture vakhaya janda ai. Urdu vich kush English touch aajanda ai lekan 
Punjabi vich apnay ghar da mahol aajanda ai, jistra assi ghar baithday aa maa baap di 
aizzat karnay aa lekan Urdu vich kuch aistra aa janda ai jidhi sada mahol ajazat nahi 
denda. (The story in Punjabi movies is better than that of Urdu movies, and Punjabi 
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movies portray our own culture. Urdu movies carry an English touch, but Punjabi movies 
show the culture of our homes.  You can watch them with your family, but Urdu/Hindi 
movies have things that our cultural values do not allow to be shown on the screen.)  

Another rural female described this justification in the following words: 

17. Aj kal di jehriaa punjbai filmaa hai ne ohnaa che thora saqafat de baray dasia 
ja sakda ai, jehriaa Punjabi filmaa hai ne ohnaa che ek gharailoo look ditti jandi ai, 
keh poori family beth ke dekh sakdi ai. (Punjabi films show our culture and how we live, 
and the whole family can watch them together.) 

 

The above two quotes sum up almost all the reasons that rural participants gave for watching 

movies.  They felt affiliation with Punjabi movies because these movies portray their culture and 

their language.  The movies are easy for them to understand since many of the rural participants 

only spoke Punjabi.  Other reasons are cultural.  In Punjabi culture, especially in rural villages, 

movies should not show love and sex scenes if families are watching together. Punjabi movies 

usually do not include such scenes, which is one reason these participants prefer Punjabi movies 

to Urdu movies. People watch Indian Hindi and Punjabi movies because they are readily 

available on TV channels and DVDs. Another reason given by three rural females for watching 

Punjabi movies was that the Punjabi movies were funny and had a lot of humor.   

The “Punjabi movies are funny” explanation was the most common explanation used by urban 

participants, with 17 of the 28 participants, who said they watched Punjabi movies, offering this 

explanation for watching Punjabi movies. An urban female expressed this reason in the 

following words in Urdu:   

18. Haanji, kyunke voh bhi bohat mazay ki hoti hein kyunke unn kay jokes crack 
karaty hein.  (Yes, we watch them because they are very funny, and they crack jokes, and 
we like them.)   

A rural female described the “funny” explanation in the following words: 

19. Dekh lainay aa, bus mazahiaa mazaqiaa te funny, enjoyment vastay. (Yes, we 
watch Punjabi movies because they have humor and they are funny.) 
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An urban male described the “funny” explanation in these words in Punjabi:  

20. Indian Punjabi vekhde aa story achii hondi ai te vekhan da maza aanda a, 
funny hondia ne te Punjabi vesay hi hus mukh honde ne. (Yes, we watch Indian 
Punjabi movies because they have good stories, and we enjoy them.  They are funny, and 
Punjabis are lively people.) 

 Almost 40% of the respondents said they did not watch Punjabi movies.  The reason that 

most of them gave for not watching Punjabi movies was that they were not interested in them. 

Many (44% of rural and 52% of urban) females said that they did not like to watch Punjabi 

movies, with almost all the urban females giving the “I am not interested” explanation.  

Discussion 
 Answers to the “Do you listen to Punjabi music?” question bring out the paradoxical 

nature of attitudes and perceptions towards the Punjabi language.  In the rural areas where 

Punjabi is spoken more frequently, Punjabi music did not seem to be as popular as it was in the 

urban areas where Punjabi is spoken less. It is possible that for the urban population, the 

language is less important than the fast beat, and Punjabi musicians and singers are producing 

better music audios and videos than those in other languages.  Urban females said that they 

listened to Punjabi music because it had better music and lyrics. Another possible reason for the 

popularity of Punjabi music in urban areas is that urban populations have more access to 

different modes of communication and are more exposed to music in Punjabi.  One important 

issue that came up in answers to this question was the influence of Indian Punjabi music.  Most 

of the urbanites listen to this music. Indian Punjabi music is very contemporary, which could be 

the reason why it appeals to the younger generation. In rural areas, the people who listen to 

Punjabi music mostly listen to it because it is the only language they speak and understand, and 

they listen to both Pakistani and Indian Punjabi music.  One positive aspect of this paradox about 
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the Punjabi language is that at least in urban areas, Punjabi is becoming more popular, if only in 

music and entertainment.  

 Punjabi movies seem to be popular across rural/urban lines, but they are not as popular 

among females as they are among males. The reasons can be attributed to unavailability and 

inaccessibility to these movies for females. Most of the urban respondents said that they watched 

Punjabi movies because they considered them funny and full of humor, and this fact brings forth 

the affiliation of Punjabi language with humor and liveliness, as described in the first section of 

the questionnaire. For urban populations, Punjabi is the language of fun and humor, while for 

rural areas, it is the people’s language and they speak, listen to music, and watch movies in 

Punjabi because this is the language they are born to and live with. There used to be a big 

Pakistani Punjabi movie industry in the 1980s and 1990s, but it has gradually died, and hardly 

any Punjabi movies are produced in Pakistani Punjab now. On the other hand, the Indian Punjabi 

movie industry is thriving and doing very well. Indian movies not only use modern technology 

but also focus on contemporary issues related to young adults’ lives. These movies show 

characters that the young adults find easier to identify with and the music in these Indian Punjabi 

movies is more contemporary. Most of the Indian Punjabi movies are comedy movies and 

present a good mix of cultural and contemporary humor. These factors contribute to the success 

of Indian Punjabi movies on both sides of the border and make them popular among young 

adults. However, Punjabi movies are not the most popular movies in Pakistan; the most popular 

movies throughout Pakistan and in the Punjab province are Indian Hindi movies.  

 5.1.3. Punjabi plays and shows 
Table 17 shows the results of the answers to the question, “Do you watch/see Punjabi 

plays?” The results show an almost evenly divided population, with slightly more people saying 
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“No” to this question. A Punjabi play refers to both Punjabi TV shows and Punjabi stage shows 

performed in theaters in Lahore.  

Table 17: Punjabi Plays 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes 10 

(40%) 

15 

(60%) 

13 

(57%) 

6 

(26%) 

44 

(46%) 

1 They are easy to understand 4 6    

2 They are funny 2 1 10 5  

3 They are good and they relate to our life  3 7 1 1  

NO 15 

(60%) 

10 

(40%) 

10 

(43%) 

17 

(74%) 

52 

(54%) 

1 I do not like drama 2  2 2  

2 I am not interested 12 8 2 7  

3 We are not permitted  2    

4 They are not available    7  

 

This is an interesting scenario and requires some explanation as rural populations and urban 

populations use the term “plays” to refer to two different types of dramas. For the rural 

population, the term “Punjabi plays” means the TV serials that are shown on Pakistan Television 

(PTV), a government owned TV channel, during the hours of 5:00 pm-6:00 pm.  For urban 

participants, the term “Punjabi plays” stands for the stage shows that are usually comedy shows. 

The stage shows in Lahore are known for their sometimes not very cultured jokes, sexual 

innuendos, and provocative dances. They are a popular genre among urban middle class males 

who are small traders and among low paid workers who work for daily wages. Few women ever 

go to see these stage dramas, so they are not very popular among urban females. In rural areas, 

the most popular genre for females is the TV serials, but for rural males DVDs of Lahore stage 
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dramas are more popular, although not a lot of people in the rural areas watch either. There was a 

difference across rural and urban lines, and a significant difference was observed across gender 

lines where males tended to like Punjabi plays more than females in urban areas, and females 

tended to like Punjabi plays in rural areas. 

Slightly more than half 52 (54%) of the respondents said that they did not watch any 

Punjabi plays or shows. The most popular forms of Punjabi drama were the stage shows in 

Lahore and TV serials in the rural areas. Among rural areas only half of the respondents said 

they watched Punjabi shows or dramas. More rural women, 15 (60%), watched Punjabi dramas 

than rural males, 10 (40%). This could be attributed to the fact that usually women are home 

when these programs are aired on TV. Nineteen (39%) of the urban respondents said that they 

watched Punjabi dramas. More urban males (13) than females (6) watched Punjabi plays and 

dramas.  Most (15) of the urban respondents claimed to watch Punjabi plays (stage shows) 

because they were funny. It needs to be kept in mind that most of the urban respondents referred 

to Punjabi stage shows that are staged and performed in different theaters in Lahore. These 

stages shows are famous for their bawdy humor and not very cultured jokes and dances.   

 Respondents came up with various justifications for watching Punjabi plays and stage 

dramas. The rural females tended to watch them for their understandability, their representation 

of Punjabi life, and just because they liked them and considered them to be good. Most of the 

rural males did not watch any Punjabi shows broadcast on TV.  The primary reason they gave 

was that they were not interested.   This was also the explanation given by most of the rural 

females who said “No” to this question. Ten of the rural respondents who said that they watched 

TV plays offered the “easy to understand” justification as is evident from the following quote by 

a rural female: 
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21. Haanji, achay lagday aa, Punjabi bol rahay honde aa, te gaoon de lok 
vikhanday aa. (Yes, I like them because they are in Punjabi, and they show village 
people.) 

Twelve of the respondents who said that they watched Punjabi plays and shows offered the 

explanation that “Punjabi plays are good and relate to our life.”  More rural (10) than urban (2) 

participants offered this justification. One rural female described her reason for watching Punjabi 

plays in the following words:  

22. Haanji, kyunke aisi cheezaa vakhiyaa jandia ne jihnoo vekh ke banda khush ho 
janda ai saqafat noo vekh ke bus achha lagda ai. (Yes, because they show things that 
make us happy. They show our culture and that is why we like them.) 

A rural male described this explanation: 

23. Haanji punjbai dramay vekh lai de ne, kareelo halat ne jiho jaey, dasde nay 
sare jo pinda thanvan di hondi ai. (Yes, I watch Punjabi plays because they show our 
cultural and domestic issues.) 

 

Most of the urban males, 10 (75%), who said they watched Punjabi plays attributed this 

to fun and humor in Punjabi plays. Five of the six urban females gave this motivation as well, as 

seen in the following quote by an urban male: 

24. Haanji, stage dramay jehre main ohnaa di juggat bazi te main ek tafreeh de 
taor te vi. Eh te boht zayada vekhi dey ne, enjoyment baddi ai. Vesay oh besuriaa 
karday ne par enjoyment hundi ai, shaid eho galaa Urdu che karan te fer maza nahi 
aey ga. (Yes, I like their jokes and they are good entertainment. I watch a lot and enjoy 
them. Although their jokes can be absurd at times, they are enjoyable. The jokes they 
crack can only be told in Punjabi, and would not be worth telling in Urdu.) 

A large number, 52 (54%), of the respondents did not watch any Punjabi shows and plays 

because they had no interest in them.  Seventeen (74%) of the 23 urban females claimed that they 

did not watch Punjabi plays, of which seven said this was because they were not interested.   On 

further probing into why they were not interested, one respondent said the following in Urdu:   
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25. Mujhay time nahi milta mein TV bilkal nahi dekhti. (I do not have time, and I 
do not watch TV at all).  

Seven of the urban females said they did not watch Punjabi plays because they were not 

available, as seen in the following quote:  

26. Nahi bilkal nahi, Punjabi channels jis pe dramay lag sakain itnay hay hi nahi 
zayada.  (No, not at all. Not many Punjabi channels show Punjabi dramas.)  

Another urban female raised the issue of vulgarity and obscenity in stage dramas:  

27. Nahi, its more a vulgar thing, lekan pehlay bohat achha tha we could watch it 
with our parents. (No, stage shows have become more vulgar.  They used to be very 
good, and one could see them with their family.)  

Most of the rural participants, 20 (80%), who did not watch these plays said that they did not 

watch them because they were not interested. When they were asked why they were not 

interested, some said that they did not have time or that the Punjabi plays were not easily 

available to watch. 

  This explanation is shown in the following quote by a rural male: 

28. Drama koi nahi vekhi da, drama vesay hi nahi koi pasand heyga. Na koi Indian 
na koi Urdu na koi Punjabi. (I don’t watch Punjabi drama; there is no particular reason. 
I just don’t like drama either in Urdu or Punjabi.) 

Other explanations offered for not watching Punjabi shows were: “not permitted to watch,” and 

“do not like drama.”  

5.1.4. Punjabi TV 
Table 18 shows the results of the answers to the question, “Do you watch a Punjabi TV 

channel?” Most of the respondents said “No” to this question, and only a small number of 

respondents claimed that they watched Punjabi TV. The sad situation in which Punjabi TV finds 

itself can be attributed to an onslaught of national and international media. Most of the media 



	   94	  

channels in Pakistan are considered, or consider themselves to be, “national” media channels and 

broadcast programs in the Urdu language most of the time. There are very few regional language 

channels. The more prominent of these are Khyber TV for Pashto speakers and a few Sindhi 

language channels.  

Table 18: Punjabi TV 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes 8  

(32%) 

5  

(20%) 

7  

(30%) 

5  

(22%) 

25 

(26%) 

1 It is our language 5 3 1   

2 For refreshment and relaxation  2  2 2  

3 There are funny programs  1 2 2  

NO 17 

(68%) 

20 

(80%) 

16 

(70%) 

18 

(78%) 

71 

(74%) 

1 I am not interested  9 14 2 13  

2 I do not have time 3 1 6 1  

3 It is not available 3 2 2 3  

 

One reason for the unpopularity of Punjabi TV can be attributed to its unavailability, as 

many respondents in this study claimed. Pakistani Punjabi TV channels are satellite TV channels 

available only through cable and dish TV. Most people in rural areas rely on terrestrial 

broadcasts by PTV and hence do not have access to these channels. Even when these channels 

are accessible in cases of urban centers and villages with cable connections, the channels are not 

listed higher on the channel index of the provider. Another reason that Punjabi TV is not 

watched is its gradual disappearance even from cable TV as was mentioned by some of the urban 

respondents in this study. The researcher could only find two Punjabi TV channels in Pakistan as 

of July 2013: Punjab TV and APNA TV. Punjab TV does not even have a website and hardly 
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anyone had heard of it. APNA TV, however, is more famous and, according to their website, 

“APNA Channel is a Punjabi language satellite television channel broadcasting from Thailand. It 

was launched on 14 October, 2004, and broadcasts entertainment programs in Punjabi.” 

(http://apna.tv.com.pk) The fact that the only Punjabi TV that works is based in Thailand is 

enough to show the plight of the language of 45% of all Pakistanis. 

Punjabi TV does not seem to be very popular. Most of the respondents, 71 (74%), said 

they did not watch any Punjabi TV. Only 25 (26%) of the respondents said they watched any 

Punjabi TV. There was not a significant difference in the popularity or unpopularity of Punjabi 

TV between the rural and urban areas. In the rural areas only 13 (26%) of the respondents said 

they watched Punjabi TV, while in urban Lahore, only 12 (25%) claimed to watch Punjabi TV. 

These low percentages for Punjabi TV’s popularity are similar across gender lines, although 

males, 15 (31%), are slightly more likely to watch Punjabi TV than females, 10 (21%). The 

explanations that the respondents offered for watching Punjabi TV are different across 

rural/urban lines. Most of the rural respondents, 8 (60%), who claimed to watch Punjabi TV, 

offered the same explanation that they watch it because “it is our language.”  A rural male 

described this explanation in the following words: 

29. Haanji, Indian channel Punjab, ehdi vajha eho ke Punjabi ganay sunanay, 
Punjabi galan hondian ne te sara kush Punjabi vich Honda ai. (Yes, I watch the Indian 
channel “Punjab.” The reason for this is that songs, talk shows and everything is in 
Punjabi on this channel.) 

The urban respondents who claimed to watch Punjabi TV offered the explanation that Punjabi 

TV is funny and that is why they watch it, as is shown in the quote given below: 

30. APNA channel te baray funny kissam de dramay aanday ne te thora both kaddi 
vekh lai da ai. (APNA Channel shows funny shows, and sometime I watch it.)  
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Most of the respondents, 71 (74%), in this study said that they did not watch any Punjabi 

TV.  The percentage was same in both the rural and urban areas.  Thirty-seven (74%) of the rural 

respondents and 34 (74%) of the urban respondents said they did not watch any Punjabi TV. The 

numbers are slightly higher among females than males, with 38 (80%) of the females in this 

study claiming that they did not watch Punjabi TV, while only 33 (69%) of the males did not 

watch Punjabi TV. Most of the respondents, 38 (54%), who said they did not watch Punjabi TV 

offered the same justification that they were not interested in Punjabi TV. The rural respondents 

offered this justification most often, with 23 (65%) of 37 rural respondents giving this 

explanation. Only 15 (45%) of 34 urban respondents gave this reason for not watching Punjabi 

TV. Eleven of the respondents offered the explanation “I don’t have time” for not watching 

Punjabi TV. Mostly urban respondents used this justification as seven urban respondents 

compared to four rural respondents used it. Ten respondents (5 rural, 5 urban) said that the 

reason for not watching Punjabi TV was its unavailability in their locality. 

Discussion 
The situation regarding Punjabi TV and electronic media is more complicated than it 

might seem at first glance. Punjabi TV is almost non-existent due to its inaccessibility and low 

popularity.  These factors are interdependent of each other and need some explanation. Punjabi 

TV is not very popular because it is not easily available, and it is not easily available because it is 

not very popular.  In a country that is highly centralized in an administrative and political sense, 

the lack of local government, local newspapers, and local media channels is neither surprising 

nor shocking. The imposition of a powerful centralistic administrative structure, politics and 

practices can be traced back to the same ideology in Pakistan that focuses on one nation that 

professes one religion and speaks one language. In a country of 200 million people that speak 72 
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different languages, nothing can be further from the truth, but this is what is taught in schools 

and is also propagated through government media.  Most of the big media groups also take this 

line and help strengthen this ideology for both political and economic reasons. The efforts to 

provide media in local languages and support local aspirations are not only hampered but are 

viewed at with suspicion and seen as a threat to national unity and security.  They are labeled as 

evils of provincialism, linguistic and ethnic division. Such a situation is anything but receptive 

and nurturing to local languages. This is the reason that local media find themselves in a 

predicament at present. This conspicuous absence of the media in the local languages in Pakistan 

in general and Punjab in particular can also be attributed to the greed for power by the political 

factions and parties that are usually centered around certain families. The promotion and 

progress of local languages, cultures and politics would ultimately challenge the status quo and 

will not be beneficial for the powerful oligarchies who obviously do not want this to happen.  

Every effort, overt or covert, is made to suppress local voices whether they are for language, 

social, political or economic rights. This suits the aristocracy, bureaucracy, army and politicos, 

and they do not want to change it. The masses keep on suffering and are kept in the dark by 

conscious efforts, as knowledge will give them power, and that will upset the status quo. 

Unfortunately, Punjab and the Punjabi aristocracy and bureaucracy are leading the charge against 

local governments, local languages and local rights.  

 Punjabi plays and stage shows used to be produced in the 1980s and 1990s, but have 

disappeared like many other recreational activities and pastimes. What is left is substandard, 

obscene and vulgar and most of the families do not go to these performances, as they are known 

for their sexual innuendo and provocative and suggestive dances. It is not surprising that young 

adults do not like them. The overall situation in the country is neither conducive to nor 
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supportive of creativity in art and culture, and sadly no end is in sight to this drought of creativity 

and artistic expression. 

5.2. Literacy in Punjabi 

 5.2.1. Punjabi poetry and stories  
Table 19 shows the results of the answers to the question, “Do you read Punjabi stories, 

poetry etc.?” The results show that Punjabi literature, especially poetry and stories, are seldom 

read by anyone. There is not a difference among rural and urban populations in this regard, 

although slightly more urban participants read Punjabi literature than rural participants.  

Table 19: Reading Punjabi Literature 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes 5  

(20%) 

6  

(24%) 

5  

(22%) 

9 

(39%) 

25 

(26%) 

1 It is our language 3 2 2 2  

2 To refresh my mind  1  1 1  

3 It is good 1 1 1 6  

4 We live in Punjab     1  

NO 20 

(80%) 

19 

(76%) 

18 

(78%) 

14 

(61%) 

71 

(74%) 

1 I am not interested 9 6 6 7  

2 I cannot read and write at all  6 7 4   

3 I do not have time 1 1 2 2  

4 It is difficult to read Punjabi 2 4 3 1  

 

Punjabi literature is not very popular for several reasons. Punjabi is not taught in 

government schools at all in the lower grades, and even when it is taught in the 9th and 10th 

grades, it is offered as an optional subject. Very few people take Punjabi as a study subject in 
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high school because they have not been exposed to written Punjabi at the earlier stages of their 

education.  Although it is written in Persian script like Urdu, it is still difficult for them to read, 

so most students do not take Punjabi (Rahman 2002). Another fact that needs to be kept in mind 

is that not a lot of books and periodicals are published in Punjabi in Pakistan. A large number of 

books, periodicals, and newspapers are published in Indian Punjab, but the Indian Punjabi uses 

Gurmukhi script as compared to the Persian script used in Pakistani Punjab. 

