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CAFFEINATED COOL 
Mo'Joe Coffeehouse gains popularity with its Starbucks-like 

atmosphere, tech-sawy appeal and weekly drink specials 

YOU 'D NEVER BEABLETOTELL THAT MO'JOE 

Coffeehouse used to house a photography dark room. 

The 4,000 square-foot space was originally designed with 

a bookstore in mind, but owner Richard Lobdell soon took 

inspiration from the spread of Starbucks's mainstream coffee 

culture during the late '90s. "That 800-lb gorilla created a culture, 

so I marketed the atmosphere at a local level," he said. 

Now popular among those in the Ulndy law and med-school 

crOWd, Mo'Joe houses corporate-sized meeting tables. A 

modern vibe also makes it the perfect place for homework or 

casual afternoon business meetings. 

But Mo'Joe isn't strictly business. Live acoustic music from 

local musicans (myspace.com/mojoelive) and weekly alcoholic 

drink specials have solidified this cafe as a mainstay for those in 

the "cool and caffeinated" set. - A. JUNK 

ho.tto bu 

.) Zebra Latta: 

White chocolate 

mocha with a dark 

chocolate drizzle 

.) Smooth Joe: 

Mo'Joe's house 

blend coffee served 

on the rocks with a 

splash of milk 

• llf to Ip1 here 

222 W. Michigan St. 

(317) 822-MOJO 

mojoecoffeehouse.com 

indetai l 
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nderground cafe plants a seed 
in Indy's organic coffee movement 

FROM 
THE 
GROUNDS 

STORY BY amanda.junk : PHOTOS BY ellen.gilmer 

e sun gleamed on the stained 

windows in the basement of the 

in, Kate Lamont rode her bike 

- tiny purple flowers attached to its 

handlebars - with a cart almost too full 

to drive back from the market. 

"The best way to go to cash and carry," 

she jokes, as she tapped the kickstand 

to her silver four-speed on the church's 

refurbished mahogany floors, Lamont 

had just retumed from a trip to buy more 

biodegradable spoons, coffee cups and 

lids for her coffee. 0 
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Lamont is the operations manager 

for the Earth House Collective, an 

informal coffee-and-tea hangout 

opened in September by a loose 

collective of friends who could see 

potential in the unused space of 

Lockerbie Central, a German-built 

structure from 1882, which houses a 

United Methodist Church upstairs. 

In offering her customers a just 

cup of coffee, Lamont has found new 

grounds for her passion for social 

justice. Located on the comer of New 

York and East streets, downtown Earth 

House is Indiana's only 100 percent or­

ganic and fair trade coffee shop, serv­

ing only fair trade, rainforest friendly, 

organic coffee, tea and smoothies. 

Fair trade coffee - beans grown 

under environmentally and socially 

responsible conditions - benefit 

coffee farmers globally because 

according to Oxfam International, 

a global relief and development 

agency, coffee prices have dropped 

more than 50 percent globally in the 

last three years and are at their low-

est level in 30 years. 

"Everybody deserves a living 

wage, including global coffee farm­

ers," Lamont said. 

More than just coffee 

The cafe sells only organic, fair 

trade products, from the coffee 

beans and tea leaves to the creamer 

and sugar. 

"Basically, I believe in the moral 

concept of fair trade, organic, for 

better health, activism, by way of mu­

sic , and localism, supporting artists 

from the community," cafe manager 

Cseariyn Tin Abdul-Hakim said. 

Lamont said she sees the sale of 

fair trade coffee as only part of the 

Earth House mission to promote 

peace and social justice locally. Its 

bookstore is solely focused upon sus­

tainability, eco-justice, economic D 

: what does organic mean? 

.} Organic certification tells you that 

chemical pesticides and fertilizers have 

been reduced or eliminated during the 

growing process. 
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BEYOUR OWN BARISTA 

0 ~ 0 
: sizes 

Sizes in coffee 

shops can 
get confusing 

for those who 

Espresso Espresso Espresso aren 't used 

Macchiato con Panna to them. We 
break it down 

for you: 

.) tall = small 

.) grande = 

medium 
.) venti = large 

............ 