Twenty-five (26%) of all respondents said that they read Punjabi literature, and there was 

not a big difference among urban and rural populations. Interestingly, urban participants were 

slightly more likely to read Punjabi poetry and stories as compared to their rural counterparts, 14 

(30%) to 11 (22%).   Five (20%) of the rural males claimed that they read Punjabi literature, 

while six (24%) rural females claimed to do so. Five (22%) of the urban males claimed to read 

Punjabi poetry and stories while nine (39%) urban females said that they read Punjabi literature.  

The explanations given for reading Punjabi literature include “it is good” and “it is our 

language.” In rural areas, people tend to read Punjabi because it is their language as is shown in 

this quote:  

31. Punjabi parh lena thori bohti je kitay mile parhan lai, bus zaban jo Punjabi ai 
bas fer. (Yes, I read Punjabi if I get a chance because it is our language.)  

The reason most of the urban females gave for reading Punjabi literature is that Punjabi literature 

is good.  This is reflected in the following quote:  

32. Bulleh shah ki thoray se parhtay hein. Kyunke boht achhi hein aur boht 
attraction hoti hai unn ki poetry mein, boht inspiration hai. (Yes, I read Bulleh Shah’s 
poetry because it is very good, and it attracts me. I get inspiration from it.)   

This was said in Urdu. Most of the urban females who said they read Punjabi poetry said it was 

good, and most of them were interested in poets like Bulleh Shah. This is an interesting scenario 
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and reveals a paradox.  Urban females are the group that uses the Punjabi language the least, yet 

they are among those who most often read Punjabi literature and like it. It should be noted that 

they read classics more than contemporary Punjabi. On further probing, some respondents said 

that their English medium elitist high schools offered courses in Punjabi language and literature, 

and they took these courses and enjoyed them.  

 Most of the respondents, 71 (74%), said that they did not read any Punjabi literature, and 

rural people claimed this slightly more than their urban counterparts. One needs to be reminded 

that 17 (18%) of the respondents said that they could not read and write at all, i.e. 13 (7 females 

and 6 males) rural and four urban males. Thirty-nine (78%) of the rural participants said that they 

did not read any Punjabi. Twenty (80%) of the rural males and 19 (76%) of the rural females 

answered this question in the negative. The explanation given most by rural participants for not 

reading Punjabi was that they were not interested in reading it. Fifteen rural respondents offered 

this justification, while another 13 said that they could not read and write at all. Six rural 

participants claimed that they could not read Punjabi because it was difficult to read, as is seen in 

the following quote by a rural female: 

33. Nahi, kyunke Punjabi zayda naa parhi ai na osdi samjh aandi ai. (No, because I 
have not read a lot of Punjabi and I cannot understand it in (written).) 

Eight participants offered this reason across urban/rural lines. This shows that even if people 

wanted to read Punjabi, they cannot because they were not taught to read and write Punjabi. 

5.2.3. Print media in Punjabi 
Table 20 shows the results of the answers to the question, “Would you read a Punjabi 

newspaper if one was readily available?” The results show that almost half of the respondents 

did not show any interest in reading a newspaper in Punjabi. The group that showed interest in 
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reading one was the male group. In both the urban and rural areas most of the female respondents 

were not interested.  

Table 20: Reading Punjabi Newspaper 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes 13 

(52%) 

10 

(40%) 

13 

(56%) 

6 

(26%) 

42 

(44%) 

1 It is our language 6 7 5 4  

2 To refresh my mind 1  1   

3 To pass time 2     

4 It is easy to understand  4 1    

5 To gain knowledge  1   2  

No 12 

(48%) 

15 

(60%) 

10 

(44%) 

17 

(74%) 

54 

(56%) 

1 I am not interested  1 6 1 3  

2 I cannot read Punjabi (although I am literate) 4 2 5 14  

3 I cannot read and write at all 6 6 4   

 

 It is also important to note that hardly any Punjabi newspapers are published in 

Pakistani Punjab. It is ironic that for a population of 85 million, there were only two Punjabi 

newspapers/periodicals in the province13 in 2013. There was no information available on the 

circulation number of these two periodicals. Meanwhile in Indian Punjab a total of 884 Punjabi 

newspapers and periodicals were published the same year. The circulation number for the Indian 

Punjabi publications was around 5.5 million14 for a population of 27.7 million. As noted above, 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
13 http://www.pbs.gov.pk/content/newspapers-and-periodicals-language-and-province 
14 rni.nic.in/pin1314.pdf. 	  
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newspapers and periodicals in Indian Punjab use Gurmukhi script, which people in Pakistani 

Punjab are not able to read. 

A majority of the respondents, 54 (56%), said “No” to the question. “Would you read a 

Punjabi newspaper if one was readily available?”  Twenty-seven (54%) of the rural participants 

responded negatively and 27 (59%) urban respondents said “no” to this question. Forty-two 

(44%) said, “yes” to reading a newspaper. There was a slight difference between rural and urban 

respondents with 23 (46%) of the rural respondents saying that they would like to read a Punjabi 

newspaper if it were readily available, but only 19 (40%) urban participants wanting to do so. 

There is a major difference across gender lines in responses to this question and males seem to 

be more interested in reading a Punjabi newspaper than females. Twenty-six (54%) of the males 

said that they would like to read a Punjabi newspaper while only 16 (33%) females said they 

would. Within the rural and urban groups, males showed more inclination to read a Punjabi 

newspaper. Among rural males and rural females, 13 (52%) of the males said that they would 

like to read a Punjabi newspaper while only 10 (40%) of the rural females had any desire to do 

so. There is bigger difference between urban males and females in this regard. Thirteen (56%) of 

the urban males said “yes” to this question, while only 6 (25%) of the urban females did. 

  Explanations that respondents offered for their answers vary a lot, and different 

groups have different reasons for reading or not reading Punjabi newspapers. Most of the 

respondents, 22 (54%) of those who said that they would like to read a Punjabi newspaper, 

offered the motivation that “it is our language” as illustrated in the following quote: 

34.  Haanji parahan gay, zaban sadi Punjabi ai. (Yes, I will read one.   Punjabi is 
our language.) 

Another urban male described this motivation in the following words: 
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35. Koshash kara ga ke parh ke samjha ehnoo, Punjabi zaban sadi ai te jeri vi 
zaban ai apni ohde che aboor hona chahi da ai. (I will try to read and understand 
because Punjabi is our language, and one should have a command over one’s language.) 

The reason shows an affiliation to language and was used mostly by rural respondents. Thirteen 

rural respondents used this reason as compared to nine in the urban areas. Another major 

explanation given by the rural respondents for reading a Punjabi newspaper was the 

“understandability” of the language as seen in the following quote: 

36. Haanji oh te fer bari achi gal ai jaldi samajh lag jave gi.  (Yes, that is really 
good because it is easy to understand.) 

 Most of the respondents, 25 (46%) of 54, who said that they would not read a Punjabi 

newspaper offered the explanation that it was difficult to read Punjabi, this is illustrated in the 

following quote by an urban female: 

37. Nahi, kyunke jistara se urdu aur English hum likhi hoi parh saktay hein ustara 
se Punjabi nahi parh saktay. Kyunke shuroo se kabhi parhi nahi hai to uska itna flow 
nahi hai.  (No, I cannot read Punjabi the way I can read Urdu and English, because I was 
not taught to read Punjabi in my childhood) 

Fourteen of the 17 urban females offered this explanation, and 5 urban and 4 rural males also 

offered the same explanation. Another urban female explained in the following words in Urdu:  

38. Nahi Punjabi parhni nahi aati, shairi ki hadd tak isstara ke agar Roman text 
mein ajaey message mein, lekan vesay Punjabi parhni nahi aati. (No, I cannot read 
Punjabi. I can only read Punjabi if it is a text message in Roman script, but I cannot read 
it in its own script.) 

This explanation for not reading Punjabi newspaper sheds light on the low level of Punjabi 

literacy among Punjabi speakers of Pakistan. Finally, as noted above, 14 of all the respondents 

said that they could not read and write at all.  
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Discussion 
The plight of Punjabi literature is a direct outcome of arbitrary and pro-Urdu government 

policies for building a nation that believes in one religion and speaks one language (Rahman 

2002, Zaidi 2010). Punjabi is an unfortunate position in Pakistan, as it is the language of almost 

45% of the Pakistanis but is not taught or encouraged by its own speakers or the government of 

the province, Punjab. Therefore, the basic reason why Punjabi is not read widely can be 

attributed to the single fact that most of the people cannot read it in spite of the fact that in 

Pakistani Punjab, Punjabi is written in Persian script, which is used for writing Urdu and almost 

all educated people in Pakistan can read Urdu. This inability to read Punjabi explains why only 

25 (26%) of the respondents of this study said that they read any Punjabi literature. Another 

interesting fact that the answers to this question bring forth is that more urban participants said 

that they read Punjabi than rural participants, and more females said that they read Punjabi as 

compared to the male participants. Even among females, it was the urban females who had the 

highest number of any group claiming that they like to read and actually read Punjabi literature. 

The urban female group is the group that speaks the least Punjabi and affiliates with this 

language less than any other group in this study. Most of the females who said that they read 

Punjabi literature belonged to well off families and told the researcher that it was offered as an 

optional subject in their elitist English medium schools.  

The last question of this section was a hypothetical one and got mixed responses. Forty-

two (44%) of the respondents said that they would read a Punjabi newspaper if one were readily 

available. This number is a steep climb from the number 25 who claimed to actually read 

Punjabi. This shows that people, especially in rural areas, do have a desire to read Punjabi. Most 

of the people who said that they would read a Punjabi newspaper gave the explanation that 

Punjabi was their language.  However, the unavailability of training and materials in reading 
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Punjabi makes it harder for the populace to read their own language. This situation is totally 

different from that in the Indian Punjab where Punjabi is not only the official language but is also 

the medium of instruction in the government schools. A lot of books, newspapers and periodicals 

are published in Punjabi in Indian Punjab. Unfortunately due to a long political rivalry between 

these two countries, there is hardly any contact between the Punjabis living on either side of the 

international border. There are also restrictions and embargos on information and knowledge 

exchange between the two countries. For example, these countries do not recognize each other’s 

educational systems, and even the TV channels from one country are banned in the other. 

Although a lot of reading material is published in Indian Punjab, it is not possible for Pakistani 

Punjabis to read Indian Punjabi publications, as they are not readily available. Even if the Indian 

Punjabi publications were available, Pakistani Punjabis would not be able to read them as they 

are published in Gurmukhi script. Almost no one can read Gurmukhi script in Pakistan because 

this script was developed by the founders of the Sikh religion for their sacred scriptures and is 

limited to Sikh communities only. Pakistani Punjabi uses the Persian script that has been used for 

hundreds of years in this part of the Punjab by writers and common people of Muslim origin. 

The lack of publications in Punjabi on the Pakistani side can be attributed to many 

factors. One of the biggest factors is the tacit government discouragement of regional languages. 

This is due to the so-called nation building process that believes in one nation, one religion, and 

one language.  This ideology perceives the regional and linguistic identities as harmful and 

detrimental to the unity and cohesion of the nation. This covert and overt opposition to Punjabi 

in Pakistan has resulted in a situation where Punjabi in most instances is only used for speaking 

and hardly any one reads any Punjabi. The only way to reverse the lack of literacy in Punjabi is 

for the government of Punjab to introduce Punjabi friendly policies that include teaching Punjabi 
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as a subject in all the elementary schools in the province, encouraging more Punjabi publications, 

and making Indian Punjabi publications more available in the Persian script.  
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CHAPTER 6. VITALITY OF THE LANGUAGE 

	  

This chapter examines issues related to the vitality of the Punjabi language in the 

province, the perception of the language, the status of Punjabi, the public’s perceptions about the 

role of government in promoting or not promoting the language, and the future of Punjabi. The 

results show that rural people still consider Punjabi a language of high status and see it as being 

used in all spheres of life. Urban populations are skeptical about the status of Punjabi and do not 

consider it a very high status language, they perceive it as one that only villagers and illiterate 

people use in the province. The chapter also explores the perceptions people have about 

Punjabi’s future. The results show the paradox that although urban females do not speak or 

affiliate with Punjabi very much, they are very positive about its future. All other groups, in spite 

of the fact that they affiliate with and speak Punjabi, are uncertain, cynical, and even pessimistic 

about its future. All the respondents across the board agree that the government of Punjab is not 

doing anything to promote and preserve the language.  

6.1. Feelings towards Mother Tongue 
 Table 21 shows the results for the answers to the question, “How do you feel about your 

mother tongue and why do you feel that way?” The results show that most of the respondents 

have positive feelings towards their mother tongue. This was true whether the speaker’s mother 

tongue was Urdu or Punjabi. Most of the respondents, 90 (93%) of the 96, claimed that their 

mother tongue was a good language. This was said across the rural/urban divide, and there was 

no difference between genders.  
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Table 21: Feelings towards Mother Tongue 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Punjabi as Mother Tongue 23 24 20 10 77 

A. It is a good language  24 

(104%) 

22 

(91%) 

17 

(85%) 

9 

(90%) 

72 

1 It is my mother tongue 14 16 8 4  

2 Punjabi is an easy language to communicate 

in  

7 3 8   

3 It is spoken everywhere  3   5  

B. It is OK  2 

(9%)  

1  

(5%) 

2  

(20%) 

5 

1 It is a difficult language    1  

2 People are abandoning Punjabi  1    

3 Punjabi sounds like a rude language   1 1  

Urdu as Mother Tongue 2 1 3 13 19 

It is a good language  1 

50% 

1 

100% 

3 

100% 

11 

88% 

16 

1 It is a language of manners    3  

2 It is our identity   2 3  

3 I am comfortable in Urdu  1  4  

4 It is our national language 1   1  

No Answer   2 1 3 

 

Seventy-two (93%) of 77 respondents, who had identified Punjabi as their mother tongue 

said that it was a good language. Twenty-four (104%) rural males who had identified Punjabi as 

their mother tongue said that it was a good language. While answering this question, one of the 

two rural males who had earlier claimed that Urdu was his mother tongue, changed his statement 

and claimed that Punjabi was his mother tongue, which explains why there is a 104% response to 

this question for rural males.  This number is interesting because only 23 rural males had 
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identified Punjabi as their mother tongue in answer to the question, “What is your mother 

tongue?” 

Most of the rural females 22 (90%) who had earlier identified Punjabi as their mother 

tongue, said that it was a good language. In urban areas, 17 (85%) of the 20 urban males who had 

identified Punjabi as their mother tongue said that it was a good language. Nine (90%) of the 10 

urban females who claimed Punjabi to be their mother tongue considered it to be a good 

language. Interestingly, one urban female also changed her earlier stance and declared Punjabi to 

be her mother tongue in answer to this question. Two of the 10 urban females considered it to be 

OK, one urban male considered Punjabi to be OK, and two rural females thought that Punjabi 

was an OK language.  

 The explanations respondents offered for Punjabi being a good language focus on 

affiliation to language and ease of communication. Most of the rural respondents, 30 (62%) of 

46, who said Punjabi was a good language offered the explanation that it was their mother 

tongue and that is why they considered it to be a good language. This is evident from the 

following quote by a rural male: 

1. Ohdi vajah to sanoo zyada pyar Punjabi naal ai, theek ai ji, main ehdi aho vjah 
ke eh madri zaban ai. (We love Punjabi more than any other language because it is our 
mother tongue.) 

Fourteen rural males and 16 rural females used this explanation. This explanation was also used 

by 12 (45%) of 26 the urban participants who considered Punjabi a good language. An urban 

male described the same feeling in the following words: 

2. Punjabi zaban vargi zaban dunya che koni haigi, Punjabi vich jehri naa sahi ji 
banvati kam koni, eh national zaban a. (There is no language like Punjabi in the world, 
Punjabi is a straightforward language and there is no pretense in Punjabi. It is our 
national language.) 
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 A number of people (22) offered the explanation that Punjabi is a good language because 

it is easy to communicate in Punjabi. Seven rural and eight urban males and three rural females 

also used this justification. An urban male gave this justification in the following words: 

3. Punjabi boht achi zaban ai, vesay ee na Punjabi vich har cheeze totally vazah 
ho jandi ai, te har gal di samajh lag jandi ai. (Punjabi is a very good language because 
everything in Punjabi can be explained and understood very clearly.) 

A rural female explained it in the following words: 

4. Asi te Punjabi zaban noo achi zaban samjhaday aa, kyunke asi sharoo to ehi hi 
boli ai. (We think Punjabi language is a good language because this is the only language 
we speak.) 

Eight of the respondents (three rural males and five urban females) who said Punjabi is a good 

language offered the explanation that it is spoken everywhere in the province and that is why 

they consider it a good language. A rural male explained it in the following words: 

5. Punjabi asan ai, har jaga bol sakne ai, Punjabi vich aglay banday samjhana 
asan a.  (Punjabi is an easy language and you can speak it everywhere and everyone can 
understand you.) 

Five of the 77 respondents who declared Punjabi to be their mother tongue considered it an OK 

language. In response to further questioning as to what they mean by its being ‘OK,’ they gave 

explanations such as, “It is a difficult language”, “People are abandoning Punjabi”, or “Punjabi 

sounds like a rude language”. The respondents who offered these explanations make up only six 

percent of the respondents in this study. There were three respondents who did not answer this 

question. 

Sixteen of the respondents who declared Urdu to be their mother tongue considered it to 

be a good language. The explanations they offered vary, but the most frequent explanations 

given were, “It is our identity”, “It is a language of manners”, and “It is easy to speak Urdu.” 
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An urban female who said “It is easy to speak Urdu” gave the following explanation: 

6. Urdu bohat achhi zaban hai. Urdu mujhay personally bohat pasand hai aur mei 
bohat comfortable hoon. (Urdu is very good language. I personally like it because I am 
very comfortable in it.) 

Another urban female’s response referred to its status as the national language: 

6. Urdu bohat si zabanoo ka malaap hai aur achhi zaban hai, kyunke qaumi 
zaban hai iss liay. (Urdu is a mixture of many languages and it is a good language 
because it is our national language.) 

Three urban respondents did not answer this question. 

Discussion 
The data shows that affiliation to language is strong and most of the people in this study 

consider their mother tongues as good languages. There were a few people who considered their 

mother tongue Punjabi to be an OK language rather than a good language, but the number is low 

and does not show a significant trend among Punjabis. Most of the people consider their mother 

tongue a good language for the simple reason that it is their mother tongue, as would be 

expected. Especially in the case of Punjabi, there are many people who consider it to be good 

language due to factors of ease of communication and understandability. This shows that Punjabi 

is still in current use and is well regarded among rural populations in the province of Punjab.  

6.2. Status and Use of Punjabi in Punjab 

 6.2.1. Status of Punjabi 
Table 22 shows the results of the answers to the question, “What do you feel about the 

status of Punjabi in Punjab?” This question got a mixed response, and although 40% of the 

respondents said that it had a high status, there were many who said otherwise. Thirty-nine 

(41%) of the respondents answered that Punjabi had a high status. Sixteen (16%) said that 
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Punjabi’s status was OK, and 20 (21%) said that Punjabi had low status in the province. Twenty-

one (22%) respondents gave no answer to this question. 

Table 22: Status of Punjabi in Punjab 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

A.          It has high status 16 

(64%) 

10 

(40%) 

10 

(43%) 

3 

(13%) 

39 

(41%) 

1 It is spoken everywhere in Punjab  14 9 10 3  

B. It has OK status 3 

(12%) 

2 

(8%) 

1 

(4%) 

10 

(43%) 

16 

(16%) 

1 People speak Urdu in cities and Punjabi in villages  1 2  8  

2 Punjabi speakers are looked down upon  2     

3 It is spoken in informal settings only    2  

C. It has low status: 1 

(4%) 

5 

(20%) 

7 

(30%) 

7 

(30%) 

20 

(21%) 

1 People are abandoning Punjabi 1 5 5 5  

2 People want to look educated, so they do not speak 

Punjabi 

  2 2  

No Answer 5 

(20%) 

8 

(32%) 

5 

(22%) 

3 

(13%) 

21 

(22%) 

 

There are significant differences between rural and urban groups regarding perceptions of 

the status of Punjabi.  Twenty-six (52%) of the rural participants perceived Punjabi to have a 

high status in Punjab, while only 13 (28%) urban participants thought so. A chi-square test of 

independence was performed to see any relation between area and perceptions about status of 

language. The results show a significant relation between these two variables, χ2 (2, N = 75) = 

9.77, p = .008. Rural respondents were more likely to perceive Punjabi as a high status language 

than urban respondents. Differences across genders were also observed. A chi-square test of 
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independence was performed to see any relation between gender and perceptions about status of 

language. The results show a significant relation between these two variables, χ2 (2, N = 75) = 

9.12, p = .010. Males were more likely to perceive Punjabi as a high status language than 

females. 

There were differences within the groups across genders. Sixteen (64%) rural males said 

that they thought Punjabi had a high status in Punjab while only 10 (40%) rural females said so. 

In the urban group this difference is larger than that of the rural group. Ten (42%) urban males 

said that Punjabi had a high status in Punjab, while only three (13%) urban females responded in 

the same way.  

Sixteen (17%) of the respondents said that Punjabi had an OK status in Punjab. Eleven 

(23%) urban participants said that Punjabi had an OK status while only five (10%) rural 

participants considered Punjabi to have an OK status. Ten (42%) urban females considered 

Punjabi to have an OK status and in this regard, they stand distinctly apart from other groups. 

Only one urban male said that Punjabi had OK status in Punjab. Three (12%) rural males and 

two (8%) rural females considered Punjabi to have an OK status.  

Twenty (21%) participants said that Punjabi had a low status in the province of Punjab. 

There was a significant difference between rural and urban groups; there was a significant 

difference across gender lines. Fourteen (29%) of the urban participants said that Punjabi had a 

low status and there was no difference across gender lines with seven males and seven females 

saying so. Only six (12%) rural participants considered Punjabi to have a low status but there 

was significant difference between rural males’ and rural females’ perceptions. Only one (4%) 

male declared that Punjabi had a low status, while five (21%) females responded in this way. A 
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large number, 21 (22%), of the respondents did not give any answer to this question. 

Interestingly, most (13), of these respondents belonged to the rural group, with more females (8), 

than males (5) did not give any answer for this question. Eight respondents who did not answer 

this question were from Lahore and in this group, more males, five, than females, three, refused 

to answer this question.  

Thirty-nine respondents consider Punjabi to have a high status in Punjab. Most, 36 

(90%), of the 39 people who said that Punjabi had a high status in Punjab gave the same 

explanation, that Punjabi is spoken by everyone and everywhere, and that is why they consider it 

to have high status. This is evident from the following quote by a rural male: 

8. Punjab de vich Punjabi di kafi hasseeat ai, kyunke sare apas vich Punjabi bolde 
ne, ais lai ehdi kafi hasseeat ai. (Punjabi has a very high status in Punjab because 
everyone speaks it.) 

A rural female said this in the following words in Punjabi: 

9. Mera khayal ai Punjabi kafi eham muqam rakhdi ai, ke aksar lok jehray ne oh 
Punjabi hi bolday ne. (I think it has a very high status because most of people speak it.) 

An urban male described the justification in the following words: 

10. High regard ai Punjabi vastay, saray koshish karday ne ke assi Punjabi che gal 
kariay. (There is high regard for Punjabi because everyone tries to speak Punjabi.) 

Another urban male offered this explanation for Punjabi having a high status: 

11. Boht zayada hasseat ditti jandi ai, eh sadi qaumi zaban haigi ais vastay zayada 
rutaba ditta janda ai. (It is given very high status because it is our national language) 

Sixteen (17%) participants of the study considered Punjabi to have an OK status. 11 

(67%) of the 16 people who said that Punjabi had an OK status offered the explanation that it 

was spoken in villages, and in the cities people spoke Urdu. Eight of the 10 urban females who 
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said Punjabi had an OK status used this reason, as illustrated in the following quote by an urban 

female: 

12. Punjab vich vesay ta a vaday sheharaa che te ehnaa nahi, par jehray pind aa, 
pindaa che bara haiga. (In big cities Punjabi does not have high status but in villages it 
has high status) 

Another urban female explained it in the following words: 

13. Bus normal ee ai, agar vekhia jave te hale vi baday log ehde to graze karde 
ne…..te sadi jehri awam ai gaoo vich oh zayada istimaal kardi ai. (Its status is OK. A 
lot of people still do not want to speak (Punjabi); only people living in the villages use it.) 

Two rural males who said Punjabi was OK offered the reason that Punjabi speakers were looked 

down upon.  Two urban females who said that Punjabi had an OK status claimed that the 

justification for their answer was the fact that Punjabi was only used in informal settings.  

Twenty (21%) respondents of the study considered Punjab to have a low status. Sixteen 

(80%) of the 20 people who said that Punjabi had a low status in Punjab gave the reason that 

Punjabi was being abandoned, and that is the reason they consider it to have a low status. One 

rural male and five rural females used this explanation as shown in the quote below by a rural 

female: 

14. Koi haseeat nahi zahri gal ai ke assi parhay likhay honday te fer eho boli 
bolday? (It does not have any status. Do you think if I were educated I would speak 
Punjabi?) 

Ten (5 males, 5 females) urban respondents also used this explanation to explain the low status 

of Punjabi in the province as is shown in the following quote by an urban male: 

15. Suba Punjabi de vich meray lahaz naal hun Punjabi zaban oss lahaz naal kat 
gai ai, jinj honi chahi di ai, zayada tar tendency lookaa di Urdu val ai te English val ai. 
(As far as I think, Punjabi has gone down in Punjab as compared to English and Urdu. 
People prefer Urdu and English.) 
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An urban female explained her justification for Punjabi’s low status in the following words in 

Urdu: 

16. Language ke lahaz se to koi as such nahi hai. Ahsta ahsta khatam ho gai hay. 
(As far as the language is concerned there is no status and people are abandoning it 
slowly.)  

Four of the 14 urban participants who said Punjabi had a low status used the explanation that 

people wanted to look educated so they prefer to speak Urdu and do not speak Punjabi.  

 6.2.2. Perceptions about the use of Punjabi 
Table 23 shows the results of the answers to the question, “Do you feel that Punjabi is 

used widely in Punjab? Where and in what circumstances?” This is another question that 

explores respondents’ perception about the use of Punjabi language in the province. Many of the 

respondents were of the view that Punjabi is used a lot in the province, but there were some who 

said it was not used very much. 

This may have been a difficult question to answer, as it did not ask about people’s 

practices or beliefs; instead it explored their perceptions about the use of the language in the 

province. Fifty-one (53%) of the respondents said that Punjabi is used a lot, and when asked 

what “being used a lot” meant, most described it as between 80% to 100% of the time. 

Predictably, more rural people, 32 (64%), than urban, 19 (41%), claimed that Punjabi is used a 

lot in Punjab. A chi-square test of independence showed significant differences across 

rural/urban divide, χ2 (2, N = 89) = 11.17, p = .004.  More rural than urban respondents 

perceived it to be used a lot. Interestingly, a chi-square test of independence did not show any 

significant differences along gender lines, χ2 (2, N = 89) = 1.00, p = .60.  Among rural 

respondents more females, 17 (68%), than males, 15 (60%), said that Punjabi is used a lot in the 

province. Among urban respondents more males, 11 (46%), than females, eight (33%), said the 



	   117	  

Punjabi was used a lot. When being further probed about where it was used, 28 of these 

respondents who said that it was used everywhere and in all circumstances, 21 of these 28 

belonged to the rural areas. 

Table 23: Use of Punjabi Language in Punjab 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

A. It is used a lot (80% and above) 15 

(60%) 

17 

(68%) 

11 

(48%) 

8 

(34%) 

51 

(53%) 

1 Everywhere 8 13 7   

2 Villages  6 3 4 4  

3 Homes  1   4  

B. It is used 60-80% 4 

(16%) 

 4 

(26%) 

3 

(13%) 

11 

(12%) 

1 Everywhere 2  4 2  

2 Villages  2   1  

C. It is used 50-60% 1 

(4%) 

 2 

(9%) 

7 

(30%) 

10 

(10%) 

1 Everywhere    1   

2 Villages  1   6  

3 Homes    1 1  

D. It is not used a lot (Below 50 %) 2 

(8%) 

4 

(16%) 

6 

(26%) 

5 

(22%) 

17 

(18%) 

1 Villages 2 4 4 2  

2 By elders  1  3  

NO Answer 3 

(12%) 

4 

(16%) 

  7 

(7%) 

 

Thirteen rural females and eight rural males said that Punjabi was used everywhere and in 

all circumstances, as is illustrated in the following quote by a rural male: 

17. Sara Punjab bolda ai. (All the Punjab speaks it.) 
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Another rural male described this in the following words: 

18. Sab to zayada hondi Punjabi zaban istimal ai, Kisay vi mouzau te lailo te zayada 
Punjabi ai. (Punjabi is used more than any other language and Punjabi is used for every 
subject and topic)  

Only seven urban males said that Punjabi was used a lot and used everywhere. None of the urban 

females were of the opinion that Punjabi is used everywhere. Sixteen of the respondents who 

said that Punjabi was used a lot in the province were of the opinion that it is only used in the 

villages. This number includes eight rural (five males, three females) and eight urban (four 

males, four females) participants. One rural female described it in the following words: 

19. Gaoo che zayada tar istimaal hondi ai shehar che loki ehdi ehni nahi value 
karday. (Punjabi is used mostly in the villages and is not valued a lot in the cities.)  

A rural male said it in the following words: 

20. Sab to zayada te Punjabi istimal hondi ai par sheharan che zayada urdu istimal 
hondi ai. Jehre upper class lok haigay oh Urdu istimal karde aa te baqi Punjabi istimal 
karde aa. (Punjabi is used more than any other language in the Punjab, but in cities, Urdu 
is used more. The upper class people in cities use Urdu, and everyone else uses Punjabi.) 

An urban male described it in the following words: 

21. Suba Punjab de vich dehayat de vich zayada tar istimal hondaa ai, sheharan de 
vich zayada Urdu bolde ne ya vich koi English bolda ai Punjabi te boht katt. (Punjabi is 
used mostly in villages in Punjab and Urdu is used in cities. Some people in cities use 
English as well.) 

Five of the respondents who said that Punjabi was used a lot considered it being spoken only 

inside the homes.  This includes four urban females and one rural male. This is shown in the 

following quote by an urban female: 

22. Ninety percent to log kartay hoo gay Punjabi, gharoo mein aapas mein jo relax 
conversation hoti hai uss kay liay. (Almost 90% of people use Punjabi but they only use 
it inside the home when they are talking casually.) 
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 Eleven (12%) of all the respondents said that they thought Punjabi was spoken between 

60%-80% of the time in the province. This number includes more urban participants, seven 

(63%), than rural participants, four (37%). Four urban males and three urban females thought 

that Punjabi was spoken 60%-80% of the time in the province. Only four rural males said this. 

Most of these, 10 (90%), thought that Punjabi is spoken everywhere. This included four urban 

males and two urban females, while only two rural males claimed this. An urban male said this 

in the following words: 

23. Meraa khayal ai seventy eighty percent loki eh use karday ne, even sheharaa 
che vi assi jivi achhi jagga kam vi karnay aa lekan kaar jaa ke Punjabi che hi gall 
karnay aa. (I think 70-80% people use it; although I live in a city and work at a nice 
place, I speak Punjabi at home.) 

Two rural males and one urban female who said that Punjabi was spoken 60%-80% of the time 

claimed that it was spoken in the rural areas. One rural male described it in the following words: 

24. Taqreeban 70 to 80 percent sade alaqay che Punjabi chaldi ai. Zayada tar 
apnay pindan de vich. (It is used 70-80% in our area but it is used more in the villages.) 

 

 Ten (10%) of the respondents said that Punjabi was spoken 50-60% of the time in Punjab. 

Nine (90%) of these lived in Lahore, and only one was a rural male. Seven urban females and 

two urban males said that Punjabi was used 50-60% of the time in Punjab. Six urban females of 

these 10 respondents said that Punjabi was spoken only in villages; one rural male said the same. 

One urban male and one urban female said that it was spoken in homes only.  

Seventeen (18%) of the respondents said that Punjabi was used less than 50% of the time 

in the province. eleven (65%) of these respondents were in urban Lahore and six (35%) were in 

rural Sahiwal. Nine females as compared to eight males said this. Most, 12 (72%), of these 
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respondents said that Punjabi was only spoken in the villages, while the remaining three said that 

only older people spoke it. One rural male described it like this: 

25. Taqreeban 75 percent Urdu, 10 percent Punjabi te baqi English. (It is 75% 
Urdu, 10 % Punjabi and the remaining is English.) 

However this is not an accurate perception as Punjabi is used way more than 10% of time in 

Punjab. One rural female who was also uninformed described it in the following words: 

26. Sou 100 de vichoo assi 80 fessad te zayada Urdu hi boli ja rahay ne, Punjabi val 
kam hi tavajah de rahay ne, gaon de vich zayada boli jandi ai Punjabi. (Almost 80% 
use Urdu, No one pays attention to Punjabi and it is only spoken in villages.) 

According to one urban female, it is used 50% of the time, and only by the older generations. 

The following excerpt from her answer shows this: 

27. Fifty 50 percent, mujhay yaha tak lagta hai jo hamaray baray log hain who 
Punjabi boltay hein. (It is used 50% of the time and I think only older people speak it.) 

Seven of the respondents (all rural) did not answer this question. 

Discussion 
Perceptions about the status and use of Punjabi differ significantly along rural/urban 

lines. Most of the rural respondents said that the Punjabi language was used widely and used 

everywhere. There was a difference of opinion across gender lines within the rural group, as a 

few of the women said that Punjabi was either OK or had a lower status as compared to men who 

said that Punjabi had a higher status. This was quite expected, as females tend to have more 

negative attitudes towards Punjabi compared to males in the rural areas, because they do not 

want to be looked down upon and might be more status conscious than males. There were no 

surprises in the results for urban dwellers either, as more urbanites perceived Punjabi to be an 

OK or low status language. This fact is reflective of the attitudes of urban population towards the 

Punjabi language. In the urban areas, Punjabi is not considered a high status language, and is 
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perceived to be used by servants, illiterates and paindoo lok (a derogatory term to refer to people 

who are not educated and belong to villages).  

Rural people perceived Punjabi to be used more than urbanites. This is quite 

understandable, as more rural dwellers use Punjabi and perceive it to be used a lot. The perceived 

more frequent use of Punjabi in the rural areas can also be attributed to its perception as a higher 

status language among the rural population. There were no differences between rural males and 

rural females, but there were differences in the urban group along gender lines. More urban 

females than males tend to say that Punjabi is not used a lot in Punjab. Actually, the urban 

female group stands alone in its perception. This negative perception about the use of Punjabi in 

the province can be attributed to less exposure to Punjabi speakers, especially among urban 

females. This shows that the use of Punjabi is on the decline in the urban areas, and this downhill 

trend is reflected in the urban population’s opinions about the use of Punjabi in the province.   

6.3. Language and Government Policies  

 6.3.1. Governmental support for Punjabi 
Table 24 shows the results of the answers to the question, “Do you feel there is support at 

the governmental level for Punjabi?” This is one of the questions that almost everyone answered 

in the negative, which shows that even the common people realize that there is no support for the 

Punjabi language by the government.  This is also one of the questions where almost everyone 

gave the same answer because the government of Punjab is doing virtually nothing for the 

Punjabi language in the province.   

Most, 75 (77%), of the respondents answered this question in the negative. Only three 

people claimed that the government was doing anything for the Punjabi language. Two of the 
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three could not offer any explanation for their answers. One rural male said that some courses 

were offered in Punjabi at the college level, which is why he thought that the government was 

doing something. Most, 75 (77%), of the respondents said that the government was not doing 

anything for Punjabi. There was a significant difference between the rural and urban respondents 

in answering this question. The difference was not that many rural people said “yes” and urban 

people said “no,” but that many rural participants did not answer this question. Thirty (60%) of 

the rural respondents and 45 (98%) of the urban respondents said that the government was not 

doing anything for the Punjabi language. There was almost no difference across gender lines in 

the urban population, as 23 (100%) of the urban females and 22 (95%) of the urban males 

answered this question in the negative.  In rural areas, a slight difference across gender lines can 

be seen. Seventeen (68%) of the rural males, as compared to 13 (52%) of the rural females, said 

that the government was not doing anything for Punjabi.  

Table 24: Government Support for Punjabi Language 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes 1 

(4%) 

1 

(4%) 

1 

(4%) 

 3 

(3%) 

1 Courses are offered in Punjabi at the college level 1     

NO 17 

(68%) 

13 

(52%) 

22 

(95%) 

23 

(100%) 

75 

(78%) 

1 We do not see anything being done by the 

government for the Punjabi language.  

8 4 15 19  

2 The government is not interested in Punjabi 2 4 2 2  

3 The government is corrupt and incompetent 6 1 3 2  

4 Urdu is our national language 1 1  1  

No Answer 7 

(28%) 

11 

(44%) 

  18 

(19%) 
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Most, 46 (61%), of the respondents who said that the government was not doing anything 

for Punjabi said that they had not seen anything being done. More urban than rural participants 

offered this explanation. Most, 34 (71%), of the urban respondents who said the government was 

not doing anything for the Punjabi language said the same thing. More urban females (19) than 

males (15) offered this response. Only 12 (29%) of the respondents who said that they had not 

seen anything done by the government for Punjabi language belonged to the rural areas. Eight 

rural males and four rural females gave this response.  A rural male answered in the following 

words: 

28. Sanoo te koi nahi mahsoos honda ke kuch kar rahi ai, Bilkal nahi. (We do not 
see anything being done (for Punjabi).) 

A rural female explained this idea in these words: 

29. Filhaal kadi dekhia te nahi asi kujh kita. (So far we have not seen anything 
being done.) 

An urban female explained in the following words in Urdu: 

30. Nahi, hum ne koi asisi cheeze hi nahi dekhi jiss mein kahi kuch nazar aaey ke 
kahi se Punjabi promote ho rahi ho. Agar voh log uss ko promote kartay to shaid 
syllabus mein laatay ya kuch aisa kartay. (We have never seen or heard anything about 
Punjabi being promoted. If they had wished to promote it they would have made it part of 
the school curriculum.) 

An urban male stated that: 

31. Assi kadi nahi vekhia ke koi Punjabi day mana rahia hoay ya Punjab da 
culture vastay ya Punjabi zaban di promotion vastay kam kar rahi. (I have never seen 
that anyone is celebrating Punjabi Day or doing anything for Punjabi culture or Punjabi 
language.) 

Another urban male observed that: 

32. Nahi kujh kar rahi, assi te kadi nahi vekhia ke hakoomat ne Punjabi zaban 
vastay kujh kitta hove. Punjab vastay besahk kitta ai par zaban noo kadi koi tarjeeh 
nahi ditti. (No, the government is not doing anything. We have never seen that the 
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government has done anything for the Punjabi language. They definitely have done 
things for the Punjab, but they have never given any importance to the language.) 

Ten (13%) of the respondents who said that the government was not doing anything for 

the language offered the explanation that the government was not interested in Punjabi and paid 

more attention to English and other languages. A rural female gave this explanation in Urdu: 

33. Kuch nahi kar rahi kyunke angraiz banana chahtay hein iss liay. (No, they are 
not doing anything (for Punjabi) because they want to make us English.)  

Another rural female explained that: 

34. Mera nahi khayla ke oh Punjabi zaban lai kujh kar rahi ai, kyunke jehri 
international zaban ai oh English ai.  English vastay jehray saray syllabus veghaira ne 
oh vi English che kar dittay ne, te Punjabi di te koi haseeat reh hi nahi gai. (I do not 
think they are doing anything for Punjabi because English is an international language, 
and they have made English the language of instruction in schools. Punjabi is not given 
any importance.)  

An urban male explained in the following words: 

35. Meray khayal che kush nahi kar rahi, English val rujhan ohnaa da bohta ai. (I 
think they are not doing anything. They are more interested in English.) 

Twelve (14%) of the respondents who said that the government was not doing anything 

for Punjabi offered the explanation that  “The government is corrupt and incompetent.” This 

justification was offered by more rural (7) than urban (5) participants. Among rural participants, 

more males (6) than females (1) offered this reason. Three urban males and two urban females 

offered this explanation for their answer. A rural male described this justification in the 

following words: 

36. Naa ji eh kush nahi kardi enha te satia naas kar ditta sara. (No, they (the 
government) are not doing anything; they have destroyed everything.) 

Another rural male explained his reasoning in the following words: 
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37.  Punjabi zaban de baray kush vi nahi kar rahi. Gaourmint ne ki karna ai. Ehdi 
vajah ai ke oh utlay standard te bethe ne paisa laga ai munh noo khai jarahy ne, ohna 
noo jehre zaban keh do onha ne bol deni lekan Punjab de baray te Punjabi zaban de 
baray onha ne sochna hi nahi. (They are not doing anything about the Punjabi language. 
What can the government do? They are sitting above us, and they love the taste of money 
and are looting whatever comes their way. They speak all languages, but they do not do 
anything about the Punjab and the Punjabi language.) 