: frappes 

Cafie Latte Flat White Caffe Breve Frappes 

[fra-peys] are 
frozen, blended 

coffee drinks. 

Staribucks 

often refers to 

them as "frap-

pucinos," a 
combination of 
a frappe and a 

Cappuccino Caffe Mocha Americano 
cappuccino. 

, "' , , 

ind 
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indetail 

ADVERTISING COMPETITIVE ADVANGTAGE 

MAJOR AD CATEGORIES l COMPETITIVE ADVANTAGE 

Coffee, coffeehouses, 
alcohol, local events, 
bars, technology, music, 
museums, fitness, other 
businesses special to that 
month's theme 

indetail has a stronghold over the coffee industry in 
Indianapolis. Our relationship with the coffeehouses in the 
industry is key. In addition to this advertising we will have 
some standard advertisements based on the interests and 
needs of our audience. indetail readers are a trendsetting, 

1 cultured youth. Each month's theme will also allow for 
l specialized advertising since the theme will be planned out at 
1 least six months prior to publication . 

••• ••• •••• ••• • • •••• ••• •• • •••• • •• • •••• • •• • •••••••••••••••••••••••••••••••• 1 ••• • ••••••••••••••••••• • •• ••••• • • • ••••••• • ••• • •••••••••••••••••••••••••• : • •• ••• • •••••••••••• •• ••• •• • •• ••••••••••••••••••••••••••••••••••• • •• • •• • •• •• •••••• • ••••• • •• • •••••• •• ••••• • •••••••••••••• •• • ••• • ••••• • •••• ••• •••• •• • • •• • •••••• • • • • 

NUVO Newsweekly Alcohol, music, 
technology, universities, 
apartments, museums, 
restaurants, gentlemen's 
clubs 

Readers are not picking up indetail to see ads of scantily clad 
women. The publication is a little more sophisticated. 

Metromix I Fitness, restaurants, 1 indetail targets a younger audience and more youthful events. 
museums, automobiles, 1 This publication often has more family events. 
real estate, bars, alcohol ~ 

...................................................... ···················1········································································l··············· ................................................................................................................................................ . 
Indianapolis Monthly Clubs, home l indetail readers are much younger. They are renters, not 

improvements, furniture, 1 home buyers and aren 't looking to buy new home fixtures or 
fitness, jewelers, l furniture. 
automobiles, health, 1 

grocery, law 1 



MARKETING STRATEGY 

: YEAR 1 

., Create buzz for print magazine through 
website and vice versa for website through 
magazine . 

• , Create online partnerships with coffeehouse 
sites . 

• , Create Twitter and Facebook accounts and 
follow/friend people in our target demographic 
to create buzz for website and magazine . 

• , Launch e-newsletters . 
• , Test coffee sleeve advertising in a few coffee 

shops. 

: YEAR 2 

., Recruit bloggers . 
• , Begin book club . 
• , Create shop, which sells creatively designed 

merchandise (T-shirts, mugs, etc.) for people 
to buy . 

• , Set up back issue ordering . 
• , Collect demographic information through 

e-newsletter subscription and provide to 
sponsors . 

• , Begin sponsoring a few events. 

:YEAR 3 
., Host at least one event a month. (Book club 

events, poetry readings, music, art shows and 
film festivals) 

., Elicit feedback on site and adapt content 
accordingly . 

• , Increase sleeve advertising . 
• , Look into expanding to more coffeeshops. 

:YEAR 4&S 
., Continue to promote sponsorships . 
• , Increase awareness of website and magazine. 
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MARKET RESEARCH 

: INTERVIEWEES 
We visited three coffees hops in the Indianapolis 
area (Monon Coffee Company, Mo'Joe Coffee 
House, Hubbard & Cravens Coffee Co.) looking 
for patrons who fit into our target demographic 
to become our likely readers. We used the fol­
lowing selectors: 
.) Ages 18 to 34 
.) Indianapolis resident 
.) Visits a coffees hop at least once a week 

: SAMPLE QUESTIONS 
.) What kinds of magazines do you read on a 

regular basis? 
.) What kinds of articles do you like to see in a 

local magazine? 
.) What are your hobbies? 
.) How often do you frequent coffeeshops? 
.) What kinds of websites do you visit on a 

regular basis? 
.) Do you blog / Facebook / Twitter? 
.) Do you have friends who have a Twitter 

account? 
.) Would you subscribe to e-newsletters if they 

included coupons? 
.) Where do you learn about local events? 
.) What do you like / dislike about NUVO or 

Metromix? 
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MARKET RESEARCH CONT. 