An urban female gave her explanation in the following words in Urdu: 

38. Kuch bhi nahi kar rahi, woh to yaha ke awam kay liay kuch nahi kar rahi woh 
Punjbai zaban kay liay kia karay gi. (They are not doing anything about the language. 
They are doing nothing even about the people.) 

Another urban female said: 

39. Nahi mujhay nahi lagta, mujhay nahi lagta agar woh kuch karay bhi to kuch 
hoga har individual ko kuch na kuch karna ho ga. Aur bhi bohat saray maslay hei woh 
unn kay liay kuch nahi kartay to Punjabi language key liay kia karein gay. (I don’t 
think they are doing anything, and I don’t think that even if they do, anything will happen 
because each individual will have to do something. There are so many problems and the 
government is not doing anything about them, so what will they do for the language?) 

An urban male said the following:   

40. Kush vi nahi kar rahi oh awam lai kush nahi kar rahi te Punjabi lai ki karna 
ai. (They are not doing anything for the people. What will they do for the Punjabi 
language?) 

 

Another fact that needs attention in the responses to this question is that 18 (36%) of the 

rural respondents did not answer this question. More females (11) than males (7) said they did 

not know the answer. This trend is visible in the questions that are related to public and 

governmental policies regarding Punjabi language. This reluctance was noticed in many of the 

following questions and will be discussed in detail at the end of section 6.3.  
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6.3.2. Private support for Punjabi 
Table 25 shows the results of the answers to the question, “Is there any support for 

Punjabi at the private level?” Most of the respondents gave a negative answer to this question, 

but there were a few who answered in the affirmative.  

Table 25: Private Support for Punjabi Language 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes 4 

(16%) 

3 

(12%) 

 4 

(18%) 

11 

(12%) 

1 People in villages speak Punjabi everywhere 4 3  2  

2 It is spoken by older people    2  

NO 12 

(48%) 

12 

(48%) 

23 

(100%) 

17 

(73%) 

64 

(66%) 

1 People want to move up in life 7 4 9 3  

3 People are moving towards Urdu & English 2 5 4 9  

5 People worry only about earning a living 1 1 3 4  

No Answer 9 

(36%) 

10 

(40%) 

 2 

(9%) 

21 

(22%) 

 

Most 64 (66%) of the respondents said that there was no support for Punjabi at the private 

level. More urban respondents, 40 (82%), than rural, 24 (48%), gave a negative answer to this 

question. More males, 35 (73%), than females, 29 (60%), gave “No” as an answer. There were 

no significant differences across rural/urban and male/female lines. Among rural participants 

there was no difference across gender lines, while among urban respondents there was a 

difference between males and females with more males, (23), saying “No” than females, (17).  

Eleven (12%) of the respondents said that there was support for Punjabi at the private level. 

More rural (7) than urban (4) participants said there was support for Punjabi language at the 
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private level. Twenty-one (22%) of the respondents did not answer this question. This includes 

19 rural and two urban respondents.   

Eleven (12%) of the respondents claimed that there was support for Punjabi at the private 

level. Most (7) of these respondents were rural. Among rural participants, four males and three 

females said that the Punjabi language was supported at the private level. Four urban females 

also said that Punjabi was supported at the private level. The explanation that was offered for the 

answer by most (9) of the respondents was that “People in the villages speak Punjabi 

everywhere.” One rural male described this in the following words: 

41. Haanji maslan ke hun pind vich rahi da te mein hun koi dost te odhe naal 
Punjabi che gal karni ai. (Yes. For example, we live in a village, and whenever I meet a 
friend, I speak Punjabi). 

A rural female stated in the following words: 

42. Gaaoo kay log shaid kuch kartay hoo yeni who apnay abaa-o-ajdad ki varasat 
ko khatam naa karna chahatay hoo.(Maybe people living in the villages are doing 
something about it because they do not want the heritage of their ancestors to end.) 

An urban male said in the following words: 

43. Oh ki kar rahe ne mein tainoo dasia ke pind chalay jao te Punjabi sunan noo 
mildi ai. (What are they doing? I told you if you go to villages then you get to listen to 
Punjabi.) 

 Most, 64 (66%), of the respondents said that nothing was being done for Punjabi 

language at the private level. When they were asked for further justification for their answer, 23 

of the respondents said that “people wanted to move up in life,” and that is why they were not 

doing anything for the Punjabi language. Twelve urban and 11 rural participants offered this 

justification for their answer. More males, (16), than females, (7), offered this explanation. A 

rural male explained this idea in the following words: 
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44. Nahi, oh apnay aap vich tabdeeli liana cha rahi ne, oh apne aap no behtar 
karna chande ne, oh qasbian to shehar val ja rahe ne te agla jehri boli bol riha ai oh 
bol rahi ne jehri urdu ai. (No. They are trying to change themselves and move up in life. 
They are moving from villages to cities and speaking Urdu. That is the language of the 
cities.) 

A rural female expressed the “moving up in life” explanation in the following words: 

45. Nahi, ke lokaa che shaouq khatam ho rahia ai Punjabi da. Oh eh keh rahy ne 
ke parh kay agay to agay chaliay. (No, People are not eager about Punjabi any more. 
They want to get educated and move up in life.)  

Twenty (32%) of the respondents who said that no one is doing anything for Punjabi at the 

private level offered the explanation that people were moving towards English and Urdu, and 

that is why they are not doing anything for Punjabi. More urban, (13), than rural, (7), participants 

offered this explanation, as did more females, (14), than males, (6). An urban male gave this 

explanation in the following words in Urdu: 

46. Nahi zayada tar woh uski taraf jany ki koshish kartay hen jo sari world mein 
chalti hai, kyunke muqabala bohat zayada ho gia hai competition both zayada ho gia 
hai world mein, English ki taraf ho gaey hein English medium school ho English aani 
chahiay baqi sub kuch chor dein. (No, mostly they are moving towards the language of 
the world because competition is very tough. Everyone is moving towards English, and 
everyone wants to go to an English medium school, and everyone wants to speak 
English.) 

Another urban male gave the same explanation in these words in Punjabi:  

47. Nahi kush nahi kar rahe ai, ohdi khas vajah eh ke ohna English che paisa labh 
rahia ai. Oh parh likh ke te English noo apna rahe ne. (No, they are not doing 
anything. There is no particular reason for this. They want to get education and adopt 
English, as there is more money in English.)  

A rural female described this idea in the following words: 

48. Loki karday  ne ke assi agaa ja kay Urdu boliay assi apday bachiaa noo agaa ja 
kay Urdu parhaan di koshis karday pai aa taake Urdu bolan. (People want to speak 
Urdu and move up in life. They are trying to teach their children Urdu so they can speak 
Urdu in the future.) 

An urban female described it in the following words in Urdu: 
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49. Nahi voh bhi agay niklanay ki koshish mein hein, unn ko English seekhnay ki 
hay, Urdu seekhnay ki hay. (No, they are also trying to move up in life. They want to 
learn English and Urdu.) 

Nine (10%) participants who said that nothing was being done for the Punjabi language at the 

private level were of the opinion that the reason for this was that “people are more worried about 

making a living.”  More urban (7) than rural (2) participants offered this reason. One urban male 

stated it in the following words in Punjabi: 

50. Har banda apnay kam che phasia ai, loki apnay bachia noo convert karan di 
koshahs kar rahe ne Urdu vich ya English vich bacha mera ai skool vich parh lai. 
(Everyone is busy in his or her job. People are trying to teach their children Urdu and 
English and send them to school.) 

Another urban male expressed this reason in the following words in Urdu: 

51. Nahi kar rahe, hallat hi aisay hein zaban chor kar roti ki logo ko fikar parhi 
hoi hai, chukro mein dala hova hai. (No, they are not doing anything. These are hard 
times and people are more worried about food and livelihood than language.) 

An urban female explained in the following words in Punjabi:  

52. Nai kujh vi nai kar rahay. Ehdi vajah ai ke log boht zayada masroof ne apni life 
diaa paraishaniaa de vich masrof ne ethe inflation ehne zyaada ho gai ai. Ethe 
unemployed lokaa de vich poverty bohat zayada ho gai ai, te log Punjabi na zayada 
apnayaa maslaiaan te zayada ghour kar rahay ne. (No, they are not doing anything. The 
reason for this is people are too busy in making both ends meet. There is so much 
inflation and unemployment. Poverty is rising and people are more worried about their 
daily problems than Punjabi language.) 

 

Twenty-one (22%) of the respondents did not give any answer to this question. Most of 

these respondents, 19 (93%), were rural, and among the rural there were 10 females and nine 

males who did not answer this question. There were only two urban females who did not answer 

this question. This is the second instance in this study where a large number, 19 (38%), of the 

rural participants did not answer the question.  
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6.3.3. Language/s supported by the government 
Table 26 shows the results to the question, “Which language do you feel is supported 

more in the province of Punjab by the government, and what might be the reasons for this 

support?” This question got mixed responses, with varied explanations for their answers. Some 

respondents were of the view that the government was supporting Urdu, or both Urdu and 

English. Some respondents said that the government was supporting English only.  

Table 26: Languages Supported by the Government of Punjab 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Urdu & English 7 

(28%) 

5 

(20% 

2 

(9%) 

4 

(18%) 

18 

(19%) 

1 Our country will progress  2  1 1  

2 International communication will be easy 2 1  2  

3 Courses in schools are offered in Urdu and English 1 4  1  

Urdu 8 

(32%) 

7 

(28%) 

10 

(43%) 

7 

(30%) 

32 

(33%) 

1 Government officials are educated and speak Urdu 4 3 1   

2 Urdu is our national language  3  6 7  

Punjabi  2 

(8%) 

 2 

(9%) 

1 

(4%) 

5 

(5%) 

1 It is Punjab  2  1 1  

2 It is our national language   1   

English  3 

(12%) 

5 

(20%) 

6 

(26%) 

9 

(39%) 

23 

(24%) 

1 The government wants our country to progress  1 1 2 3  

2 International communication will be easy  1 1 1 2  

3 It is an international language 1 4 2 4  

NO Answer 5 

(20%) 

8 

(32%) 

3 

(13%) 

2 

(9%) 

18 

(19%) 
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Eighteen (19%) of the respondents said that the government was supporting both Urdu 

and English in the province while 32 (33%) of the respondents said that the government was just 

supporting Urdu. Only five (5%) said that the government was supporting Punjabi. Twenty-three 

(24%) of the respondents were of the view that the government was supporting only English 

because it is an international language. Eighteen (19%) of the respondents did not answer this 

question. Of the 18 (19%) respondents who claimed that the government of Punjab supported 

both Urdu and English, most, (12), were rural. Only six urban participants said this. Overall, 

there was no difference between males and females in this answer. Among rural participants 

more males, (7), than females, (5), said this, while among urban participants, more females, (4), 

than males, (2), opined that the government was supporting both English and Urdu. The 

participants offered different explanations for their answers. Four participants said that the 

government was supporting Urdu and English because it wants the country to progress. 

Five of the participants said that the government is supporting Urdu and English because 

it will make international communication easier. One rural female gave this reason in the 

following words: 

53. Urdu te English, kyunke out of country vi jana hundaa ai. (Urdu and English, 
because people have to go out of the country as well.)  

A rural male explained his answer in the following words: 

54. Oh te Urdu ya English te dosrain mulkan de jehre log haigay ne ohna de naal 
baat cheet hondi ai. (They support either Urdu or English so people from here can talk to 
people from other countries.) 

An urban female described this in the following words: 

55. Urdu English hi kar rahi ho gi. Wahi mein ne aap ko batiaa hai nationally aur 
international communication kay liay. (It (the government) is supporting Urdu and 
English. I have told you this will improve national and international communication.) 
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Six of the participants said that all the courses in schools were offered in Urdu and 

English, and that was why they considered that the government supported these two languages.  

A rural female gave the following explanation: 

56. English te Urdu te vajah kyunke aj kal sariaa books veghaira vi Urdu ya 
English che ne. (English and Urdu, because all the books (in the schools) are in Urdu and 
English.) 

A large number, 32 (33%), of participants were of the view that the government was 

supporting only Urdu in the province. This included 17 urban and 15 rural participants. More 

(18) males than (14) females claimed that only Urdu was supported by the government. There 

was not a difference in the responses given by men, (8), and women, (7), among the rural 

population, but in urban areas more men, (10), than women, (7), claimed that Urdu was 

supported more than any other language in the province. Four rural females and three urban 

males did not give any reason for their answer. Eight of the respondents said that the government 

was supporting Urdu because government officials were educated and spoke Urdu. This included 

seven rural participants but only one urban male. An interesting fact that needs to be mentioned 

here is that almost all of the participants who offered this explanation were not highly educated. 

A rural male described it like this: 

57. Punjab di hakoomat, zaayda ohna ne jo bolna ohdi karni aa oh Urdu language 
istimal karday aa ohna de karan vich vi Urdu lanaguage istimal hondi aa. (The 
officials of the government of Punjab support the language they speak, and they speak 
Urdu in their homes and everywhere.)  

Sixteen of the participants offered the explanation that the government supports Urdu because it 

is the national language. An urban female described her reasoning in the following words: 
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58. Urdu ko, kyunke Urdu qaumi zaban hai, kissi province ki nahi hai aur voh 
saray hi samajh laitay hein. (They support Urdu because Urdu is our national language, 
and it does not belong to any province and everyone understands it.) 

An urban male said the following:   

59. Urdu di zayada support kardi ai, vajah te sarkari kam ne ya Pakistan di zaban 
ai. (The government supports Urdu because it is official and it is the national language of 
Pakistan.)  

Another urban male stated: 

60. Urdu di bohti kar di ai, eh sadi qaumi zaban ek haigi ai, otte zara bohte loki 
samajh lende ne. (The government supports Urdu because it is our national language, 
and more people can understand it.) 

Five (5%) of the participants of this study claimed that the government of Punjab was 

supporting Punjabi. This included three urban and two rural participants. Four males and one 

urban female said this. On being asked for the justification for their answer, four of the 

participants said, “This is Punjab, and that is why Punjabi is supported here.” One urban male 

said that Punjabi is our national language that was why it is supported by the government. Some 

of the rural participants were of the view that Punjabi is their ‘national language’, this might be 

true from a Punjabi nationalistic perspective, but Punjabi has no official status in Pakistan. 

Twenty-three (24%) of the respondents said that the government supported the use of 

English. This included 15 urban and eight rural participants. More females, (14), than males, (9), 

said this. The respondents who said that the government was supporting English offered four 

different explanations for their answers. Eleven respondents offered the explanation that English 

is supported because it is an international language. Five respondents claimed that the 

government supports English because it wants the country to progress.  A rural male explained 

this in the following words: 
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61. English, ehde vich mulak kafi taraqi kar ria ai, yeni ke dosray mulkan vich ja 
ke muskil nahi pesh aa rahi. (They support English because our country will progress. 
People will not have problems when they go to other countries.) 

An urban male gave the following justification: 

62. English, oh chah rahe ne ke Pakistan ek mulk bannay like England, Japan 
aistra taraqi karay. (English, they want to make Pakistan a developed country like 
England and Japan.)  

Five respondents said that the government supports English because it makes international 

communication easy. This included two urban females and one respondent from every other 

group. One urban female said it in the following words in Urdu: 

63. English, kyunke inn ko lagta hai ke jo hai na foriegners veghaira unn kay 
saath interaction karnay mein easy ho jaaey ga. (They support English because they 
think it will be easier to interact with foreigners.) 

Eleven of the respondents said that the government of Punjab supports English because it is an 

international language. This includes four females from both urban and rural areas and two urban 

males and one rural male. One urban female gave this explanation in Urdu: 

64. English, international level pe iss ka use hai. (English, because it is an 
international language.) 

Another urban female said in Punjabi: 

65. English, angreezi te hi tavajaa de rahi ai, kyunke government noo patta sada 
bahar naal bara talaq aa, ehnaa noo patta sanoo zaroorat aa UK te Amreeka di. 
(English, English because our government knows that we need to keep good relations 
with foreign countries like the UK and the US.) 

A rural female described this justification in the following excerpt: 

66. English, kyunke English di value zayada ai, te har jagga te, information 
technology che, vi English use ho rahi ai. (English, because English is valued more, and 
it is used in information technology and is spoken everywhere.) 
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Eighteen (19%) respondents did not answer this question, which included 13 (8 females, 

5 males) rural and five (3 males, 2 females) urban participants. 

Discussion 
The tables 24, 25, and 26 show the results of the questions that are related to 

governmental and non-governmental support for Punjabi and other languages in the province. 

Most of the respondents asserted that there is no support for Punjabi at the government level, 

which the researcher considers accurate, as mentioned in the first chapter as well. The attitude of 

the provincial and federal governments towards indigenous languages is non-supportive and 

indifferent. Instead of encouraging local languages, governments usually discourage them, as is 

evident from the repetitive rejection of a parliamentary bill seeking “national language status” 

for some major indigenous languages15. This governmental neglect of Punjabi and other regional 

languages is being felt, and rightly noted by the respondents of this study. The explanations that 

respondents offered for their answers show the government’s apathy towards local languages in 

particular, and towards the public at large in general. Some participants were of the view that the 

government was incompetent and corrupt.  This indicates that ordinary people do not like or trust 

the government, because they believe it does not pay attention to the needs and problems of 

common people.  

Most of the respondents also asserted that there was not a lot of support for Punjabi by 

the ordinary people in Punjab at the private level.  Pakistanis are more worried about the 

problems of day-to-day life than their mother tongue. As Punjabi does not have a lot of economic 

value and marketability, people see no reason to support it. Many people in urban areas are 

speaking and teaching Urdu to their children. Ordinary people believe that the only way to move 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
15	  (http://www.dawn.com/news/1159962).	  
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up in life and have a better future is through English and Urdu, which is why they are not 

supporting Punjabi. In cities, people realize that even Urdu is not sufficient, and that they have to 

learn English to participate in an increasingly global and competitive market for jobs and a better 

life.  

The researcher believes that the subjects’ perceptions about the government’s support for 

both Urdu and English are correct. The total aggregate of the respondents who claimed that the 

government is supporting Urdu and English, only Urdu, or only English, is 73, which is 75% of 

the total respondents of this study. Most also criticized the government of Punjab’s decision to 

make English the medium of instruction in all government schools in the province. Fortunately, 

the government of Punjab changed its decision in 2014, and made English an optional medium 

for instruction in government-run schools, reverting back to Urdu as the primary language of 

instruction. 

 Another point that needs attention is revealed by the responses to the questions regarding 

public and private policies towards Punjabi in the province.  Many of the participants did not 

answer these questions.  Most of the respondents who did not answer these questions were rural, 

and there were more rural females than males who refused to answer. Rural speakers seemed 

reluctant to answer such questions and responded with “sanoo nahi patta” (I don’t know) in 

most cases. The reason for this unresponsiveness or apparent lack of knowledge about these 

issues could be attributed to the fact that most of these rural respondents were not literate and 

were not aware of their rights. They could have been afraid of saying something that (they 

thought) might get them in trouble. These respondents might have perceived the researcher as a 

government agent, in spite of the fact that the researcher explained the study and told the 

respondents that their identity would not be revealed and their responses would be anonymous. 
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One also needs to remember that in Pakistan, strangers are not trusted at the present time, and 

one has to be on one’s guard. Rural respondents, especially female rural respondents, were 

hesitant to talk about anything that was related to general public or government policy. 

6.4. Future of the Punjabi Language 

 6.4.1. Abandonment of Punjabi 
Table 27 shows the results of the answers to the question, “Do you think Punjabi will be 

abandoned as a language of Pakistan?” The results show that most of the respondents of the 

study were of the opinion that Punjabi is not in any danger of being abandoned as a language in 

the immediate future. 

Table 27: Abandonment of Punjabi in Pakistan 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes 6 

(24%) 

3 

(12%) 

 9 

(39%) 

18 

(19%) 

1 The government is doing nothing about Punjabi  2 2    

2 The future is the time of science and English 3 1    

3 The younger generations are not speaking Punjabi 1   9  

NO 19 

(76%) 

19 

(76%) 

23 

(100%) 

13 

(57%) 

(74) 

(77%) 

1 As long as there are Punjabis, Punjabi will be alive  8 6 17 6  

2 People speak it all the time  7 2 3 2  

3 People speak it in the villages  2 6 3 4  

4 As long as people are not educated  1 1  1  

NO Answer  3 

(12%) 

 1 

(4%) 

4 

(4%) 
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Most, 74 (77%), of the respondents in this study are very positive about the continuation 

of Punjabi as a language and claimed that Punjabi would not be abandoned as a language of 

Pakistan.  Interestingly, there is hardly any difference between urban and rural groups in this 

regard. Most, 38 (76%), of the 50 rural respondents and 36 (78%) of the 46 urban respondents 

said that Punjabi was going to hold its ground. There was a difference across gender lines on this 

issue. More men, 42/48 (87%), than women, 32/48 (67%), were hopeful of Punjabi’s 

continuation as a language.  However a chi-square test of independence did not show a 

significant relation between gender and perceptions about the extinction of Punjabi language χ2 

(1, N = 92) = 2.38, p =12. There were no differences across gender lines within the rural group, 

but within the urban group there was a significant difference between males and females. More 

males, 23 (100%), than females, 13 (53%), said that Punjabi would continue as a language in 

Pakistan. There were exceptions to this optimism about the existence of Punjabi as well.  

Eighteen (18%) of the respondents said that Punjabi would be abandoned. This included nine 

(37%) urban females and nine rural (6 males and 3 females) participants; interestingly, no urban 

male was of the opinion that Punjabi was in danger of being abandoned as a language of 

Pakistan. 

Half of the participants who said that Punjabi would not be abandoned offered the 

explanation that as long as there were Punjabis, Punjabi would not be abandoned. This 

explanation was offered mostly by urban males (17). Six rural and six urban females, and eight 

rural males also gave this justification for why Punjabi will not be abandoned in Pakistan. A 

rural male offered an explanation in the following words: 

67. Nahi mukdi nahi haigi, kyunke virsa haiga. Jehra bacha vi peda honda ai oh 
apnay kaar de vich khas taor te gaon de vich oh zayada tar Punjab de vich hi rehnde 
haigay  te madri zaban jehri maa baap bolde ne te oh zayada tar oh hi bolde haigay. 



	   139	  

(No, it will not be abandoned because it is our heritage. Every child that is born in a 
village speaks Punjabi because it is his parents’ language.) 

An urban male explained his answer in the following words: 

68. Nahi muk nahi sakdi jo marzi ho jave, kyunke lok Punjabi ne. (No. It can never 
die because people are Punjabis.) 

A rural female justified her answer in the following words: 

69. Nahi, saday vargay lok mukkan nahi dende. (No. People like us will not let it 
die.) 

Fourteen of the respondents who said that Punjabi would not be abandoned offered the 

explanation that “Punjabi is spoken all the time.” This group includes more rural (9) than urban 

(5) respondents. One rural male explained his answer in the following words: 

70. Nahi kadi nahi muk sakdi kyunje har bande di zaban te Punjabi ai te muk ee 
nahi sakdi. (No, it can never end because everyone speaks it all the time.) 

Fifteen of the respondents who said that Punjabi was not going to be abandoned by its speakers 

offered the justification that it was spoken in the villages, so it will not die. An urban male 

explained his thoughts in the following words: 

71. Nahi eh muk nahi sakdi kadi, ehdi eh vajah ke saday jinhay dihayat ne jinhay 
zameendar ne jinha kashtkaar ne oh saray Punjabi bolday ne. (No. It cannot die 
because farmers and people in the villages speak Punjabi.) 

The respondents who answered “yes” that Punjabi would be abandoned offered three different 

explanations for their answer. Four respondents (all rural) justified their answer by saying that 

Punjabi would be abandoned because the government was not doing anything. A rural female 

explained this in the following words: 

72.  Lagda te aistara ai assi ehday vastay kush khas koi zoor nahi ditta ja rahia 
ethay. (It seems like that it will be abandoned because nothing is being done (by the 
government) for Punjabi.) 
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Another explanation offered by four rural participants was that the future belonged to 

English and science and this will cause Punjabi to be abandoned as a language. A rural male 

(who was actually hopeful of Punjabi being abandoned as language) explained this in the 

following words in perfect Punjabi: 

73. Lagda te edhan, agaa jehra daor aa rahia, sceincee da daor aa ji, umeed ta haiji 
eh muk jai gi. (It seems like the future belongs to science, so hopefully Punjabi will be 
abandoned.) 

Many, (10), of the respondents who said that Punjabi would be abandoned as a language 

offered the justification that since younger generations were not speaking Punjabi, this will cause 

it to be abandoned in the future. An urban female explained in the following words: 

74. Hoo, ahstaa ahstaa jaisay hum hen hamaray parents hein aapas mein use 
kartay hein aapas mein baat kartay hein Punjabi mein hum agay se bachay hein jo 
saray koi Punjabi nahi bolta.Hum agay se apnay bachoo kay saath kabhi Punjabi mein 
baat nahi karein gay. Ahstaa ahstaa voh generations kay saath voh jo hai naa khatam 
hoti jaaey. (Yes, it will die gradually. Our parents speak Punjabi but we don’t speak 
Punjabi. We will never speak Punjabi with our children, so it will die slowly and 
gradually.) 

This quote shows that some people feel that as the younger generations in the cities are 

not speaking Punjabi, it might be at a risk of gradual abandonment in Pakistan.   

 6.4.2. Future of Punjabi 
Table 28 shows the results of the answers to the question, “Do you think Punjabi has a 

future? Why?” This question got mixed responses, and only a very few people said that they 

thought Punjabi had a bright future. Many said that the future of Punjabi would be the same as it 

is now.  Quite a few said that Punjabi had a bleak future.  

There were differences along rural/urban lines in the results. A chi-square test of 

independence was performed to see any relation between area and perceptions about the future of 
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language. The results show a significant relation between these two variables, χ2 (2, N = 78) = 

11.54, p = .003. Rural respondents were less likely to perceive Punjabi to have a bleak future 

than urban respondents. There was a significant difference across gender lines. A chi-square test 

showed a significant relation between gender and perceptions about the future of Punjabi, χ2 (2, 

N = 78) = 8.84, p = .012. Male respondents were less likely to say that Punjabi had a bleak future 

than female respondents. 

Table 28: Future of Punjabi 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

A.     It has a bright future  8 

(32%) 

4 

(16%) 

 1 

(4%) 

13 

(13%) 

1 It is spoken in villages 7 3    

2 Mindset is changing about Punjabi    1  

B.     It has a bleak future 3 

(12%) 

3 

(12%) 

1 

(4%) 

10 

(43%) 

17 

(18%) 

1 We do not speak pure Punjabi    3  

2 People do not want their children to speak Punjabi 3 3 1 6  

C.      It will be as it is now 10 

(40%) 

10 

(40%) 

17 

(73%) 

11 

(47%) 

48 

(50%) 

1 It will be used in informal settings only 1 3 14 8  

2 People are abandoning Punjabi  1 3 2  

3 It will be used in villages only 6 5    

No Answer 4 

(16%) 

8 

(32%) 

5 

(22%) 

1 

(4%) 

18 

(19%) 

 

 Thirteen (13%) of the respondents seemed very hopeful about the future of Punjabi, 

stating that it had a bright future. This included 12 rural respondents, (8 males, 4 females), and 

one urban female. Most (10) of these participants said that they thought Punjabi had a bright 
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future because it was spoken in the villages. One rural male (who attributed the prevalence of 

Punjabi in villages to lower literacy rates) explained his justification for a bright future for 

Punjabi in the following words: 

75. Acha ai kafi acha ai, Punjabi no kafi ahmiat diti ja rahi ai qasbian vich khas 
taor te. Gaon vich zyada taleem nahi ai ais lai boli jehri o zayada Punjabi chal rahi ai. 
(Punjabi’s future is really good because it is given lot of importance in villages and 
towns. There is not a lot of education in the villages, and that is why most of the people 
speak Punjabi.) 

The only urban female who said that Punjabi had a bright future said that the “mindset is 

changing about Punjabi”.  

 Some, 17 (35%), of the respondents in this study were of the opinion that Punjabi had a 

bleak future. This included more urban (11) than rural (6) participants. The participants offered 

two different explanations for their answers. Three urban females said Punjabi had a bleak future 

because “we don’t speak pure Punjabi”. “Pure Punjabi” in Punjab refers to an idealized form of 

Punjabi language that does not use any borrowed words from any other language like Urdu and 

English.  Thirteen of the participants said that Punjabi had a bleak future because people were 

not teaching Punjabi to their children. An urban male explained his answer in the following 

words: 

76. Pakistan de vich meinoo nahi lagda koi ehda achha ai, vekho jivaay assi apnay 
karaa che pehlaa to Punjabi bolday rahe aa lekan assi koshish karnay aa apnay 
bachiaa noo English ya Urdu che gal kariay. (I don’t think Punjabi’s future is very 
bright in Pakistan. We have been speaking Punjabi in our homes from the beginning, but 
now we are teaching Urdu or English to our kids.) 

Half of the respondents in this study were neither optimistic nor pessimistic about the 

future of Punjabi in Pakistan. This group included 28 urban participants and 20 rural participants. 

There was no difference across gender lines among the rural participants, but more urban males 
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(17) than urban females (10) said this. A rural female justified her answer in the following 

words:  

77. Mustaqbal te eh ve ke bol chaal de vich rave gi. (In the future it will just be used 
in informal conversation.) 

A rural male explained his answer: 

78. Mustaqbal te bus gazara eh ee Punjabi jiven honda piya gazara karde ne. (Its 
future is OK as it is OK right now.) 

An urban female was of the opinion that it will be only used in the homes: 

79. Bus gharoo mein istimaal hogi iss se zayada nahi. (It will just be used inside the 
home, not more than this.) 

Eighteen (19%) of the respondents did not answer this question. This includes 12 rural 

and six urban participants. Eight rural females, four rural males, one urban female and five urban 

males said they did not know the answer of this question.  

Discussion 
 Apparently most of the respondents of this study seemed hopeful about the future of 

Punjabi, and many were convinced that Punjabi was not in any immediate danger of extinction 

and abandonment in Pakistan.  The group that showed the most anxiety and pessimism about the 

future of Punjabi was the urban female group. Almost 37% of the urban females were of the 

opinion that Punjabi will be abandoned, which makes sense as the urban female group is the one 

that uses and affiliates with Punjabi the least. Surprisingly, the urban male group was 100% 

positive that Punjabi will continue as a language of Pakistan. Among the rural participants, only 

76% saw Punjabi continuing, and the 24% either did not answer or were not very hopeful. The 

results here show the anxieties of the rural population regarding their mother tongue.  Although 

these people speak Punjabi most of the time, they also want to improve their economic situation 
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and move up in life, and they know that the way to move up is learning English and Urdu. The 

fact that a large number of the rural participants were hopeful that Punjabi would not be 

abandoned is encouraging for the future of the language. The urban male group is really 

interesting as none of them said that it was in danger of being abandoned. A lot of urban males 

use Punjabi in their daily lives, which suggests that Punjabi could be a solidarity language for 

urban males. It could also be an expression of their manhood, more ‘manly’ than Urdu and 

English, some urban males related Punjabi to bravery and chauvinism.  The few respondents who 

said that they use more Urdu than Punjabi still seem very hopeful for Punjabi’s future.  

On being asked more specifically about the future of Punjabi, only a few see it moving up 

in the hierarchy of languages in the province. Most of the respondents were of the view that 

Punjabi will keep its status quo, and there will be neither improvement nor demotion of Punjabi’s 

status. Once again the urban females are the most pessimistic group about Punjabi’s future, with 

almost half saying that it has a bleak future. Some of the rural participants said that Punjabi has a 

bright future, but they probably viewed the situation from a very personal perspective. As 

Punjabi is the only language they speak, and it is obvious that the existence and betterment of the 

language is important to them. The people who said that Punjabi would maintain its present 

status might be correct as it is still spoken by many people. 

6.5. Continuation of Punjabi  
Table 29 shows the results of the answers to the question, “Would you like your children 

and grandchildren to speak Punjabi? Why?” The results show that although most of the people 

said that they would like their descendants to speak Punjabi, a third of the respondents said “No,” 

and surprisingly, most of these were rural. 
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Table 29: Continuation of Punjabi by Descendants 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes 17 

(68%) 

8 

(32%) 

18 

(78%) 

18 

(78%) 

61 

(64%) 

1 We are Punjabis 9 4 9 3  

2 They should learn all languages including, 

Punjabi, English, and Urdu  

3 2 8 4  

3 Punjabi is our heritage 5 1 1 13  

No 8 

(32%) 

16 

(64%) 

4 

(17%) 

4 

(17%) 

32 

(33%) 

1 They should speak Urdu and go up in life  6 13 3 2  

2 It is very rustic and rural language 2 2  2  

NO Answer  1 

(4%) 

1 

(4%) 

1 

(4%) 

3 

(3%) 

 

Sixty-one (64%) of the respondents said that they would like their next generations to 

speak Punjabi. More urban, 36 (78%), than rural 25, (50%), participants said this. A chi-square 

test of independence was performed to see any relation between area and continuity of Punjabi 

language. The results show a significant relation between these two variables, χ2 (1, N = 93) = 

9.74, p = .002. Rural respondents were less likely to continue to speak Punjabi with their 

descendants than the urban respondents. Within the urban group there were no differences across 

gender lines, but there was a difference across gender lines in the rural group. More rural males, 

17 (68%), than females, eight (32%), replied this way. This is the first instance in this study 

where the urban group showed significantly more affiliation with the Punjabi language than the 

rural group. In this case, the rural female group demonstrated the least affiliation, and the rural 

male group showed less attachment to Punjabi than even urban females, the group usually least 
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attached to Punjabi. The respondents who said that they would like to teach their children and 

grandchildren Punjabi offered three different explanations. 

Twenty-five of the respondents said they would like their descendants to speak Punjabi 

because they were Punjabi and it was their language. More males (18) than females (7) offered 

this motivation, with not a significant difference across rural/urban lines. One rural male 

explained his thinking in the following words: 

80. Zaror chawan ge, kyunke asi aap Punjabi bolne aa, jidhon onha naal vi 
Punjabi na hi gal karni. (We definitely want our children to speak Punjabi because we 
speak Punjabi.) 

Another rural male said that he would like his children to speak Punjabi because: 

81. Haanji eh te har ek di khawish hondi ai ke kivain di sadi zaban ovain di sadi 
olad di zaban hove. (Everyone wants their children to speak their language.) 

An urban male explained the motivation for speaking Punjabi with his children in a mixed Urdu-

English sentence in the following words: 

82. Haa, kyunke jistra kehtay hein its in your blood, to Punjabi zuban is in their 
blood. (Yes, as they say it is in your blood, so the Punjabi language will be in their 
(children’s) blood.) 

Seventeen of the respondents who said that they would like their children to speak 

Punjabi were of the opinion that they would like them to learn all three (English, Urdu, and 

Punjabi) of the languages used in the province. More urban (12) participants than rural (5) 

participants said this. An urban male explained his motivation in the following words: 

83. Mein vi chavaa ga kisay hadd tak ke insaan noo har mahol de lahaz naal adjust 
hona chahi da ai, agar koi Punjabi bol rahia ai te othe Punjabi hi bolo ohnoo, jithay 
Urdu bolni othay Urdu hi bolo te jithay English bolni othay English bolo. Kyunke 
vekho ji hun Punjab te Punjabi noo nahi chad sakday. (I want my children to adjust to 
every kind of environment. If someone is speaking Punjabi, they should speak Punjabi. 
Where they need to speak Urdu, they should speak Urdu, and if someone wants to talk to 
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them in English, then they should speak English, because we cannot leave Punjabi and 
Punjab.)  

Twenty of the respondents offered the explanation “Punjabi is our cultural heritage” for 

speaking Punjabi with their children and grandchildren. More urban (14) than rural (6) 

respondents offered this justification. More interestingly, 13 of the urban female respondents 

offered this explanation even though the urban female group is the one that is the least likely of 

all groups to identify Punjabi as their mother tongue. One urban female offered this explanation 

in the following words in Urdu: 

84. Haanji, obviously kyunke yeh hamara aik cultural virsa hai heritage hai to iss 
ko agay lazmi jana chiahay. (Yes, obviously this (Punjabi) is our cultural heritage and 
should be taken forward.) 

An urban male described it like this: 

85. Bilkal bolan, mein chahna mera culture hamaisha zinda rahe. (Definitely they 
should speak (Punjabi) because I want my culture to be alive forever.) 

Thirty-two (33%) of the respondents said that they would not want their next generations 

to speak Punjabi. Interestingly, more rural (24) than urban (8) respondents said this. Among rural 

respondents, more females (16) than males (8) gave this response. Only eight urban respondents 

(four males and four females) said they would not like their descendants to speak Punjabi. Most 

(24) of the respondents who said this offered the explanation that  “our children should speak 

Urdu or English and move up in life.” 13 rural females, six rural males, three urban males and 

two urban females offered this explanation. One rural female explained her answer in these 

words: 

86. Nahi kadi vi nahi, impression nahi achha painda Punjabi naal, aksar jehray 
log ne oh fun samjhaday ne Punjabi bolna, te jehray cities de log ne ohnaa noo kia 
janda ke eh paindoo ne, ais lai ke hare ek di koshish ai hondi ai ke sada bacha jehra ai 
na oh Urdu ya English, zayad to zayada agar English nahi te Urdu jehra ai na oh 
achhay tareeqay naal bolay. (Never.  It (Punjabi) does not give a good impression. Most 
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people perceive Punjabi to be a funny language. In cities people consider Punjabi 
speakers country people. Everyone wants his or her child to speak English or Urdu.) 

Another rural female offered this justification: 

87. Nahi kaon chahnda ai es tareeqay naal, har  ek di dilli khawish hondi ai ke 
mera achha bacha hove taleem hove te achhi naukri hove. (No one wants this. 
Everyone wants his or her children to get educated and have a good job.) 

Six of the participants who said that they would not continue Punjabi in their families 

said that “Punjabi is a rustic and rural language”. An urban female explained this justification in 

the following words in Urdu: 

88. Nahi kabhi nahi kyunke mujhay uss language mein respect nahi feel hoti. Hum 
logo ko chotay hotay koi Punjabi ka word boltay thay to hum ko daant parhti th. 
(Never, because I don’t feel respect in that (Punjabi) language. Our parents scolded us if 
we ever spoke a word of Punjabi in our childhood.) 

Three of the respondents did not answer this question.  

Discussion 
This is the first instance in this study where rural respondents showed a more negative 

attitude towards Punjabi than the urban population. Interestingly, the urban females were the 

ones who wanted to carry on the Punjabi language the most. This is surprising and paradoxical as 

these urban females were the least likely to speak and affiliate with Punjabi. The most 

paradoxical and unexpected were the responses of the 16 rural females who said that they would 

not like their children and grandchildren to speak Punjabi. These females, in most cases, were 

monolingual Punjabi speakers, yet they were the most averse to the language continuing. In the 

researcher’s experience this trend is reflective of common attitudes among the government, 

educated elites, and middle classes towards the regional languages of Pakistan in general and 

Punjabi in particular. Punjabi speakers are often stereotyped as illiterate and belonging to lower 

socio-economic levels of society by the media and the public. They are also looked down upon 
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as was asserted by some of the respondents in this study. In a society that is still divided on the 

basis of caste and class, no one wants to appear poor or illiterate. This would automatically 

deprive them of many privileges and will expose them to exploitation. Since many non-literate 

people can only speak Punjabi, this might have caused them to form the belief that they are poor 

because they speak Punjabi. Due to this belief they are willing to stop speaking Punjabi to their 

children and grandchildren so at least they can have a better future. Thus, the linguistic situation 

that allots Punjabi the lowest status in a three-language hierarchy may motivate its own speakers, 

even in rural areas where it is used widely to ultimately abandon it. It is understandable that 

some rural Punjabis feel that there is currently little future in Punjabi and that they will have to 

teach their children either Urdu or English for a better tomorrow. Lacking marketability and 

value in Pakistani Punjab, Punjabi may become an abandoned language.  

6.6. Identity and Punjabi 
Table 30 shows the results of the answers to the question, “What role if any, does the 

Punjabi language play in maintaining your personal/communal identity?” The results show that 

most 79 (82%), of the respondents still consider the Punjabi language a part of their identity.  

There were only a few who said that Punjabi did not have any part in their personal or 

communal identity. There were no differences across rural/urban and gender lines in this context 

as 40 (80%) of the rural participants and 39 (80%) of the urban participants said that Punjabi was 

part of their identity. Most, 39, of the respondents offered the “We speak Punjabi” explanation 

for considering Punjabi part of their social identity. More rural (28) than urban (11) participants 

used this explanation for their answer. Among rural participants, more females (16) gave this 

response, while among urban respondents, more males (9) used this justification.  A rural male 

explained his answer in the following words: 



	   150	  

89. Punjabi sadi shankhat da hisa ee ai, te Punjabi asi bolne aa. (Punjabi is part of 
our identity because we speak Punjabi.) 