CAFE PATACHOU 
4911 N. Pennsylvania St. 
Indianapolis, IN 46205 
(317) 925-2823 

AH-BARISTA 
201 S. Capitol Ave. 
Indianapolis, IN 46225 
(317) 638-2233 
http://www.ahbarista.com/ 

MO'JOE COFFEE HOUSE 
222 W. Michigan St. 
Indianapolis, IN 46202 
(317) 822-6656 
www.mojoecoffeehouse.com 

HENRY'S ON EAST STREET 
627 N. East St. 
Indianapolis, IN 46202 
(317) 951-0335 

CUPS COFFEE BAR 
201 N. Illinois St. 
Indianapolis, IN 46204 
(317) 972-9411 

CHOCOLATE CAFE THE SOUTH BEND 
CHOCOLATE CO. 
20 N. Meridian St. 
Indianapolis, IN 46204 
(317) 951-4816 

ROMACAFE 
156 E. Market St. 
Indianapolis, IN 46204 
(317) 488-8736 



MARKET RESEARCH CONT. 

CORNERSTONE COFFEE & ESPRESSO BAR 
1 N. Pennsylvania St. 
Indianapolis, IN 46204 
(317) 632-4290 

HUBBARD & CRAVENS COFFEE CO. 
4930 N. Pennsylvania St. 
Indianapolis, IN 46205 
(317) 251-5161 

LAZY DAZE COFFEE HOUSE 
10 Johnson Ave. 
Indianapolis, IN 46219 
(317) 353-0777 
www.lazydazecoffeehouse.com 

GABRIEL'S CAFE EXPRESS 
300 N. Meridian St. 
Indianapolis, IN 46204 
(317) 616-1079 

JEFFREY'S JAVA CAFE 
111 Monument Circle # 212 
Indianapolis, IN 46204 
(317) 266-0538 

CUPS COFFEE TEA & MORE 
107 N. Pennsylvania St. 
Indianapolis, IN 46204 
(317) 951-2223 

HUBBARD & CRAVENS COFFEE CO. 
6229 Carrollton Ave. 
Indianapolis, IN 46220 
(317) 803-4155 

LUCKY BEAN BISTRO 
700 Main St. 
Beech Grove, IN 46107 
(317) 782-0522 
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MARKET RESEARCH CONT. 

FOUNTAIN COFFEES 
1043 Virginia Ave. 
Indianapolis, IN 46203 
(317) 955-8334 

THE MONON COFFEE COMPANY 
920 E. Westfield Blvd. 
Indianapolis, IN 46220 
(317) 255-0510 
www.mononcoffee.com 

LULU'S ELECTRIC CAFE 
1460 W. 86th St. 
Indianapolis, IN 46260 
(317) 879-1995 

THE COFFEE BRAKE COMPANY 
6215 Allisonville Road 
Indianapolis, IN 46220 
(317) 257-8222 

STRANGE BREW 
4800 W Smith Valley Road # G 
Greenwood, IN 46142 
(317) 881-5282 

CORNERSTONE COFFEE HOUSE 
651 E. 54th St. 
Indianapolis, IN 46220 
(317) 726-1360 
www.moeandjohnnys.com 

BLUE MOON ESPRESSO CAFE 
8888 Keystone Crossing 
Indianapolis, IN 46240 
(317) 819-0894 

CAFE DE MEEMO 
8702 Keystone Crossing 
Indianapolis, IN 46240 
(317) 580-1174 



MARKET RESEARCH CONT. 

RISING DOUGH CAFE 
8914 Southeastern Ave. 
Indianapolis, IN 46239 
(317) 862-5822 

NICK'S CAFE 
1251 US 31 N 
Greenwood, IN 46142 
(317) 888-5001 

EAGLE CREEK COFFEE SHOP 
5625 Lawton Loop East Drive 
Indianapolis, IN 46216 
(317) 543-2233 
www.eaglecreekcoffee.com 

PERKUP 
6536 Cornell Ave. 
Indianapolis, IN 46220 
(317) 251-0033 

MR. SMOOTHIE CAPPUCCINO & ICE CREAM 
1251 US Highway 31 N 
Greenwood, IN 46142 
(317) 888-5001 

BEARCREEK COFFEE COMPANY 
8372 E US Highway 36 
Avon, IN 46123 
(317) 272-1446 
www.bearcreekcoffee.com 

PEGASUS COFFEE & GELATO 
4346 S 500 W 
New Palestine, IN 46163 
(317) 861-6040 

EAGLE CREEK COFFEE COMPANY 
10 S. Main St. 
Zionsville, IN 46077 
(317) 733-3771 
www.eaglecreekcoffee.com 
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MARKET RESEARCH CONT. 

THE DAILY BREW ESPRESSO 
800 N. Green St. 
Brownsburg, IN 46112 
(317) 858-1401 

CAFFE DEL DRAGO LLC 
28 E. Main St. 
New Palestine, IN 46163 
(317) 861-0001 

CHAPPlE'S 
12703 Meeting House Road 
Carmel, IN 46032 
(317) 587-1156 

MAMA BEAR'S 
10110 Brooks School Road 
Fishers, IN 46037 
(317) 598-9663 

HARBOUR COFFEE CAFE 
11 Harbourtown Center 
Noblesville, IN 46062 
(317) 877-3020 

LATTEDA 
586 S State Road 
GreenWOOd, IN 46142 
(317) 887-6425 

SUPERIOR COFFEE 
1417 Southeastern Ave. 
Indianapolis, IN 46201 
(317) 632-4415 

ISLAND COFFEE 
1433 Hoefgen St. 
Indianapolis, IN 46203 
(317) 955-5959 
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MARKET RESEARCH CONT. 

FOUNTAIN DINER 
11 05 Prospect St. 
Indianapolis, IN 46203 
(317) 685-1959 

CATHINC. 
222 E. Market St. 
Indianapolis, IN 46204 
(317) 632-1787 

GOLD CUP COFFEE INC. 
3702 Carson Ave. 
Indianapolis, IN 46227 
(317) 784-5942 

FARMER BROTHERS COFFEE 
1417 Southeastern Ave. 
Indianapolis, IN 
(317) 271-3980 

GOURMET GROUNDS OF GEIST 
11760 Olio Road 
Fishers, IN 46037 
(317) 436-7982 

COOL CREEK COFFEE 
800 E. Main St. 
Westfield, IN 46074 
(317) 896-9160 

FRIENDSHIP COFFEE HOUSE INC. 
1037 W. Jefferson St. 
Franklin, IN 46131 
(317) 346-6242 

THE BEAN CUP 
8908 Saint Peter St. 
Indianapolis, IN 46227 
(317) 888-8700 
www.thebeancup.com 
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MARKET RESEARCH CONT 

ILLINOIS STREET FOOD EMPORIUM 
5550 N. Illinois St. 
Indianapolis, IN 46208 
(317) 253-9513 

BJAVACOFFEEANDTEA 
5510 Lafayette Road, Suite 140 
Indianapolis, IN 46254 
(317) 280-1236 
beejava.blogspot.com, www.bjavacoffeeandtea. 
com 

ARBOR CAFE & TEA ROOM 
7173 W US Highway 40 
Cumberland, IN 46229 
(317) 891-1051 

BENJAMIN'S COFFEEHOUSE AND 
BAKESHOP 
49 E. Court St. 
Franklin, IN 
(317) 736-0048 

CREAMERY CAFE AT TRADERS POINT 
CREAMERY 
9101 Moore Road 
Zionsville, IN 46077 
(31 7) 733-1700 

40 WEST COFFEE CAFE 
40 Jackson Place (in the Omni Hotel) 
Indianapolis, IN 46225 
(317) 396-3629 

HUBBARD & CRAVENS COFFEE CO. 
902 W. New York St. 
Indianapolis, IN 46202 
(317) 423-0115 
www.hubbardandcravens.com 
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MARKET RESEARCH CONT. 