A rural female described her answer in these words: 

90. Haanji, punjbai jehri boli ja rahi hai te saday vaday jehray hai oh Punjabi 
bolday aa rahay ne, te ohnaa di zaban naal patta chalda ai ke assi Punjabi aa. (We 
speak Punjabi and our ancestors spoke Punjabi. The language is our identity, and it shows 
that we are Punjabis.) 

 

Table 30: Punjabi's Role in Identity 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

A.     It has a role  20 

(80%) 

20 

(80%) 

20 

(86%) 

19 

(82%) 

79 

(82%) 

1 We speak Punjabi 12 16 9 2  

2 We live in Punjab 2 2 11 5  

3 We are Punjabis 3 2  12  

B.     It has no role 2 

(8%) 

2 

(8%) 

2 

(9%) 

3 

(13%) 

9 

(10%) 

1 We want to move up in life  1 1    

2 We do not speak Punjabi 1   3  

No Answer  3 

(12%) 

3 

(12%) 

1 

(4%) 

1 

(4%) 

8 

(8%) 

 

Twenty (26%) of the participants said that they considered Punjabi part of their identity 

because they live in Punjab. Sixteen urban participants (11 males, 5 females) and four rural 

participants offered this justification. One urban male explained his answer in the following 

words: 

91. Shanakhat to hai, Punjab mein rehte hein, Punjab ki zaban to Punjabi hai. (It 
is our identity because we live in Punjab, and it is the language of Punjab.) 
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Seventeen (21%) of the respondents said that they considered the Punjabi language to be 

part of their identity because they were culturally and ethnically Punjabi. This included 12 urban 

and five rural participants.  All the urban participants who offered this explanation were women, 

most of whom had claimed that either they did not speak Punjabi or spoke very little Punjabi. 

One urban female justified her answer in these words in Urdu: 

92. Haanji, jab Punjabi ka concept aata hai to hamaray damagh mein aata hai 
punjbai culture, Punjbai kapra. (Yes, when we think of Punjabi, we think of Punjabi 
culture and Punjabi apparel.)  

 Nine (9%) of the respondents said that the Punjabi language was not part of their personal 

or communal identity. Four rural and five urban participants claimed this. The explanation 

offered by rural participants was “We want to move up in life,” and by urban participants it was 

“We do not speak Punjabi.” Eight of the participants did not answer this question; this included 

six rural and two urban respondents.  

Discussion 
 There is not a big difference across rural/urban and gender lines regarding Punjabi’s role 

in social identity of the respondents. It is interesting to note that most of the respondents from 

urban areas consider the Punjabi language a part of their personal and communal identity. The 

urban female group offered the most interesting and paradoxical claim. Only 10 (41%) of this 

group had identified Punjabi as their mother tongue, but an astonishing 80% said that it was part 

of their personal and communal identity. This group offered a socio-cultural justification for their 

answer. The urban females consider themselves ethno-cultural and geographical Punjabis rather 

than linguistic Punjabis. These young urban women have inherited this ethno-cultural identity 

from their parents. The parents of these young women are Punjabis and speak Punjabi with each 

other and their own parents (i.e. the grandparents). These people still follow the Punjabi culture, 
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and their marriage, death and other life events are based on Punjabi rituals and cultural norms. 

Another factor that contributes to this Punjabi identity among the urban females is eating Punjabi 

food as many females identified an affiliation between food and the word “Punjabi” in the first 

section of this study.  This really is not very surprising as Punjabi is a linguistic, geographical 

and ethno-cultural identity. Although the question was language specific, the answers by the 

urban group revolved around these different Punjabi identities. For urban males, Punjabi identity 

is divided between linguistic and geographical affiliations. For rural participants, it is basically a 

linguistic identity, which is understandable as almost all of the rural people are Punjabi speakers. 

One needs to recall that although urban males and rural participants relate their Punjabi identity 

more with language and geography, they are very ethno-cultural Punjabis as well.  
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CHAPTER 7. DOMAINS AND PERCEPTION OF LANGUAGE 

 

This chapter examines the opinions of the respondents regarding official public policy in 

Punjab, including the impact of Punjabi as the official language on the populace, Punjabi as a 

school subject, Punjabi as the medium of instruction in elementary schools in the province, and 

domains where Punjabi use should be increased. The chapter also analyzes the perception for 

Punjabi as a language for expressing one’s feelings. The results show that there are significant 

differences between the rural and urban populations regarding these issues. As evident from 

chapter 5 and 6, Punjabi tends to play a greater role in the daily lives of rural than urban 

respondents. Most of the respondents agree that Punjabi should be taught as a subject in the 

schools of Punjab. More rural than urban people claim that it is easy to communicate in Punjabi, 

and that Punjabi is the language in which they can express their deepest feelings and emotions. 

The results also show that differences regarding these issues exist across gender lines.   

7.1. Official Language 

 7.1.1. Official language of Punjab 
Table 31 shows the results of the answers to the question, “What language should be the 

official language of Punjab and why?” This question got mixed responses with 48 (50%) of the 

respondents saying that Punjabi should be the official language of Punjab. This included 28 

(56%) rural and 20 (41%) urban participants. There were no significant differences along 

rural/urban lines in this regard. A chi-square test of independence did not show a significant 

relation between area and choice of official language, χ2 (2, N = 96) = 1.64, p = .44.  
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Table 31: Official Language of Punjab 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Punjabi 19 

(76%) 

9 

(36%) 

9 

(39%) 

11 

(48%) 

48 

(50%) 

1 This is Punjab  15 7 9 11  

2 We speak Punjabi 3 2    

Urdu 4 

(16%) 

11 

(44%) 

10 

(43%) 

9 

(39%) 

34 

(35%) 

1 It is spoken more in Pakistan  2 4 1 2  

2 So we can move up in life 2 2 1   

3 It is our national language  4 6 5  

4 It is a good language  1  2  

English  1 

(4%) 

 1 

(4%) 

2 

(9%) 

4 

(4%) 

1 Our country will progress 1  1 2  

No Answer 1 

(4%) 

5 

(20%) 

3 

(13%) 

1 

(4%) 

10 

(11%) 

 

More males 28 (58%) than females 20 (42%) said that Punjabi should be the language of 

Punjab, a chi-square test of independence did not show a significant relation between gender and 

choice of official language, χ2 (2, N = 96) = 2.67, p = .26. Among rural participants, more males 

19 (76%) than females 9 (36%) responded in this way, while among urban participants more 

females 11 (48%) than males 9 (39%) said that Punjabi should be the official language of 

Punjab. When asked to explain why Punjabi should be the official language of the province, 

most (42) of the respondents said, “It is Punjab”. Twenty urban (11 females, 9 males) and 22 

rural (7 females, 15 males) participants offered this explanation, as in the following quote from a 

rural male: 
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1. Punjabi honi chahi di ai, jidho suba punjab te Punjabi honi chahi di ai. (It 
should be Punjabi because it is the province of Punjab.) 

An urban female stated like this in Urdu: 

2. Punjabi, kyunke Punjab jo hai iss liay zahri baat hai Punjabi honi chahiay. 
(Punjabi, because it is obvious that this is the Punjab) 

Five of the respondents who said that Punjabi should be the official language of the province 

offered the “We speak Punjabi” justification for their answer. All five of these respondents 

belonged to the rural areas.  

Thirty-four (35%), of the respondents of this study were of the opinion that Urdu should 

be the official language of Punjab. This includes more urban 19 (56%) than rural 15 (44%) 

participants and more females 20 (59%) than males 14 (41%) including among rural participants, 

where more females (11) than males (4) said this. There was not a significant difference between 

males and females in the urban areas. The respondents who said that Urdu should be the official 

language of Punjab offered four different explanations for their answers. Nine of the respondents 

said that Urdu should be the official language of Punjab because it is spoken more in Pakistan. 

Interestingly, this included more rural (6) than urban (3) participants.  One rural male (very much 

aware of his difficulties if Urdu became the official language) described his justification in the 

following words in Punjabi: 

3. Urdu honi chai di ai kyunkee eh zayada chal eh rahi ai fer eh hi hono chai di. 
Hun jehre unparh bande ai onhan vastay te mushkil ai par agon jehri navi nasal ai oh 
te bolay gi. (It should be Urdu because it is used more. It (Urdu) will be difficult for 
illiterate people, but our next generation will be able to speak it.) 

A rural female described her answer in the following words: 

4. Urdu che zayadi bolday pai ne tee eho hi chalni chahi di ai. Hun saray loki 
Urdu bolday ne te saday bachay vi Urdu bolsan. (It should be Urdu as it is spoken more. 
Everyone speaks Urdu, so we want our kids to speak Urdu as well.) 
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Five of the respondents said that they wanted Urdu to be the official language of Punjab because 

this will help them succeed economically. Four of these respondents belonged to the rural areas. 

Fifteen of the respondents who said that Urdu should be the official language of Punjab offered 

the “Urdu is our national language” justification. This included 11 urban (6 males, 5 females) 

and four rural females. One urban male explained his answer in the following words in Urdu: 

5. Urdu, kyunke humari qaumi zuban urdu hai, pooray Pakistan ki vahi honi 
chahiay. (Urdu, because it is our national language. It should be the official language of 
all Pakistan.) 

Three of the respondents said that Urdu should be the official language of Punjab because it was 

a good language. One urban female expressed her answer in the following words: 

6. Urdu, kyunke sectors mein aur professional jagah pe to Punjabi bilkal achhi 
nahi lagti. Urdu aik aissi zaban hai jo sunanaay wala bhi aur bolnay wala bhi 
comfortable hai. (Urdu because in professional places Punjabi does not sound good. 
Urdu makes both the speaker and the hearer comfortable.) 

Four respondents of this study said that English should be the official language of Punjab 

because this will help the country progress. Ten respondents did not answer this question by 

saying “I don’t know”. This included six rural (1 male, 5 females) and four urban (3 males, 

1female) participants.  

 7.1.2. Impact of Punjabi as an official language 
Table 32 shows the results of the answers to the question, “If Punjabi becomes more used 

in state and official business, in what ways would it affect you?” The results show mixed 

responses to this question with a number of people saying either “It will affect me positively” or 

“It will not affect me.” There were some who said that Punjabi being used in official business 

would affect them negatively.  
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Table 32: Impact of Punjabi as an Official Language 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

A.     It will affect me positively  8 

(32%) 

10 

(40%) 

8 

(35%) 

2 

(9%) 

28 

(29%) 

1 Things will become easier to communicate & 

understand 

6 9 5 1  

2 Everyone will be on an equal footing  1 1 2 1  

       

B.     It will affect me negatively 4 

(16%) 

2 

(8%) 

3 

(14%) 

12 

(52%) 

21 

(22%) 

1 It will be difficult to communicate with other 

provinces and countries 

2  2 3  

2 It will give a bad name to the country  1 2    

3 I do not know enough Punjabi  1  1 8  

       

C.      It will not affect me  8 

(32%) 

7 

(28%) 

11 

(48%) 

8 

(35%) 

34 

(35%) 

1 We already speak Punjabi  6 2 10 5  

2 But I will take time to get adjusted   2  3  

       

No Answer 5 

(20%) 

6 

(24%) 

1 

(4%) 

1 

(4%) 

13 

(14%) 

 

Twenty-eight (29%) of the respondents said that they would be affected positively if 

Punjabi becomes the official language of Punjab. There was a significant difference between 

rural and urban participants in this regard with 18 (36%) rural and 10 (22%) urban participants 

responding this way. A chi-square test of independence was performed to see any relation 

between area and impact of Punjabi as the official language. The results show a significant 

relation between these two variables, χ2 (2, N = 83) = 6.33, p = .042. Rural subjects were more 
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likely to say that Punjabi as the official language would impact them positively than the 

urbanites. There was only a slight difference between the male (16 (33%)) and female (12 

(25%)) populations as a whole, but within the urban population, there was a big difference across 

gender lines, with only two females compared to eight males saying that having Punjabi as the 

official language would impact them positively. Most (21) of these respondents offered the 

explanation, “It will become easier to communicate and understand the official business if 

Punjabi became an official language.” This included more rural (15) than urban (6) participants. 

Among rural participants, more females than males said that it would be easier to communicate if 

Punjabi became the official language. A rural male explained his answer in the following words: 

7. Haanji, bohat sara, kai saday lok Urdu noo nahi samajh sakday, English noo 
nahi samajh sakday. Oh Punjabi vich saday naal gal kar lave saday vadkian naal gal 
kar lave assi samjh javan gay ke sanoo sarkar ah gal keh rahi aa te assi eh kam karna 
ai. (Yes, it will impact us very positively. Many of our people and elders cannot 
understand Urdu and English. When the government officials talk to us in Punjabi, we 
will understand everything.) 

Five respondents said that if Punjabi became an official language, everyone would be on the 

same footing, and people who could speak Urdu or English would not have an advantage over 

Punjabi speakers.  An urban male explained his reasoning in the following words. He was 

sarcastically blunt and imitated the way some people try to look as if they are someone special 

while speaking Urdu: 

8. Sahi ai khushi hove gi har banda fer level da nazar ave ga. Koi eh te nahi keh 
ga ke mein te rais aa gaddi mere thalay aa “mein to bolo ga hi Urdu” bhai Punjabi bol. 
(It is good. We will be happy because everyone will be on the same level, and no one will 
be able to assert that “I am superior because I have a car and I speak Urdu.”) 

Many, 21 (22%), of the respondents said that if Punjabi is used more often in official 

business it would impact them negatively. This included more urban (15) than rural (6) 

participants. Among urban participants more females (12) than males (3) said this. Only six rural 
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(4 males, 2 females) participants said this. When asked how it would impact them negatively, 

seven respondents said, “It will become difficult to communicate with other provinces and 

countries.”  

Three rural (2 females, 1 male) respondents said that if Punjabi became the official language, it 

would give a bad name to the country. A rural male’s justification showed that even Punjabi 

speakers know that Punjabi is perceived to be a low language: 

9. Boht pera asar pave gi, oh fer mulak di badnami, Punjab di badnami hove gi. 
(It will be a very bad effect; our province and country will have a bad name (for speaking 
Punjabi).) 

Ten respondents were of the opinion that Punjabi as the official language would affect them 

negatively because they did not know enough Punjabi. This included eight urban females, one 

urban male, and one rural male. An urban female expressed her concerns in the following words: 

10. Mujhay bohat kam samajh mein aaey ga ke kia kar rahay hein kia nahi karna. 
(It will be difficult for me to understand what I am to do and what not to do.) 

Thirty-four (35%) of the respondents said that they would not be affected by Punjabi 

becoming an official language. There was a slight difference between rural and urban 

populations as more urban, 19 (11 males, 8 females), than rural, 15 (8 males 7 females), claimed 

this. Most (23) of the respondents who said Punjabi would not affect them offered the “We 

already speak Punjabi” justification. Eight rural (6 males, 2 females) and 15 urban (10 males, 5 

females) respondents offered this explanation. One urban male explained his answer in the 

following words: 

11. Koi khas nahi hove ga kyunke boli te pehlay vi ai. (It will not really impact me 
because I already speak it.) 
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Five of the respondents who said that Punjabi as the official language would not affect them 

explained that it would take time for them to adjust to this situation. An urban male described 

this in the following words: 

12. Samjahn lai thori mushkal hoey gi, kyunke text thora mushkal ai lekan eh agar 
ho janda ai te waqt de naal naal loki ehnoo samajh jaan gay, te fer ehnoo adopt kar 
lein gay. (It will be a little difficult to understand, as it is difficult to read the text. But if it 
happens, people will learn it (the text) gradually and adopt it.) 

Thirteen of the respondents did not answer this question. This included 11 rural (5 males, 6 

females) and two urban participants. 

Discussion 
 There were no surprising answers to the questions discussed in section 7.1 although the 

researcher would have expected fewer respondents to say that Punjabi should be made the 

official language of the province. Most offered the justification that it is Punjab, and that is why 

Punjabi should be given official status. This should be considered in light of the fact that in the 

other provinces of Pakistan where the main regional languages (e.g. Sindhi and Pashto) are given 

some official support. It is encouraging to know that younger Punjabis are cognizant of the fact 

that their language is important and should be given some official status.  

Almost 35% of the respondents said that Urdu should be the official langue of the Punjab. 

This was also expected as it is already used at the lower levels of government hierarchy. The 

reasoning some of the rural participants offered for Urdu being the official language shows how 

the rural population feels about Punjabi. The results demonstrate that it is very important to give 

Punjabi some official status; otherwise, it might become endangered in its own region.   

 It is encouraging to know that only 22% of the people in this study claim that having 

Punjabi as the official language would impact them negatively. More than half of these were 
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urban females, which is not surprising as this is the group that speaks and affiliates least with the 

Punjabi language. The majority of the rural participants said that Punjabi as the official language 

will either impact them positively or have no effect, as in most cases this is the only language 

they speak. One reason that was offered for this is that it would make official documents and 

communication with government officials easier for the rural people. Many rural respondents 

said that it would be good as they would be able to go to a bank or a government office and get 

everything done in Punjabi. Another reason offered for Punjabi as the official language being 

positive is that everyone will be on the same footing in social spheres of life. This explanation 

shows that people who are Punjabi speakers understand that they are in a vulnerable position 

when competing for jobs or other opportunities in life with those people who speak Urdu and 

English. If Punjabi became the official language or was used more in official business, it would 

be beneficial for Punjabi speakers, as they will have a chance to compete with everyone. Almost 

35% of the respondents said that Punjabi as the official language would not affect them as they 

already speak Punjabi. Thus nearly 65% of the population either has no problem with, or would 

like, Punjabi to become the official language. Thirteen of the respondents did not answer this 

question, and predictably, more (11) were rural than urban respondents. This trend of avoiding 

questions, by saying “I don’t know”, related to public policy on language issues by the rural 

respondents is very conspicuous in this study. 

7.2. Education and Punjabi 

 7.2.1. Punjabi as a school subject 
 Table 33 shows the results of the answers to the question, “Should Punjabi be taught in 

primary/middle/high schools in Punjab? Why?” This question referred to Punjabi being taught as 
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a subject, in which people would learn to read and write it. Most (76%) of the respondents gave 

an affirmative answer to this question.  

Table 33: Punjabi as a School Subject 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes 18 

(72%) 

17 

(68%) 

20 

(87%) 

18 

(78%) 

73 

(76%) 

1 It will promote the language 10 12 17 16  

2 Punjabi is spoken everywhere 3 1 1 1  

3 We are Punjabis 3 3 2 1  

No 5 

(20%) 

3 

(12%) 

2 

(9%) 

4 

(17%) 

14 

(15%) 

1 Education should be in Urdu and English 3 2 1 1  

2 Punjabi is a difficult language  1 1 1   

3 Teaching Punjabi will be bad for children    3  

NO Answer 2 

(8%) 

5 

(20%) 

1 

(4%) 

1 

(4%) 

9 

(9%) 

 

There were no big differences of opinion across rural/urban or gender lines, although 

slightly more urban participants supported Punjabi as a school subject. A very small number of 

participants said that Punjabi should not be taught as a school subject. Most, 73 (76%), of the 

respondents in this study said that Punjabi should be taught as a school subject in the province. 

This included 35 (70%) rural and 38 (83%) urban participants. More males, 38 (79%), than 

females, 35 (73%), supported Punjabi as a school subject. There were slight differences across 

rural/urban and gender lines in this context. Among rural respondents there was not a significant 

difference between males and females. Slightly more urban males 20 (87%) than urban females 

18 (78%) said that Punjabi should be taught as a school subject. Most, 55 (75%), of the 
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respondents who said that Punjabi should be taught as a school subject offered the “it will 

promote the language” explanation. This included more urban 33 than rural 22 respondents. One 

rural male gave his explanation in the following words: 

13. Parhai jani chahi di ai kyunka ehda subject ik baqaida rakhia jana chahi da ai 
taakye Punjabi boli ja sake, taakey Punjabi zaban parwan charhe taakey phele Punjabi 
zaban. (Punjabi should be taught as a subject because this will promote the language and 
will help it prosper and be spoken more.) 

An urban female explained her answer for teaching Punjabi in great detail in the following words 

in Urdu: 

14. Definitely, mein to iss baat pe bohat emphasize karoo gi ke parhaana chahiay 
taakay education kay through ussay promote ho. Kyunke agar hum courses nahi 
parhain gay communication nahi ho gi Punjabi ki to agay tak yeh nah pohnchay gi 
varna kissi hadd pe jakay kissi din aisa hoga ke Punjabi khatam ho jaaey gi.  
(Definitely, I will emphasize that it should be taught so it can be promoted through 
education. Because if we don’t teach Punjabi or communicate in Punjabi, it will not be 
transferred to our next generations, and then one day it will become extinct.) 

Six of the respondents who said that Punjabi should be taught as a school subject offered the 

“Punjabi is spoken everywhere” justification. Nine of the respondents offered the “we are 

Punjabis” motivation for teaching Punjabi as a school subject. An urban male explained this 

motivation in his answer in the following words: 

15. Achi gal ai banday noo apni tareekh de baray apnay background de baray 
bachia noo nazar aana chahi da ai. (It is a good thing. One should know about one’s 
history and background and should teach one’s children about it as well.) 

   A small minority, 14 (15%), said that Punjabi should not be taught as a school subject. 

Seven of these respondents offered the “education should be in Urdu and English” explanation 

for their answer. Three respondents said “Punjab is a difficult language,” and three urban females 

offered “Punjabi will be bad for children.” One urban female explained her answer in the 

following words: 
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16. Nahi, kyunke bachpan se hi bachay Punjabi bolna shuroo kar daitay hen jo 
unn kay liay sahi nahi hay. (No, because children start speaking Punjabi in childhood, 
and this is not good for them.) 

Nine of the respondents did not answer this question. This included two urban and seven rural (5 

females, 2 males) participants.  

7.2.2. Punjabi as the medium of instruction 
 Table 34 shows the results of the answers to the question, “Should Punjabi become a 

medium of instruction in the primary schools of Punjab?” Many of the respondents said “No” to 

this question. There were some who said that Punjabi should be a medium of instruction in the 

elementary schools of the province.  

Table 34: Punjabi as Medium of Instruction 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes 10 

(40%) 

5 

(20%) 

4 

(17%) 

6 

(26%) 

25 

(26%) 

1 This will promote the language  5 1 3 4  

2 It will make life easy for everyone 4 3 1 2  

No 8 

(32%) 

12 

(48%) 

16 

(70%) 

15 

(65%) 

51 

(53%) 

1 Children will not be able to keep up with the 

changing times  

3 9 16 13  

2 This will affect national & international 

communication negatively  

2 2  1  

3 Punjabi should be taught as a subject only  1 1  1  

NO Answer 7 

(28%) 

8 

(32%) 

3 

(13%) 

2 

(9%) 

20 

(21%) 

 

There were no significant differences along rural/urban and gender lines in the results for 

this question. Many of the respondents, 51 (53%), said that Punjabi should not be made the 
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medium of instruction for education in the elementary schools in the province. This includes 

more urban, 31 (67%), than rural, 20 (40%), respondents. More females, 27 (56%), than males, 

24 (50%), said that Punjabi should not be made the medium of instruction, among rural 

participants more females 12 (48%) than males eight (32%) said this. There was not a big 

difference between males and females in the urban population.  Most (41) of the respondents 

who said that Punjabi should not be made the medium of instruction offered the explanation 

“children will not be able to keep up with the changing times”. This included more urban (29) 

than rural (12) participants. An urban female explained her justification for not making Punjabi 

the medium of instruction in detail in the following words: 

17. Nahi, meray khayal che education ek aisi shay hay ke hun jehri poori dunya ai 
oh global village bann gai ai, jay assi apna medium of instruction Punjabi bana ditta te 
fer assi pichay reh java gay. Sanoo dunya de naal progress karna chahi da parr we 
shouldn’t loose everything we have, we should know where our roots are. (No, I think if 
we make Punjabi the medium of instruction we will be left behind as the whole world has 
become a global village. We should progress with the world, and we should not lose our 
roots as well.)  

Five of the respondents gave the “It will affect national and international communication” 

explanation for not making Punjabi a medium of instruction. One rural female explained her 

answer in the following words: 

18. Nahi fer hai ke bacha ek side te lag jaey ga har kitab parhani chahi di ai, jivain 
sady vaday ne ohnaa ne Urdu parhi Punjabi parhi English parhi, aj assi Punjabi parh 
laiay te kal noo saday bachay haan ohnaa ne naukri vi karni ai, bahr kissay no koi 
gher mulak di naukri milni ai agar sanoo othay di zaban nahi aaey gi te saday vasatay 
te eh hoay ga jivain assi jahil aa parhay likhay nahi, je sanoo kissay hore subay che 
job millay te sanoo ohnaa di boli na avay te taleem sadi reh gai na. (No, then the 
children will be sidelined. One should read every book and every language because if we 
just read Punjabi we will not able to work in other countries and will not be able to talk to 
people from other provinces and countries.) 

An urban female explained her answer in the following words: 
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19. Nahi kyunke aaj kal global village hai aur jab aap ne bahir kissi se contact 
karna hai to uss mein Punjabi aap ke kaam nahi aay gi. (No, the world has become a 
global village, and if you need to communicate with people from other countries then 
Punjabi will be of no use.)  

Three of the respondents said that Punjabi should only be taught as a subject and should not 

become the medium of instruction. One rural male justified his answer like this: 

20. Edha ho nahi sakda par Punjabi da topic hona chahi da jidha English, Urdu 
sakhanday aa estra Punjabi vi sakhani chahi di ai. (It cannot happen. We should only 
teach Punjabi as a subject as we teach Urdu and English.) 

Twenty-five (26%) of the 96 respondents said that Punjabi should become the medium of 

instruction. This included more rural (15) than urban (10) participants. More males (14) than 

females (11) said that Punjabi should become the medium of instruction. Most (13) of these 

respondents offered the explanation “It will promote the language”. Ten respondents said “It will 

make life easy for everyone”.  One rural female gave the “It will make life easy” explanation in 

the following words: 

21. Fer faida hi ho jave ga English to jaan chut jave gi, ais to zayada te meinoo 
faida nazar nahi aa rahi kyunke English di vajah to agar tusi Punjabi samnay rakh lao 
na te Punjabi sab shaouq naal parh lain gay, lekan English noo nahi. (It will be very 
beneficial. We will be able to get rid of English. I cannot see more benefits than this 
because as compared to English, people will read Punjabi more eagerly.) 

A large number, 20 (21%), of the respondents did not answer this question by saying “I 

don’t know the answer”. This included 15 rural, (8 females, 7 males), and five urban, (2 females, 

3 males), participants.  This was not unexpected, as many rural participants did not answer 

questions pertaining to government policies regarding the Punjabi language.  

Discussion 
It is very important and very encouraging to know that most of the young adults in the 

province support teaching Punjabi as a school subject in elementary/middle/high schools. It is 

also interesting to note that most offered the “It will promote the language” explanation for their 
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answer. This reflects a desire among younger Punjabis to see their language preserve and 

prosper. This trend was a welcome surprise for the researcher. It is also positive that the young 

adult population is aware that Punjabi needs government support and needs to be promoted.  

Although research throughout the world has shown that the mother tongue is the best 

medium for instructing the young, the subjects of this study do not seem to be aware of this. 

More than half of the participants oppose Punjabi as the medium of instruction, and this is in 

complete contrast with their opinions on the issue of Punjabi as a school subject. The results are 

not surprising; however, people are more concerned about the careers of their children than 

preserving and promoting their native language. A pleasant surprise was the presence of a 

significant minority that supported Punjabi as the medium of instruction, but most of them 

offered the explanation that it would promote the language. There were very few people who 

said that it is easier to learn in one’s mother tongue than in any other language.  

7.3. Domain of Punjabi 
Table 35 shows the results of the answers to the question, “In which domain do you think 

Punjabi should be used more often? Why?” The question got a mixed response with half (48) of 

the respondents saying that Punjabi should be used everywhere because this would make 

communication easier and promote the language. Interestingly this included more urban, 25 

(54%), than rural, 23 (46%), participants. Although this is not very different, it is interesting as 

rural people speak more Punjabi. Almost a quarter of the respondents said that it should be used 

only inside the homes; a small number said that it should be used in schools, and a few said it 

should only be used in villages.  
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Table 35: Domain of Punjabi 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

A. Everywhere 12 

(48%) 

11 

(44%) 

12 

(52%) 

13 

(57%) 

48 

(50%) 

1 It will be easier to communicate and understand 11 10 8 2  

2 It is the language of the Punjab   2 5  

3 It will promote the language  1 2 6  

B. Home 2 

(8%) 

7 

(28%) 

5 

(22%) 

8 

(34%) 

22 

(23%) 

1 We have spoken Punjabi since the beginning  2 4 2  

2 It is an informal language  3 1 5  

3 It is the identity of Punjabis 1   3  

C. Villages 4 

(16%) 

1 

(4%) 

1 

(4%) 

 6 

(6%) 

1 It is already used there 3 1 1   

D. Schools 3 

(12%) 

1 

(4%) 

2 

(9%) 

2 

(9%) 

8 

(9%) 

1 This will promote the language 2 1 2 1  

NO Answer 4 

(16%) 

5 

(12%) 

3 

(13%) 

 12 

(12%) 

 

There were no difference between males and females, as the same number of males and 

females said that Punjabi should be used everywhere. Most (31) of the respondents who said that 

Punjabi should be used everywhere offered the “ease of communication” explanation. This 

included 21 rural and 10 urban participants. More males (19) than females (12) offered this 

explanation. Within the urban population more males (8) than females (2) offered this 

explanation. An urban male offered this explanation in the following words in Urdu: 

22. Har jagga istimal kia jana chahiay ghar mein bhi, hum easy ho kay baat karte 
hein. (It should be used everywhere because we can talk easily in it (Punjabi).) 
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Seven of the respondents who said Punjabi should be used everywhere offered the “it is the 

language of Punjab” justification for their answer. All of these were urban (5 females, 2 males) 

respondents. An urban male offered his justification in the following words in Urdu: 

23. Hona to har jagga hona chahiay, gharonm mein log zayada use kartay hein iss 
ko lekan bahar nahi kartay. Lekan hona zayada chahiay, pehchan hai ek aap ki, aap 
ke Punjab ki pehchaan hai. (It should be used everywhere although people use it more 
in homes. It is your identity, and it is Punjab’s identity.) 

Nine of the respondents who said Punjabi should be used everywhere offered the “it will 

promote the language” motivation for their answer. This included eight urban (6 females, 2 

males) and one rural female participant. One urban female offered this motivation in the 

following words in Urdu: 

24. Har shobay mein hi hogi to phir hi agay hogi. (If it (Punjabi) is used in every 
domain then it will move forward.) 

 Twenty-two (23%) of the respondents said that Punjabi should only be used in the homes. 

This included nine rural and 13 urban participants. More women (15) than men (7) said this. 

Many of these respondents, (8), offered the “We have spoken Punjabi since the beginning” 

explanation for their answer. One rural male explained this motivation as follows: 

25. Kar de vich honi chai di , hay jo sharo to ai. (It should be used in the home 
because it has been spoken there since the beginning.)  

Nine of the respondents offered the “Punjabi is not a formal language” justification for why 

Punjabi should be spoken only at home. Eight female respondents (5 urban, 3 rural) said Punjabi 

is an informal language, and that is why it should be spoken only at home. One urban female 

offered this explanation: 

26. Ghar, kyunke ghar mein aapas mei communicate karnay mein baroo ko asaani 
hoti hai jo English nahi bol saktay. Daftar mein ek parha likha environment hota hai 
to Urdu hi honi chahiay.  (It should be used only in the home because it is easy to 
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communicate with elders who cannot speak English. In official business Urdu should be 
used as it is more appropriate to a formal environment.) 

One rural female described this justification in the following words: 

27. Sirf kaar de vich hi Punjabi no rehna chahi da ai, sakool ya daftar che nahi 
kyunke ehnee neat nahi hai. (Punjabi should stay in the home only and not in the office, 
as it is not very formal.) 

Another four respondents (3 urban females and one rural male) said that Punjabi should be 

spoken at home because it is the identity of Punjabis. One rural male described this justification 

in these words: 

28. Ghar che bolan dio, bachay di madri zaban haigi ai. (It should be only spoken in 
home because it is the mother tongue of our children.) 

 Six respondents (5 rural, 1 urban) said that Punjabi should only be used in the villages as 

it was used there anyway. One rural male stated this: 

29. Mera khayal aa pindaa de vich Punjabi noo zayada istimal karna chahi da. (I 
think Punjabi should be used more in the villages.) 

Eight (8%) of the respondents said that Punjabi should be used in schools, as this would 

promote the language. This included four people each from rural and urban areas. Twelve (12%) 

of the respondents did not answer this question. This included nine rural and three urban 

participants.  

 Discussion  
It is a very positive trend to observe that 50% of the respondents want Punjabi to be used 

everywhere and in all domains. Interestingly, there were more urban than rural participants who 

said this. One difference that can be observed was in the reasons that the respondents want 

Punjabi to be spoken everywhere. For rural people, greater use of Punjabi means ease in 

communication and understandability of official documents. Interestingly, more urban males 
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than females offered the ease of communication explanation for more use of Punjabi in all 

contexts. Most of the urban participants offered the language identity and language promotion 

argument for more use of Punjabi in all domains. This shows a significant change of attitudes as 

compared to previous studies done in this regard. The urban Punjabis showed a positive attitude 

towards the Punjabi language, but, paradoxically, they avoid using it.  They consider it an 

informal language, compared to Urdu and English, as is shown by the motivations they offered 

for using Punjabi inside the home.  

7.4. Language and Communication 

 7.4.1. Problems speaking Punjabi 
 Table 36 shows the results of the answers to the question, “Will you have any problems 

in speaking Punjabi with someone?” The results show a significant difference between rural and 

urban participants, as many more urban than rural participants said that they would have 

problems speaking Punjabi with someone.  

 Only 27 (28%) of the respondents said that they would have a problem speaking 

Punjabi with someone. There was a significant difference between rural and urban participants. 

Half, 23, (50%), of the urban respondents said this, while only four, (8%), of the rural 

respondents did. Most, 68 (70%), of the respondents said that they had no problems speaking 

Punjabi with someone. There was a significant difference between urban and rural groups. More 

rural, 46 (92%), than urban, 22 (48%). respondents said this. A chi-square test of independence 

was performed to see any relation between area of residence and problems in speaking Punjabi. 

The results show a significant relation between these two variables, χ2 (1, N = 95) = 21.63, p < 

.001. Urban respondents were more likely to have problems speaking Punjabi than rural 

respondents. 
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Table 36: Problems Communicating in Punjabi 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Yes 1 

(4%) 

3 

(12%) 

6 

(26%) 

17 

(74%) 

27 

(28%) 

1 We do not speak Punjabi a lot   1 11  

2 When people speak “pure” Punjabi 1  1 4  

3 When people speak a different dialect  3 4 2  

NO 24 

(96%) 

22 

(88%) 

17 

(74%) 

5 

(22%) 

68 

(71%) 

1 Punjabi is our language  24 22 14 1  

2 We live in Punjab    3   

3 I am confident of speaking Punjabi    4  

NO Answer    1 

(4%) 

1 

(1%) 

  

There was a significant difference across gender lines, with 20 (42%) of the females as 

compared to seven (15%) of the males saying that they would have problems speaking Punjabi. 

More males, 41 (83%), than females, 27 (55%), said they would not have problems speaking 

Punjabi. A chi-square test of independence was performed to see any relation between gender 

and problems in speaking Punjabi. The results show a significant relation between these two 

variables, χ2 (1, N = 95) = 9.13, p = .003. Females were more likely to have problems speaking 

Punjabi than males. Among urban participants there was a difference across gender lines, with 17 

females as compared to six males. Of the rural participants only one male and three females said 

that they would have problems speaking Punjabi with someone.  Twelve of the participants who 

said that they would have problems speaking Punjabi with someone offered the “we don’t speak 
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Punjabi a lot” explanation. This included 11 urban females and one urban male participant. One 

urban female described her justification in the following words: 

30. Haa hota hai kyunke mein itni used nahi hoo. (Yes, I have problems because I 
am not used to (Punjabi) a lot.) 

Six of the participants said they had problems speaking Punjabi with someone when the other 

party spoke “pure Punjabi.” This included four urban females and one male from both rural and 

urban areas. The term “pure Punjabi” here refers to a form of Punjabi that only uses Punjabi 

words and terms and does not mix words from other languages.  This kind of Punjabi is not used 

a lot, especially among urban populations. An urban female offered this explanation in the 

following words: 

31. Unn logoo kay saath hova hai jo bohat zayada theth Punjabi boltay hein, ke meri 
Punjabi itni behtar nahi hai jitni unn logo ki hai. (Yes, I have problems with those people who 
speak very “pure” Punjabi because my Punjabi is not that good.) 

Nine of the participants who said that they had problems speaking Punjabi offered the “different 

dialect” explanation. This included six urban (2 females, 4 males) and three rural female 

participants. An urban male explained his answer in the following words: 

32. Ehnaa koi khas nahi hoya thora bohta hoya oh vi ais lai ke jehre dojay munde 
ne naa oh Mandi Bahaudin de ne oh thore lafaz Punjabi de istimal karde ne te assi 
thoray dojay istimal karde ne. (I have experienced some problems with boys from Mandi 
Baha-ud-Din [another district A.J.] because they use some words that we don’t use.) 

  

Sixty-eight (71%) respondents said they would not have problems speaking Punjabi with 

anyone. Within the rural group there was not a big difference across gender lines, but among 

urban participants there was a difference across gender lines as 17 (70%), of the males and only 

5 (21%) of the females said that they would not have any problems speaking Punjabi with 



	   174	  

anyone. Most (61) of the respondents who said they would not have problems speaking Punjabi 

offered the “Punjabi is our language” explanation for their answer.  All of the rural respondents 

offered this explanation while all urban males and one urban female gave this justification. An 

urban male explained his response in the following words: 

33. Nahi ji kadi nahi, sadi zaban ai te easy rehne bolan che. (No, never because this 
is our language and we feel easy speaking it.) 

A rural female explained in the following words: 

34. Nahi, kadi nahi kyunke sadi boli ai sanoo ais da masla nahi ho sakda. (No, 
never and we cannot have problem in this because this is our language.) 

Three urban males said that they did not have any problems speaking Punjabi because they lived 

in Punjab. One urban male explained it in the words below: 

35. Nahi ji allah da shukar ai Punjab che rehne aa. (No, thank God, we live in 
Punjab.) 

Four urban females said that they did not have any problems speaking Punjabi because they were 

confident in their speaking ability. One urban female did not answer this question. 

7.4.2. Language and expression of feelings 
Table 37 shows the results of the answers to the question, “Which language do you find 

easier to express your feelings in? Why?” Most of the respondents said that they found it easier 

to express their feelings in Punjabi. There was a sizeable number of respondents who said that 

they found Urdu the easiest language in which to express their feelings and emotions.  

Most, 57 (59%), of the respondents in this study said that they found it easy to express 

their emotions and feelings in Punjabi. There was a significant difference between the rural and 

the urban groups in this regard. More rural, 41 (82%), than urban, 18 (39%), claimed this. A chi-

square test of independence was performed to see any relation between area of residence and 
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language of choice for expression of feelings. The results show a significant relation between 

these two variables, χ2 (1, N = 95) = 21.28, p < .001. Urban respondents were less likely to use 

Punjabi for the expression of their feelings than the rural respondents. 

Table 37: Language of Choice for Expressing Feelings 

Rural Urban  

M F M F Total 

 

25 25 23 23 96 

Punjabi 22 

(88%) 

19 

(76%) 

13 

(57%) 

3 

(13%) 

57 

(59%) 

1 Punjabi is our language and we speak it most 20 18 9 1  

2 It is easy to communicate in Punjabi 2 1 4 2  

Urdu 3 

(12%) 

6 

(24%) 

10 

(43%) 

19 

(83%) 

38 

(40%) 

1 Urdu is my mother tongue   6 2  

2  I was educated in Urdu 3 4    

3 I have spoken Urdu mostly since childhood  2 2 17  

English    1 

(4%) 

1 

(1%) 

1 I was educated in English    1  

 

A significant difference can also be noticed across gender lines as more males, 35 (71%), 

than females 22, (45%), claimed that they found Punjabi to be an easy language in which to 

express their emotions and feelings. A chi-square test of independence was performed to see any 

relation between gender and language of choice for expression of feelings. The results show a 

significant relation between these two variables, χ2 (1, N = 95) = 6.75, p < .01. Females were 

less likely to use Punjabi for expression of their feelings than the male respondents. There was 

also a difference across gender lines within the urban group with 13 (54%) of the urban males as 

compared to five (21%) of the urban females saying so.  
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Most (48) of the respondents who said that they expressed themselves in Punjabi easily 

offered the “Punjabi is our language and we speak it most” explanation for their answer. This 

included more rural (38) than urban (10) participants. Among urban participants there was a 

significant difference across the gender line as only one female, compared to nine males, offered 

this justification. Within the rural group there was not a significant difference as 20 males and 18 

females offered this explanation. One rural male explained his answer in the following words: 

36. Punjabi che, Punjabi eh ke sadi zaban ai es vastay sanoo ehde vich koi problem 
nahi hondi te jehri vi gal hoi assi achay tareeqay naal Punjabi che kar saknay aa. 
(Punjabi, because Punjabi is our language, and we do not have any problem speaking 
Punjabi, and can convey our message well in it.) 