HUBBARD & CRA YENS COFFEE CO 
1701 N. Senate Ave. 
Indianapolis, IN 46202 
(317) 283-6481 
www.hubbardandcravens.com 

HUBBARD & CRA YENS COFFEE CO 
1114 E. 52nd St. 
Indianapolis, IN 46205 
(317) 251-3198 
www.hubbardandcravens.com 

INTERNATIONALTEA&COFFEE 
630 Virginia Ave. 
Indianapolis, IN 
(317) 917-7995 

MONON COFFEE & SWEETS (TWO 
LOCATIONS) 
55 Fourth Ave. SE 
Carmel, IN 
(317) 814-3998 

NOBLE COFFEE & TEA CO LTD 
933 Logan St. 
Noblesville, IN 46060 
(317) 773-0339 
www.noblecoffeeandtea.com 

NORDSTROM ESPRESSO BAR 
130 S. Meridian St. 
Indianapolis, IN 46225-1046 
(317) 636-2121 

TEAS ME CAFE & GIFTS 
140 E. 22nd St. 
Indianapolis, IN 46202 
(317) 920-1016 
www.teasmecafe.com 
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MARKET RESEARCH CONT 

HUBBARD & CRAVENS COFFEE CO 
5790 E. 131 st St. 
Carmel, IN 46033 
(317) 819-2770 

MONON COFFEE AND SWEETS (TWO 
LOCATIONS) 
79 First Ave. SW 
Carmel, IN 46032 
(317) 566-2233 

LATTEDA 
586 S. State Road 
Greenwood, IN 46142 
(317) 887-6425 

CORNERSTONE COFFEE HOUSE (INSIDE 
BUGGS TEMPLE) 
337 W. 11th St. 
Indianapolis, IN 46202 
(317) 726-1360 

BREAD LADIES INC. 
5 American Legion Place 
Greenfield, IN 46140 
(317) 462-3315 

HULABEAN COFFEE & ICE CREAM 
1642 Olive Branch Parke Lane Suite 100 
Greenwood, IN 46143-6447 
(317) 881-5662 

SUGAR MAGNOLIAS 
1785 Charles St. 
Avon, IN 46123 
(317) 887-6094 

CICERO COFFEE CO. 
150 S. Peru St. 
Cicero, IN 46034 
(317) 984-2739 
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MARKET RESEARCH CONT 

DAILY GRIND COFFEE SHOP & BAKERY 
415 S. Main St. 
Sheridan, IN 46069 
(317) 758-0008 

MOLLY O'CONNORS 
124 W. State St. 
Pendleton, IN 46064 
(765) 778-0083 

MAIN STREET COFFEE COMPANY 
124 112 W. State St. 
Pendleton, IN 46064 
(765) 778-3423 

PERKUP 
908 Main St. 
Lapel, IN 46051 
(765) 534-4158 

COGNIZANT COFFEE COMPANY 
1112 Prospect St. 
Indianapolis, IN 46203 
(317) 631-0331 

THE COFFEE SHOP 
9 Public Square # B 
Shelbyville, IN 46176 
(317) 398-8650 

CUPPY'S COFFEE 
2545 E. State Road 44 
Shelbyville, IN 46176 
(317) 398-8042 
www.cuppys.com 

TASTE CAFE & MARKETPLACE 
5164 N. College Ave. 
Indianapolis, IN 46205 
(317) 925-2233 
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MARKET RESEARCH CONT. 

ROCK PAPER SCISSORS 
10 W. Main St. 
Greenfield, IN 46140 
(317) 462-3011 
http://www.rpsartcentercafe.com/default.asp 

CALVIN FLETCHER'S COFFEE CO 
615 Virginia Ave. 
Indianapolis, IN 46203 
(317) 423-9697 
cfcoffeecompany.com 



NEWSSTAND MODEL 

We primed, painted and assembled with burlap and a pre­
made wooden crate this model newsstand for our marketing 
plan. We would distribute to coffee shops if the publication 's 

plan were to come to fruition. This is what the newsstand 
could possibly look like for setting next to a register. 

/ 
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