A rural female described this justification in the following words: 

37. Punjabi che, kyunke sadi qaumi zaban Punjabi ai sadi madri zuban Punjabi ai, 
assi shuro to punjbai bolday aa rahi ai. (Punjabi, because Punjabi is our mother tongue, 
our national language, and we have spoken Punjabi since the beginning.) 

An urban male explained this justification in the following sentence that started in Punjabi and 

after first two words switched to Urdu as the following shows: 

38. Punjabi che, routine mein jo hey zayada tar Punjabi hay humaray ghuro 
mein shuroo se bachpan se Punjabi hi hai iss vajah se. (Punjabi, because in our home 
we have spoken Punjabi mostly since the beginning.) 

Nine of the participants offered the “Punjabi is an easy language to communicate” justification 

for their answer. This included six urban (4 males, 2 females) and three rural (2 males, 1 female) 

participants.  

 A good number, 38 (39%), of the respondents said that they found Urdu the easy 

language in which to express their feelings and emotions. This included more urban, 29 (60%), 

than rural, nine (18%), participants. There was a difference across gender lines. More females 

(25) than males (14) said that they could express their feelings in Urdu more easily. Eight (all 
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urban) of these respondents offered the “Urdu is our mother tongue” justification for their 

answer. One urban male said this in Punjabi: 

39. Urdu meri madri zuban ai. (Urdu, it is my mother tongue.) 

Seven (all rural) offered the “got education in Urdu” justification for their answer. One rural 

male explained this in the following words in Punjabi: 

40. Urdu, sadi parhai Urdu che hoi. (Urdu, because I was educated in Urdu.) 

Twenty-one of the respondents who said that they found it easy to express their feeling in Urdu 

offered the “we have spoken mostly Urdu since our childhood” justification. An urban female 

offered this justification in the following words: 

41. Urdu, kyunke bachapan se hi Urdu boltay chalay aa rahay hein aur bachapan 
se hi Urdu language hay. (Urdu, because we have spoken Urdu since our childhood.) 

An urban male explained this in the following words in Punjabi with a switch to English for 

percent: 

42. Urdu de vich, kyunke zayda tar seventy percent na Urdu boli jandi ai meri life 
de vich. (Urdu, because almost 70% of time I speak Urdu.) 

Another urban female said this: 

 

Discussion 
It is not surprising to note that urban respondents have more problems speaking Punjabi 

than the rural respondents. This was expected and can be attributed to the lesser use of Punjabi 

by the urban respondents in this study. The group that stands apart is the urban female group. 

Predictably, 70% of this group said that they had problems speaking Punjabi. This percentage is 

twice that of any other group saying that they have problems speaking Punjabi. The second 

group behind the urban females was urban males, with 26% saying that they had problems 
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speaking Punjabi. Most of the urban respondents attributed these problems to their unfamiliarity 

with and non-affiliation to Punjabi language. There was a significant difference across gender 

lines regarding problems speaking Punjabi. Most of this can also be attributed to urban females. 

Very few of the rural respondents said that they had problems speaking Punjabi. Those who had 

problems among rural respondents said they had problems with people who spoke a different 

dialect.  

There were no unexpected results regarding language of choice for expressing one’s 

feelings and emotions. Predictably, most of the rural respondents said Punjabi was their language 

of choice. Interestingly, there were a few rural respondents who said Urdu was their language of 

choice, and they justified their answers by saying that they had been educated in Urdu, and that 

was why they could express themselves more easily in Urdu. There was not a difference along 

gender lines within the rural group. Most of the urban groups said they used Urdu to express 

their feelings and emotions, which is understandable since Urdu is used more by urban than rural 

respondents. Among urban respondents, more females than males said Urdu was their language 

of choice, is also not unexpected. Urdu is the language that most of the urban females speak and 

affiliate with. Punjabi is still used a lot among urban males, but among urban female respondents 

of this study, it is almost non-existent.  
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CHAPTER 8. CONCLUSIONS 

 

8.1. Introduction 
This study was designed to examine the attitudes of the young adult natives of the 

province Punjab in Pakistan towards the Punjabi language. The study aimed to explore 

differences in these attitudes based on gender and area of residence. It also examined the 

differences in perceptions and practices across male/female and rural/urban lines, and probed 

into whether the attitudes and perceptions of the Punjabi language influenced the language 

choices of these young adults.  

The participants were chosen based on their age, area of residence, and gender. To 

investigate attitudes, practices, and perceptions regarding the Punjabi language, 96 respondents 

(25 males and 25 females from rural areas of District Sahiwal, and 23 males and 23 females from 

Lahore city) of ages 18-30 were recruited and interviewed. The interviews were based on a 

questionnaire consisting of 35 questions. Interviews were transcribed to identify themes that 

were further coded into different categories to provide insight into patterns of different attitudes 

and perceptions regarding Punjabi among respondents. Data were analyzed using quantitative 

analysis. Chi-square tests of independence were conducted to see any significant relationship 

between the dependent variable and independent variables of gender and area of residence. The 

chi-square tests showed a significant relationship between language choice and both of the 

independent variables. The tests also showed a relationship between perceptions regarding the 

Punjabi language and independent variables. The tests also showed paradoxical attitudes and 

practices regarding Punjabi language among all participants of the study.  



	   180	  

8.2. Affiliation to Language 
Overall, most of the rural participants affiliate to Punjabi and speak it most of the time. 

Affiliation and use of Punjabi is declining in the urban areas, and in most cases it is confined 

within the family circles only. The study led to the following conclusions: 

1. Most of the respondents still affiliate and identify with Punjabi as their mother 

tongue. The only exception in this context is the urban, middle class, educated female 

group. The urban female group identifies Urdu as their mother tongue more than 

Punjabi.  

2. Most of the respondents are bilingual, and more urban than rural people speak more 

than one language. The only people who are monolinguals belong to rural areas and 

are not literate and come from low-income communities and families.  

3. Most people, even in the rural areas, can speak Urdu with good proficiency, but 

middle class, educated, urban females have a good command of English as well.  

4.  Almost everyone speaks Punjabi within the family in the rural areas, but in urban 

areas very few respondents (mostly males) use Punjabi within the family. There are 

significant differences regarding the language of choice within the family between 

urban males and urban females. More urban males than urban females speak Punjabi 

with their parents and siblings. No urban female speaks only Punjabi with her 

siblings.   

5. None of the young adults in the urban areas speak Punjabi with their children, and 

very few speak Punjabi with their spouses. In rural areas, Punjabi is still the language 
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of choice to speak to one’s spouse and children. Some middle class, educated, rural 

females have started speaking Urdu with their husbands and children.  

6. In social and professional contexts Punjabi is almost non-existent in the urban areas 

but is still spoken and used by most of the rural people. Urdu is gaining some ground 

in social and professional domains in rural areas, and many educated rural females 

opt to speak Urdu with their colleagues and friends.   

7. Punjabi is still the language of choice to express anger in the rural areas, but young 

adults in urban areas tend to use a mix of Punjabi, Urdu and English to express anger.   

 8.3. Language and Entertainment 
Punjabi is still popular as a language of entertainment in both rural and urban areas, but 

literacy in Punjabi is very low, and hardly anyone can read Punjabi. The results show a 

paradoxical attitude by young urban women who hardly speak any Punjabi but claim to like 

Punjabi music and movies and claim to read Punjabi literature more than any other group in this 

study.  

1. Most young adults seem to like Punjabi music and movies. These two genres of 

entertainment are equally popular in urban and rural areas and across gender lines. 

Interestingly, Punjabi music is slightly more popular in urban areas, especially among 

urban females, than in rural areas.  

2. Punjabi TV does not seem to be very popular due to factors like unavailability and 

fierce competition from national and international electronic media. Punjabi stage 

shows are still popular among lower middle class urban males. 
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3. Hardly anyone reads any Punjabi literature because most people cannot read Punjabi. 

Interestingly, more urban than rural people claim to read Punjabi literature. Among 

urban respondents, more females than males claim to read Punjabi poetry and stories. 

4. More rural than urban participants show a desire to read a Punjabi newspaper if it 

were available. There is a significant difference across gender lines, with more males 

than females showing an inclination to read a Punjabi newspaper, provided it is easily 

available.  

8.4. Vitality of Language 
Although rural respondents perceive Punjabi to be a high status and much used language in 

the province, they are not very sure of its future. More paradoxes can be observed in context of 

the vitality of Punjabi language and its future.  

1. Most respondents have positive feelings and attachments towards their mother 

tongue, and this is true both in rural and urban areas. 

2. More rural than urban respondents tend to perceive Punjabi as a higher status 

language. There are significant differences across gender and rural/urban lines in this 

regard. More males than females perceive Punjabi to have high status in the province. 

Rural respondents perceive Punjabi to be a high status language because they 

consider it to be used everywhere.  

3. Significant differences exist regarding the perception of Punjabi’s use in the province. 

More rural respondents than urban claim that Punjabi is used a lot in the province. 

There are significant differences across gender lines as well, with more males than 

females saying that Punjabi is used more than any other language in the province.  
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4. Most of the participants of this study claim that the government does not support 

Punjabi because the government is corrupt, incompetent, and is not interested in the 

Punjabi language. 

5. Most of the respondents claim there is no private support for Punjabi in the province 

because ordinary people are too worried about making a living and do not have time 

to preserve and promote their cultural heritage. 

6. Most of the respondents are of the view that the government of Punjab is partial 

towards Urdu and English and supports these two languages more than Punjabi.  

7. Most of the respondents claim that Punjabi will not be abandoned, although there are 

not any differences across rural/urban lines, but more females than males claim that 

Punjabi will be abandoned in the near future. There are differences within the urban 

group, with more females than males saying that Punjabi will be abandoned, as it is 

not spoken by educated younger generations in the cities.  

8. More urban respondents than rural respondents are of the opinion, that Punjabi has a 

bleak future. Most of the participants claim that Punjabi will stay as it is, with its 

status unchanged.  

9. Interestingly and paradoxically, more urban than rural respondents show a desire to 

continue the Punjabi language with their descendants. Surprisingly, many rural 

women, in spite of the fact that Punjabi is the only language they speak, say that they 

will not like their future generations to continue using Punjabi, because they want to 

learn Urdu and English to move up in life. Interestingly, the urban female group that 
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hardly speaks and affiliates with Punjabi seems to be very positive towards the 

continuation of Punjabi because they consider it their cultural heritage.  

10. Most of the respondents claim that Punjabi is part of their identity, and there are no 

differences across gender and rural/urban lines. For rural respondents, Punjabi is their 

linguistic identity, but for urban people it is more of an ethno-cultural identity.  

8.5. Domain and Perception of Language 
There are differences across gender and rural/urban lines in context of domain and 

perceptions of Punjabi.  

1. Although more rural than urban young adults want Punjabi to be the official language 

of Punjab, there are not any significant differences across rural/urban and gender lines 

in this context. 

2. More rural than urban respondents tend to say that Punjabi as an official language 

would impact them positively because it would make their life easier, and they would 

not have problems understanding official interactions and documents. There is a 

significant difference across the rural/urban divide in this regard. There is not a 

significant difference across gender lines. 

3. Most of the respondents are of the opinion that Punjabi should be taught as a school 

subject because this would help to preserve and promote the language. There are no 

differences across rural/urban and gender lines. 

4. Most of the respondents are of the opinion that Punjabi should not be made the 

medium of instruction in the province as it would harm national and international 
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communication, and Punjabi children would not be able to compete and keep up with 

the rest of the world.  

5. Many respondents are of the view that Punjabi should be used everywhere in the 

province because it would make communication and understanding easier for people. 

Slightly more urban than rural young adults say that Punjabi should be kept at home 

because it is an informal language.  

6. Half of the urban respondents report having problems while speaking Punjabi to 

someone. More urban females than males claim to have problems speaking Punjabi 

due to lack of exposure to this language. Hardly any rural participants report any 

problems in speaking Punjabi with someone. 

7. Punjabi is the language of choice for expressing feelings for rural respondents, 

although a small minority of rural respondents find it easier to express their feelings 

in Urdu because they have been educated in Urdu. Urban participants, especially 

urban females, can express themselves in Urdu more easily than in any other 

language.  

 8.6. Implications and Recommendations 
This study has deep and far-reaching implications both for the general public and the 

provincial and central governments of Pakistan. It is time that the government of Pakistan 

formed policies to promote and preserve the regional languages in the country. The first step in 

this direction could be declaring the major regional languages national languages. The Indian 

model of recognizing and promoting regional languages could be a good example to follow in 

this regard. The preservation and promotion of these languages is not only necessary for purely 

cultural and linguistic reasons, but is also important to build and develop a democratic and 
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egalitarian society. This decision would help give voice to millions of people who do not have 

any say in governmental affairs, as most of the official documents are in either Urdu or English, 

and almost 50% people cannot read and write in the province. An official status for their mother 

tongue would also help the speakers feel as if they are equal citizens of their province and the 

country.   

The provincial government of Punjab needs to articulate Punjabi-friendly policies that will 

help promote and preserve this great cultural heritage of the province. The government should 

conduct linguistic surveys to comprehend the linguistic situation in the province and form 

policies according to the situation. Following are some of the recommendations based on the 

findings of this study: 

1. Punjabi should be declared one of the official languages along with Urdu and English 

in the province. This step will help remove the stigmatization of Punjabi speakers and 

the Punjabi language, lending it prestige in the province.  

2. Punjabi should be taught as a compulsory subject from the first grade to 12th grade in 

all the schools of the province. This step will increase literacy in the Punjabi 

language, and more literature will likely be created in the language, which will help 

the language prosper.  

3. The government should form committees consisting of linguists, educationists, 

politicians, members of the general public, and other stakeholders to formulate a long 

lasting policy on the medium of instruction in the government-run schools in the 

province.  

4. The use of the Punjabi language at all levels of government should be encouraged and 

promoted. This step will help at least a quarter of the rural people who do not speak 
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any language but Punjabi. The Punjabi monolinguals will be able to understand and 

communicate better in formal and official domains. Another advantage of this step 

would be that even if these people cannot read and write, they will be able to 

understand different written documents, as they will be read to them in Punjabi. 

5. The popularity of Punjabi music and movies should be used in creative and 

productive ways to change perceptions and attitudes towards the Punjabi language. 

The government should encourage and help people to produce better and more 

contemporary Punjabi movies. This step will also help in removing the stigmas 

attached to Punjabi language.  

6. Punjabi should be given more time on the government-run radio and TV stations. 

More programs related to social, political, and cultural topics could be produced in 

the Punjabi language. Moreover, the government could use media in indigenous 

languages to help overcome problems like extremism, overpopulation, and other 

social ills because people who are not highly educated would pay more attention to 

programs in their own language.  

7. The government should work towards starting radio and TV channels dedicated to 

broadcasting programs in Punjabi. This will also help give the language more 

prestige.  

8. More jobs should be created for people who choose Punjabi as a major in their 

bachelors and masters degrees. This step will motivate more students to study Punjabi 

and will help create an economy that revolves around the Punjabi language.  

9. Classical Punjabi poetry and folk tales should be made part of the school curriculum 

so the younger generation can become familiar with their own cultural heritage. 
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 8.7. Future Research 
Two major limitations that need to be considered and subsequently avoided in any future 

study are the number of participants and the uniformity of the urban female sample. For future 

research, a bigger sample consisting of at least 100 participants from each group should be 

collected and analyzed. A future study can be based on oral surveys built on the results of the 

interviews from this study. Secondly, a more representative sample of the urban female group 

should be included in any future research. Young adult women from all the different 

socioeconomic levels of society should be recruited from Lahore rather than focusing on college 

students. Another direction that a future study could take is to examine the role of education in 

the making of attitudes and perceptions regarding the Punjabi language. A future study can also 

include input from policy makers in the province. The research can also be conducted in the 

other districts of the province. This study could be replicated in the other provinces to examine 

the attitudes towards the major languages of those provinces.  

Punjabi does not seem to be in any imminent danger of being abandoned in Pakistani Punjab, 

but languages can disappear within two or three generations, and in most cases this is an 

irreversible loss. It is time both for the general public and the government to assign the Punjabi 

language its due position and respect in Pakistan. 	  
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APPENDIX-A 

	  

Questionnaire (English & Punjabi) 
	  

Age:      Gender: 

Education:     Residence (place by birth):      

Part-I 

• Please	  jot	  down	  or	  say	  any	  five	  things	  that	  come	  to	  your	  mind	  after	  hearing	  or	  

seeing	  the	  word	  ‘Punjabi’.	  

Part-II 

Affiliation to Language 

• What is your mother tongue? 

• Why do you consider ------------- to be your mother tongue? 

• Do you speak any other languages? What are they? 

• What is your level of fluency in these languages? Please be very specific in your answer. 

• What	  language	  do	  you	  speak	  with	  your	  parents?	  Why	  

• What	  language	  do	  you	  speak	  with	  your	  siblings?	  Why?	  

• What	  language	  do	  you	  speak	  with	  your	  friends?	  Why?	  

• What	  language	  do	  you	  speak	  with	  your	  co-‐workers?	  Why?	  

• What	  language	  you	  speak	  when	  you	  are	  angry/curse?	  Why?	  

• What	  language	  do	  you	  speak	  with	  your	  kids?	  Why?	  



	   198	  

• What	  language	  do	  you	  speak	  with	  your	  spouse	  or	  boy/girl	  friend?	  Why?	  

• Can	  you	  think	  of	  any	  specific	  situations	  where	  you	  prefer	  speaking	  one	  language	  to	  

another?	  

Language	  and	  entertainment	  

• Do	  you	  listen	  to	  Punjabi	  music?	  Why?	  

• Do	  you	  watch	  Punjabi	  films?	  Why?	  

• Do	  you	  watch	  Punjabi	  plays?	  Why?	  

• Do	  you	  read	  Punjabi	  stories	  poetry	  etc.?	  Why?	  

• Do	  you	  watch	  Punjabi	  TV	  channels?	  Why?	  

• Would	  you	  read	  Punjabi	  news	  paper	  if	  it	  was	  readily	  available?	  

Vitality of Language 

• How do you feel about your mother tongue? Why do you feel that way?  

• What	  do	  you	  feel	  about	  the	  status	  of	  Punjabi	  in	  the	  Punjab?	  Why?	  

• Do	  you	  feel	  that	  Punjabi	  is	  used	  widely	  in	  the	  Punjab?	  Where	  and	  in	  what	  

circumstances?	  

• Do	  you	  feel	  there	  is	  support	  at	  the	  governmental	  level	  for	  Punjabi?	  Why?	  

• Is	  there	  any	  support	  for	  Punjabi	  at	  Private	  level?	  Why?	  

• Which	  language	  do	  you	  feel	  is	  supported	  more	  in	  the	  province	  of	  the	  Punjab	  by	  the	  

government?	  What	  could	  be	  the	  reasons	  this	  support?	  

• Do	  you	  think	  Punjabi	  will	  be	  abandoned	  as	  a	  language	  of	  Pakistan?	  

• Do	  you	  think	  Punjabi	  has	  a	  future?	  Why?	  

• Would	  you	  like	  your	  kids	  and	  grand	  kids	  to	  speak	  Punjabi?	  Why?	  
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• What	  role	  if	  any,	  does	  Punjabi	  play	  in	  maintaining	  your	  personal/community	  

identity?	  

Domain of language 

• What	  language	  should	  be	  the	  official	  language	  of	  Punjab	  and	  why?	  

• Should	  Punjabi	  be	  taught	  in	  primary/middle/high	  schools	  in	  Punjab?	  Why?	  

• If	  Punjabi	  becomes	  more	  used	  in	  state	  and	  official	  business,	  in	  what	  ways	  it	  would	  

affect	  you?	  

• Which	  domain	  do	  you	  think	  Punjabi	  should	  be	  used	  in	  more	  often?	  Reasons	  

• Please	  write/give	  your	  comments	  on	  the	  use	  of	  Punjabi	  in	  the	  following	  domains	  

and	  give	  your	  reasons:	  

	   Home-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐	  why?	  

	   Workplace-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐	  why?	  

	   Medium	  of	  instruction	  in	  primary	  schools	  -‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐-‐	  why?	  

Perception	  of	  Language	   	  

• Will	  you	  have	  any	  problems	  in	  speaking	  Punjabi	  with	  someone?	  

• Which	  language	  do	  you	  find	  easier	  to	  express	  your	  feelings	  in?	  Why?	  
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